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How  the  ANDREA  team  P'"**"^^-; 

it'B  unique  PREFABRICATED  K.P-  PLAN 


i.^>.. . .. 


PREFABRICATED  SUB-ASSEMBLIES  I 
MINIMUM  SET-UP  COSTS!  ^ 
LOW  ASSEMBLY  COSTI 


•  PREFABRICATED 
SUB-ASSEMBLIES! 

All  stops,  springs,  channels, 
guides,  and  hardware 

installed  at  plant. 


.for  low  cost  KJDL assembly  and  disftibufion 


•  MINIMUM  SET-UP  COSTS! 

One  punch  press  used  for  ALL  peening  operations 
and  simple  welding  equipment  for  frame  assemblies. 

•  LOW  ASSEMBLY  COST! 

K.  D.  operator  merely  welds*  master  frame, 
assembles  glass  and  screen  inserts  and  then  simply 
racks  window.  .  . 


iMo  other  sub-assembly  work  necessary! 


Andrea  all  extruded  aluminum  windows  and  doors  have  the  features 
that  make  sales  Easy  —  and  Profits  High! 

Sturdy  welded  frames  •  Interlocking  meeting  rails  •  Completely  self-storing  units 
Stainless  steel  hardware  *  Inserts  stop  in  any  position  for  controlled  ventilation  '  All-aluminum  screen 
Easiest-to-install  window  on  the  market  and  priced  to  beat  competition  ! 


ANDREA  3  CHANNEL 
WINDOW 


For  Overlap,  Ea%tern. 
Weitern.  B/mdsfop  ond 
Ranch  window  openings 
r>d  over  Steel  or  Aluminu 
ouble-Hung  Prin 


indo 


ANDREA  TRI-WAY 

'he  Tri-Way  Action  window 
for  Overlop,  Western 
ind  Ranch  window  openings 


ANDREA  TRI-WAY 

For  Over/op  fostern, 
6/indstop  or  Ranch  window 
openings  ond  over 
Steel  or  Alominum 
Double-Hung  Prime  windows 


Ball  Bearing  Action  Guorantee.s 
Friction  Free.  Effortless  Operation 
Ful^  Insulated  Meeting  Rails 
Insert  Rides  in  Its  Own  Channel 
and  Gives  Perfect  Weather  Seal 
New  Conceded  Safety  Lock-Stop 


3  CHANNEL 
RANCH  SLIDER 

Outside  Installation  for  Any 
Ranch  Sliders  Including 
Primary  Steel  and  Aluminum  in 
Either  Overlap  or 
Blindstop  Installations  Can  be 
Used  with  any  Primary  Ranch  Sli 


Andrea  has  a  product  to  satisfy  any 

of  your  door  and  window  applications 


.  any  socciticationi  •  •  •  pjjed. 

Join  the  ANDRe  „voi»abie 


^  write,  win,  phono,., 

.got  tho  ondnm  profit  otory 


CM..  JirtriK"*" 

ImmcJiote 


NDREi/i 


Maoufattartrs  of  Alumiaam  CoaMnafim  Wmrlows  t  Doors 

183  Horton  Avenue,  Lynbrook,  L.  I.,  N.  Y.  LYnbrook  3-8668,  LYnbrook  3-8584 


fC  .  O  . 


PRODUCTS  OfSfOMfD 


WITH 


P  M  O  f  I  r  S 


MIND 


umys  better 


Easy  and  quick  to  assemble  —  extruded 
to  close  tolerances  —  always  uniform  from 
shipment  to  shipment. 


Stays  flexible  —  even  at  low  temperatures. 
Won’t  take  “cold  set”.  No  warming  needed 
—  just  use  it. 


special  engineering  makes 
■^iftnf^nq^to  vctriqtions  in  glass  thicknesses. 
It  se^s  outfhe  v%rea{H^ahd  seals  in  house 
tempe^Mures.  \ 


'on’t  bleed— -a  clean  dry.surfetu  under 
uere  weather  conditions. 


i  snipoth  smart  finish  —  in  a  true  aiui 
turn  Olfor  or  a  rich  black. 


Irvinjrton  extruded  plastic  spline  is  made  of  all  virgin  mate* 
rials  —  formulated,  compounded  and  extruded  in  our  own  A 
plant  under  the  strictest  laboratory  and  production  control  ' 
methods.  Our  staff  of  chemists  and  extrusion  technicians  is 
backed  by  12  years  of  successful  experience  in  the  production 
of  plastic  glazing  shapes,  screen  spline  and  weatherstripping. 


A  large  number  of  \ 
standard  dies  is  avail*'  \ 

\able.  Additionally,  \ 
our  fully*equipped  ) 
die  shop  stands  ready 
y  to  design  and  tool  up 
for  custom  shapes. 


Irvington  .  .  .  the  consistent  choice  of  leading  window 

For  quick  information,  samples  or  literoture,  write  or  phone  Plastics  Division. 


'Names  on  request 


tRVINGTON  Ynsvlator 

DIVISION  OF  MINNESOTA  MINING  &  MANUFACTURING  COMPANY 

35  ARGYLE  TERRACE.  iRVfNGTON  St,  N.S.  •  PLAMTSs  tRVlMGTOM.  M.  MOMROVtA,  CALIF.;  HARHLTOM,  OMTARIO.  CAMAOA 
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Cover  of  the  Month 

Shown  on  the  cover  tor  this  month  is  a  ranch- 
type  home  finished  with  a  simulated  brick 
siding  known  os  Quik- 
brik.  The  building  was 
first  treated  with  a  layer 
of  cement  about  V4" 
thick.  A  mixture  of  pul¬ 
verised  brick  and  port- 
land  cement  was  then 
troweled  on.  Within  two 
or  three  hours  while  the 
brick  mixture  is  still  wet 
a  stencil  was  laid  against 
(he  wall  to  guide  a  tool 
(hot  cuts  through  the 
brick  coating  to  the  ce¬ 
ment  undercoat.  The  re¬ 
sult  is  the  natural  appearonce  of  brick  with¬ 
out  its  high  cost.  This  type  of  brick  siding  is 
made  by  American  Cement  Products  Co..  7306 
Puritan,  Detroit  38,  Mich. 
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PACKAGED  PLAN  allows  over-the-counter 
sales  to  the  great  "Install-lt-Yourself"  market. 
Retail  stores  can  meet  the  big  demand  with  the 
first  truly  package  awning. 


BULK  PLAN  is  for  outlets  such  as  lumber 
yards.  For  the  first  time  this  amazing  new  plan 
offers  parts  in  bulk  for  hundreds  of  applications 
in  the  "Do-It-Yourself”  market.  Louvers  are  12^, 
channel  beams  are  18'.  Unlimited  potential. 


HERE  ARE  FOUR  WAYS  TO  PUT... 


A  Creative  Engineering  Achievement 
in  Design  and  Mass  Production 


I  1/1^  TRULY  PACKAGED  AWNINGS  TO 
FIT  ALL  WINDOWS  SIMPLY 

Bree-Z-Lite's  beautifully  simple  design 
with  only  two  basic  parts  allow  you  to  fit 
any  window  width.  Full  range  of  sizes  and 


FMin 


I  1^1  IN  PROFITS  WITH  SMALL 
INVENTORY  TO  MEET  ANY  DEMAND 

Any  dealer  can  meet  practically  any  awn¬ 
ing  or  covering  demand  with  a  relatively 
small  inventory.  And,  no  special  tools  or 


plant  needed! 


Bree-Z-Lite  is  made  with  a  minimum  2  to 
3-ounce  glass  fiber  mat  and  the  finest 
polyester  resins  to  a  thickness  of  at  least 
.080.  Strong,  heavy  gauge  aluminum  is 
used  for  channel  beams,  accessories. 


America’s 
Most  Beautiful 
Permanent 
Ventilated 
Awning 


1  WITH  EXCLUSIVE  FASTENING  CLIP 
VENTILATION  AND  CONSTRUCTION 

These  features  not  only  add  ta  the  awn¬ 
ing's  strength,  but  filters  the  air  and  pro¬ 
tects  against  any  weather.  Clips  make 
installation  a  breeze. 


I  vl»|  IN  COMPETITIVE  VAIUE  WITH 
ALUMINUM  AND  OTHER  FIBERGIAS  AWNINGS 

Bree-Z-Lite's  quality  and  durability  are 
competitive  with  other  quality  awnings. 

Yet,  profit  margins  are  generous.  These 
are  permanent  awnings  with  exclusive 
features. 
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At  Last!  The  FIRST  Awning 

designed  exclusively  for  Fiberglas! 


Ventilated  Awnings 


New 


Made  of  Translucent  Fiberglas 

Choice  Cities  Now  Open  —  Write  —  Wire  or  Phone  Today! 


Penthouse 

RESERVE  LOAN  LIFE  BUILDING 

DALLAS,  TEXAS  •  PR-5104 


YOUR  PROFITS 

CANVAS  RECOVERING  PLAN  is  the 

first  to  meet  and  beat  competition.  Bree-Z-Lite's 
fiberglas  panels  and  aluminum  channel  beams 
will  attach  to  any  existing  framework,  wood  or 
metal.  Clips  and  patio  strip  mean  no  holes  in 
the  louvers. 


IN  A  NEW  LIGHT! 

CUSTOM  INSTALLATION  PLAN  is  for 

established  dealers  offering  special  installations 
and  designs  for  any  awning  or  covering  problem. 
No  special  equipment  is  needed,  prices  are  com¬ 
petitive.  Initial  cost  is  low,  profits  high. 
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DEALERS  AND  DISTRIBUTORS  MAKE 
HUGE  PROFITS  WITH  NEW 
ALENCO  SALES  PLAN 


Sell  This 
Quality  Product 
In  Three  Proven 
Markets! 


Never  before  has  a  jalousie  manufacturer  offered 
dealers  and  distributors  so  much.  The  ALENCO  Sales 
Plan  and  the  ALENCO  Jalousies  were  designed  to  answer 
the  demands  of  today’s  markets  .  . .  and  to  help  you  profit 
from  these  tremendous  markets.  You  can  sell  a  product 
that  is  applauded  by  builders,  architects  and  contractors 
everywhere,  competitive  in  price  and  unconditionally 
guaranteed  as  to  quality  of  materials  and  workmanship. 
And  you’ll  have  the  full  assistance  of  a  manufacturer 
who  wants  to  WORK  WITH  YOU. 

Here’s  what  one  dealer  says:  “I  have  sold  glass 
jalousies  for  the  past  four  years.  Several  months  ago  I 
began  handling  ALENCO  Jalousies  because  I  know  what 
prospects  want — and  ALENCO  has  it.  The  ALENCO 


Sales  Plan  has  helped  me  from  the  very  first  day  I 
began  handling  these  jalousies.” 

This  proven-by-profit  sales  plan  includes  advertising 
material,  floor  displays,  signs,  decals  and  many  other 
tested  and  proven  sales  aids  as  well  as  sales  conventions, 
training  programs,  and  national  comsumer  advertising 
campaigns.  Dealers  enjoy  immediate  delivery  on  ALENCO 
stock  sizes  and  distributors  are  given  protected  territories. 

Proof  of  proHts!  Here’s  an  actual  example  of  a  typi¬ 
cal  job:  Your  profit  on  the  six  windows  alone  in  the 
above  job  would  be  $158.66.  You  would  make  an  addi¬ 
tional  profit  on  the  materials,  installation  and  related 
items  you  sell  the  home  owner. 


ONLY  ALENCO  JALOUSIES  OFFER  YOU  ALL  THESE  FEATURES 


•  Sturdy  extruded  aluminum  frame 

•  Easily  and  quickly  adjusted  in  width 

•  Easily  assembled  with  only  8  screws 

•  Storm-proof  construction 


S'' 


AllMTTON  ENGINEERING  CORPORATION 
D^.  BS  4 
2501  Wraxton  Rood,  Hemten  5,  Twos 

Please  send  nse  more  information  on:  Q  The  Alenco 
distributorship  plan  Q  The  Alenco  proven  dealer  sales 
plan.  I  understand  thot  this  information  will  be  sent  to 
me  without  cost  or  obligotion. 

Nome  . 

Firm  Name  . 

Addrm . 

CHy . . 


State. 


•  Installed  by  conventional  methods 

•  Easily  removable  screen 

•  Trouble-free  operation 

•  Available  in  36  stock  sizes 


Take  advantage  of  this  opportunity  for 
high  profits  as  a  dealer  or  distributor  in 
three  tremendous  markets.  The  ALENCO 
glass  Jalousie  and  the  ALENCO  Sales  Plan 
are  money-makers. 

MAIL  THE  COUPON  TODAY 


ALBRITTON  fl^GINEERING  CORPORATION 

2S0I  WSOXTON  tOAD.  HOUSTON  S.  TEXAS  •  ITxcKbvig  2AII 
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LOWER  PRICES 

Every  PLEXOLITE  dealer  is  in  a 
position  to  meet  all  competition  — and 
attract  volume  sales  and  greater  profits. 


MSRE  (OURS 


Produced  by  a  new  and  exclusive 
process  in  the  world’s  largest,  most 
modern  plant  devoted  exclusively  to 
translucent  reinforced  plastic  panels 
—  you  are  assured  of  the  highest 
quality.  Get  full  details  about  this 
fast  selling  shatterproof  material 
from  your  nearest  regional 

STOCKING  DISTRIBUTOR 

listed  at  the  right. 


Only  PLEXOLITE  offers  12  beautiful 
colors  to  meet  all  requirements.  Lead* 
ing  architects  acclaim  PLEXOLITE’s 
colors  the  best  in  the  held. 


MORE  SALES 


Aggressive  national  and  local  adver¬ 
tising  plus  effective  "point-of-sale” 
materials  create  more  sales  for  each 
dealer  right  in  his  own  area. 


FIBERGLAS  PANELS 


General  Distributor 

PLEXOLITE  OISTRIIOTINS  CO  INC. 

4223  West  Jefferson  Blvd. 
10$  ANGELES  16.  CALIFORNIA 
REpubllc  02S3 

Regional  Distributors 
SAN  DIEGO 
Maloney  Specialties 
823  W.  Laurel  St 
BE.  9-4168 
BAKERSFIELD 
Hopper  Machine  Works 
2315  •■M”  St. 

5-9071 

FRESNO 

Fiberglas  Engineering  Co. 

334  Van  Ness  Ave. 

2-0314 

SAN  FRANCISCO 

Fiberglas  Engineering  Co. 
1200  -  17th  St. 

UN.  3-2380 
SACRAMENTO 
Fiberglas  Engineering  Co. 
1615  Thornton  Ave. 

Gl.  3-4814 
PORTLAND 

Fiberglas  Engineering  Co. 

406  N.  W.  Glisan  St. 

BE.  6361 
SEATTLE 

Fiberglas  Engineering  Co. 
1248  -  6th  Ave.  So. 

SE.  7030 

SPOKANE 

Fiberglas  Engineering  Co. 
3044  E.  Trent  Ave. 

KE.  0408 
BOISE 

Fiberglas  Engineering  Co. 
2525  Ark  St. 

2- 3627 

SALT  LAKE  CITY 

Fiberglas  Engineering  Co. 

336  So.  Third  St.  W. 

3- 2769 

PHOENIX 

Fiberglas  Engineering  Co. 

1880  W.  Fillmore  Ave. 

AL.  8-4541 


ALBUOUEROUE 

Fiberglas  Engineering  Co. 
1011  Sawmill  Rd.  N.  W. 
3-6767 

DENVER 

Construction  Specialties 
2625  Walnut  St. 

KE.  3271 
OKLAHOMA  CITY 
Kilpatrick  Bros. 

820  N.  W.  4th  St. 

FO.  51351 
SAN  ANTONIO 
Builders  Specialty  Co. 

931  W.  Hildebrand  Ave. 

PE.  9101 
HOUSTON 

w.  L.  Macatee  &  Sons,  Inc. 
103  Austin  St. 

PR.  6167 
CHICAGO 
Harris  Bros. 

1349  W.  35th  St. 

LA.  3-1900 
HONOLULU 
Larson  ft  Buck 
749  Nimitz  Highway 
59-978 
ANCHORAGE 

Fiberglas  Engineering  Co. 
P.O.  Box  833 

AN.  2-9702  c  PDC. 
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Unlimited  Uses 
for  the 

Do-It-Yourself, 
Residential 
and  Industrial 
Markets 
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BATH  ENCLOSURES 


ALL  3  LINES  INCLUDE  THESE  FEATURES 


POLISHED  AND  ANODIZED 
ALUMINUM  EXTRUSIONS 


NOISELESS  NYLON  BALL-BEARING  ROLLERS  • 


EXCLUSIVE  "CLEAN  EASY"  BOHOM  TRACT  • 


2.  ASSEMBLED  FIBER6LAS  UNITS 

Available  in  5  decoraler  colors.  Only 
suporior  fiborglos 

used.  26  sfylos  avolloblo. 


3.KN0CKED-D0WN  KD  KITS 

Shippod  comploto  for  ooty  attorn- 
My.  Olott  or  fiborglat  not  includod. 
26  stylos  ovailoblo. 


l.ASSEMBLED  GLASS  UNITS 

Availablo  In  7/32  (somi-obscuro) 
glass,  plain  or  otchod  dotignt.  26 
stylos  availablo. 


COMPniTIVILY  MICIO 

Showor  Magic  Bath  Enclosuros  aro  priced  much 
lower  than  most  others  on  the  market. 


Daryl  Products  Corp.— Oept.  bs-5 
965  S.W.  8th  Street  •  Miami,  Florida 
Gentlemen: 

Send  me  complete  information  on  big  SHOWER  A^GIC 
profits  and  enclose  brochures,  drawings  and  price  listv 


NAME. 


ADDRESS. 


ZONE _ STATE 


DARVL  PRODUCTS  CORPORATION 

965  S.W.  8th  Street  •  Miami,  Florida  •  Phone:  82-8877 
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1  Stainleit  Steel  Head 
Weather  Strip  for  Poiitive 
Seal.  At  Top  Water  Toble 
provides  added  protection. 


2  “Triple-Action”  Stainless 
Steel  Weotherstrip  Cre¬ 
ates  a  Tight  Interlock  Seal 
Along  the  Jamb. 


3  Stainless  Steel  Cushion 
is  Self-Compensating  for 
Tight  Closing  Throughout. 
Seols  Glass  Ends. 


4  Stainless  Steel  Sill 
Weather  Strip  for  Positive 
Seal  at  bottom. 


Something 


NEW 


in  Picture  Windows 


TESTED 


u 

IN  COLD  NORTHERN 


CtfMATES— WEATHER  TIGHT  AS  OTHER  PRIMAR 


REASONS  WHY  KELCO 
QUALITY  JALOUSIES  GIVE 
MORE  WINTER  PROTECTION 


Extruded  Aluminum  Picture  Windows  With  Jalousies 
of  Exceptional  Design  and  Engineering  Are  Winning 
Wide  Popularity  Wherever  Windows  Are  Used 

Large  Building  Projects  Are  Now  FEATURING  KELCO 
QUALITY  JALOUSIES 

A  Profitable  Windomt  For  You  To  Offer  In  Your  Territory 


,  f(e/co  EASY  TO  INSTALL  "DO  IT  YOURSELF”  HARDWARE  KITS 

JALOUSIE  strip  hardware  with  KELCO 
quality  features.  Excellent  for  conversions 
of  old  windows  and  inexpensive  porch 
inclosure.  Lever  ooeroted. 


JALOUSIE  DOORS 


Neat  Weather 
Tight  Triple  Pur¬ 
pose  Doors — 
Storm,  Screen, 
and  Primary 
All  in  One. 

1  Thick  Pon- 
deroso  Pine 
Warp  Proof 
Treated  Shells. 


FOR  INFOR^J^TIOI^  — wilTE,  ^IRE  OR  PHONE 

The  Kell^her  Company 


2525  HART. A  VENUE 
DETROIT  14,  MICHIGAN 
PHONE  VALLEY  2-3554 


TWENTY-FIVE  YEARS  OF  BUILDING  SPECIALTIES  MANUFACTURE 
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Federal  Support  Seen  Assured  For 
One  million  New  Homes  Yearly 


T)RESIDENT  Eisenhower’s  pro- 
-1-  posals  of  Government  incentives 
for  the  continued  construction  of 
about  1,000,000  houses  a  year 
appears  assured  of  Congressional 
approval  in  the  main. 

A  bill  passed  by  the  House  of 
Repre.sentatives  calls  for  easier 
terms  on  home  mortgages  insured 
by  the  Federal  Housing  Admin- 
i.stration,  new  aids  to  private  in¬ 
terests  wishing  to  participate  in 
slum  clearance  and  more  liberal 
credit  on  home  repairs. 

The  House  rejected  the  heart  of 
the  President’s  over-all  housing 
program  by  refusing  to  authorize 
any  new  public  housing  commit¬ 
ments.  Administration  supporters, 
however,  were  looking  to  the  Sen¬ 
ate  for  action  that  will  lead  to 
repairs  of  the  damage.  Hearings 
are  under  way  on  a  companion  bill 
in  the  Senate  Banking  and  Cur¬ 
rency  Committee. 

Major  features  of  the  bill  passed 
by  the  House  include  the  following : 

A  down  payment  of  as  little  as 
5  percent  on  houses  costing  up  to 
$10,000  could  be  authorized  by  the 
President  for  F.  H.  A.-insured 
loans.  For  each  $1,000  of  value 
above  $10,000  the  minimum  down 
payment  would  be  increased  by 
$250. 

F.  H.  A.  loans,  most  of  which 
now  mature  in  twenty  years, 
could  be  authorized  on  a  thirty- 
year  basis,  meaning  lower  monthly 
payments. 

Larger  loans  and  easier  terms 
for  repairing  and  modernizing 
homes  would  be  permitted.  The 
present  limit  of  $2,500,  with  three 
years  to  pay,  could  be  increased 
at  the  President’s  discretion  to 
$3,000,  w’ith  five  years  to  pay. 


To  encourage  participation  of 
private  builders  in  slum  clearance, 
F.  H.  A.  insurance  could  be  made 
available  on  forty-year  mortgages, 
with  no  down  payments,  on  hous¬ 
ing  units  of  $7,600  or  less  occupied 
by  families  resettled  from  slums. 

Better  terms  would  be  available 
on  insured  loans  for  building  and 
repairing  dwellings  in  slum  areas. 
Up  to  90  percent  of  a  building’s 
value  would  be  eligible  for  insur¬ 
ance,  instead  of  the  present  80 
percent,  and  requirements  for 


Construction  in  the  first 

quarter  this  year  reached  rec¬ 
ord  figures,  the  Department  of 
Labor  and  Commerce  reported 
recently. 

Expenditures  for  new  construc¬ 
tion  rose  seasonally  in  March  to 
$2,500,000,000,  bringing  the  first 
1954  quarter  total  to  a  record 
$7,300,000,000.  This  was  slightly 
more  than  the  previous  record  of 
$7,175,000,000,  established  in  the 
first  three  months  of  1953,  the 
report  said. 

After  adjustment  for  sea.sonal 
factors,  new  construction  activity 
during  the  January-March  quarter 
was  running  at  an  annual  rate  of 
$36,100,000,000  —  well  above  the 
$34,000,000,000  that  had  been  fore¬ 
cast  earlier  for  this  year. 


“economically  sound’’  loans  could 
be  waived. 

The  Government  would  receive 
an  additional  $2,000,000,000  of  in¬ 
surance  authority,  enough  to  carry 
it  through  June  30,  1955. 

Machinery  would  be  set  up  for 
the  gradual  transfer  to  private 
interests  of  the  Federal  National 
Mortgage  Association,  which  buys 
mortgages  insured  by  the  Govern¬ 
ment  and  now  holds  more  than 
$2,000,000,000  of  them.  The  agency 
would  be  taken  over  by  those  sell¬ 
ing  mortgages  to  it  in  the  next  six 
or  seven  years.  They  would  pay 
to  the  agency  a  sum  equal  to  3 
percent  of  each  mortgage  sold  to 
it,  receiving  an  ownership  interest 
in  return. 

The  House  eliminated  from  the 
bill  a  section  that  would  have  car¬ 
ried  out  the  President’s  request  for 
authority  to  set  maximum  interest 

{Continued  on  Pa^e  84) 


Most  of  the  over-all  increase 
in  March  reflected  expansion  in 
private  housing  and  public  utility 
construction,  plus  gains  in  high¬ 
way  work,  a  joint  study  by  the  two 
departments  showed. 

Total  private  spending  for  con¬ 
struction  rose  8  percent  to  nearly 
$1,800,000,000  during  March,  with 
almost  all  types  of  work  showing 
a  strong  seasonal  uptrend.  New 
work  on  residential  building  rose 
by  11  percent  over  February  to 
$854,000,000,  or  about  the  same 
outlay  as  a  year  ago,  and  private 
spending  for  public  utility  con¬ 
struction  increased  by  12  percent 
to  $338,000,000. 

Although  all  major  types  of 
public  construction  showed  an  in- 
{Continued  on  Page  82) 
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profit  leader  ^ 
COLLAPSIBLE,  RETRACTABLE 
Self-StONni  Awnings  4 


7U140H 


115  East  Cars<^n  St.,  Pittsbyr^h  1 9,  Pa' 


PRICED  LOW 


Nelson  Features  give  you  more 


Pleose  jend  me  complete  information  I  om  a 
□  DEAIER  Ql  DISTRIBUTOR 


Company 


HALF-CLOSED 

("JSITIOK 


AWNING  CLOSED  FOR 
DREARY  DAYS 


&  Home  Improvement  Dealer 


Investigate  these 


quality  products 

with  the  big 

PROFIT 

rf^  PLAN! 

\\  r 

KJin.b^^=^ 


Dfaplatr  Hba  IVf-StAl  Mgniti 
m$  avHMfhmd  Airftwtar  •! 
pndutH  mumufmttwwi  fcr  <*• 
CftorlM  Co.  el  PhttmMpmm. 


TRI-SEAL's  superbly  designed,  feature-packed,  trou¬ 
ble-free,  triple-truck  combination  aluminum  storm 
window  .  .  .  acclaimed  the  nation's  finest  .  .  .  con¬ 
tinues  to  evoke  and  inspire  the  enthusiastic  praise 
of  distributors,  quick  to  recognize  TRI-SEAL's  terrific 
profit-making  possibilities ! 

Gadget-free,  easier  to  operate,  simple  to  demonstrate, 
quick  to  sell,  TRI-SEAL  has  earned  top-place  in  con¬ 
sumer  preference.  This  response  from  consumer  and 
distributor  alike  accounts  for  the  rapid  growth  of  the 
Charles  Co.  —  to  one  of  the  leaders  in  the  industry. 
Available  assembled  or  K-D.  We  will  send  an  engi¬ 
neer,  free  of  any  cost,  to  assist  you  in  setting-up  a 
K-0  plant.  When  he  leaves  you  will  be  ready  to  oper¬ 
ate  a  TRI-SEAL  franchise  on  a  K-D  basis. 

TRI-SEAL’S  PIANO-HINGE  DOOR 

.,.1-1/6  inches  thick . . .  full  length  piano-hinge . . .  engineered,  designed 
and  constructed  to  eliminate  all  service  calls.  This  feature-packed 
door  sells  itself ...  means  more  sales  and  greater  profit  for  you! 


Inv9$tigatm  the  several  valuable  territorial 
franchises  still  open.  Write  or  phone — 


th.  CHARLES  CO. 

228  NEW  STREET  •  PHILA.  6,  PA. 
PHONE  WAlnut  2-2660 
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Jack  BARBER 

Home  Insulation  and  Awning  Co. 

ERIE 

about 


The  only  Aluminum  Awning  that  ROLLS 


ON  MACY'S  SINCE  1935 


"THE  TAIL  IS  WAGGING  THE  DOG 
SINCE  WE  TOOK  ON  ALUMAROLL" 


From  a  small  local 
operation  to  the  entire 
Cleveland  Territory  since 
1949.  That’s  the  fabulous 
success  story  of  Jack 
Barber’s  Home  Insula¬ 
tion  and  Awning  Com¬ 
pany  since  they  took  on 
Alumaroll! 

"We  thought  w'e  had 
a  wonderful  (and  profit¬ 
able)  insulating  and  window  busi¬ 
ness  in  Erie,”  says  Jack!  "Grew 
from  a  one  man  operation  in  1935, 
to  the  largest  in  Erie  in  1947.  And 
then  we  took  on  Alumaroll  and 
the  roof  blew  off! 

"To  say  that  the  tail  is  wagging 
the  dog  is  putting  it  mildly.  In 
four  short  years,  our  Alumaroll 
volume  has  far  surpassed  the  rest 
of  our  business  (which  is  still  ex¬ 


cellent)  and  is  growing 
by  leaps  and  bounds. 
Early  last  year  we  opened 
Toledo— and  late  in  ’53 
we  were  ready  for  Cleve¬ 
land!  That’s  what  hap¬ 
pens  when  you’re  selling 
a  wanted  product  that 
has  no  competition!” 

And  how  right  Jack 
is!  For  Alumaroll  is  the 
only  truly  mobile  Aluminum 
Awning — that’s  just  as  beautiful 
looking  out  as  looking  in — that 
rolls  up  and  rolls  down  at  a  fin¬ 
ger’s  touch — that’s  priced  for  profit 
and  volume  sales  —  that’s  nation¬ 
ally  advertised  in  Full  Color  in 
Better  Homes  &  Gardens — Satur¬ 
day  Evening  Post — Good  House¬ 
keeping —  and  six  other  national 
magazines. 


Jack  Barber 


DOOR  CANOPIES  | 

ORCHARD  BROS.,  INC. 

73  Meadow  Road  *  Rutherford,  N.  J. 


ORCHARD  BROTHERS  | 

Meadow  Road,  Rutherford,  New  Jersey  | 

I  sure  would  like  to  know  more  about  an  I 

awning  thot  could  do  so  much  for  Jock  Barberl  I 

Nome . . . . . - . - . .  ! 


Address . 

City . . . 

By . - . - . . 

We're  interested  in  a  DEALER  FRANCHISE 


Phone  _ _ ..... 


□  KD  FRANCHISE  □ 


J 


&  Home  Improvement  Dealer 
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EXCLUSIVE  . . .  4~icay  adjustable  expansion  frames. 
Makes  custom-fit  installations  profitalile/ 


•  63  ST-5  Extruded  aluminum 

•  Self-storing 

•  3  Sliding  Inserts 

•  Alclud  screening 


•  Stainless  steel  springs 

•  Finger-tip  Control 

•  Weatherstripped  sills 

•  All  Hardware  Included 


For  Further 
Information, 
including 
p rice  list, 
call  or  write: 


V' 

I 

vy 


BENART  Windows  are 
FULLY  WARRANTED 
for  parts  and  mechanical  defects. 

EXCLUSIVE  TERRITORIES  AVAILABLE 
for  DISTRIBUTORS  and  K-D  OPERATORS 


The  scandal  in  FHA  which  has 
rocked  Washington  is  being 
viewed  with  considerable  uneasi¬ 
ness  in  the  home  improvement 
field.  There  is  good  reason  for  this 
uneasiness.  FHA  Title  I  is  abso¬ 
lutely  essential  as  a  sales  tool  for 
home  improvement  dealers.  Should 
the  investigation  become  a  political 
football  the  result  may  be  that 
FHA  Title  I  will  be  so  hedged 
around  with  restrictions  as  to  crip¬ 
ple  it. 

*  *  * 

There  already  are  signs  of  polit¬ 
ical  jockeying.  The  biggest  abuses 
have  occurred  in  the  new'  construc¬ 
tion  field  under  Section  608  which 
deals  w'ith  multiple  dwellings, 
apartment  houses,  etc.  All  of  the 
scandals  that  have  to  do  with  the 
type  of  construction  covered  by 
Section  608  occurred  under  the 
Democratic  Administration.  Re¬ 
publicans,  according  to  several 
newspapers,  want  to  concentrate 
on  these  particular  scandals.  Dem¬ 
ocrats,  on  the  other  hand,  contend 
that  home  improvement  loan 
abuses  took  place  under  the  present 
Administration  and  feel  that  “re¬ 
medial  action  should  be  taken.” 

*  <1  4e 

At  the  time  this  is  being  writ¬ 
ten,  it  is  still  to  early  to  say  which 
way  the  cat  will  jump.  But  what- 
I  ever  happens  there  can  be  no  doubt 
that  Title  I  wil’  be  under  searching 
!  investigation  and  quite  possibly 
I  with  the  aid  of  the  FBI.  In  all 
I  probability  the  Senate  Banking 
and  Currency  Committee  which  is 
{Continued  on  Page  130) 
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Advertisement 


ISNT  IT  TIME  FOR  A  CHANGE? 


Those  of  you,  like  ourselves, 
who  have  been  in  the  storm 
window  business  for  any  ap¬ 
preciable  time,  have  seen  it 
rise  from  a  struggling  infant 
into  a  vigorous  boy  with  grow¬ 
ing  pains. 


WILLIAM  BUSA 
President 


Time  was  when  any  kind  of 
storm  windows  could  be  sold. 
It  is  ever  thus  in  a  market 
of  short  supply.  TODAY 
THINGS  HAVE  CHANGED. 
Keen  competition  exists  for 
the  customer’s  dollar. 

The  buyer  is  in  the  driver’s 
seat — he  has  a  wide  choice  of 
windows  and  a  wider  choice 
of  deals.  Prices  are  as  loose  as 
a  goose.  What’s  the  answer.^ 
It’s  simply  this:  The  man  with 
the  best  quality  .  .  .  the  best 
service  ...  a  fair  price  will, 
with  diligent  work,  adequate 
promotion  and  a  little  sales 
sense  always  does  all  right. 

The  American  people  want 
quality.  All  you  have  to  do  to 
prove  this  to  your  own  satis¬ 
faction  is  to  take  a  look  at 


yourself.  Do  YOU  buy  cheap 
clothes,  cheap  food,  cheap  cars, 
cheap  homes.’  Of  course  not. 
You  want  the  best  you  can 
afford  and  thus  are  no  differ¬ 
ent  than  the  great  majority  of 
Americans  striving  for  a  better 
life. 

If  you’re  tired  of  bucking  the 
trend,  whether  you  are  now  a 
K.D.  OPERATOR— SUB  K.D. 
DEALER  or  in  any  way  con¬ 
nected  with  the  sale  of  combi- 
nation  Storm  Windows, 
WE’VE  GOT  SOMETHING 
THAT  SHOULD  INTEREST 
YOU. 

Those  of  you  who  know  us  are 


FRANK  W.  GOROG 
Sec.  i  Treasurer 


aware  of  the  fact  that  we  have 
been  humbly  responsible  for 
some  of  the  most  popular 
storm  window  designs  in  the 
industry. 

TODAY  we  sincerely  believe 
we  have  the  finest  TRUE  3 
CHANNEL  extruded  alumi¬ 
num  combination  windows  on 
the  market,  with  features  far 


and  above  anything  we  have 
seen. 

We  are  interested  in  introduc¬ 
ing  this  new  WONDER  win¬ 
dow  to  the  trade.  Our 


JOHN  BALINTFI 
Vice-President 


manufacturing  facilities  are 
excellent.  We  can  handle 
K.D. — Sub  K.D.  or  Dealers . . . 
completely  assembled  or  knock 
down,  tailor  made  to  fit  your 
territorial  situation. 

And  now  how  about  PRICE? 
Quality  for  quality,  dollar  for 
dollar  considering  our  overall 
plan  of  complete  advertising 
cooperation,  plus  proven  sales 
aids  and  complete  factory  co¬ 
operation,  we  are  in  a  position 
to  offer  you  an  extremely  at¬ 
tractive  deal,  one  that  will  en¬ 
able  you  to  meet  any  competi¬ 
tive  situation  with  that  extra 
wedge  of  unmatched  quality. 
Your  inquiries  are  indeed 
welcome. 

WRITE— WIRE  or  use  the  at¬ 
tached  coupon  for  complete 
details. 


Ventil-Airejnc 

2500  Parkman  <  Rd.  Ext. 

P.  0.  Box  1007  —  Warren,  Ohio 


Vantil>Air«,  Inc 

Gentlemen:  I  am  interested. 


2600  Parkman  Rd.  Ext. 

P.  O.  Box  1007  —  Warren,  Ohio 


Name  _ 
Address 
City _ 


State 


<S  Home  Imorovement  Dealer 
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All  Color  Anodising 
For  Grille  Work 

The  Tru-Art  Aluminum  Grille 
Company  announces  that  it  now 
has  available  aluminum  room  di¬ 
viders  and  flower  boxes  which  can 
be  anodised  in  all  colors. 

Maurice  Krug  and  Nick  Vou- 
youckas,  partners  of  Tru-Art,  also 
do  custom  work  on  door  grilles, 
and  state  that  they  have  a  com¬ 
plete  national  set-up. 

Tru-Art  Aluminum  Grille  Co., 
Inc.,  Dept.  BS,  187-02  Hillside 
Ave.,  Hollis,  Queens. 

«  «  « 

Fiberglass  Tub  Enclosure 
Rust,  Shatter-Proof 

A  new  fiberglass  shower  door, 
lightweight  but  strong  as  steel, 
that  can  be  installed  in  any  stand¬ 
ard  rece.ssed  tub  in  a  matter  of 
minutes,  has  been  introduced  by 
the  Ludman  Corporation. 


It  offers  the  home  owner  quality 
at  the  right  retail  price,  $69.95. 
This  unit  is  so  simple  to  assemble 
and  install  that  it  requires  no  un¬ 
usual  tools  or  equipment.  It  comes 
completely  packaged,  easy  to 
handle,  store  and  ship. 

The  features  of  Ludman’s  new 
Shower  Door  Tub  Enclosure  in¬ 
clude  rust  proof  sturdy  extruded 


aluminum  sections,  anodized  for 
added  beauty.  Shatterproof  fiber¬ 
glass  that  will  not  warp,  mold  or 
mildew.  Jambs  and  door  panel 
frames  cushioned  with  sponge  rub¬ 
ber  strips  to  eliminate  all  rattles. 
Nylon  rollers  both  at  the  top  and 
bottom  of  the  door  panels  for  life¬ 
time  silent  operation.  A  sloped  sill 
.section,  with  weep  holes,  that  al¬ 
lows  water  to  drain  back  into  the 
tub.  Ludman’s  entire  closure  may 
be  wiped  clean  in  a  jiffy.  Door 
panels  and  head  section  can  be 
easily  removed  without  the  u.se  of 
tools. 

The  new  three  quarter  of  a  mil¬ 
lion  dollar  plant  is  ready  and  able 
to  meet  the  demand  for  their  new 
product.  This  new  Shower  Door 
Tub  Enclosure  is  available  for  im¬ 
mediate  delivery  in  five  popular 
fro.sty  decorator  colors. 

♦  *  * 

Blind  Fastener  Has 
"Cushioned"  Expansion 

New  blind  fasteners,  trade- 
marked  Neo-Grip  by  Star  Expan¬ 
sion  Products  Co.,  have  been 
designed  to  secure  objects  to  prac¬ 
tically  all  building  and  con.struc- 
tion  materials  without  tearing  or 
shattering  them.  When  completely 
flush,  the  fastener  is  anchored  se¬ 
curely.  Neo-Grips  are  ideal  where 
there  is  access  from  only  one  side 
of  the  material.  They  may  be 
located  anywhere  since  they  need 
no  firm  interior  support  and  com¬ 


pletely  eliminate,  in  many  cases, 
the  need  for  penetration  of  the 
material.  The  “cushioned  expan¬ 
sion  action’’  of  the  neo-prene  ba.se 
rubber  sleeve  of  the  fastener  exerts 
tremendous  pressure  without  tear¬ 
ing  soft  products  or  shattering 
frangibles  such  as  glass,  tile  or 
ceramics.  They  are  being  used 
with  such  diverse  products  as  fiber 
material,  gypsum  products,  pla.s- 
ter,  plaster  board,  asbestos  cement 
products,  cork,  plastics,  glass  ce¬ 
ramics,  masonry  and  metal. 


Neo-Grips  are  quickly  and  easily 
installed.  Simply  a  matter  of  drill¬ 
ing  the  hole,  inserting  the  fastener, 
and  twisting  the  special  tool  to 
tighten  it.  Time  consuming  hunt¬ 
ing  for  studs  or  other  internal 
support  is  completely  eliminated. 

The  PI  10  fastener  has  an  over¬ 
all  length  of  7  16"  and  an  outside 
diameter  of  The  P125  fastener 
has  an  overall  length  of  •/•>"  and  an 
outside  diameter  of  9  16".  Their 
compact  size  makes  them  ideal  for 
use  in  thin,  non  rigid  material. 
Minimum  material  thickness  re¬ 
quired  is  %"  for  the  PI  10  fastener 
and  for  the  125.  Neo-Grips 
are  packed  100  to  the  box  with 
special  tool  included.  Star  Expan¬ 
sion  Products,  Dept.  BS,  147  Cedar 
St.,  New  York  6,  N.  Y. 

{Continued  on  Page  70) 
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ORDER  TAKERS 
.  SALESMEN... 

COASTERS 

PROFIT  MAKERS 


fiMt  pra^iMf.  Capital  Ml* 

Hm  somm  profif  iMfwajpofid  yatif 

of  mIm  ImmIs  that  ar«  ty|i4c«t  of  «  tuccost* : : 
fiii  crafomoSilo  telliii9  OfNMWtfaNi. 

Whyl$TM$So? 

••csiiM  Cspitaf  Imm  t»ii«dl  Mm  principl*  •#  fowl  litiif 
9m4  mum  l«  MMir  Imwiim  C«f»il<»l 

•pcdOllMt.  iMktot  damn  omI  damn  •!•••. 

C«ptt»l  MM*  «nkpM  HMiialaciiiMiif  fa  •  Ug  .... 

40,000  fah  f».-— iw<ff  cffteimt  oiwi*.  Ommm, 
MmhIu  fa  III  aam  tmikir  fkMt,  Cayifal  damn  cn  wham 
Mmt  mmOwI  wham  Hnf  an  mamdad.  Ami  0<c«iw 
C«pifal  kMwt  faiw  fa  adf,  mid  haw  fa  inpiwt  «M 
iM^far  Mm  •ffam  itt  dlMMfcafan  mid  MlmimM  aaan  ^ 


Capitol  tlom  and!  torooo  doors,  mado  of  Alos# 
dJ  ST>5  ohiminum,  oro  one  of  tho  fo«r  bvii^iii 
spociolty  products  whicli  oro  sold  aatioaaMir. 
Sliippod  in  distributor  bits  of  1100  units,  drop- 
shipped  on  route  where  feosible.  Hie  method 
of  operation  CopHol  dhitrMiutors  mjoy  us 
excitinp  us  it  is  unique  in  the  trade  . .  .  oiMl 
while  the  market  moy  be  softening  fmr  some, 
CopMoi  Doors  continue  to  Hiew  rapid  gahi  in 
every  part  of  Its  distribution  chain. 


rfaO  at  Mm  eer; 


CAPITOL  DOOR  CO- 

DIVISION  OF  CAPITOL  PRODUCTS  CORPORATION 

MECHANICSBURG.  PENNSYLVANIA 

Yes,  I  wont  to  become  a  port  oi  Capitol's  omaz-  Name  . 

ing  success  story.  Please  rush  me  full  details  Addreu .  city .  state . 

and  available  territories  from  Coast  to  Coast  DUtributor  □  Dealer  n  Other  □ 
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SALES-BOOSTER 


Record-breaking  demand  for  Kaiser  Aluminum  Shade  Screening  that  keeps  rooms  15°  cooler! 


All  over  the  country,  heat  sufferers  have  found  a 
new,  amazingly  effective  way  to  keep  delightfully  cool 
—Kaiser  Aluminum  Shade  Screening.  This  remarkable 
screening  product  keepKS  home,  office,  or  plant  interiors 
as  much  as  15°  cooler  in  hottest  summer  sun! 

Demand  for  Kaiser  Aluminum  Shade  Screening  is 
booming!  Sales  have  doubled  over  last  year!  And  deal¬ 
ers  cashed  in! 

Ideal  for  Home  Improvement  Sales 

Boost  your  sales  and  profits  by  adding  Shade  Screening 
as  an  extra  sales  feature  to  your  screen  doors,  storm 
windows,  jalousies,  and  porch  enclosures.  And  you  can 
obtain  a  quick  profit  by  selling  Shade  Screening  on  an 
installed  basis. 

Sweltering  home  owners,  smart  hotel,  industrial,  and 
office  building  operators  give  immediate  attention  to 
Shade  Screening.  And  you  are  furnished  with  promo¬ 
tional  literature  to  help  make  fast  sales.  What’s  more, 
you  can  quickly  estimate  costs,  and  easily  install  Shade 
Screening  in  any  type  of  frame. 

Profitable  tie-in  with  air  conditioning 

Kaiser  Aluminum  Shade  Screening  reduces  p>eak  load 
—can  often  be  sold  in  combination  with  air  conditioning 
units.  Where  air  conditioning  is  not  affordable,  Shade 
Screening  gives  dramatic  relief  at  low  cost.  Where  air 
conditioning  already  exists,  Shade  Screening  is  a  smart 
buy  for  your  customers,  because  it  makes  units  operate 
at  lower  cost. 

Order  adequate  stocks  now 

Shade  Screening  is  available  in  regular  or  tension  frames 
from  sash  and  screen  manufacturers,  and  in  convenient 
rolls  from  jobbers. 

For  name  of  your  nearest  manufacturer  or  jobber 
contact  the  Kaiser  Aluminum  sales  office  listed  in  your 
telephone  directory;  or  Kaiser  Aluminum  &  Chemical 
Sales,  Inc.,  Oakland  12,  California. 


■  PATCNTCO 

SHADE  SCREENING 


Nationally  advertised  with  hard- 
selling  full  page  ads  in  LIFE 
magazine  at  the  peak  of  the 
selling  season!  Plus  ads  in  Amer¬ 
ican  Home  and  Better  Homes  & 
Gardens! 


Keeps  rooms  up  to  15°  cooler  in  hottest  sun!  Tiny  louvers  are 
set  at  an  angle  to  block  hot  sun  rays  before  they  hit  windows. 
This  eliminates  a  major  cause  of  high  room  temperatures. 
Cuts  harsh  light  glare!  Admits  plenty  of  soft  light.  Air  circu¬ 
lates  freely. 

Protects  against  sun-fading!  Keeps  sun  from  fading  draperies, 
other  furnishings. 

Protects  against  insects  like  any  standard  screening. 

Gives  daytime  privacy— But  you  can  see  out  easily! 

Maintenance-free!  Precision-produced  from  tough,  high-grade 
aluminum.  Can’t  cause  ugly  red  rust  stains  on  sills  and  sid¬ 
ing.  Never  needs  paint.  Corrosion  resistant. 


TEST  HOUSE  WALL  section  with  Kaiser  Aluminum  Shade  Screening 
(right)  blocks  sun  outside  windows,  shades  room.  Note  absence  of 
hot  sun  spots  on  floor,  which  flood  through  ordinary  screening 
(left)  causing  buildup  of  high  inside  temperatures.  Interior  shades 
not  satisfactory  because  once  heat  gets  in  room  it  is  trapped! 

SEND  COUPON  FOR  FREE  SAMPLE  AND  CATALOG  PAGE! 

r - 

I  Actual  sample  of  Kaiser 
I  Aluminum  Shade  Screening 
H  shows  how  it  blocks  sun  rays. 

I  Full  information  and  name 
I  of  your  nearest  dealer  in- 
I  eluded.  Mail  coupon  now! 


Kaiser  Aluminum  &  Chemical  { 

Sales,  Inc.  I 

Consumer  Service  Division  \ 

561  Kaiser  Bldg.,  Oakland,  California  I 

Name _  I 

Address _  ! 

City _ State _  i 
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Due  fo  our  Expanded  Extrusion  Facilities  we  ore  in 


position  to  supply 

thirty  additional  window  plants  with  extrusion  and  hardware.  We 
handle  all  tools  and  machinery  and  will  furnish  you  with  all  information 
needed  for  a  manufacturing  setup.  This  is  not  K.D.  but  for  complete 
manufacturing.  The  investment  for  machinery  is  so  small  that  if  you  are  ./ 
now  selling  a  hundred  windows  a  week,  it  will  take  only  five  weeks  for 
the  plant  to  pay  for  itself. 


ANOTHER  FIRST  BY 


rat.  Pend 


flOTtifflS 

AMERICA’S  FOREMOST 
WINDOW  DESIGNERS 

All-Aluminum  Combination  STORM- 


Keeps  a  home  up  to  15xiegrecs  cooler  through  the  summer  months. 
The  FETTER  WINDOW  is  years  ahead  of  most  combination  storm 
windows,  because  it  is  SELF-STORING  and  is  designed  especially  for 

Kaiser  Shade  Screening . .  the  same  shade  screening  advertised 

by  Kaiser  Aluminum  in  .  . 


flOTfIfflS 


FETTER  BROTHERS,  2532  Frankfort  Ave.,  Louisville  6,  Ky. 

Please  send  us  more  information.  We  are  interested  in: 

I  I  Aluminum  Extrusions  Completed  Windows  and  Doors 
I  I  Manufacturing  setup  for  Fetter  Windows 

Nome 

Company 

Street  end  Number 

City .  Zone  Stote 
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NOW. ..  America's  Most 


Evry  sfor*  owner  in  Amorico  is  a  prespnet  for  the  booufiful,  procficol 
now  Childort-Ajax  Relracloble  Awning. 


Once-in-a-Life-Time  Opportunity  now  open 
to  Building  Specialty  Dealers  who  qualify: 

For  a  limited  time  only,  you  can  get  in  on  the  ground 
floor  of  one  of  the  most  profitable  and  substantial  new 
fields  of  business  today.  The  Childers-Ajax  opens  up  a 
rich  new  awning  market.  It’s  fast  and  easy  for  you  to  get 
into  the  commercial  awning  business.  Write  Childers  today 
for  complete  details,  Childers  Manufacturing  Company, 
Houston  8,  Texas,  on  how  the  Childers-Ajax  can  increase 
your  business  up  to  60% ! 


I.  Spring  tension  balances  weight.  Simple  adjustment  changes  pitch.  2.  Gear¬ 
less  operation  eliminates  maintenance.  3.  Detachable  handle  gives  fingertip 
control  for  projecting  or  retracting.  4.  Pantographic  arms  are  galvanized 
steel.  S.  Patented  aluminum  panels  interlock  for  complete  water  proofness. 


WINDSOR  New  curved  Windsor 
adds  grace  to  architectural  de¬ 
sign  of  any  home  . . .  eld  or  new. 


BERKLEY  Decorator-styled  Berk¬ 
ley  awnings  add  new  beauty  to 
any  style  home  or  type  of  heme. 


CASEMENT  Designed  specifical¬ 
ly  for  casement  windows,  this 
awning  matches  ether  styles. 


DOOR  CANOPY  Protect  door¬ 
ways  with  stylish  Childers  Door 
Canopies. 

Check  all  these  quality  features: 


1.  Face  sheet  of  solid  aluminum,  completely 

leakproof,  yet  well  ventilated. 

2.  Gleaming,  baked-on  enamel  finish. 

3.  Wide  choice  of  colors. 


4.  Individually  packaged  in  all  standard  sizes. 

5.  Completely  manufactured  at  the  factory. 


PATIO  COVER  For  the  big  “out¬ 
door  living"  market  in  two 
styles  with  deep  or  narrow  ends. 


CORNERS  All  Childers  Awnings 
available  with  corners  for  pro¬ 
tection  of  windows  and  porches. 
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Complete  Line  of  Awnings 

Revolutionary  new  retractable  awning  added  to  Childers 
residential  awning  now  gives  Childers  dealers 
opportnnity  to  supply  every  kind  of  awning  need. 


First  with  packaged  awnings,  Childers  now  unpack  and  install  a  childers 

first  with  revolutionary  commercial  awning.  >  awning  "On  the  job"  in  20  minutes 


Childers  has  sccx)ped  the  rest  of  the  awning  man¬ 
ufacturers  again  to  bring  you  the  most  amazing 
new  product  in  years.  Added  to  Childers  present 
line  of  packaged,  residential  awnings,  this  new 
product  gives  you  the  most  complete  line  of 
awnings  in  America. 

The  revolutionary  new  Childers-Ajax  Awning, 
imported  from  sun-conscious  Brazil,  uses  a  com¬ 
pletely  new  mechanical  principle  for  aluminum 
awnings.  This  new  awning  eliminates  many  ex¬ 
pensive  maintenance  problems,  other  folding 
awnings  are  troubled  with. 

Now  building  specialties  dealers  have  a  product 
they  can  use  to  tap  the  big  year-around  awning 
market  for  stores  and  businesses. 

Childers  line  of  residential  awnings  is  already 
nationally  famous  among  building  specialties 
dealers.  These  are  the  awnings  that  come  com¬ 
pletely  packaged,  ready^to-install.  No  expensive 


Workman  orrivoc  on  **|ab”  ol  9:00  9:10  to  9:25  o.m.  Using  onl< 


a.m.  and  in  10  minwtos  ho  hot  un-  terowdrivor  and  gli*ts,  worfc- 
loodod  tovoral  facfory-toalod  man  onpocks  and  ottomWos  first 
cartons — oocb  containing  a  Child-  Childors  Awning,  installs  Qwick- 
ors  Awning.  Attach  Brockot  abovo  window. 


slat-by-slat  or  complicated  assembly  is  needed. 


9:25  to  9:30 a.m.  Childors  Awning  Factory  pachagsd,  roady  to  Install 
is  insortod  in  Qwick-Attach  Brack-  Childsm  Awnings  como  in  any 
ot,  loworod  against  window  and  width  noodod,  in  4'  incromonts. 
socurod  with  two  scrows.  Totai  Combino  loco  shoots  to  fit  any 
timo  20  minutos.  siso  window. 


Clip  Ceopon  and  rush  to  lob  Childers,  President  marked  for  his  personal  attention. 

Childers  Manufacturing  Company 
3620  W.  1  Ifh  St.,  Houston  8,  Texas 

Please  rush  me  complete  information  on  your  money-making  awning 
opportunity. 

_  I  am  interested  in  Childers  complete  line 

_ Send  me  information  only  on  Childers-Ajax  Retractable  Awning. 

_  I  am  interested  only  in  the  residential  market — Send  me  complete 

information  about  Childers  All  Aluminum  Awnings. 

Name _ _ _ _ _ 

Address _ _ _ _ 

City _ State _ _ 


“I 


MADE  IN  AMERICA’S  LARGEST  ALUMINUM  AWNING  PLANT! 
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DESIGNED  TO  SELL  ON  DEMONSTRATIOIji;^.^^ 

EASY  TO  STOCK...  EASY  TO  SELL  ‘ 

EASY  TO  INSTALL 


THE  ONLY  JALOUSIE  with  the  built- 
in  patented  louver-lock  clip.  Insures  ^ 
rattle-free  installation,  permits  slip- 
ping  glass  into  tray  without  splining  ^ 
or  bending  of  tray  bottom.  No  ’ 
springs  to  wear  out  —  no  parts  to 
lose. 

JOINED  TOGETHER  in  a  jiffy.  In¬ 
stall  a  continuous  wall  of  jalousies, 
unbroken  by  posts  with  the  Louv-  . 
Air  easy  mullion  system. 

NO  EXTRA  CHARGES  for  extra 
features  on  the  Louv-Air. 

FULL  VENTILATION.  Louvers  may  be  J 
opened  all  the  way  or  adjusted  to  * 
let  air  in  while  keeping  rain  out. 

A  SCREW  DRIVER  is  all  you  need  to  ' 
assemble  Louv-Air  KD  units.  > 

STOCK  SIZES  easily  adjusted  to  fit  J 
most  window  openings. 


ID 

Ir  INSTAIUIION 
-  MAN'S  DREAM 
So  simple  to  install. 


EXCLUSIVE  DEALER  AND  DISTRIBUTOR  TERRITORIES  NOV^  OPEN 
NEW  FABULOUS  LOUV  AIR  JALOUSIE! 


NO  TROUBLESOME  SERVICE 
CALLS  AFTER  INSTALLATION 

The  Craftsmanship,  Engineering  and 
reputation  of  the  Sconzo  organization 
are  reflected  In  the  ruggedness, 
beauty  and  life  time  trouble-free 
operation  of  the  Louv-Air  jalousie. 


Pre*soM  to  your  customers  through  national  magazines  and  other  media. 


Houie  Beaut'ful,  House  S  Gardens, 
newspaper  advertisinq  thoughou^  the 
country,  colorama  b'‘ocHures,  counter 
cards,  plus  a  complete  mailing 
p»'ogram  for  Dealers  and  D'Str:butors. 
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WE 
HAD 
TWINS ! 


Fedco  JUNIOR  DOOR 


Fedco's  superb  ''concealed-hinge"  door  set  o 
new  standard  of  design  and  performance  two 
years  ago.  Now,  "Junior"  brings  most  of  the 
fine  features  of  its  famous  father  at  excitingly 
lower  cost.  Full  1-1/16"  thick,  conceoled 
hinges;  plus  a  new  hinge  part  .  .  .  NYLON 
bearing  sleeves.  Production  is  stepping  up  to 
meet  your  demand.  See  Fedco  "Junior"  .  .  . 
child  wonder  of  the  combination  door  field 
today. 


for  unquestioned  superi¬ 
ority,  and  performance, 
Fedco  products  have  al¬ 
ways  enjoyed  top  prefer¬ 
ence.  In  design  engineer¬ 
ing  and  cleanliness  of 
workmanship,  Fedco  is 
equally  famous.  When  a 
company  of  "carriage 
trade"  class  announces 
not  one,  but  two  new 
products  to  challenge  to¬ 
day's  mass  market  ,  .  . 
that's  NEWS! 


Fedco  TWO-TRACK  WINDOW 

The  magnificent  triple  track,  "TRI-MAT- 
LOK"  was  made  for  the  top-cream  market. 
Its  offspring,  the  TWO-TRACK,  has  the  same 
weight  insert  as  its  parent.  They're  position- 
able  anywhere  along  the  track,  all  corners  are 
welded  clean  and  comes  with  aluminum-mesh 
screening.  You  can't  build  a  more  respected, 
repeat,  radiation-lead  business!  Fedco  com¬ 
mands  MASS  SALES  VOLUME  where  the 
profits  ore  highest  and  steadiest! 


CALL  OR  WRITE  NOW 

Tel:  VA.  5-2400 


iEi 

r - : - 

■  We're  interested  in  the 

following  Fedco  products: 

□  TRIPLE-TRACK  □  TWO  TRACK 

"TRI-MAT-LOK"  Junior  Window 

Window 

□  Concealed  Hinge  □  Concealed  Hinge 

Senior  Door  "Junior"  Door 

Name . . 

Address  .  . 

Let  "Fedco"  earn  profits  for  you  ...  If  it*s  really  new  .  .  .  ft's  bound  to  be  "Fedco" 


FEDERAL)  SCREEN  &  SASH  CO. 

85  E.  MERRICK  RD.  VALLEY  ItREAM^  L.  I.,  N.  Y. 
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FACTORY  GUARANTEED 


o.”.!'  ‘“}!sr“  “««” '" 

TO'*  “  B«llO«r  »•»*"  oW'i*"'!’^ 

O'-'*  lor  «»  iSio  •"“  »'  ^ 


to  help  you 
make  more 
money ! 


?(atcofuMf- STO'ACO 


Aluminum 

Combination 


STORM  WINDOWS  and  DOORS 


To  make  your  selling  job  easier,  every 
STO-A-CO  Aluminum  Combination  Storm 
Window  and  Screen,  and  Door  carries  the 
STO-A-CO  nameplate  and  is  backed  by  a 
written  Factory  Guarantee.  This  “Bond  of 
Protection”  safeguards  you  and  your  cus¬ 
tomers — insures  your  reputation,  provides  ter- 
rihc  consumer  appeal. 

Exclusive  features,  years  of  experienced  engi¬ 
neering  and  precision  construction  (under  the 
most  rigid  standards  of  quality  control)  make 
STO-A-CO  the  finest,  trouble-free  windows 
and  doors  on  the  market. 

When  you  sell  nationally-famous  STO-A-CO 
Combination  Windows  and  Doors,  you  forget 
costly,  time-consuming  call  backs — installation 
time  is  cut  to  a  minimum — you  eliminate  un¬ 
expected,  unnecessary  expenses — you  know  what 
your  profit  will  be  .  .  .  you  are  assured  extra 
sales  and  profits  from-word-of-mouth  advertis¬ 
ing  from  satisfied  customers. 


Storm  Windows  of  Aluminum,  Inc. 

Post  Office  Box  97,  Apco,  Ohio 

Please  send  me  the  complete  “STO-A-CO  Siory” 


for  Dealers. 


Street  and  Number. 


Distributors. 


Check  These  Added  Dealer- 
Distributor  Benefits 

Complete  Line — You  sell  a  complete  line:  America’s 
No.  1  deluxe  Triple  Track  Window  .  .  .  plus  the 
“Companion”  Two  Track  Window  for  budget  buyers 
.  .  .  plus  performance-proved  STO-A-CO  Com¬ 
bination  Door. 

Factory  Help — You  are  backed  by  National  and  Co¬ 
operative  advertising.  You  have  a  complete  sales 
promotion  program.  You  have  factory  help  with 
dealer  development  and  direct  sales. 

Better  Service  —  You  are  better  served  because  of 
assembly  plants  from  coast  to  coast,  plus  STO-A-CO’s 
own  aluminum  extrusion  facilities. 

Two  Assembly  Plans  —  You  are  offered  2  assembly 
plans  assuring  maximum  profits  at  a  minimum  invest¬ 
ment. 
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Sell  +fie  Qufcfeesf  Sufntnei’  Comfortf 


25\  33"  qnd  36" 
wide.  Foil  on  two 
sides  (Type  B).  Foil 
on  one  side  (Type  C). 


A  single  loyer  (Type  B)  is  os 
effective  ogoinst  summer 
heat  os  2"  bulk  material— at 
half  the  cost  or  less! 


Low  Cost 

High  Efficiency 


High  Profit! 


SEE  *MISTER  PEEPERS,' starring  Wally  Cox,  Sundays,  NBC-TV  Network. 


Fastest  Application ...  Costs  You  Less!  Applicators 
carry  enough  for  a  house  in  a  passenger  car... each 
15*lb.  roll  is  250  sq.  ft.  And  it’s  the  quickest  to  staple 
up... clean,  pliable,  easy  to  cut,  holds  position.  More 
jobs  in  less  man-hours... more  profit! 

Lower  Material  Cost,  Too!  This  handsome  embossed 
foil  on  tough  kraft  paper  costs  much  less  than  most  bulk 
insulations— does  a  big  job.  Throws  off  up  to  95%  of 
summer  sun  heat.  In  winter,  reflects  heat  back  inside. 
Perfect  vapor  barrier. 

Put  the  Heat  on  Summer  Sales  with  this  quick  seller. 
Mail  the  coupon.  Reynolds  Metals  Company,  Building 
Product^  Division,  Louisville  1,  Ky. 

I - 1 

I  Reynolds  Metals  Company  | 

I  Building  Products  Division  I 

I  2044  So.  Ninth  St.,  Louisville  1,  Ky.  I 

I  Please  send  FREE  full  information  on;  . 

I  Q  Gutters.  Q  Reflective  Insulation.  | 

•  •  Q  New  "Shadow  Cup”  Master  Shingles.  i 

}  Name _ • 

I  Address _ _  I 

I  City - State _  i 

I _ _ _ _ 


REYNOLDS  S  ALUMINUM 

BUILDING  PRODUCTS 
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A  MISSAGI  non 
S.  D.  DAVIS - 


IMMIDUn 

DEUVERYI 


MV  earnestly  be/ieve  wt^re  preHucini 
America’s  Most  Advanced  Triple  Track.  If  you 
want  to  handle  a  real  service~free  window 
with  easy-tO’Sell  quality  features  end  priced  for 
real  profits  to  you,  let’s  get  together, 

visTRismmiPs  sm  opeh  ih 

MASSACHUSETTS,  VIRGINIA 
WEST  VIRGINIA,  MARVIANP 
ANP  NEW  JERSEV! 

write,  phone,  or  wire 

fcSv,  S.  D.  DAVIS,  INC. 

Aviv  12i0-28  Cherry  St,  Phaa.  7,  Po. 


D  A  C  O 


TRIPLE  TRACK 

ALUMINUM  COMBINATION  WINDOWS 


Corrtbinafioft  W/ndoufs 


GREAT  STYLES 

to  choose  from 


Model  A  ...  3  CHANNEL 

Model  B  .  .  .  TRACKLESS 

Model  C  .  .  .  REDWOOD  FRAME- 
,  ALUMINUM  INSERT 


Some  Territories  Still  Available 


MANUFACTURED  &  DISTRIBUTED  BY 


EASTERN  STATES  STORM  WINDOW,  INC. 

1010  MEMORIAL  AVE.  .  WEST  SPRINGFIELD,  MASS.  •  TEL.  7.S394 


Hints  To 
SALESMEN 


(From  an  article  an  seeciaity  selling 
by  Bill  Edwards) 

npHE  man  wrote  his  name  with 
a  flourish  on  the  good  old  dotted 
line  and  then  handed  me  the  order. 

“O.K.,”  he  said,  “You  can  have 
your  company  install  these  jalou¬ 
sies  as  soon  as  they’re  ready.’’ 

I  thanked  him  for  his  order  and 
started  to  gather  up  my  samples 
and  literature.  It  had  been  a  ver>' 
easy  sale  and  I  was  pleased  to  be 
able  to  head  for  home  before  I  had 
expected. 

“Don’t  go  just  yet,’’  my  new  cus¬ 
tomer  said  with  a  smile,  “I  think 
I  can  help  you  with  your  selling.’’ 


“What’s  that!”  I  answered.  I 
didn’t  think  I  had  heard  him  right 
but,  to  be  on  the  safe  side,  I 
pushed  the  signed  order  deeper 
down  in  my  brief  case.  “You  mean 
you  have  some  names  of  other 
people  who  might  want  jalousies?” 

“No.  Better  than  that.  I  have 
some  advice  for  you.  Just  now  you 
got  my  order  but  I’m  not  sure  you 
deserved  it — if  you  don’t  mind  my 
saying  so.” 

I  leaned  back  in  my  chair  and 
pushed  a  smile  onto  my  face.  All 
right,  I  said  to  myself,  let  him 
shoot  off  him  mouth  a  little;  my 
commission  on  the  order  would  pay 
for  a  few  minutes  of  that. 

“I  certainly  don’t  think  that  1 
can’t  stand  improvement,”  I  told 
him  modestly,  “What  did  I  do 
wrong  this  evening?”  The  winner, 
1  always  feel,  can  be  magnani* 


“Edwards,”  he  started  out  in  a 
nice  con\  ersational  tone,  “I  called 
your  company  because  I  knew 
something  about  it.  I  wanted  jal¬ 
ousies  and  I  believed  that  the  ones 
you  handle  are  good.  You  came 
{Continued  on  Page  116) 
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ik/mqlii  ^pniMQ  OMiL 

Powerful  Newspaper  and  Magazine  Ads 
help  boost  your  sales  ou  Screen  Units 


Big  advertisements  like  these  in  local 
newspapers  will  attract  interest  .  .  .  build 
customer  assurance  for 

Chicopee* 
FIBERGLAS 
Screen  Cloth 


Attention-getting  advertisements  in  House 
and  Garden,  House  Beautiful,  Better  Homes 
and  Gardens,  Small  Homes  Guide  and  Archi¬ 
tectural  Record  will  tell  the  Fiberglas  story 
to  your  best  customers— those  interested  in 
home  improvement. 

See  your  local  jobber  now. 

Ask  him  for  full  details  and  tie-in 
promotional  material  on  profit¬ 
able  Chicopee  Fiberglas  Screen 
Cloth.  There’s  still  time  to  stock 
up  for  the  big  season  ahead. 


LUMITE  DIVISION,  Chicopee  Mills,  Inc.,  47  Worth  Street,  New  York  13,  N.  Y. 


&  Heme  ImDrovement  Dealer 


*T.  M.  Chicopee  Milb.  Inc. 
t®T.M.  O.C.  F.Corp. 
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TAKE  TNE 


ALUMINUM  COMBINATION  WINDOW 

NO  combination  window  on  the  market 
can  compete  with  this  beauty  at  the  price! 

•  THREE  FULL  CHANNELS ...  FULL  SEIF-STORAGE 

•  TRIM,  MODERN,  STREAMLINED  BEAUTY 

•  RUGGED,  STURDY,  FREE  FROM  TROUBLE 

•  SO  NEWI  SO  LOW  PRICEDI 

•  EXCLUSIVE  "ROLL-EASY  ”  ACTION 

•  USY  TO  INSTALL...ONE  PIECE  "PERMALOK"  FRAMEI 


HEAVIER,  STURDIER,  STRONGER  THROUGHOUT! 
NOW  .  .  .  Storm  and  screen  easily  interchanged! 

NOW  .  .  .  Knob-type  latch  for  added  beauty! 

NOW  .  .  .  Concealed  hinges  —  locked  in  to  stay  put! 
NOW  .  .  .  Shock-proof  corner  construction! 

AMERICA’S  fASUST  SILLING  DOOR 
.  .  .  now  even  better  for  '54f 
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PATHWAY  TO  PROFITS! 


ONE 

FULL 

INCH 

THICK 


THE  FINEST  COMBINATION 
IN  THE  WORLD! 


\  \ 

3  track 


''T25C' 

ALUMATIC  CORPORATION  OF  AMERICA 
2091  S.  56Hi  $fr««t  •  MHwowk**  14,  Witcontin 


mort  informotion  on  tho 


^CALL  WIRE \or  SfNp 
COUPON  NOW! 


PROTECTION 

ADDED 


NAME  .. 
ADDRESS 


ZONE  — STATE 


ED  CONSTRUCTION 
AND  DESIGN! 


^or  more  deta 
Afumotic  proi 

send  this  hattdy  , 


CITY 
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Look  at  these  "BUY-APPEAL”  Features! 


•  Permanent,  non-removable  tracks 

•  No  friction  springs,  wire  handles  or  gadgets  to 
get  out  of  order 

•  Unequalled  insulation 

•  Interlocking,  weathertight  sash 


<s^aarante«d  by^ 
Good  ll(Hisektt|iiii{ 

4WftltlU» 


•  Screen  interlocks — keeps  all  insects  out 

•  Overlap  or  inset  installation 

•  Automatic  locking  positions — burglor-proof 

•  Reinforced,  all-extruded  aluminum  construction 
throughout 

•  Year  'round,  draft-free  ventilation 

•  Simple  to  install — service  free 


Here's  a  product  you'll  renlly  be  proud  to  sell 
— the  new,  all-new  Season-oil  Triple-Track 
Combinotion  Window.  Season-oil  has  every  fea¬ 
ture  your  customers  wont  and  need  in  o  com¬ 
bination  window!  In  fact,  it's  the  finest  com¬ 
bination  storm  window  on  the  market  today. 
Season-all  engineers  give  you  a  triple-track 
window  that  actually  works.  All  the  problems 
found  in  ordinary  types  have  been  eliminated. 
Here  is  a  storm  window  that  is  service-free  and 


•  Maximum  ease  of  operation 

•  CAN  BE  STOCKED  BY  GLASS  SIZE  ONLY! 


guaranteed  to  give  customer  satisfaction. 
We'//  be  glad  to  send  you  complete  details  or 
arrange  a  demonstration  at  your  convenience. 


1-all  "Family" 

to  Grow  .  . .  ^ - - 

- 

■v> 

'  Speor 

A»Un9»o"' 


AYAIUBLE  ASSEMBLED  OR  K  D! 

Engineered  for  simple  K-D  assembly.  No  invest¬ 
ment  in  expensive  equipment  necessary.  All  you 
need  is  a  mallet,  screwdriver  and  drill. 

Acclaimed  at  the  NERSICA  Show! 


Nationally  distributed  by 

Season-all  Sales  Corporation 

7027  Apple  Avenue,  Pittsburgh  6,  Pa. 
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the  most  talked 

attheJersicaSI^ 


Air  Master's  Big  Selling 

NEW  JALOUSIE 


f  COMBINATION  DOOR 


Hundreds  of  distributors  took  one  look-— 
and  requests  for  franchises  poured  in! 
Because  Air  Master's  great  new  Jalousie 
defied  actual  comparison  with  any  other 
door  on  the  market.  Everyone  acclaimed  it 
the  most  beautiful  and  precision  built — and 
judged  it  to  become  the  fastest  selling  door 
any  distributor  ever  handled!  The  result— > 
more  distributors  switched  to  Air  Master 
than  ever  before  in  our  history! 


Power  Packed  Selling  Features 

•  Qaolity  wll  alHMia*M  •ifra>tliicb.  1*1 /I***  rfoar. 

•  Fall  pim*  hiwf«— prwVMtt  tafpiaf. 

•  Eiclativa  Air  Matfar  haab  lack. 


•  Adiasfabla  laavara  lack  aataaiatically  ia  patiOiaa. 

•  Extra  kaavy  tipkf  Ettia^  plats  leavart  far  cold 
waafkar  profacfiaa. 

•  Uaipaa  alaaiiaaai  tcraaa  aaad  aavar  ba  raaiavad. 


Air  Master 

20fk  aad  ALLEGHENY  AYE.  •  PHILADELPHIA  32.  PA. 
M«imfact«r*rt  wf  AlnMimnN  CoinM«ati«ii  Stmrai  WiMkw*  •  Dmts 
Scr*Ms  •  CoMiMiit  Wiiia«ws  •  Slidiaa  loack  Typ*  WlaOawt 


A  distributor  fronchise 
moy  be  still  open  in 
your  territory. 

,  Don't  woit  ...  e 

- —  —  — - 

I  AIR  MASTER. 

I  20tli  oad  ALLEGHENY  AVE.  •  PHILADELPHIA  32.  PA. 

I  G«nlUm»n:  I  am  infaraitad  in  a  Jolowsia  — — 


Q  Distribuforthip 


Q  Daalarthip 


Add  rats 
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and  THERN-y*LITE  Has  It! 

Ouality  window  at  less  than  competitive  P. 


The  one 


last  !  An  all-aluminum,  63  ST5  combination  window  that  offers  both  ! 
in  materials,  design  and  manufacture  —  Price  ...  at  all  levels. 

Now,  from  the  General  Aluminum  Window  Co.  plant,  comes  great  news  ! 
News  that  means  more  profits  .  .  .  more  sales  .  .  .  from  the  smallest  distributor 

to  the  largest  K-D  operator.  Find  out  —  today  —  how  you  can  cash  in  on  this 
plan  to  give  our  dealers  what  they’ve  always  wanted: 

- - -  a  Quality  window  at  a  Price  that  is  truly  phenomenal  ! 


Quality 


ALUMINUM  PRODUCTS 

3-CHANNEL  combination 


■  Blind-stop  Installations 
4  U-clianiiel  Expanders 

■  Self-storiiig  Screen 
on  Inside  Track 


■  All  Extruded  Aluminum 

■  Positive  Locks  — 

No  F'riction  Springs 

■  Interlocking  Meeting  Rails 


PICTURE  FRAME  DESIGN  FOR  EASTERN  SASH 


Territories  Available  for  Dealers,  Distributors  ancJ  K.D.  Operators, 
— ~m  Write  today  for  details  ! 


23  New  York  Ave.,  Newark  5,  N.  J 
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Designed  for  both  casement  and  con¬ 
ventional  type  windows  on  homes 
and  buildings. 


Hastings  doorhoods  offer 
o  profitable  year  'round 
market.  Made  right, 
priced  right. 


BIG  DIVIDENDS  in  Customer 
Satisfaction  and  Liberal  Dealer  Profits 


HASTINGS  aluminum  awnings  invite  comparison  with  all 
other  makes.  They  offer  the  dealer  a  complete  line  with 
national  acceptance.  HASTINGS  awnings  have  served  as  a 
guide  for  the  entire  metal  awning  industry,  pioneering  many 
important  features.  First  in  popular  conservative  design,  sturdy 
construction  and  enduring  paint  finish. 

THE  AWNING  THAT  SELLS  ITSELF 

Endorsed  by  architects,  builders,  owners  .  .  .  laboratory  tested 
to  meet  the  highest  quality  standards,  yet  modestly  priced. 
In  tests  made  by  Case  Institute  of  Technoloffy,  a  standard 
HASTINGS  aluminum  awning  was  subjected  to  the  v, eight 
of  a  220  lb.  man,  who  stood  and  bounced  on  it.  HASTINGS 
extra-strong  .040  aircraft  aluminum  construction  withstood 
the  strain  without  visible  distortion. 

NOTE  these  strong  sales  features:  11  beautiful  colors  and 
attractive  combinations  .  .  .  lustrous  enamel  finish  firmly 
bonded  to  metal  to  make  it  weatherproof ...  all  bracing  roll- 
formed  .  .  .  underside  of  awning  coated  with  white,  non-glare 
lacquer  finish  .  .  .  awning  segments  crowned  for  added  strength 
and  beauty  ...  3  thicknesses  of  metal  where  slats  interlock, 
for  extra  rigidity  .  .  .  air  vents  in  side  for  proper  ventilation. 
Easy  to  install,  easy  to  remove  at  house  painting  time. 

Sub-manufacturing  units  throughout  U.S.  and  Canada  fa¬ 
cilitate  lower  shipping  costs  and  prompt  delivery.  Backed  by 
national  advertising  and  powerful  dealer  aids,  including  dy¬ 
namic  TV  spots.  Don’t  be  satisfied  to  sell  a  “second-best” 
awning.  Line  up  with  HASTINGS  alumi-AWNINGS  and  watch 
your  profits  grow.  WRITE  TODAY! 


Showing  smart,  economical 
Windo-lume  model  with 
open  sides,  and  Hastings 
ornamental  shutters. 


Hastings  alumi-awnings  and  canopies  are  in  growing  demand 
for  porches,  patios,  store  fronts.  Cash  in  now. 


METAL  TILE  PRODUCTS,  INC,  D«pt.  507,  HASTINGS,  MICH. 

Send  complete  information  on  Hastings  alumi-awnings.  I  am  Q  dealer 
Q  distributor  Q  contractor  Q  architect. 


NAME. 


Following  a  hurricane  in  his  territory,  one  dealer  wrote  us 
that  not  a  single  HASTINGS  awning,  of  the  many  installed 
there,  was  damaged  by  winds  of  92  miles  per  hour. 


ZONE  STATE 


CITY 
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Cre*s  $»€tlon  View  of 
THIPLC  TRACK  flATURfS 

1.  TOP  glass;- 

2.  SCREEN  '  ' 


'""Cadillac*'  of  the  Business 


America's 
Finest  Fastest- 
selling 

ALL-ALUMINUM 
Combination 
STORM  and 
SCREEN  DOOR 


ADVERTISING 
MATERIAL 
AVAILABLE: 
Cuts,  Mats, 
Literature! 


MAY  1954  BUILDING  SPECIALTIES 


•  Fully  extruded. 

•  Single  life  doors, 
two  lite  doors, 
self  -  storing 
doors. 


.1  Aluminum  wire 
screen. 

•  Expander  on  sill 
—♦or  tolerances. 


•  Reenforced  cor- 
nen  for  life-time 
rigidity. 

•  Complete  with 
oluminum  en¬ 
semble  and 
stainless  steel 
hardware. 


J.L  ^ 


(rodurt  of 
Aluminum 
^killrraft 


”  ivmow 

PICTURE 
forT9S^! 

The  K-D  PLAN  that  brings  you  . . . 

Outstanding  GREATER  PROFITS 
•  Oufstancf/ng  LOWER  PRICES 
•  Outstanding  HIGHER  QUALITY 

paramount 


3.  BOnOM  GLASS 

Compfeto 

WtATHtR-STRIPPINO 


What* 5  More 
The  ONLY 
WINDOW  LINE 
with  the 
FOLLOWING 
FAST-SELLING 
SUPERIOR 
FEATURES 


ALL-ALUMINUM 


meMBniT  mr 


NEWLY  improved',  „„„ 

paramount  i 

TRIPLE  TRACK',  01!  ly 

all-aluminum  combinalion  I  |  M 

STORM  &  SCREEN !  >*>ANO  j  I  ,|1 

WINDOWS  j  HIHGE  I  I  I 

with  built  in  weatherstrip  •  Feature  [  j  '*1  w 

•  TRIPLE  TRACK  I  |  |  jl 

No!  Channel  [  ^  |  jl -  _  .JJ| 

•  EASY  INSTALLATION  i  L. J 

Service  Free  I  Some  other  Outstanding  Selling  Features 

•  TWIN  VENTILATION  I  I.  Full  tenith  PIANO  HINGE.  dow  Vent  openint  ter  poiitlvi 

,  ,  I  PernilU  easUr  cltMnlnp  from  th«  wal. 

Soshes  Rotse  or  »  I  outside.  S.  Speeislly  detlfnod  rubber  extrusioi 

,  1  A  I  I  I  2-  EXTRA  HEAVY  EXTRUSIONS  J®  »»«•  «"'!  seeure  |lx«  In  plate 

Lower  to  Any  Level  I  (#63  ST.  S  Alloy  Extruslem).  tor  permanency.  And  perm^ittini 

'  I  •  simple  replacements  of  brokei 

•  '^HANRFnVFR  NFVFR  NFPFR^ARYI  '  *  designed  sponge  ,,,4,  owners. 

vnnnbCUVCIf  nCfCn  ntuCdOHKT.  I  RUBBER  J  .  1  1.  8-  Deslpned  for  (tinple,  Double  thiel 

Make  Self-Sloring  Obsolete  l  ;.n'’d*.':"a‘nd‘*surl;r  j;d^Demipi«.  t.r  putur.  wm 

•  POSITIVE  100%  WEATHER  STRIPPING  !  ^tiin"'""'"**"  *'*"'’*"  I  ^'^•rle’""”'"’'’" 

Iimatfu  '  *  FULLY  EXTRUDED  Weather  9.  Reenforced  tor  permanent  rlfldlty 

e  HEAVY  EXTRUSIONS  l  strlpplnt  installed  on  each  Win-  10.  Priced  Right. 

Truly  the  window  and  door  line  that  is  3  ways  better! 

1.  QUICKER  AND  EASIER  TO  INSTALL.  2.  SERVICE-PROOF.  3.  KEEPS  PROFITS  INTACT  FOR  YOU  DUE  TO  NO  CALL-BACKS 


Some  other  Outstanding  Selling  Features 


1.  Full  Length  PIANO  HINGE. 

Permits  easier  cloanlng  from  the 
outside. 

2.  EXTRA  HEAVY  EXTRUSIONS 

(J!t63  ST.  5  Alloy  Extrusions). 

3  SPECIALLY  DESIGNED  SPONGE 
RUBBER 

To  offoct  a  porfoct  seal  bevwean 
Casement  window  and  storm  win¬ 
dow.  Eliminates  Window  Conden¬ 
sation. 

4.  FULLY  EXTRUDED  Weather 

Stripping  Installed  on  each  Win¬ 


dow  Vent  opening  for  positive 
seal. 

5.  Spec! ally  designed  rubber  extrusion 

to  leal  and  loturo  glass  In  plate, 
for  permanency.  And  permittinp 
limple  replacements  of  broken 
gla»s  by  home  owners. 

6.  Designed  for  (tingle,  Double  thick 

and  Demiplate  tor  Picture  Wia 
dows. 

7.  Controlled  ventilation. 

8.  Draft  Free. 

9.  Reenforced  (or  permanent  rigidity. 

10.  Priced  Right. 
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Administiation  Opens  Wide 

Investigation  of  FHA 


Commissioner  of  FHA  Hollyday  resigns  as  inquiry  is 
launched  into  alleged  frauds  that  cost  home 
owners  and  Government  millions  of  dollars 


SITUATION  that  has  been 
smouldering  for  a  lonj?  time 
burst  into  flames  on  April  12th 
when  the  Administration  launched 
an  inquiry  into  alleged  nation-wide 
housing  frauds  that  have  cost  home 
owners  and  the  Government  mil¬ 
lions  of  dollars.  Apparently  Wash¬ 
ington  has  finally  become  aware  of 
the  fact  numerous  home  owners 
have  been  cheated  through  home- 
improvement  loans  and  that  FHA 
insured  loans  have  been  obtained 
by  some  builders  for  projects  that 
W’ere  far  in  exce.ss  of  the  actual 
costs. 

Guy  T.  O.  Hollyday,  Commi.s- 
sioner  of  FHA,  has  submitted  his 
resignation  to  President  Ei.sen- 
hower.  Meanwhile  the  White 
Hou.se  authorized  Albert  M.  Cole. 
Administrator  of  the  Housing  and 
Home  Finance  Agency  to  seize  all 

6t  Home  Improvement  Dealer 


FHA  files  for  a  searching  investi¬ 
gation.  In  a  statement  to  the  press, 
Mr.  Cole  said  that  Hollyday  had 
known  about  the  alleged  frauds 
but  had  failed  to  act  against  them. 
The  abuses,  negligence,  or  frauds 
were  placed  in  two  categories  by 
Mr.  Cole : 


Guy  T.  O.  Hollyday 


1.  He  said  that  investigation  had 
unearthed  251  cases,  with  more  to 
come,  that  had  their  origins  while 
the  Truman  Administration  was 
in  power.  He  a.sserted  the  251 
cases,  in  which  builders  got  Fed¬ 
eral  loans  far  in  excess  of  the  cost 
of  multiple-family  projects  under 
Section  608  of  the  Federal  Hous¬ 
ing  Act,  involved  $75,000,000.  Sec¬ 
tion  608  expired  in  1950. 

2.  Mr.  Cole  charged  that  thou¬ 
sands  of  homeowners  had  been 
cheated  out  of  millions.  This  was 
done  by  groups  of  high-pressure 
home  improvement  and  repair 
.salesmen  who  roved  systematically 
from  city  to  city  and  overcharged 
home  owners  on  improvements  or 
persuaded  them  to  make  unnec- 
es.sary  changes  in  their  homes,  he 
said.  These  alleged  frauds  were 
|)erpetuated  under  Title  I  of  the 
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Housing  Act  of  1950,  Title  I  in¬ 
volves  the  program  for  insuring 
small  loans  for  home  improve¬ 
ments. 

Mr.  Cole  predicted  a  shuffle  of 
top  officials  of  the  FHA  and  the 
dismi.ssal  of  .several.  He  .said  that 


he  had  ordered  the  FHA  to  with¬ 
draw  the  resignation  of  Clyde  L, 
Powell,  a.ssistant  commi.ssioner  for 
multiple-family  housing.  Mr.  Pow¬ 
ell  had  submitted  his  resignation 
last  week. 

Mr.  Cole,  the  top  Federal  hous¬ 


ing  official,  declined  to  specify 
cases  or  localities  involved  in  the 
inquiry,  except  to  acknowledge 
that  nineteen  indictments  charg¬ 
ing  frauds  under  Title  I  were 
obtained  recently  in  Los  Angeles, 

William  F.  McKenna,  Los  An¬ 
geles  attorney,  was  appointed  dep¬ 
uty  admini.strator  of  the  Housing 
and  Home  Finance  Agency  by  Mr. 
Cole  to  direct  the  investigation. 

Giving  an  example  of  one  ca.se 
under  Section  608,  Mr.  Cole  said 
a  builder  had  obtained  an  insured 
Federal  loan  of  $8,380,500  based 
on  the  e.stimate  of  a  Federal  ap- 
prai.ser.  But  the  cost  of  the  project 
amounted  to  only  $3,890,871.13, 
giving  the  builder  a  “windfall”  of 
$4,489,628.87,  Mr.  Cole  asserted. 
He  refu.sed  to  di.sclose  the  location 
of  this  project. 

In  this  as  well  as  in  the  250 
other  Section  608  cases,  Mr.  Cole 
.said,  the  problem  is  to  determine 
whether  the  apprai.ser  concerned 
was  guilty  of  “gro.ss  negligence 
or  collusion.” 

“Certain  of  these  transactions 
are  already  under  .scrutiny  by  the 
Bureau  of  Internal  Revenue  and 
have  been  or  will  be  made  the 
subject  of  tax  suits,”  he  .said. 

Example  of  Fraud 

As  an  example  of  a  fraud  on 
homeowners,  Mr.  Cole  mentioned 
a  Midwest  hou.sewife  who  was 
persuaded  to  install  a  fire-alarm 
sy.stem  in  her  small  home  and  was 
charged  twice  the  value  of  the 
system.  He  pointed  out  that  under 
Title  I  the  lender  of  the  money  for 
such  an  “improvement”  was  pro¬ 
tected  by  FHA  loan  insurance. 

“Complaints  received  and  in¬ 
vestigated  by  the  Department  of 
Justice  in  various  parts  of  the 
country,”  Mr,  Cole  declared,  “in¬ 
dicated  a  widespread  activity  on 
the  part  of  roving  groups  of  high- 
pressure  home  improvement  and 
repair  salesmen  which  moved  from 
city  to  city  after  using  the  forms 
and  facilities  of  Title  I  of  the 
Federal  Housing  Act  to  exploit 
(Contmued  on  Page  174) 


Popular  TV  Announcer  Demonstrates 
Aluminum  Storm  Sash  and  Doors 


Pn  Hie  interesting  photos  above,  populor  TV  announcer  Rev  Marshall  is  shown  demonstrat¬ 
ing  combination  windows  and  doors  for  the  Reynolds  Metals  Ca.,  sponsars  of  "Mr. 
Peepers,"  one  of  America's  best-loved  situotion  comedies.  Something  of  ^e  complexity  of 
TV  broadcasting  is  apparent  in  the  top  photo,  as  a  crew  of  TV  technicians  manipulate 
sound,  light  ond  comera  equipment  while  Mr.  Marshall  stands  by  ready  for  the  com¬ 
mercial  (below). 

Each  week  one  of  the  many  uses  of  aluminum  products  is  shown  "in-use"  with  a 
demonstration  type  commercial,  in  this  case  aluminum  starm  sash  and  doors.  "Mr.  Peepers" 
is  broodcost  from  more  than  50  NBC  network  stations  and  has  been  estimated  to  be  seen 
by  approximately  20  to  25  million  people  each  week.  As  a  selling  vehicle  for  aluminum, 
the  Reynolds  Metals  Co.  reports  that  the  program  has  proven  very  successful. 
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Above:  View  of  the  Penn  Top,  Hotel  Statler,  scene  of  luncheon  at  NERSICA's  12th  annual  convention. 


March  NERSICA  Convention  Biggest  and  Most 
Successful  in  History  of  Association 

The  Twelfth  Annual  Home  played  doors,  either  separately  or  popularity  of  stone  facing  is  dem- 
Improvement  Convention  and  with  their  windows.  Jalousies  were  onstrated  by  four  exhibits  as 
Exposition  of  NERSICA  (National  also  very  heavily  represented:  31  against  two  last  year.  Insulating 
Established  Roofing,  Siding  and  manufacturers  in  Florida  and  the  siding  retained  its  popularity  as 
Insulating  Contractors  Associa-  Northeast  displayed  jalousie  win-  usual,  having  eleven  exhibitors, 
tion)  which  was  held  at  the  Statler  dows  and  doors  with  or  without  Artificial  brick  facing,  not  previ- 
Hotel  in  New  York  March  22nd  other  products.  Indicative  of  the  ously  repre.sented  had  two  separate 
through  24th,  was  undoubtedly  the  growing  importance  of  tub  enclo-  booths  this  year, 
biggest  show  in  the  history  of  the  sures  and  shower  doors,  three 

association.  It  was  so  huge  that  manufacturers  as  compared  to  Grille  Manufacturers 

the  facilities  of  the  Statler  were  only  one  last  year  displayed  this 

.seriously  over-loaded  at  times  and  product.  The  rapid  growth  in  the  There  were  more  door  grille 
the  convention  exhibits  overflowed  number  of  manufacturers  making  manufacturers  than  ever  before, 
into  many  separate  rooms  or  par-  aluminum  siding  was  evident  at  being  represented  by  7  manufac- 
brs.  the  convention,  where  as  many  as  turers  with  very  attractive  booths. 

Attendance  at  this  convention  13  had  displays  of  their  products,  The  window  and  door  hardware 
by  registered  dealers  and  contrac-  many  of  them  fairly  new  on  the  people  who  were  poorly  represented 
tors  set  an  all-time  high  at  6,111  market.  The  significance  of  this  last  year,  showed  up  at  this  con- 
as  compared  with  4,800  in  1953.  number  is  apparent  when  it  is  vention  with  no  le.ss  than  7  booths. 

Of  the  159  separate  exhibitors,  realized  that  there  were  14  asbes-  There  was  also  more  attention  paid 
by  far  and  away  the  greatest  num-  tos  cement  siding  manufacturers  to  screens  this  year  than  at  previ- 
ber  were  aluminum  combination  .showing  their  products.  ous  convention.s,  seven  manufac- 

windows  and  doors.  Sixty  com-  There  were  more  sprayed  resur-  turers  being  repre.sented.  The 
panies  displayed  aluminum  com-  facers,  5  to  be  exact,  .shown  this  growing  importance  of  aluminum 
bination  windows,  while  55  dis-  year  than  ever  before,  and  the  awnings  was  indicated  by  the 
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fourteen  exhibitors,  .some  of  whom 
displayed  this  product  alonR  with 
windows,  doors  and  jalousies,  and 
others  who  concentrated  on  awn¬ 
ings  alone. 

In  addition,  the  roofing  people 
were  represented  with  a  tremen¬ 
dous  array  of  products,  many  of 
which  were  new  or  improved. 
However,  as  in  the  last  few 
Neri.sca  conventions  Building  Spe¬ 
cialty  exhibitors  far  outnumbered 
the  roofing  people. 

Building  Specialties  Forum 

The  Buildinjj  Specialties  forum 
featured  speeches  by  J.  E.  Orchard, 
President  of  the  National  Metal 
Awninjr  A.s.sociation,  Mario  V. 
Petri  who  spoke  for  the  Jalousie 
Manufacturers  of  America,  and 
Nel.son  Blair  who  spoke  for  the 
National  Combination  Storm  Win¬ 
dow  and  Door  Institute.  Mr.  Or¬ 
chard  spoke  on  the  recent  history 
of  the  metal  awninjr  as  well  as 
the  future  po.ssibilities  in  this  field. 
After  (le.scribinK  the  different  kinds 
of  metal  awninKs,  he  went  on  to 
tell  of  his  experience  in  New  Or¬ 
leans  9  years  ajro  where  the  canvas 
awninjr  men  were  at  a  convention 
and  lauphed  at  him  when  he  said 
that  within  10  years  aluminum 
awninp  .sales  would  be  in  exce.ss  of 
100  million  dollars  a  year.  Had 
it  not  been  for  Korea,  Mr.  Orchard 
.said,  this  prediction  would  have 
l)een  .‘1  years  too  con.servative.  He 
l)ointed  out  that  if  there  had  been 
no  curtailment  of  aluminum  u.sape. 


the  195.3  aluminum  awninp  .sales 
would  have  exceeded  100  million 
dollars.  Mr.  Orchard  predicted 
that  the  metal  awning  industry 
would  reach  a  figure  of  100  million 
dollars  of  .sales  in  1954.  He  con¬ 
cluded  by  urging  his  listeners  to 
think  about  the  future  in  terms  of 
the  ever-increasing  acceptance  of 
aluminum  awnings  as  a  home  im¬ 
provement  product. 

Nel.son  Blair,  in  di.scussing  alum¬ 
inum  combination  windows  and 
doors,  pointed  out  that  the  job  of 
making  money  is  tougher  today 
than  it  has  been  for  .several  years, 
becau.se  the  indu.stry,  like  all  other 
busine.ss,  has  shifted  from  a  .sell¬ 
er’s  to  a  buyer’s  market.  He 
criticized  the  poor  judgment  of 
those  who  attempt  to  adverti.se  the 
lowe.st  priced  storm  window.  The 
public  is  offered  a  bargain,  he  said, 
but  never  actually  receives  one,  for 
they  are  shown  the  low  priced 
window  and  then  persuaded  to  buy 
the  high  priced  unit.  Mr.  Blair 
attacked  bait  advertising  and 
pointed  out  that  the  customer  usu¬ 
ally  gets  what  he  pays  for  and  has 
every  rea.son  to  be  suspicious  of 
the  tactics  of  adverti.sers  w'ho  con¬ 
tinuously  feature  prices  that  are 
1  .3  or  *  I.  of  the  usual  .selling 
prices  of  standard  windows  and 
doors.  Competitive  situations  of 
this  kind  are  not  new,  and  have 
existed  in  many  indu.stries.  “When 
you  emerge  from  a  .seller’s  market 
into  a  buyer’s  market,’’  he  added, 
“price  takes  on  a  new’  significance 


and  .some  people  are  going  to  enjoy 
the  advantages  of  advertising  the 
lowe.st  price  irrespective  of  the 
reflection  it  has  on  their  own  repu¬ 
tation  or  the  indu.stry’s  reputation. 
Usually  however,  these  people 
come  to  the  follow  ing  realizations : 

1.  No  matter  how  cheaply  you 
build  your  product,  somebody  can 
alw’ays  build  it  cheaper. 

2.  Sales  rarely  increa.se  enough 
to  off.set  the  lo.ss  in  dollar  volume. 

8.  Misrepre.sentations  in  .selling 
and/or  advertising  do  not  form  a 
.solid  foundation  for  any  business. 

4.  Price  advantages  are  purely 
temporary  advantages.’’ 

Window  Industry  Big 

Mr.  Blair  then  went  out  to  point 
out  that  the  .storm  window  busi¬ 
ness  is  really  big  —  bigger  than 
most  dealers  and  contractors  real¬ 
ize.  More  aluminum,  he  said,  goes 
into  windows  and  doors  than  any 
other  consumer  product,  including 
siding,  pots  and  pans,  Venetian 
blinds,  gutters  and  down  spouts 
and  others.  He  revealed  that  last 
year,  the  aluminum  window  and 
door  indu.stry  did  a  business  of  140 
million  dollars  at  the  consumer 
level.  This  means,  he  .said,  that  the 
indu.stry  is  bigger  than  the  lino¬ 
leum  industry;  86%  larger  than 
the  wallpaper  indu.stry;  equal  in 
size  to  the  asbestos  cement  shingle 
indu.stry;  25%  bigger  than  the  oil 
burner  indu.stry  and  85%  bigger 


Below:  Shown  of  the  NERSICA  convention  which  feotured  them  os  guests  ore  members 
of  the  Notional  Metal  Awning  Association  Boord  of  Directors:  (clockwise  starting  from 
left)  Stanley  W.  Hoffmon,  Executive  Secretary;  P.  E.  Boskett;  R.  A.  Childers;  J.  E.  Orchard, 
President;  Michael  Bottom;  T.  J.  Bottom;  R.  W.  Lepper;  B.  VonDuzer;  W.  H.  Wynne; 
D.  J.  Showolter;  J.  M.  Brennan;  G.  Ferber;  E.  J.  Meoney  and  A.  Belshow. 
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Mario  V.  Petri  Nelson  Blair  Bob  Lepper  Paul  Blott  J.  Inger  Jack  Orchard 


Shown  above  ore  the  speakers  at  the  Building  Speciolties  spoke  on  metal  awnings;  Mario  V.  Petri  represented  the 
Forum  held  on  Wednesdoy  morning,  March  24th,  in  the  Jalousie  Manufacturers  of  America,  and  Nelson  Blair  spoke 

Keystone  Room  of  the  Hotel  Statler  in  New  York.  Jack  for  the  National  Combinotion  Storm  Window  and  Door 

Orchard,  president  of  the  National  Metal  Awning  Association  Institute. 

than  the  electric  fan  industry.  The  local  association  which  has  worked  north,  he  .said.  They  are  no  longer 
storm  window  industry,  in  other  closely  with  the  Better  Business  a  tropical  window  and  are  suitable 

words,  is  here  to  .stay.  It  is  a  Bureau  and  adopted  a  code  of  for  u.se  in  any  part  of  the  country, 

permanent  business,  and  not  a  ethics  pointing  out  that  they  have  he  emphasized.  Turning  to  the 
flash  in  the  pan,  he  said.  Looking  the  local  Better  Business  Bureau  problem  of  e.stimating,  he  ex- 
towards  the  future,  Mr.  Blair  esti-  behind  them.  pres.sed  the  opinion  that  this  could 

mated  that  the  industry  .sold  Paul  Blatt  in  discu.ssiong  prob-  not  be  done  accurately  on  a  square 

roughly  5  million  windows  in  1953.  lems  of  selling  jalousies,  .stated  foot  basis  and  said  that  each  job 
He  calculated  that  the  potential  that  it  |i\’as  important  to  give  .sale.s-  must  be  e.stimated  individually, 
market  was  probably  6  million  men  si  hicient  information  so  that 

windows,  and  that  the  market  had  they  c;  n  be  expert  in  e.stimating  Awning.s 

therefore  grown  209^  faster  than  costs.  Ml  of  his  .salesmen,  he  .said, 

.sales.  Purchasers  of  new  homes  knew  tne  .square  foot  cost  of  bulk-  Robert  Lepper  of  Super  Seal, 

are  ideal  prospects,  he  .said,  and  head  walls,  electrical  outlets,  and  Milwaukee,  Wis.,  a  dealer  in  win- 
if  the  new  construction  market  is  all  other  construction  co.sts  in  ad-  dows  for  Alumatic  and  in  roll-up 
good,  the  storm  window  market  dition  to  jalousies.  This  enables  type  awning.s  for  Orchard  Bros., 
will  be  good.  Since  the  new  con-  them  to  make  up  a  .satisfactory  gave  some  figures  on  his  awning 
.struction  market  is  tied  clo.sely  to  estimate  with  a  minimum  of  figur-  operation  to  give  his  listeners  .some 
population  growth,  which  is  rapid-  ing  on  the  spot  and  impre.s.ses  the  idea  of  the  awning  business.  He 
ly  increasing  by  leaps  and  bounds,  cu.stomer.  Jalousies  are  easier  to  .said  that  he  operated  on  a  30% 
Mr.  Blair  foresaw  an  increasing  .sell  and  in.stall,  .said  Blatt,  than  markup  and  gave  .sale.smen  a  20% 
market  for  the  storm  window  and  any  other  prime  window.  Hopper  commission  and  17%  for  hou.se 
door  indu.stry  for  many  years  to  type  jalousie  .storm  windows  pro-  lead  sale.s.  Lepper  added  that  ad- 
come.  vide  very  .satisfactory  insulation  vertising  ran  about  4i  2%  and  that 

The  panel  for  this  forum  in-  and  permit  adequate  ventilation,  his  net  profit  was  about  10  to  13% . 
eluded  Louis  Tulman  of  Weather-  Blatt  added.  Several  of  the  more  knotty  prob- 

master  Co.  of  Washington,  I).  C.,  lems  that  trouble  dealers  in  their 

Ivar  Erick.son,  Worcester,  Mass.,  Jalousies  office  operation  w'ere  di.scus.sed 

Bob  Lepper,  Super  Seal  of  Mil-  thoroughly  during  the  Office  Man- 

waukee,  Wis.,  Mario  V.  Petri.  Mario  V.  Petri,  who  si)oke  for  agement  Forum  on  Monday,  March 
Jalousie  Mfrs.  of  America,  Jacob  the  Jalousie  Manufacturers  of  22nd.  The  afternoon  .session  fea- 
Inger,  Alumatic  Co.  of  St.  Louis,  America,  made  the  p>oint  that  the  tured  Mr.  Arthur  Gager,  Technical 
and  Paul  Blatt  Aluminum  Prod-  jalousie  is  a  prime  window  and  is  Director  of  the  National  Office 
nets  Di.stributors,  Inc.,  Orange,  no  longer  ju.st  a  porch  and  breeze-  Management  Association  as  guest 
N.  J.  Mr.  Tulman  urged  that  way  window.  He  sketched  the  speaker.  Mr.  Gager  revealed  the 
dealers  cooperate  with  their  local  background  of  jalousies  and  de-  results  of  a  que.stionnaire  on  office 
bankers  to  drive  phonies  who  prey  .scribed  how  they  had  begun  in  procedure  which  had  been  sent  to 
on  the  public  out  of  business.  Jacob  Florida  and  then  .spread  north,  almost  100  Nersica  members  prior 
Inger  described  what  the  dealers  During  the  pa.st  three  years  jalou-  to  the  Convention, 
in  St.  Louis  have  done  to  form  a  sies  have  become  important  in  the  {Coutitnicd  on  Poye  169) 


&  Home  Improvement  Dealer 


41 


MAY  1954  BUILDING  SPECIALTIES 


Lawson,  Vice  Pres. 


Gannon  and  E.  L. 
Denison  of  Deni¬ 
son  Jalousies. 


t  Above:  Joyce  Conway  (left)  and  Ann  Machise  demonstrate 
Curvalum  Mfg.  Co.  products. 


t  Above:  Morris  Loeb  ond  Lou  Kuiin  of 
Liberty  Hardware  Corp.,  L.  I.  C.,  N.  Y. 
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i  Below:  M.  W.  Rouen  of  Lyfolum  Mfg. 
Co.,  Oconomowoc,  Wise. 


Right:  Leonard  -* 
Klein  and  Harry 
Nasson  of  U.  S. 
Alum.  Co. 


^  ^  St  iHHif 


WL'ftif ' 


*r-  Left:  Fred  Fi- 
kas  of  Master- 
croft  Eqp.  Co., 
Baldwin,  N.  Y., 
and  P.  M.  Fitz¬ 
gerald  of  Ideal 
Brass  Works,  Inc., 
St.  Paul,  Minn. 


t  Above:  (L  to  R)  Morris  Kessler,  Lorry  Dagno,  Milton  Kessler 
and  Ken  Kovonough  of  Kessler  Products  Co.,  Youngstown, 
Ohio. 


i  Below:  Earl  Litt- 
mon  of  Jones  & 
Brown  (left), 
Pitts.,  Penn,  takes 
shot  of  Si  Perl- 
mutter  of  Gun- 
Tex  Corp.  in  In- 
selbric  display. 


I  Below:  J.  Schoffmon  of  J  &  B  and  Ralph 
A.  Bodgley,  Pres,  of  Bodgley  Corp.,  Rock¬ 
ville  Center,  L.  I. 
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I  Above:  Hank  Toys  of  Ludmon  Jalousies. 


Right:  James  Oliva,  Lisco  Prod.,  Inc. 
Mineolo,  N.  Y. 
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t  Above:  Elliot  Mesnick,  Emco  Cemert 
Prod.,  Inc.,  Shomokin,  Po. 
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Exhibitors  and  Visitors 
At  NERSICA  Convention 


B.  Orcutt,  Inde 
pendent  Lock  Co. 
Fitchburg,  Moss. 


i  Below:  Frank 
Fogge,  Wore  Lab¬ 


way,  N.  J.,  and 
Albert  Carman, 
Ware  Laborato¬ 
ries,  Inc. 


t  Above:  Cyrus  D. 
Dunthorn  and 
William  F.  Al¬ 
drich  of  R.  D. 
Werner  Co., 
N.  Y.  C.,  N.  Y. 


Childers,  Childers 
Mfg.  Co.,  Hous¬ 
ton,  Texas. 


«-  Left:  Harry  Pe¬ 
ters  and  David  P. 
Houseman,  West¬ 
moreland  Metal 
Mfg.  Corp.,  Phila¬ 
delphia,  Pa. 


i  Below:  Jock  Farquhor,  Rudolph  Bass  Co. 


t  Above:  Betty 


New  York,  N.  Y. 
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i  Below:  Richard  Ascher,  Arnold  B.  Mol- 
lins  and  Gene  McKeon,  Lincoln  Products 
Co.,  Boldwin,  N.  Y. 


Brown,  model, 
demon  s  t  r  a  t  e  s 
products  of 
Weather  Wizard, 
Alum.  Mfg.  Corp., 
Garden  City  Pork, 
N.  Y. 


i  Below:  Jack 
Nager,  N.  Y.  C. 
College  and  Frank 
M.  Newell,  Newell 
Mfg.  Co. 
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Selling  the  Home  Owner 


Planning  Pays  Plenty 


By  BILL  EDWARDS 


TV/fY'  working  day  was  over.  I 
would  have  preferred  to  have 
let  it  end  without  .seeing  my  Boss 
a^ain.  But  I  had  promised  to  drive 
him  home  and  .so  I  stopped  at  the 
ollice  to  pick  him  up. 

Not  until  he  was  in  the  car  did 
the  question  come.  “How  did  it  go 
today?”  he  said  to  me. 

“If  it  had  been  a  good  one  you 
would  have  been  the  first  to  know,” 
I  told  him  .sourly.  “I  could  have 
done  just  as  well  on  the  corner  of 
.Main  &  DeKalb.” 

He  grinned  and  then  pot  serious. 
“What  /,s‘  the  most  important  thin^ 
in  .sellinjr,  son?” 

Sales  Talk 

I’Kh.  I  thought,  I  can’t  even  do 
the  Kuy  a  favor  without  getting  a 
.sales  talk  poured  over  me.  What 
I  said  was.  “Well,  Boss,  let’s  see 
.  .  .  is  it  knowing  what  you’re 
talkinjr  about?” 

“That’s  es.sential  but  not  in  fir.st 
l)lace.  Try  ajjain.” 

I  gunned  the  car  at  a  light, 
heard  a  sweet  young  thing  squeal 
as  we  shot  by  her  and  then  .said 
to  the  signer  of  my  checks,  “Hard 
work.  That  answer  ought  to  appeal 
to  you.” 

“It  does.  And  in  your  ca.se 
maybe  I  better  give  it  top  billing. 
But  that  still  isn’t  what  I  have  in 
mind.” 

“Oh,”  I  .said,  “Now  I’ve  got  it.” 
I  turned  and  faced  him  with  an 
exaggerated  smile  on  my  face. 
“Selling  personality!  Right?” 


He  grabbed  the  door  handle  as 
I  put  on  the  brakes  to  avoid  climb¬ 
ing  over  a  trailer  truck.  “You 
drive.  I’ll  talk.  And  the  answer 
to  your  la.st  brilliant  retort  is  No.” 

He  leaned  back,  lit  a  cigarette 
and  started  in.  “VV’hat  counts  in 
.selling  is  not  the  number  of  calls 
you  make  but  the  number  of  good 
calls.  What  makes  a  call  good  is 
selling  with  a  plan. 

“Man,”  I  spoke  up,  “Let  me  stop 
the  car  and  go  to  work.  At  la.st  I 
know  the  secret  of  success!” 

He  looked  like  he  wanted  to  snuff 
out  his  cigarette  in  my  mouth. 
“You  and  your  four-foot  tongue! 
Suppo.se  you  tie  a  knot  in  it  while 
I  try  to  get  enough  words  into 
your  thick  skull  to  tell  you  what 
I  mean.” 

“A  .salesman  deals  with  people,” 
he  began,  “In  planning  how  to  sell 
them,  he’s  got  to  understand  them. 
While  each  prospect  is  a  different 
per.son  in  many  ways,  each  one’s 
mind  reacts  about  the  .same  way 
when  you’re  out  to  .sell  .something. 
Sell,  that  is,  not  just  take  —  or  fail 
to  take  —  orders.  When  you  sell 
with  a  plan,  you  sell  according  to 
the  workings  of  the  human  mind.” 


“That’s  deep  talk,  Bo.ss,”  I  said, 
but  quietly. 

“It  won’t  be,”  he  replied.  “I 
think  you’ll  agree  that  there  are 
five  states  of  mind  that  the  mental 
process  goes  through  when  it  pro¬ 
ceeds  to  a  .sale.  The.se  are:  (1) 
curiosity;  (2)  intere.st;  (3)  con¬ 
viction;  (4)  desire;  and  (5)  action. 
By  and  large,  this  regular  series  of 
action  takes  place  whenever  a  .sale 
is  made.  Now,  of  cour.se,  I  don’t 
mean  that  a  .salesman  .selling  with 
a  plan  has  to  build  his  .sales  talk 
on  each  call  according  to  that  line¬ 
up.  A  prospect  may  well  have  had 
his  curiosity  arroused  by  an  adver- 
ti.sement  —  or  another  u.ser.  Same 
thing  for  intere.st.  Or  conviction 
or  desire.  What  is  important  is 
that  a  sale.sman  —  you,  as  some 
.sort  of  example  —  must  think  ac¬ 
cording  to  tho.se  mental  .steps.” 

I  stopped  the  car  in  front  of  the 
Boss’  hou.se  but  knew  that  it  would 
take  a  while  for  him  to  get  out. 

“What  I  suggest  you  do,”  he 
.said,  “is  review  tho.se  five  steps 
before  each  selling  call.  Does  the 
prospect,  you  believe,  know  enough 
about  our  product?  Has  his  inter- 
(Continned  on  Page  84) 


'Too  many  sales  are  lost  because  salesmen 
don't  make  sure  that  curiosity  and  interest 

9 

have  been  aroused/'  ^ 
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Give  the  knob  a  half 
turn.  Then  watch  the 
lower  track!  It  moves 
back  to  let  the  inserts 
clear  quickly,  easily. 


/lie 


Jrae^L 


for  the  EASIEST  CLEANING 
and  EASIEST  SELLING  EVER! 


WEATHEBTboi 


Here's  the  "track  moves  back"  feature  that  made 
a  hit  at  the  Nersica  show.  More  important:  it's 
making  a  hit  with  housewives  everywhere.  Its 
work,  time  and  energy-saving  performance  has 
them  sighing  and  signing! 

EVERYTHING  THf  HOMEOWNER  WANTS 

The  Weathertrol  has  more  selling  features  than 
just  the  Retrrctable  Track.  It  has  3  full  cha.nnels, 
all  the  way  round,  for  complete  control,  perfect 
insulation  and  self-storing;  polyethilene  lined  in- 

Avoilobl*  deubi*  hung,  sliding,  insidu  cotumunl. 


serts  for  jam-free  operation;  locks  to  let  in  air, 
keep  out  dust  and  dirt;  extra  heavy  extruded 
aluminum  construction  to  eliminate  upkeep. 

EVERYTHING  YOU  NEED 

Pre-Fab  helps  you  sell  every  step  of  the  way  with 
FREE  mats,  FREE  booklets,  FREE  publicity  stories, 
national  advertising  allowance  and  a  HEALTHY 
profit  margin.  You  see,  despite  its  advantages 
the  WEATHERTROL  is  competitively  priced. 

*Pat.  p«nd. 


PRE-FAB  ALUMINUM  WINDOWS  OF  AMERICA 


Left:  Street  view  of  the  Comfort  Distribut* 
ing  Co.,  Clayton,  Missouri.  Spacious,  attrac¬ 
tive  window  display  area  invites  attention. 


'^Little  Services  Count  in  Selling  Contractors'' 
Says  This  Missouri  Dealer 


By  ALBERT  S.  KESHEN 
Special  Correspondent 
Building  Specialties 


i^iyTOST  distributors  doinp  a 
heavy  volume  with  con¬ 
tractors  and  builders  make  the 
mistake  of  relying  on  price  alone 
to  K^t  their  business.  On  the  con¬ 
trary,  I  find  that  they  are  willing 
to  pay  a  little  more  provided  they 
can  jret  a  lot  of  little  things  and 
services  which  make  their  job  that 
much  easier,”  points  out  C.  Henri 
Comfort,  owner  of  Comfort  Dis¬ 
tributing  Co.  of  Clayton,  Mo. 

Hy  “little  things”  Mr.  Comfort 
means  such  assurances  as  .satisfac¬ 
tory  in.stallation  made  by  the  con¬ 
tractors  through  follow-ups  by 
his  own  servicemen  to  see  that  the 
job  is  done  right.  Tactful  super¬ 
vision  of  this  kind  has  often  helped 
cover  up  faulty  work  by  the  con¬ 
tractors’  crews. 

It  means  giving  the  builder  the 
assurance  of  a  large  order  dis¬ 
count,  but  not  a  heavy  drop-off 


shipment  at  the  same  time,  .so  that 
he  can  space  out  his  job  without 
being  neces.sarily  hurried.  If  he 
has  a  contract  for  about  100 
houses,  but  can  only  produce  two 
or  three  a  day,  this  .service  ea.ses 
his  financing.  He  doesn’t  have  to 
worry  about  as.sembling  a  heavy 
(juantity  of  orders  when  his  men 
are  out  on  the  project,  as  well  as 
.saving  himself  warehouse  space. 

It  also  means  turning  in  a  small 
commission  to  contractors  who 
give  leads  which  result  in  .sales  by 
the  di.stributor.  In  reciprocal  meas¬ 
ure,  Comfort  will  al.so  recommend 
the  contractor  to  his  own  custom¬ 
ers. 

In  assisting  contractors  in  their 
problems,  Mr.  Comfort  will  make 
suggestions  which  may  even  mean 
less  profit  for  him,  but  .saves  the 
builder  more  in  the  long  run.  Since 
he  is  in  the  glazing  business,  he 
will  recommend  thermopane  for 
picture  windows  rather  than  the 
hang-on  type  of  store  sash.  Ther¬ 
mopane  will  run  le.ss  than  plate 
glass  or  storm  sash,  .so  there  is  a 


Above:  C.  Henri  Comforf,  prop..  Comfort 
Distributing  Co. 


.saving  for  the  builder  as  well  as 
.saving  his  men  time  in  installing 
a  picture  window. 

All  of  this  attention  to  the 
smaller  details  which  the  contrac¬ 
tors  appreciate  comes  through  Mr. 
Comfort’s  clo.se  as.sociation  with 
this  trade  as  a  director  of  the 
Home  Builders  Association  of 
Greater  St.  Louis,  La.st  year  he 
served  on  the  group’s  exhibitors 
advi.sory  committee  and  this  year 
on  the  publicity  committee.  His 
{Continued  on  Page  96) 
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BjECAUSE  LOCK  VENT  OFFERS 
CONTRIBUTORS  AND  DEALERS 
^^0  MUCH  7m\e/ 


•  Fu//  line  of  aluminum  and/or  plastic 
glass;  modern  horizontal  styling; 
exclusive  ventilation  feature. 

0  All  parts  furnished  hy  Lock  Vent. 

0  Thorough  engineering  and  sales 
assistance! 

0  Brand  new  advertising  and  sales 
promotion  materials  for  '541 


[^LO^^ENT  MANUFMTURING  DISTRIBUTMS  NOW  LOCATED  HERE! 

[^Distributors  wanted  in  these  cities 


ALABAMA 

Mditiomcry 

Birminihim 

MoAllt 

ARIZONA 

PhMnix 

Tutun 

CALIFORNIA 
Sm  Francisci 
Lot  Anielet 
San  Oieto 

RHODE  ISLAND 

Newoarl 

Prayidenct 

CONNECTICUT 
HarUord 
New  Haven 


Indianapelit  MINNESOTA 

Evansville  SL  Paul 

KANSAS  MISSISSIPPI 

Kansas  City  Jxksen 

Dodye  City  Columbus 

KENTUCKY  MONTANA 

Leuitville  " 

Lexintten 

LOUISIANA 

New  Orleans  NORTH  OAKI 

Lake  Charles  Bismarck 

MAINE  new  HAMPS 

Banter  Dover 

Lewiston 

OKUHOMA 

MASSACHUSETTS  Tulsa 
Bosten  Oklahema  City 


FLORIDA 

Tampa 

Miami 

Jxksenville 

Tallahassee 


UTAH 

Salt  Lake  City 

WASHINGTON 

Spokane 

Seattle 


IDAHO 
Boise  City 

ILLINOIS 

Chicate 

Peoria 

Rockford 

Sprinffield 

INDIANA 
Fort  Wayne 


P.O.  Box  8732  ■  Bichmond  26,  Virginia  ■  Phono:  Chottor  2561 


WRITE  DIRECT  TO  LOCK  VENT  FOR  THE  NAME  OF  THE  DISTRIBUTOR  NEAREST  YOU! 


&  Home  Improvement  Dealer 
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concern,  and  Harold  Kapp,  vice- 
president,  searched  the  city  over  a 
year  for  new  quarters  that  would 
give  them  the  space  and  facilities 
they  so  badly  needed. 

{Continued  on  Page  90) 


C.  B.  McFarland 
Visits  Childers  Plant 

A  recent  visitor  to  the  Childers 
Manufacturing  Company  Plant  in 
Houston,  Texas,  was  C.  B.  McFar¬ 
land,  President,  Darol  Co.,  Dayton, 
Ohio,  Childers  Distributor  for  the 
Dayton  area. 


Above:  a  portion  of  Air  Master  Corporation's  new  plant  containing  96,000  square  feet 
of  floor  space. 


increase  in  orders.  The  old  plant 
on  Lehigh  Avenue  in  Philadelphia 
could  not  begin  to  cope  with  the 
neces.sary  expansion,  although 
every  foot  of  floor  space  was  de¬ 
voted  to  production.  Materials  and 
finished  products  had  to  be  stored 
in  three  separate  warehouses,  and 
even  these  were  bursting  at  the 
seams. 

Harvey  Hewit,  president  of  the 


Air  Master  Triples  Size 
In  Move  to  New  Plant 

The  rise  of  the  Air  Ma.ster  Cor¬ 
poration  to  a  position  as  a  major 
factor  in  the  aluminum  storm  door 
and  window  busine.ss  has  been 
marked  by  the  recent  opening  of 
their  new  96,000  .square  feet  of  floor 
space  plant. 

Quality,  Air  Master’s  big  selling 
point,  was  responsible  for  the  fast 


Bob  Childers  (left)  and  C.  B.  McForland, 
Pres.,  Darol  Co. 


It  was  Mr.  McFarland’s  second 
visit  to  the  Childers  Plant  in  the 
last  twelve  months.  After  com¬ 
pleting  arrangements  to  continue 
as  Distributor  for  Childers  All- 
Aluminum  Awnings  and  the  new 
Childers  Ajax  Retractable  Awn¬ 
ings  for  the  Dayton  area  Mr. 
McFarland  said,  “We  had  a  pretty 
good  year  in  1953  but  we  were  just 
getting  started  in  the  Awning 
business.  I  am  sure  that  the  Ajax 
Retractable  Awming  will  provide 
us  with  a  new  market  in  the 
Commercial  field  which  we  have 
never  touched  before.’’ 

{Continued  on  Page  52) 


Harvey  Hewit 


MAY  1954  BUILDING  SPECIALTIES 


CUSTOM-BUILT 

mmATBd 

ALUMINUM  AWNINGS 


Fastest  Setting  Awnings! 


Ten  Beautifut  Colors! 


All-Weather  Protection! 


New,  Improved  Construction  and  Design! 
Big  Sales  Potential! 


Wrmm 


WANTED: 

DISTRIBUTORS  and  DEALERS! 

Franchise  territories  open 
for  qualified  dealers! 


Write,  phone  or  wire 

^nON  BROS.  MFG.  CO. 

447-449  West  Queen  Lone  Philadelphia,  Pa. 

Phone:  Tennessee  9-4601-4602 


6t  Home  Improvement  Dealer 
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(Continued  from  Page  50) 


New  Trim-A-Seol  Window 
Has  Twin  Screen  Ventilation 

Aluminum  Air  Seal  Manufac¬ 
turing  Co,,  Youngstown,  Ohio,  a 
pioneer  in  the  field  of  storm  prod¬ 
ucts,  is  ready  with  what  Ray 
Ix)UKhlin,  general  manager  of  the 
firm,  calls  another  “first”  for  the 
well-known  Trim-A-Seal  label  — 
a  quadruple-action,  triple-track 
aluminum  storm  window  that  pro¬ 
vides  twin-screened  ventilation. 

Loujrhlin  points  out  that  the 
twin  screens  make  possible  top  and 
bottom  ventilation  at  the  same 
time,  that  chanjre-over  is  never 
necessary. 

“Of  paramount  importance  to 
the  trade,”  Louffhlin  .says,  “is  the 
fact  that  we  are  making  this 
window  available  for  complete 
manufacturing  .set-ups  from  lineal 
lengths.  Made-up  windows  will 
al.so  be  warehou.sed  in  all  principal 
cities.” 

The  new  Trim-A-Seal  window  is 
beinjr  offered  in  heavy  extruded 


aluminum  with  a  non-rub  .satin 
finish,  with  anodizing  optional.  It 
provides  positive  locking  with  in¬ 
terlocking  in.serts  and  finger-tip 
control, 

«  «  ♦ 

Flying  Salesman 
For  S.  Atlantic  Territory 

Keeping  pace  with  its  rapid  ex¬ 
pansion  program  on  the  national 


Sfan  Davis 


market.  National  Awning  is  proud 
to  announce  its  first  flying  .sale.s- 
man  for  the  South  Atlantic  area. 
Christened  Franklin  S.  Davis,  he 
u.ses  the  name  of  Stan  and  it  is 


hard  to  understand  why  everyone 
calls  him  “Red”  unless  it  is  on 
account  of  that  shock  of  bright 
red  curls  he  sports. 

As  a  fighter  pilot  for  the  Navy 
in  the  Pacific  during  World  War 
II,  he  was  known  as  “the  Red 
Menace”.  It  has  never  been  deter¬ 
mined  which  side  he  was  menacing. 
With  headquarters  at  Fort  Lauder¬ 
dale,  Florida,  he  is  a  hard  man  to 
catch  up  with  the.se  days,  as  he  flies 
from  North  Carolina  to  Louisiana 
.setting  up  new  di.stributors  for 
Solarflex  and  Solarguard  awnings 
and  door  canopies. 

*  *  * 

Third  Electric  Oven 
Installed  By  United  Steel 

To  compen.sate  for  a  nation  wide 
demand  for  its  product,  Pre-Kote 
Aluminum  Coil,  United  Steel  Prod¬ 
ucts  Corp.,  5311  Avalon  Blvd.,  Los 
Angeles,  Calif.,  announces  the  ad¬ 
dition  to  their  extensive  plant  faci¬ 
lities  of  a  third  electric,  vertical 
continuous  .strip  baking  oven. 

United  Steel  Products  Corp.,  are 
believed  to  be  the  only  Pre-Koted 
aluminum  .stock  manufacturers  u.s- 
ing  a  completely  electric  heating 
.sy.stem.  The  .scientific  and  accurate 
application  of  electric  baking  gives 
a  remarkable  adhesion  of  its  under¬ 
coating  and  enamel  to  the  Lyfan- 
ited  Aluminum.  It  is  claimed  that 
the  fusing  is  exceptionally  even, 
a.ssuring  the  u.ser  of  Pre-Kote,  of 
a  uniform  surface  throughout  the 
length  of  the  coil. 

The  installation  w'as  made  with¬ 
out  any  interruption  in  its  pre.sent 
continuous  .strip  operation,  being 
fabricated  off  the  premi.ses  and  in- 
.stalled  practically  as  a  unit  to  its 
location  on  the  plant  floor. 

This  development  w’ill  permit  the 
United  Steel  Products  Corp.,  to 
meet  the  demand  for  their  Du- 
Tone  color,  pre-koted  coil,  which, 
although  carrying  two  di.stinct 
colors  on  one  .strip,  will  be  under¬ 
coated  with  Strontium  Chromate 
in  the  .same  way  as  their  .solid 
color  material.  It  is  believed  to  be 
the  only  Pre-Koted  material  .so 
treated. 

(Continued  on  Page  56) 


Below:  Ray  Loughlin  (seated),  general  manager  of  Aluminum  Air  Seal  Mfg.  Co.,  Youngs¬ 
town,  Ohio,  checks  a  miniature  model  of  the  new  Trim-A-Seal  "Quad-Action"  triple-track 
aluminum  storm  window  with  John  Soroka,  the  firm's  extrusion  engineer. 
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PRE-KOTE  OFFERS 


ITiOMnUM 


United  Ste^^matest  acl^ie^^ent . .  .  producing  miles  and  miles 
of  pre<oate^^iuminum  in  brilliant  colors  .  .  .  triple<oated 
under  rigid  i>royftiiB|^^n|At  "Pre*Kote"  excels  in  a  finish  that 
is  especially  ^ipcessed  taigpes|Bt  the  severest  weather  and  fabricat* 
ing  condition.  .  „  » 


PRE-KOTPS  '^CLUSIVE  TRIPLE-COAT  PROCESS 


BAKED  STRONTIUM  SATIN-SMOOTH 
CHROMATE  UNDER-  VIBRANT-COLORED 
COATING  ADDS  BAKED-IN  ENAMEL 

YEARS  OF  PAINT  FINISH,  ACTUALLY 

ADHESION,  PLUS  SUPERIOR  TO  FINISH 

SUPERIOR  "HIDING"  ON  FINE  CARS 


ARMY  AND  NAVY 
APPROVED 
LYFANITE'S  CORRO¬ 
SION  RESISTANT 
COATING  FOR 
ALUMINUM  ALLOYS 


One  of  the  most  important  economies  of  the  nation's 
Number  One  Pre-Coatfrig  System  is  the  uniform  supply 
of  the  metal  at  the  lowest  cost  possible  at  all  times.  United 
Steel  is  able  to  supply  your  aluminum  coil  at  MILL  PRICES. 
And  remember,  too,  that  PRE-KOTE  eliminates  your  paint¬ 
ing  problems,  in  addition  to  the  savings.  J" 


DESIGNATED  BY  THE 
UNITED  STATES  GOVERNMENT 
AS  PRIME  FABRICATOR 
OF  ALUMINUM  COIL. 


The  Pre-Kote  plant  stands  out  as  the  finest  rolling  mill  in 
the  country  today.  For  quality,  speed  and  price,  call  on 
"United"  . .  .  EXCLUSIVELY  in  the.  production  of  pre-coated 
aluminum  coil. 


Veooocts  co«p^  ^ 

iJZ - - UMITED  SnSL 

PRODUCTS  CORP. 

5311  Avalon  Blvd.,  Los  Angeles  11,  California 


l,\-fER^TURf 

AngeieslV 


TODAY',  j 
CaVitorni*  \ 


o,e  '*' 


,  ttiaou’ 
\itefa"' 


•  ROLLING 


•  PRE-KOTE 


•  ENAMELING 


HUPS 


SCHLtGt'-  '' 

HOOLSH^Ot  I 
PROHU'O** 
\HStUS,  ^S 
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SCHLEGEL  CERTIFIED 
WOOL  PILE  LINING 

is  the  perfect  weatherstrip 

IN  BORG-WARNER’S  KOOLSHADE 

TRADEMARK 

Combination  Windows 


Schlegel  and  Borg -Warner  engineers 
have  developed  a  new  method  of 
installation  which  makes  the  weather¬ 
strip  an  integral  part  of  the  window! 

It’s  a  "first”  in  the  combination  storm 
window  industry  ...  a  deluxe  feature  at 
no  premium  in  price.  The  same  weather¬ 
stripping  material  that  keeps  the  windows 
in  millions  of  vehicles  weather  tight  and 
friction  free  is  now  used  in  the  Koolshade 
window.  Schlegel  pile  lining  has  been 
proven  by  the  automotive  industry  for 
more  than  25  years  .  .  .  used  in  over 
59,000,000  automobiles. 

When  properly  designed  for  a  partic¬ 
ular  application,  Schlegel  wool  pile  lining 
will  resist  an  incredible  amount  of  wear. 


It  has  been  tested  by  the  leading  testing 
laboratories.  On  one  test  of  a  double  hung 
window,  the  window  was  subjected  to 
1,000,000  cycles  of  opening  and  closing. 
Examination  showed  virtually  no  visible 
signs  of  wear,  air  infiltration  remained 
well  below  the  established  minimum,  and 
the  window  continued  to  operate  freely. 

Twenty-five  years  of  weatherstripping 
experience  proves  the  stability  of  Schlegel 
pile  lining  under  all  types  of  weather  con¬ 
ditions.  Today,  it  is  used  in  many  indus¬ 
tries  as  the  preferred  weather-strip. 

Schlegel  offers  the  window  industry  a 
complete  engineering  service  against 
weather.  To  learn  "How  Schlegel  Can 
Help  You  Build  a  Better  Window”, 
write  to  Dept.  B: 


)chleqel 

manufacturing  comranv 

Indtiilriol  SincR  1115 

ROCHESTER  N.  V.  •  OAK VIllE,  ONTARIO 
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(Continued  from  Page  52) 


Storm  Window  Industry 
Active  in  Drive 

Meetin^r  recently  at  the  Foi-est 
Hills  Inn,  Queens,  N.  Y.,  top  lead¬ 
ers  of  the  aluminum  storm  window 
industry  formulated  executive  com¬ 
mittee  plans  for  their  1954  cam¬ 
paign  in  behalf  of  the  United 
Jewish  Appeal  of  Greater  New 
York. 

The  executive  committee,  at  this 
meeting,  desijrnated  Scott  Skodnek, 
of  Jasco  Aluminum  Products,  as 
the  industry’s  ^uest  of  honor  at 
the  annual  campaign  climaxing 
dinner  to  be  held  at  the  Forest 
Hills  Inn,  Tuesday,  May  18. 

Amonjr  tho.se  attendinjr  this  im¬ 
portant  meeting  were :  Georpe 
Lieblein,  Paramount  Aluminum 
Gorp. ;  Robert  Katz,  Badger  Alum¬ 
inum  Extrusions;  Ned  Miller, 
Storm  Guard  (’orp. ;  Abe  Meizel, 
Tru-Seal  Aluminum  Products: 
Oscar  Abrams,  Ja.sco  Aluminum 
Products;  Fred  Seltzer,  Dynamic 
Mf^.  ('o. ;  Michael  Schneider, 
Floral  C'ombination  Storm  Window 
Gorp.:  F^mil  Buckner,  Excelum 
Aluminum  Products;  Armand  M. 
Knopf,  E.xcelum  Aluminum  Prod¬ 
ucts;  Sol  Bayes,  Jasco  Aluminum 
Products;  Nat  Robbins,  Lonj? 
Island  VV’eather  Ma.ster  Corp. ; 


Harry  Stecher,  Merrick  Home 
Products ;  and  Martin  Katz,  Badj?er 
Aluminum  Extrusions. 

Major  aim  of  the  UJA  of 
Greater  New  York’s  1954  cam¬ 
paign  is  to  rai.se  the  metropolitan 
area’s  share  of  the  national  jjoal 
of  $119,921,150,  as  well  as  the 
local  proportion  of  the  national 
budgets  of  the  American  Jewish 
(’ongress  ($1,185,000)  and  the 
National  Jewish  Welfare  Board 
($2,232,155). 

The  agencies  to  benefit  from  the 
drive  are  the  United  Israel  Appeal, 
Joint  Distribution  Committee  (in¬ 
cluding  ORT),  United  Services  for 
New  Americans,  New  York  A.sso- 
ciation  for  New  Americans,  Na¬ 
tional  Jewish  Welfare  Board  and 
American  Jewish  Congress. 

♦  «  * 

G.  E.  Names  New 
Departmental  Gen.  Mgr. 

Mr.  Hershner  Cro.ss  has  been 
named  General  Manager  of  the 
Distribution  A.s.semblies  Depart¬ 
ment  of  the  General  Electric  Com¬ 
pany,  according  to  an  announce¬ 
ment  by  Mr.  William  C.  Wichman, 
Vice-President. 

The  Di.stribution  A.s.semblies  De¬ 
partment  with  headquarters  in 
Plainville,  Connecticut,  manufac¬ 


tures  low  voltage  power  di.stribu¬ 
tion  equipment  in  plants  located  at 
Plainville,  Conn. ;  Maspeth,  L.  I. ; 
Norwood,  Ohio;  Houston,  Te.xas; 
North  Hollywood  and  San  Fran- 
ci.sco.  Cal. ;  and  Seattle,  Washing¬ 
ton.  This  Department  also  operates 
a  nation-wide  .sales  organization 
with  offices  in  28  cities. 

Prior  to  his  new  assignment, 
Mr.  Cro.ss  was  General  Manager  of 
the  Trumbull  (Components  Depart¬ 
ment. 

♦  *  ♦ 

North-East  Praises 
Dealer  Cooperation 

Mr.  John  E.  Lowell,  National 
Sales  Manager  for  North-east  Met¬ 
al  Products,  Corp.,  Merrick,  N.  Y., 
recently  praised  and  gave  full 


John  E.  Lowell 


credit  for  the  unprecedented  suc¬ 
cess  of  their  new  KD  (knock¬ 
down)  jalousie  unit  to  the  over- 
w'helming  support  and  cooperation 
of  Northeast’s  300  dealers  and  di.s- 
tributors. 

Mr.  Lowell  stated  flatly,  that 
this  type  of  all-out  cooperation 
from  dealers  and  distributors  can 
only  be  expected  if  the  manufac¬ 
turer  arms  his  distributing  outlets 
with  the  right  product  at  the  right 
price.  Then,  .said  Mr.  Lowell,  sup¬ 
port  these  two  prerequisites  of 
successful  .selling  with  top-draw 
sales  and  advertising  material  in 
order  to  meet  the  keenest  of  com¬ 
petition,  and  aid  your  dealers  in 
thfeir  effort  to  .sell  the  ultimate 
consumer. 

(Continued  on  Page  58) 


Above:  Leaders  of  fhe  aluminum  storm  window  industry  meet  to  discuss  UJA  drive.  Stand¬ 
ing,  left  to  right:  Fred  Seltser,  Michael  Schneider,  Emil  Buckner,  Armand  M.  Knopf,  Sol 
Bayes,  Nat  Robbins,  Harry  Stecher  cind  Martin  Katz.  Sitting:  George  Lieblein,  Robert 
Katz,  Ned  Miller,  Abe  Meizel  and  Oscar  Abrams. 
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No  other  Awning  Offers  ALL  of  these 
Quality  -  and  Exclusive  Features . . 


U.  S.  PATENT  NO.  2542919 


12 

BEAUTIFUL 
COLORS  IN 
DUO-TONE 


r  PATENTED  EXCLUSIVE  > 
CONSTRUCTION  FEATURES 
STRONGEST,  HEAVIEST 
'EASY-TO-ASSEMBLE" 
k  EXCLUSIVE  CLIP  j 
EVER  USED  ^ 


NEW 

LOCK  CHANNEL 
ACROSS  / 
APRON 


STRONG,  PERMANENT 
SPECIAL  HAT-SHAPED 
CHANNEL  SUPPORTS 
NOT  OVER  24”  APART 
SAME  FOR  BRACES  . 

W  every  60" 


DOORS  WINDOWS 

—Assembled  SPECIAL  — 

Ready  to  install  by  customer 
Individually  packed  I 
Door  50”  wide 
42”  projection 

$16.95Lots  of  12 
Window  40”  wide 
28”  projection  30”  drop 

$14.9  Slots  of  12 

Same  Quality  as  Custom  Awning 
All  Colors 


PATIOS 


B&M  Corp. 
P.O.  Box  6 
Houma,  La. 


Please  send  exclusive  dealer  application  and  the 
full  BM  Plan. 


Firm  Name 


Address 


&  Home  Improvement  Dealer 


Comoore  the 

ity 

BK  Ft 

ice 

.  S.  Repoitei . . . 


{Continued  from  Page  56) 


Above:  at  the  Jalousie  Manufacturers  of  America  meeting  on  March  23  at  the  Hotel 
Statler  are  (r.  to  I.),  Stanley  R.  Kermish,  V.P.,  Building  Specialties;  Stanley  Hoffman,  Exec. 
Secretary,  NMAA;  Thomas  Sconzo,  of  Sconzo  &  Sons,  Aluminum  Products  Mfg.  Co.; 
Anthony  Catania  and  Ben  Catania  of  Nationwide  Aluminum  Products  Corp.;  William  J. 
Mathews  of  the  Capitol  Pro-Tect-U  Jalousie  Co.,  Chairman;  Charles  Hawkins,  legal 
council  of  Jalma;  Arthur  Houtz  of  the  Venetian  Window  Mfg.  Corp.,  and  H.  Tavs,  Lud- 
man  Corp. 


Jalma  Meeting  Held  March  23 
At  Hotel  Statler  in  N.  Y. 

The  Jalousie  Manufacturers  of 
America  held  a  meeting  at  the 
Hotel  Statler  in  New  York  City 
on  March  23rd.  The  meeting  oc¬ 
curred  during  the  recent  Nersica 
convention  which  was  attended  by 
many  Florida  Jalousie  manufac¬ 


turers.  Many  of  the  Florida  manu¬ 
facturers  who  were  in  New  York 
for  the  convention  responded  to 
Jalma’s  (Jalousie  Manufacturers 
of  America)  invitation. 

Jalma  was  started  several 
months  ago  by  a  group  of  jalousie 
manufacturers  in  the  north  and 
{Continued  on  Page  168) 


'niemoster  Appoints 
Western  Div.  Head 

Tilemaster  Corp.,  of  Chicago, 
manufacturers  of  plastic  wall  tile, 
announced  recently  the  appoint¬ 
ment  of  Frank  Miller  as  head  of 
the  company’s  new  western  divi¬ 
sion.  Miller  will  head  both  the 
warehouse  and  sales  ottice  of  Tile- 
master  at  3708  South  Main,  Los 
Angeles,  California. 

*  *  * 

Efficiency  Expert 
Becomes  Production  Mgr. 

Mr.  Ben  Weinraub,  production 
efficiency  expert,  has  been  ap¬ 
pointed  Production  Manager  of  the 
big,  new  Awnair  Corp.  plant  at 


Ben  Weinraub 


Garfield,  New  Jersey,  according  to 
Mr.  A1  Levine,  President  of  the 
Corporation. 

The  new  Garfield  Plant  has  been 
especially  developed  to  provide 
fast,  assembly-line  production  com¬ 
mensurate  with  the  growing  de¬ 
mand  for  Awnair.  Because  of  its 
scientifically  engineered  design, 
this  adjustable  awning  with  ex¬ 
clusive  indoor  knob  control,  retains 
its  individual,  custom  look  even 
when  produced  in  this  fashion.  Mr. 
Weinraub’s  know-how  in  the  field 
of  modern  production  methods  has 
made  it  possible  to  keep  up  with 
the  increa.sed  demand  for  the 
product. 

An  indus'.trial  engineer,  Mr. 
Weinraub  was  formerly  head  of 
the  Production  Control  Depart¬ 
ment  at  the  Transogram  Company. 

{Continued  on  Page  62) 


Actin<|  as  hosts  to  more  than  500  guests  at  the  Inseibric  Cocktail  Party  held  on  Tuesday 
evening,  March  23,  in  the  Keystone  Room  of  the  Stotler  Hotel,  Nersica  Convention  in 
New  York  was  this  group  of  Jones  &  Brown,  Inc.  personnel.  Kneeling  in  front,  from  left 
to  right,  are  Harry  Berger;  Jack  Schoffman;  Harry  Chirsan.  Behind  them  are,  from  left 
to  right.  Sob  Koch;  Bill  Richardson;  Walt  Wiesmiller;  W.  J.  Sauer,  Siding  Division  Sales 
Manager;  E.  N.  (Pat)  Rosenthal,  President;  and  Earl  Littman,  Director  of  Advertising. 
Jones  &  Brown,  Inc.,  Pittsburgh  19,  Pennsylvania,  are  the  national  distributors  of  all 
Inseibric  insulating  siding  products  which  include  Inseibric,  Inselwood,  Inselstone,  Insel- 
syde,  ond  3D>lnselum  aluminum  siding. 
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Jot  PACKWt  f.r 

.  the  ''BIG  HIT"  at  N.  Y.’s  NERSICA  SHOW 


FIRST  TIME 

PACKAGED  AWNINGS  at 
a  PROFIT  PACKED  PRICE! 
WCATHERVANE  —  TO  YOU! 

Standard  Door  Size 

ALL  WHITE  TOP  AND  SIDES  WITH 
FEATURE  STRIPE  ON  TOP 

Projection  —  42' 

Drop  —  21.5" 

Length  —  49V8' 


WeatherVone  dealers  buy  direct  from  one  of 
America's  leading  independent  producers  — 
loaded  with  quality  features  and  colorful  eye¬ 
selling  appeal.  Compares  with  the  finest 
aluminum  awnings  made  —  yet  competitively 
priced  to  really  move  I 


The  dealers  and  distributors  who  join  us  now 
wilt  also  hit  big  because  WeatherVane  is  the 
complete  quality  aluminum  awning  line  that 
offers  "high  sell"  twelve  months  of  the  year. 
This  is  the  tine  that  literally  stopped  the  show 
in  New  York  last  month. 


WE  HAVE  THE  DEAL  FOR  EVERY  DEALER  AND  DISTRIBUTOR  WHO  WANTS 
TO  ROCKET  UP  THE  SALES  SCALE  IN  '54  .  .  .  ACT  NOW! 


CALL  OR  WRITE 
BOB  EDEL5TEIN 
FOR  THE  “INSIDE  STRAIGHT”  BE 
FORE  WE  GET  OUR  FULL  HOUSE. 


WEATHERVANE  PRODUCTS  CORP. 

22  iERICHO  TURNPIKE,  MiNEOLA,  N.  Y. 

Please  seed  complete  details  on  "WcaHierVane'i 
profit  Package". 


17  6  SQ.  FT. 
f.o.j.  Mineolo,  N.  Y. 


ADDRESS 


STATE 


&  Home  Improvement  Dealer 
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<,iAMAiCA,NY. 


Ulj^  on«  giogy^ailpl^ry  division/ tvery  focility 
oiuLni^ice  of  Hm^^imx  Cdmpony  sfonds  ready  to  serve  ^ 
^ne  needs  of  big  business  ond  smoll  alike.  You'll  find  it's  good  - 
buitness  to  rel)|  on  Alumex  dependobility  ond  know-how. 

Our  engifiders  will  study  your  product,  sketches  or  ideas,  and 
give  you  their  complete  ond  professional  recoipmendotions,  bosed 
on  their  mony  yeors  of  work  ond  reseorch  in  the  extrusion  field. 
Ultimote  success  or  foilure  of  your  product,  or  even  your  ~ 
compony,  moy  octuolly  depend  on  the  type  of  high  quality 
extrusions,  superior  finish,  close  tolerances,  fost  delivery, 

and  the  colibre  of  engineering  obility;  which  stonds  reody 
to  eprve  your  every  need  at  Alumex. 


i 
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A  Real  Sales  Builder ! 


'  WRITE  —  WIRE;  —  PHONE  4 

APMIRAL  ^ALU|MINUM  f^ODUCTS,  INC 

170  14.  Peoria  Stroot  •  Chicago  7,  Illinois 
/MOnroo  6-9600 


SELECTED  DEALERSHIPS  AVAILABLE 


FOR  THE  FI 


E  A  MIDWEST  MANUFACTURER  OFFERS 


MIDWEST 


Completely  Assembled 
or  K.D. 

BUILD  SALES  WITH  THE 


MERIOAR  AUlMINUM  TWINS 


lUIllJ)  SALKS  WITH  LOWKR 

The  American  Triple  Action 
Aluminum  Combination  Window 
Exclusive  Deluxe  Features: 

O  Tongue  &  (iroove  Meeting  Hails 
O  Heavy  .073  thick  Extrusions — 6.3ST5 
O  Automatic  Ventilation  Knob  Control 
O  (Hass  Cushioned  in  Plastic 
O  (Hass  Corners  held  with  Screws 


•  DELIVERY  — ONE  WEEK! 

NO  STOCK  REQUIREMENTS! 
COST!  •  BUY  AS  YOU  SELL! 

The  American  De  Luxe 
Aluminum  Combination  Storm  Door 

O  Full  Length  Concealed  Piano  Hinge 
O  Die  Cast  King-Size  Corners 
O  Heavy  6.3ST5 — Extrusions 
e  Side  and  Kottom  Expanders 
O  Full  One  Inch  Thick 


NO  EXTRAS 


ONE  PRICE— ANY  SIZE 


A  Real  Sales  Builder ! 


1.  window 


inriuded 


S  7.98 


DOOR 
ANY  SIZE 


wUmBm 


uarv  anti  all  parts 


any  size 


ii.  I^irture  Windows  with 


full  Piano  Hinse 


I 


*21" 


K.  D. 


4.  Basement  intitiw 


Self-StoriiiB  Seretm 


ONE  WEEK  DELIVER 


GUARANTEED! 


ALL  K.D.  PRICES 


INCLUDE  ALL  PARTS 


St  Home  Improvement  Dealer 
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B.  S.  Reporter . . . 


(Continued  from  Page  58) 


Lock  Vent  Names 
New  Ad  Agency 

Lock  Vent,  Inc.,  international 
manufacturer  of  aluminum  and 
plastic  glass  permanent  awnings, 
announced  the  appointment  of 
Advertising  Associates,  Inc.,  of 
Richmond,  Virginia,  to  handle 
their  enlarged  promotional  and  ad¬ 
vertising  campaign.  Advertising 
As.sociates,  an  agency  that  is  an 
associate  member  of  the  National 
Metal  Awning  Association,  has 
geared  their  operation  to  best 
serve  people  in  the  building  mate¬ 
rial  field.  Lock  Vent,  producers  of 
style  conscious  permanent  awnings 
with  horizontal  lines,  have  manu¬ 
facturing  distributors  in  more 
than  80  .states,  Canada  and  Au.s- 
tralia.  The  advertising  campaign 
for  the  coming  year  includes  many 
visuals  for  dealer  aids,  sales  man¬ 
uals,  complete  mat  .services,  trade 
publications  and  consumer  adver¬ 
tising  through  national  radio,  TV 
and  magazines. 


*  ♦  * 


Right:  Posing  for  photo  after  soles  confer¬ 
ence  ore  (I.  to  r.)  standing,  James  Alex¬ 
ander,  Winter  Seol;  Sam  Gordon,  Monarch; 
Hairy  Berman  and  Edward  Kassak,  Winter 
Seal.  Seated  are  Harold  Simpson,  president, 
left;  Fred  Rosenstein,  vice-president  (cen¬ 
ter)  of  Monarch,  and  Don  Provenzolo  of 
Winter  Seal. 


President  Harold  Simpson  shows  group  of  dealers  and  wives  through  Monarch's  new 
20,000  square-foot  plant.  Dealers  were  impressed  with  size,  equipment,  inventory.  At 
right,  is  Monarch  vice-president,  Fred  Rosenstein. 


Monarch  Prod.  Co.  Celebrates 
Opening  of  Big  New  Plant 

To  introduce  it.s  newly  added 
Winter  Seal  line.  Monarch  Prod¬ 
ucts  Corp.,  Chicago  whole.saler, 
welcomed  about  500  gue.sts  to  an 
Open  Hou.se  at  its  new'  plant  April 
8.  The  dealers  and  their  wives 
were  treated  to  champagne  and 
orchids,  given  tours  through  Mon¬ 
arch’s  20,000-square-foot  a.s.sembly 
facilities,  and  shown  samples  and 
price  lists  of  the  Winter  Seal 
windows  and  doors. 

Harold  Simp.son,  president  of 
Monarch,  pronounced  the  event  “a 
wonderful  success.” 

“The  reactions  from  dealers  to 
the  quality  and  prices  of  the  Win¬ 
ter  Seal  windows  have  really  been 
enthusia.stic,”  Simpson  said.  “It 
was  also  a  chance  to  show'  off  our 
new  plant.” 

Another  favorable  comment 
came  from  Winter  Seal’s  .sales 
manager,  Harry  Berman,  w'ho  .said : 

“We  feel  fortunate  to  have  a 
fine  company  like  Monarch  di.strib- 
uting  our  products  in  the  Chicago 
market.” 

Simp.son,  vice-president  Fred 
Ro.senstein,  .secretary  James  Nu- 


James  Nudelman  of  Monarch  pins  orchid  on 
Mrs.  Majorie  Sweeney  as  W.  T.  Sweeney  of 
Sweeney  Awning  Co.,  Chicago,  looks  on. 
Flowers,  refreshments,  disploys  and  plant 
tours  greeted  the  500  guests  ot  Monorch's 
Open  House. 

delman,  and  other  Monarch  per¬ 
sonnel!  showed  groups  of  dealers 
through  the  firm’s  one-year-old 
plant  at  110  East  115  St.,  Chicago. 
(Coyitinued  on  Page  104) 


Dealers  at  the  Monarch  Open  House  were 
served  at  two  specially  set  up  bars.  Conver¬ 
sation  centered  around  Winter  Seal  win¬ 
dows  and  doors. 
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Above:  (left  to  right),  Bernard  Beaudoin,  production  monoger,  Solorflex  of  Canada; 
Walter  L.  Roy,  general  sales  manager.  National  Awning  and  Shade  Co.,  Boston,  and  T. 
Harrison  Smith,  general  soles  manager,  Solorflex  of  Canada. 


Tri-Seal  Featured 
Windows,  Doors,  Apples 

The  favorite  question  asked 
during  the  Nersica  Show  at  the 
Statler  Hotel,  New  York  City  on 
March  22,  23  and  24  was,  “Where 
did  you  get  that  apple,”  and  the 
hundreds  of  people  who  were  asked 
just  kept  munching  away  at  the 
big  delicious  red  apples  and  re¬ 
plied,  “At  The  Charles  Company’s 
Tri-Seal  Booth  #208.” 

Tri-Seal  gave  out  the  best  eating 
apples  and  interestingly  displayed 
its  2  and  3  track,  casement,  sliding, 
picture  windows;  piano  hinge,  2- 
bar  and  circle  top  doors. 

Tri-Seal  was  the  answer  to  the 
question  most  asked,  “Where  did 
you  get  that  apple” — and  Tri-Seal 
also  answered  many  dealers’  queries 
either  on  a  K-D  or  assembled  basis. 
«  ♦  * 

Bermuda  Holiday 
For  Jasco  Winners 

The  Jasco  Aluminum  Company, 
manufacturers  of  storm  windows 
and  doors,  recently  held  a  quota 
contest.  The  winners,  dealers  and 
their  wives,  were  given  a  trip  to 
Bermuda. 

The  winners  were  given  a  cock¬ 
tail  party  in  their  honor  and  land 
and  water  tours  throughout  the 
island  were  planned  for  them  dur¬ 


ing  their  stay.  The  entire  group 
were  guests  at  the  Castle  Harbour 

from  March  14th  until  the  20th. 
*  *  * 

Natl.  Awning  &  Shade 
Gets  Montreal  Dist. 

Our  Canadian  neighbors  are 
welcoming  the  new  Solarflex  Awn¬ 
ing  and  Shade  Distributing  Com¬ 
pany,  Ltd.  of  107  Murray  Street, 
Montreal,  Province  of  Quebec, 
Canada.  Headed  by  T.  Harri.son 
Smith,  Rene  Pichette,  Bernard 
Beaudoin,  and  Robert  Smith,  this 
coast  to  coast  electrical  equipment 
distributing  house  has  opened  a 
new  plant  in  Montreal  as  a  licensee 
of  National  Awning  &  Shade  Com¬ 
pany  of  Boston. 

Working  now  with  fully  assem¬ 
bled  awnings  shipped  from  the 


States,  they  are  in.stalling  their 
own  machines  and  expect  to  be  in 
full  production  within  the  coming 
months.  Their  newly  appointed 
distributors  now  .stretch  from  the 
Maritimes  to  the  Rockies  and  they 
look  forward  to  a  record  breaking 
sea.son  in  Canada. 

*  *  * 

Freight  Economies 
Reduce  Costs 

A  unique  economy  in  di.stribu- 
tion  development  by  the  United 
Steel  Products  Corp.,  5311  Avalon 
Blvd.,  Los  Angeles,  Calif.,  manu¬ 
facturers  of  Pre-Kote  (aluminum 
coil)  has  recently  been  announced. 

Geographical  locations  of  their 
key  manufacturing  accounts,  have 
been  set  up  nationwide,  with  the 
intent  of  establishing  pool  car 
delivery  at  all  times. 

“This  program  was  .set  up  with 
the  thought  that  delivery  co.sts  of 
material  is  a  major  consideration 
in  the  final  co.st  of  manufacturing 
a  complete  product,  and  should  be 
.so  set  up  that  an  aluminum  awning 
manufacturer  can  at  all  times 
secure  his  requirements  with  all 
possible  ha.ste,  and  still  keep  inven¬ 
tories  at  their  most  efficient  level,” 
states  Irving  B.  Pike,  General 
Sales  Manager  of  the  United  Steel 
Products  Corp.  “Substantial  sav¬ 
ings  are  now  pos.sible  with  United 
Steel  Products  Corp.,  and  in  most 
ca.ses,  carload  freight  allowances 
Ctit  the  fabricators-tc-manufactur- 
er  delivery  cost  to  as 'much  as  fifty 
percent,”  Mr.  Pike  further  stated. 

{Continued  on  Page  108) 


A  party  of  32  people  representing  distributors  of  JASCO  Aluminum  Products  Corp.,  New 
Hyde  Pork,  N.  Y.,  were  the  company's  guests  for  seven  days  at  the  Castle  Harbour  Hotel, 
Bermuda.  Shown  ore  some  of  the  party  at  the  International  Airport,  N.  Y.  Identified  in 
the  front  ore  at  the  extreme  left,  Sol  Bayes,  Jasco  Soles  Director,  Arthur  Skodnek,  Presi¬ 
dent  and  William  Lowton,  General  Manager. 
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Left:  Attractive 
home  of  Cyrus 
D'Amoto,  partner 
in  Emerson  Indus¬ 
tries,  which  is 
used  in  the  com¬ 
pany's  promotion¬ 
al  material. 


Coordinated  Operations  Pay  Oil 
lor  this  Three-State  Dealer 


By  O.  I.  MARK 
Special  Correspondent 
Building  Specialties 


Louvre  windows  and  porch 
enclosures  are  their  sole 
products,  but  the  leaders  of  Emer¬ 
son  Industries  have  no  anxious 
epK‘S-in-one-basket  feelinK.  Cyrus 
D’Amato  and  John  Christopher, 
who  have  built  up  what  they  think 
is  the  larj?e.st-selling  organization 
in  the  north-east  since  they  got 


together  in  1950,  think  of  them¬ 
selves  as  salesmen  first. 

Their  organization  of  five 
branches  in  the  metropolitan  area 
(Queens,  Nas.sau,  East  Orange, 
Norwalk,  and  White  Plains)  plus 
a  dealer  in  Poughkeepsie  afford  the 
advantages  of  decentralization  and 
mutual  support.  Each  branch  man¬ 
ager  has  a  share  of  the  business, 
and  grew'  up  in  the  Emerson  sales 
force.  Well  known  to  the  general 
public  because  of  their  large 
weekly  advertisements  in  the  gar¬ 
den  section  of  the  New  York  Times 


Above:  Cyrus  D'Amoto  and  John  Christo¬ 
pher  of  Emerson  Industries. 


and  their  booths  at  flower  shows 
and  state  fairs,  Emerson’s  promo¬ 
tion  program  is  carried  on  coop¬ 
eratively.  “It  would  be  pointless 
for  a  single  dealer  to  advertise 
broadly,  both  because  of  the  ex¬ 
pense  and  because  he  would  not 
be  able  to  handle  orders  from 
Connecticut  to  New  Jersey,” 
D’Amato  explained.  “This  way,  all 
branches  contribute  to  the  all-areas 
publicity,  as  well  as  handling  their 
ow’n  local  promotion.” 

{Continued  on  Page  102) 

Left:  An  Emerson  sunporch  installation. 
Note  how  well  the  ornamental  iron  railing 
blends  with  the  architecture. 
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4  MANUFACTURER 
SALES  PROBLEMS  ,  mrft 

profitable  solutions  provided  by  CFC  Factoring 


Any  one  of  these  four  cose  histories 
may  show  you,  os  a  manufacturer, 
how  factoring  can  build  your  profits! 


CA8E 

HISTORY 


Building  a  Business 


himself.  Commercial  Factors  supplied  the  cash  and 
assumed  the  credit  risk. 


New  management  took  over  a  company  early  in  195.^. 
They  increased  sales  but  lacked  enough  cash  to  capital¬ 
ize  on  the  full  market  potential.  Commercial  Factors 
Corporation's  factoring  service  provided  the  money 
needed.  Result:  In  the  lirst  eight  months  of  1953,  the 
profits  before  taxes  increased  60()%. 

CASE 

HISTORY 

2  Handling  a  Big  Order 

One  medium-sized  storm  window  manufacturer  received 
a  $50,000  order.  Although  his  customer's  credit  was 
excellent,  the  manufacturer  hesitated  to  tie  up  so  much 
of  his  working  capital  in  receivables  and  inventory  for  a 
single  customer.  Commercial  Factors  Corporation  pro¬ 
vided  the  manufacturer  with  the  funds  necessary  to 
finance  the  order.  This  transaction  was  liquidated  the 
day  the  order  was  shipped  by  Commercial  Factors’ 
purchase  of  the  sale.  Result:  The  manufacturer  handled 
a  very  sizeable  order  without  limiting  his  ability  to  go 
after  additional  profitable  business. 

HISTORY  Working  Profitably  with 
H  Small  Customers 

Commercial  Factors  Corporation  was  asked  recently  to 
approve  a  manufacturer's  sale  to  a  distributor  with 
working  capital  of  $10,000  and  a  net  worth  of  $I3,0(X). 
When  CFC's  Credit  Department  had  completed  their 
credit  check,  analyzed  the  distributor’s  ability  and  the 
potential  of  his  area,  they  were  able  to  approve  a  $21,000 
sale.  Result:  The  manufacturer  was  able  to  handle  profit¬ 
able  business  from  a  small  Customer  with  no  risk  to 


CASE 

HISTORY 

4  Helping  Your  Distributors 

Another  manufacturer  was  handicapped  because  his 
distributors  were  under  heavy  financial  pressure.  The 
distributors  had  expanded  rapidly  and  their  capital  was 
tied  up  in  receivables  and  inventory.  The  distributors 
asked  the  manufacturer  for  relief  in  the  form  of  credit 
terms.  The  manufacturer  turned  to  Commercial  Factors 
Corporation.  We  approved  sales  on  .30-60  day  terms. 
Result:  These  terms  enabled  the  distributors  to  sttKk  a 
fuller  line  and  make  more  sales.  This  involved  no  credit 
risks  for  the  manufacturer. 

PUT  FACTORING  TO  WORK 
IN  YOUR  BUSINESS 

Commercial  Factors  Corporation  is  ready  to  buy  your 
sales  for  cash  on  the  barrelhead  the  day  you  ship.  This 
lets  you  give  your  customers  credit  terms — allows  you 
to  compete  better  in  a  buyer's  market.  We  handle  all 
your  financial,  credit,  bookkeeping  and  collection  prob¬ 
lems.  This  gives  you  more  time  to  make  and  sell  your 
product — to  build  your  business. 

Costs  of  factoring?  In  every  case  where  we  have 
provided  factoring  in  your  field,  the  extra  profits  made 
possible  by  factoring  have  more  than  offset  the  costs  of 
factoring  itself.  But  why  not  get  the  story  at  first  hand? 
Get  in  touch  with  one  of  the  men  listed  below.  They 
know  your  field.  No  obligation,  of  course. 

Wire,  write  or  call  us  today  at  one  of  the  addresses 
below  for  information  on  how  our  plan  can  benefit  your 
sales  and  reduce  your  clerical  costs. 


IN  THE  EAST 

MR  G  D  MORAN 
2  Park  Ave. 
New  York  16,  N  Y. 
Murray  Hill  3-1200 


IN  NEW  ENGLAND 

MR.  T.  HEASLIP 
106  Massasoit  Sf. 
Walthom  54,  Mass. 
Waltham  5-8322 


IN  THE  WEST  ^ 

MR.  J  B  BORST 
534  Sheridan  Road 
Evanston,  Illinois 


IN  THE  , SOUTH 

MR.  W  GIUIAM 
3025  Hanson  Drive 
Chorlotte,  N.  C. 
Charlotte  5-5452 


Commercial  Factors  Corporation 
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General  Aluminum  Products  Corporation 

3949  FEDERAL  STREET  -  CHICAGO  9,  ILLINOIS  -  KEnwood  8-5533 


EXCLUSIVE  DISTRIBUTOR 

FRANCHISE  AVAHASIE  ! 

m 

GEM-ALUM 
ALUMINUM  AWNINGS 

Top  Quality 
Custom-Made 
2  Week  Delivery 

No  Investment 

\ 

Direct  Dealer  Shipments 
DELIVERED  PRICES 
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Aluminum  Limited 
Annucd  Report 

In  the  report  to  shareholders 
recently  released,  Nathanael  V. 
Davis,  president  of  Aluminum 
Limited,  stated  that  expenditures 
of  $129  millions  were  made  durinjr 
1958  in  implementinjr  the  Com¬ 
pany’s  plant  expansion  program, 
brinpinp  total  capital  expenditures 
on  the  1951-54  program  to  $435 
millions,  or  more  than  90%  of  the 
projected  total  for  the  four-year 
period.  About  one-third  of  the 
newly  acquired  assets  were  in 
operation  in  1958  and  the  remain¬ 
der,  chiefly  the  Kemano-Kitimat 
aluminum  project  in  British 
Columbia,  will  be  in  operation  in 
the  summer  of  1954. 

Canadian  Capacity 

Production  of  primary  aluminum 
in  1958  exceeded  any  previous 
year  in  the  Company’s  history, 
the  output  of  the  principal  sub¬ 
sidiary,  Aluminum  Company  of 
Canada,  Ltd.,  reachinpr  545,800 
short  tons  compared  to  499,800 
tons  in  1952.  Canadian  capacity 
will  be  increased  to  688,500  tons 
when  the  first  .stapre  of  the  Kiti- 
mat  smelter  starts  operation.  Sales 
of  aluminum  in  all  forms  by  con- 
.solidated  subsidiaries  were  597,779 
tons,  a  new  high  level,  compared 
to  .588,224  tons  in  1952.  Proceeds 
of  aluminum  .sales  were  $286  mil¬ 
lions  compared  to  $275  millions  in 
19.52  but  a  decline  in  other  rev¬ 
enues,  chiefly  from  shipping  serv¬ 
ices  performed  for  third  parties, 
lowered  the  over-all  .sales  increase 
to  $8  millions,  the  total  figure 
being  .$.8.86  millions  again.st  .$.8.88 
millions  the  previous  year. 

The  United  States,  United  King¬ 
dom  and  Canada  were  the  princi¬ 
pal  markets  for  the  Company’s 
products,  accounting  for  87 of 
total  shipments.  Deliveries  in  the 
United  States  were  more  than 
double  tho.se  of  1952;  this  market 
was  the  principal  buyer  of  the 
Company’s  products  and  accounted 
for  44*;^  of  the  total.  Deliveries 
in  the  United  Kingdom  were  lower 
(ConfinueH  nn  Pape  148) 
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Give  YOUR  SCREENS  EXTRA  VALUE 
WITHOUT  PREMIUM  COST... 

KEYSTONE 

INSECT  WIRE  SCREENING 


A  GOOD  MANY  screen  manufacturers  have  discovered  they 
can  offer  a  far  more  uniform  and  thoroughly  dependable  prod¬ 
uct  by  standardizing  on  Keystone  Insect  Wire  Screening.  And 
this  is  bound  to  be  true  because  Keystone  has  just  one  aim  . . . 
to  produce  screening  that  is  unsurpassed  for  strength  and  for 
long,  economical  service  life. 

You  can  have  Keystone  Insect 
Wire  Screening  in  your  choice  of 
aluminum,  bronze  or  galvanized 
steel... and,  of  course,  in  any  stand- 

ard  width.  It  meets  U.  S.  Dept,  of  '' 

Commerce  Commercial  Standard  \  ^ 

138-49.  Order  Keystone  from  your  ^  j 

usual  supplier  for  top  screening  ^ 

quality  and  customer  satisfaction. 

And  write  us  for  catalog  giving 
full  Kevstone  information. 


St®***  ** 


Developed  as  low  priced,  fast  selling  items  after  years  of  research  by 
one  of  America’s  outstanding  pioneers  in  the  manufacture  of  aluminum 
storm  products,  these  Trim-A*Seal  windows  and  doors  have  already  shown 
in  test  areas  that  they  can  outsell  anything  on  the  market  today!  They 
have  all  the  quality  and  good  engineering  long  associated  with  Aluminum  Air  Seal 
Manufacturing  Company.  For  the  first  time  anywhere,  toe  proudly  offer  a 
three-channel  window  that  can  be  manufactured  from  lineal  lengths  right  in 
your  own  territory.  To  meet  the  demand  we  KNOW  is  coming,  we  have 
doubled  our  production  facilities.  We’re  ready  now  to  PROVE 
these  products  will  be  America’s  fastest  sellers! 


NEW  QUAD-ACTION 
STORM  WINDOWS  with 
TWIN-SCREENED  VENTILATION 

'A'  TripiD  Channol 
^  Twin  ScrMn 

I  'A'  Positive  Locking 

I  'A'  Finger  Tip  Control 

&  'k  Top  and  Bottom  Ventilation 

|i  at  the  Same  Time 

Sg  k  Heavy  Extruded  Aluminum 

Hg  k  Anodixing  Optional 

B||[  k  Non-Rub  Satin  Finish 

jgk  k  Interlocking  Inserts 

k  Change-Over  Never  Necessary 


COMPLETE  MANUFACTURING  SET-UPS  FROM  LINEAL  LENGTHS  ALSO  AVAILABLEI 
MADE-UP  WINDOWS  AND  DOORS  WAREHOUSED  IN  ALL  PRINCIPAL  CITIESI 


Don^t  Delay  —  For  Complete  Details,  Write,  Wire  or  Phone  — 

ALUMINUM  AIR  SEAL  MFG.  COMPANY 

FEDERAL  ST.,  P.  O.  BOX  1355,  YOUNGSTOWN,  OHIO 


j 


TRIM-A-SEAL 


All-AIUMINUM  STORM  WINDOWS  AND  DOORS 


Heavy  ALL-ALUMINUM 
COMBINATION  STORM 
AND  SCREEN  DOORS 

'A'  63S-T5  Extruded  Aluminum 
Double-Duty  Strength 
Non-Rub  Satin  Finish 
'A'  Anodizing  Optional 
'A'  Z  Bar  or  bcpander  Type 
'k  Mitered,  Square  or  Welded  Comers 
k  Stainless  Steel  Hinges 
k  RivNut  Fastened  Hardware 
k  Two  Glass  Inserts 
k  Two  Screen  Inserts 
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HEW  Prodacts-ideas-Methods 

{C(niti}iued  from  Pagr  18) 


Lok-Tite,  Magic  Light 
Alumatic  Features 

An  outstandinjr  new  line  of 
permanent  aluminum  avvninsrs  and 
canopies,  color-coordinated  to  com¬ 
pliment  the  home,  were  introduced 
in  New  York  recently  by  the 
Alumatic  ('orporation  of  America. 
The  occasion  was  Alumatic’s 
“Pathway  to  Profits”  meetinprs 
held  at  Manhattan’s  Park  Shera¬ 
ton  Hotel,  and  in  Chicapro. 


-t 


The  new  Alumatic  awnings  fea¬ 
ture  beautiful,  modern  horizontal 
lines  that  blend  with  every  style  of 
architecture  and  every  construc- 
t  ion  material.  They  are  constructed 
with  a  unique  interlocking  feature 
called  “Lok-Tite"  which  is  respon¬ 
sible  for  the  extra  rigidity  and 
strength  of  these  new  awnings. 
This  feature  locks  the  louvres  in 
place  so  tightly  that  they  will  never 
come  loose  or  rattle.  According  to 
Alumatic  engineers,  the  harder  the 
wind  blows,  the  stronger  the 
awning  becomes. 

Because  of  the  “Lok-Tite”  fea¬ 
ture,  which  also  allows  the  louvres 
to  be  snapped  in  and  out  easily, 
accent  colors  can  be  readily  changed 
—  without  bolts,  tools,  or  troubles. 
This  ‘quick  change’  feature,  plus 
a  rainbow  range  of  colors  that 
compliment  the  home,  make  up 
Alumatic’s  “color  -  coordination” 
idea  for  residential  and  commer¬ 
cial  awnings. 


Another  innovation,  “Magic 
Light”  provides  more  and  softer 
light  for  rooms.  Exclusive  “Ven¬ 
tilation  Control”  eliminates  awn¬ 
ing  heat  traps  and  provides  better 
ventilation  and  more  clean,  fresh 
air.  In  addition  to  these  features, 
a  valance  gutter  to  funnel  off  rain 
is  another  sales-starred  construc¬ 
tion  design.  These  awnings  and 
canopies  are  constructed  for  year 
’round  use  and  can  be  quickly  and 
easily  installed  on  any  home. 

Alumatic  awnings  are  construct¬ 
ed  from  heavy  gauge  aluminum 
with  stainless  steel  struts  for  addi¬ 
tional  strength  and  flexibility. 
They  are  first  treated  with  an 
exclusive  five-step  “Lyfanite” 
chemical  process  to  resist  rust  and 
corrosion.  Then  the  bright,  per¬ 
manent  colors  are  rolled  coated 
with  electronically-controlled,  au¬ 
tomatic  equipment  and  bonded  to 
the  “Lyfanite”  prepared  surface. 

The  Alumatic  line  is  complete, 
including  awnings  for  all  types 
and  sizes  of  windows,  door  can¬ 
opies.  and  patio  covers.  Alumatic 
Corporation  of  America,  Dept.  BS. 
2081  South  56th  Street,  Milwaukee 
14.  Wi.sconsin. 

*  *  * 

Coating,  Alloy  Improve 
Aluminum  Screen  Frames 

Two  new  improvements,  affect¬ 
ing  both  the  appearance  and 
strength  of  aluminum  screen 
frames,  have  been  announced  by 
L.  S.  Wikson  Mfg.  Co. 

Special  baked-on  protective 
coating  retains  a  “like  new”  soft 
brushed  satin  appearance  for 
years.  The  company  reports  that 
tesis  show  it  will  not  chip,  peel, 
or  .scratch  like  lacquer,  and  it  pre¬ 
vents  discoloring,  oxidation  and 
tarnishing.  Frames  with  this  dur¬ 
able  baked-on  finish  are  available 
in  either  clear  finish  or  colors. 


Through  the  use  of  a  new  alumi- 
nume  alloy,  the  VV’ilson  Company 
has  increased  the  strength  of  its 
.screen  frames  40%.  This  alloy 
adds  both  strength  and  rigidity. 
Frames  as  large  as  40”  x  72”  do 
not  require  a  reinforcing  bar,  yet 
are  as  sturdy  as  much  smaller 
.screens,  it  is  reported. 

The.se  improvements  are  being 
added  to  the  Wilson  line  at  no 
increase  in  price.  It  is  expected 
that  the  bigge.st  u.sers  of  the  new 
line  will  be  buyers  of  lineal  stock 
who  fabricate  their  own  finished 
.screens.  Practically  no  inve.stment 
is  required  to  .set  up  local  as.sem- 
bly  operations.  The  Wilson  Com¬ 
pany  points  out  that  “a  bench,  a 
.saw,  two  .screen  rollers,  a  pair  of 
shears,  and  ambition  are  the  only 
requirements”. 

A  new  catalog  which  illustrates 
the  proce.ss  is  available.  L.  S.  Wil¬ 
son  Mfg.  Co..  Dept.  BS.  7421  S. 
Loomis  Blvd.,  Chicago  36,  Ill. 

♦  ♦  * 

Tri-Seal's  New  England 
Adapter  Expander 

The  Charles  Company’s  Tri-Seal 
Expander  has  been  designed  for 
the  purpo.se  of  alleviating  installa¬ 
tion  problems  that  heretofore  have 
exi.sted  on  all  New  England  type 
frames. 


This  Expander  is  adaptable  to 
the  Tri-Seal  Triple  Track  windows 
and  can  be  in.stantly  in.stalled  on 
the  .plank,  eliminating  all  nece.s- 
sary  stripping. 

It  is  designed  for  economical 
installation  of  all  New  England 
type  frames,  adding  more  beauty 
to  the  Tri-Seal  Triple  Track  win¬ 
dow  in.stallation.  The  Charles  Co., 
Dept.  BS.  228  New  St.,  Phila..  Pa. 

(Continupfi  oil  Pape  74) 
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MR.  DEALER! 

DON'T  GUESS  ABOUT  THE 
FUTURE ...  DO  SOMETHING 
ABOUT  IT-TODAY 


SHIELDALL 

•’  R  O  L  L  E  D  -  O  N  " 

Baked  Enamel  Finish 


ALDNINDM  SIDING 


Youngstown  Industries  have  hod  a  wealth  of  experience  in 
aluminum  building  products,  ond  through  their  research  and 
know-how.  hava  developed  Shieldall  Aluminum  Siding.  Our 
Shieldall  dealers  are  proving  you  can  do  something  about 
the  future,  because  Shieldall  has  the  greatest  sales  potential 
of  any  aluminum  siding  on  the  market  today.  Investigate  the 
oomplete  Shieldall  siding  program  and  see  how  you  can 
build  for  a  better  tomorrow. 


WITH  THE 


^  ''THORO-TREAT''  Baked  Enamel  Fimsh 


SDELDAU'S  NEW,  EXaUSIVE 
FINISH  IS  "ROLLEIMIN" 

An  entirely  new  process  of  painting '  as¬ 
sures  uniformity  of  thickness  ond  better 
odhearance  of  the  DuPont  enamel  to  the 
oluminum  ponels. 


ONLY  SDELDAU  HAS  THE 
NEW,  SLOW  BAIING  PROCESS 

In  one  process,  the  aluminum  is  prutrealed 
to  prepare  it  for  painhng  and  the  enanmi  Is 
then  slow  baked  for  a  hmger  lasting,  better 
locking  Rnish. 


There^s  a  Future  in  Selling  Shieldall  Sic/-  I  YOUNGSTOWN  INDUSTRIES,  INC. 

•  f  ,*  f  n*  JT  I  South  Ststs  St.  •  Girsrd,  Ohio 

mg  cause  there  s  Bigger  Profits  for  You  I  ATT;  SHIBLDALL  ALUMINUM  SIDING  DIV. 

•  Please  send  me  complete  information  on  Shield- 
all  Rolled-On  Baked  Enamel  Aluminum  Siding. 

►  □  Dealership  □  Distributorship 

Name _ 

j  Address _ 

■  City _ State _ 


WRITE  •  WIRE  •  PHONE 


*)K«UutnieA,  *Jkc. 


706  SOUTM  STATE  ST. 


GIRARD,  OHIO 


TEL.  LI  5-9721 
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Quincy  Jalousie 
Walls  unloaded 
ready  to  be  in¬ 
stalled. 


Installation  completed 
— a  new  room  ready  for 
the  home-owners  use. 
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MANUFACTURING 

COMPANY 


OUINCT,  PENNSTIVANIA 


Wall,  its  absence  of  maintenance  problems,  with 
nothing  to  paint  or  rot  and  nothing  to  warp  or  bind 
the  jalousie  hardware. 

This  entirely  new  Quincy  product,  coupled  with  the 
already  proven  Quincy  Tripl-Glide  Window,  the 
Quincy  Clean  Face  Door,  and  the  exceptionally  popu¬ 
lar  Quincy  Jalousie  Door,  provides  the  dealer  wiA  the 
most  versatile  line  with  which  to  meet  today’s  buyer’s 
market. 

Certainly  we  both  know  that  a  business  never  stands 
still  —  it  either  goes  forward  or  backward  —  and  of 
course,  we’re  interested  in  the  distributor  or  dealer 
who  is  going  forward.  We  feel  that  we  have  demon¬ 
strated  that  we  can  back  him  up. 

If  you  are  interested  in  moving  ahead  with  the 
Quincy  Distributor  —  Dealer  —  Manufacturer  Team, 
then  drop  us  a  card  —  or  better  still,  stop  in  at  the 
factory  to  see  us. 


We  really  feel  that  the  story  told  by  these  photo¬ 
graphs  needs  little  explanation  to  help  you  catch  the 
enthusiasm  that  is  running  high  these  days  here  at 
Quincy. 

Our  newest  “Clean  Face”  product,  this  fully  pre¬ 
fabricated,  all-aluminum  *  Quincy  Jalousie  Wall  is 
shipped  to  you  completely  assembled  except  for  the 
glass  vanes.  Even  the  screens  are  in  place.  All  you 
have  to  do  is  set  it  in  the  opening  and  secure  it  in  place 
with  a  moulding.  Think  for  a  moment  just  what  this 
means.  Your  present  storm  window  installation  crew 
can  now  install  jalousie  porch  enclosures. 

What  does  this  do?  It  puts  the  profit  in  and  takes 
the  hidden  costs  out  of  your  enclosure  sales. 

You’ll  find,  as  Quincy  Distributors  have  found,  that 
your  customers  will  be  enthusiastic,  too.  They’ll  be 
delighted  with  this  all-aluminum  and  glass  Jalousie 


?•  .  MW 

y  CLEAN  FACE  LINE  BB 

Storm  Windows*  Storm  Doors •  Jalousie  Doors*  Jalousie  Wolls 
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Tool  Package 

For  Floor  Installations 

“Hako-Kit,  a  packaged  set  of 
tools  for  installation  of  hard  sur¬ 
face  floor  coverings  has  been  an¬ 
nounced  by  Hachmeister,  Inc.  It 
provides  all  the  needed  tools: 
trowel  spreader,  trimming  knife, 


scriber,  chalk  and  line.  The  trowel, 
made  of  sturdy  steel,  has  a  saw¬ 
toothed  blade  which  spreads  ce¬ 
ment  smoothly  and  evenly,  to  the 
exact  thickness  necessary.  The 
knife,  is  a  professional  trimming 
tool  made  from  high  grade  carbon 
.steel.  The  scribber  is  of  fine  steel 
for  strength  and  durability.  The 
chalk  and  line  complete  this  kit. 
The  “Hako-Kit”  is  available 
through  any  Hachmeister  Dealer. 
Hachmeister,  Inc.,  Dept.  BS,  Pitts¬ 
burgh,  Pa. 

*  «  ♦ 

Harvey  Improves 
Aluminum  Machine  Stock 

A  superior  aluminum  machine 
stock  has  been  developed  for  the 
metal-machining  industry  by  Har¬ 
vey  Aluminum.  In  announcing 
this  new  addition  to  its  growing 
product  services,  Harvey  states 
that  its  machine  stock  possesses 
unusually  fine  characteristics  be¬ 
cause  of  a  special  process  of  deep 
drawing. 

The  new’  machining  stock  devel¬ 
oped  by  Harvey  has  acquired  peak 
production  characteristics  for  the 
metal-machining  industry  because 
of  a  unique  method  by  which  it  is 
“worked.”  Deep  drawing  the  ma¬ 
terial  under  extremely  high  pres¬ 


sure,  works  the  aluminum  rod  and 
bar  in  such  a  manner  that  a  com¬ 
pletely  new  metallurgical  structure 
of  the  metal  is  obtained. 

The  resulting  change  in  macro¬ 
structure  of  the  metal  is  respon¬ 
sible  to  a  large  degree  for  the 
superior  machinability  of  the  new’ 
material. 

Among  other  recent  develop¬ 
ments  is  the  new  general  purpose 
aluminum  alloy,  66S,  created  by 
Harvey  metallurgists  —  a  basic 
wrought  aluminum  material  com¬ 
bining  the  cost  advantages  and 
other  desirable  traits  of  61S,  and 
the  strength  characteristics  of  the 
stronger  24S. 

Another  recent  achievement  of 
Harvey’s  laboratories  is  the  per¬ 
fection  of  a  method  to  produce 
shapes  through  the  hot  extrusion 
of  alloy  steel.  This  accomplish¬ 
ment  has  caused  predictions  of 
future  development  of  a  new’ 
American  industry  in  steel  extru¬ 
sion. 

Samples  of  Harvey’s  new  stock 
have  been  forwarded  to  interested 
companies  for  experimentation, 
and  results  have  proved  extremely 
satisfactory,  according  to  company 
officials. 

Harvey  Aluminum,  Dept.  BS, 
Torrance,  Calif. 

«  «  « 

Packaged  Metal  Louvers 
Now  Available 

A  new  time  and  money-saving 
packaged  metal  louver  has  been 


developed  by  the  Louv-r-Pak  Com¬ 
pany.  The  packaged  louvers  come 


in  five  sizes,  .screened  and  are 
easily  in.stalled  in  five  minutes  or 
less. 

Louv-r-Pak  attic  ventilators  are 
designed  to  afford  maximum  ven¬ 
tilation  and  weather  protection. 
Other  features  include  easier 
handling  and  on  the  job-site  stor¬ 
ing,  smooth  mounting  flashings, 
easier  installation,  greater  rigidity 
and  overall  strength.  The  models 
are  available  in  a  large  variety  of 
sizes. 

Louv-r-Pak  Company,  Dept.  BS, 

P.  O.  Box  1841,  Fort  Worth,  Texas. 
*  *  * 

Wide  Panel  Doors 
For  Ranch  House  Garage 

The  “Paraline”,  most  recent 
addition  to  Calder’s  line  of  Over¬ 
head  Sectional  Garage  Doors,  fea¬ 
tures  two  extra-wide  panels  which 


enhance  and  blend  with  the  long, 
low  appearance  of  the  popular, 
“ranch-type”  home.  Individual 
designs  to  suit  personal  ta.stes  can 
be  created  with  the  use  of  various 
rosettes  and  half-round  strips 
available  from  all  Calder  dealers. 

Two  outside  lift  handles  are  pro¬ 
vided  in  the  Paraline,  with  one 
positioned  at  a  convenient  height 
to  eliminate  stooping.  Patented 
Calder  “Wedge  Tight”  track  is 
used  to  insure  tight  action,  tight 
fit,  and  ea.sy  operation. 

The  door  is  available  glazed  or 
unglazed,  and  standard  or  “low’ 
headroom”  hardware  is  optional. 
The  Paraline  is  designed  .so  that 
it  can  be  equipped  with  a  Radio 
Controlled  Electric  Operator  at 
any  time.  Stock  sizes  are  1  %" 
thick,  and  include  8'  x  6'6",  8'  x  7', 
9'  X  66”  and  9'  x  7'.  Other  sizes 
are  made  to  order.  Calder  Manu¬ 
facturing  Co.,  Dept.  BS,  Lanca.ster, 
Pa. 

(Continued  on  Page  151) 
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Beat  Competition  with . . . 


MANUFACTURERS  OF  ALUMINUM  AND  REDWOOD  COMBINATION  STORM  WINDOWS  AND  DOORS 
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Right:  H.  L. 
Mintz  of  Illinois 
Alum.  Prod.  Co., 
and  John  H.  Pri- 
vett  of  Lumi'Vent 
Corp.,  Norfolk, 
Vo. 


*  Above:  Irving  Schwartz,  (Left)  Jerith 
Sales  Ca.,  Phila.,  Pa.,  Sidney  Rivman,  Ever* 
brite  Alum.  Co.,  Elmsford,  N.  Y. 


76 


MAY  1954  BUILDING  SPECIALTIES 


J L  p  U  S  Ifi  S 


Exhibitors  and  Visitors 
At  NERSICA  Convention 
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i  Below:  Pete  Compo,  Jock  Brennan.  Roy  Lloyd.  Joe  Sodden. 
Mike  Wolfson  and  Roy  Feudtner  of  Winttrom  Mfg.  Co..  Col* 
ledge  Point,  N.  Y. 


«-  Left:  Harold 
Goldstein.  H.  Toys. 
Vincent  C.  Nie* 
mann.  Harold 
Wolf,  Bill  Wil¬ 
liams  and  Ed 
Chads  of  Ludmon 
Corp.,  New  York, 
N.  Y.  and  Miami, 
Fla. 


t  Above:  Back  row:  Jay  Barton  and  Robert 
Brocken,  front  row:  Billy  (Whitey)  Bach, 
A.  I.  Miely. 


t  Above:  Art 
Weiss  ond  John 
Bruno  of  Alumatic 
Corp.  of  America, 
Milwaukee,  Wis. 


Left:  Al  Kra¬ 
mer  and  Clay  Lon¬ 
don  of  Prefab 
Alum.  Windows 
of  America,  Inc., 
Woodside,  N.  Y. 


Right:  Albury 
K.  Tunell,  Pres., 
of  the  Sun-Sash 
Co.,  New  York, 
N.  Y.  and  Mrs. 
Tunell. 


Below:  Paul  H.  Levy  and  Harry  H.  Wolfe, 
Emerald  Alum.  Prod.  Co.,  Philo.,  Pa. 


♦  nrrni 


MTiOIIWIDf  AlUMINUM 


i>  Below:  Morris  Rubin  of  North-east  Metal 
Prod.  Corp.,  Merrick,  L.  I. 


North  east 


t  Above:  Joel  H.  Yoncy,  Sacramento,  Cal., 
and  Anthony  Catania  of  Nationwide  Alum. 
Prod.,  Inc.,  Freeport,  N.  Y. 


i  Below:  Colonel  Harold  I.  Giblin,  NCSWDi;  Bud  Soolfield,  of  Storm  Window  of  Alumi* 
num,  Inc.,  Apco,  O.;  Warren  Rich,  Ben  Foneuil,  Pres.,  and  Lewis  H.  Miller  of  Maynard 
Plastics,  Inc.,  Chelsea,  Mass. 


Uk  'm/otOfi  k 


^  KENT 


OivisMiol  VlKfo-Vk)is»uttr<ntai.lnf. 
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AUJMtNUM 


t  Above:  Miss  HASCO  (Sherry  Persons) 
drawing  the  winning  theatre  ticket  at  the 


Vent'Vue  Corp.  (Miami,  Fla.)  booth. 


i  Below:  A.  Zitomer,  W.  T.  Vorry  end 
John  Bruno,  Alumatic  Corp.  of  America, 
Milwaukee,  WIs. 


Right:  Haskell  -> 
Penn  and  Goodwin 
Rosen  of  Perma- 
lite  Metal  Awning 
Cora..  Buffalo, 


I  Below:  Donald  S.  Wright  (left)  and  A.  C. 
Amann,  Independent  Lock  Co.,  Fitchburg, 
Mass. 


ARLITE 


*-  Left:  George  H.  Beoton  and  Randall  S. 
Smith  of  Arlite  Industries,  Newark,  N.  J. 


Exhibitors  and  Visitors 
At  NERSICA  Convention 


Cleveland,  O., 
and  Stan  Kermish 
of  Building  Spe¬ 
cialties. 


Right:  Joseph  -» 
J.  Nash,  president 
of  Nash  Mfg.  Co., 
Long  Branch,  N.  J. 


4.  Below:  (Left  to  right)  Eugene  R.  Katz,  Atlas  Engineering  Co. 
Miami,  Fla.;  Fred  Somerstein,  Air  Vue  Products  Corp.,  Miami 
and  J.  Breslow,  Warren  Supply  Co.,  Miami. 


MORE  NERSICA  PICTURES  ON  PAGE  92 


*-  Left:  Gil  Siris, 
King  Home  Im¬ 
provement  Co., 
Stamford,  Conn., 
and  J.  J.  Brown, 
General  Alumi¬ 
num  Window  Co., 
Inc.,  Newark, 


■  n  ^ 


T  Above:  Jack  Kamlet  of  Weather  Wizard 
Alum  Mfg.  Corp.,  Garden  City  Park,  N,  Y. 


I  Above:Marshall 
Noecker,  presi 
dent  of  Kaufmanr 
Corp.  of  Detroit 
Mich.,  smiles  foi 
the  camero  while 
visiting  the  con¬ 
vention. 


t  Above:  Edmund 
C.  Scoblink  of  the 
Stephen  Laurie 
Mfg.  Co.  of  Phila¬ 
delphia,  Pa. 


nw/ 


t  Above:  Robert  C.  Mortoy,  with  prime 
aluminum  window  made  by  Hunter  Mfg. 
Co.,  of  Bristol,  Po. 


&  Home  Improvement  Dealer 


More  Profit  from  Shade 


Good  ventikiHon  is  moinfained  because 
only  22.4  per  cent  of  window  space  is  oc¬ 
cupied  by  solid  area  of  aluminum  shade 
screening. 


From  Data  Furnished  By 
Kaiser  Aluminum  &  Chemical 
Soles,  bic. 


WITH  more  and  more  home- 
owners  seeking  efficient,  eco¬ 
nomical  ways  to  combat  summer 
heat,  and  with  business  and  com¬ 
mercial  establishments  equally  in¬ 
terested  in  providing  cooler  work¬ 
ing  conditions  for  customers  and 
personnel,  the  growing  interest  in 
aluminum  shade  screening  comes 
as  no  surprise.  It  has  been  deter¬ 
mined  by  accurate  tests  that  this 
louvre-type  screening  can  reduce 
interior  heat  by  as  much  as  15 
degrees.  But  this  is  only  one  of  § 
the  many  features  and  advantages  | 
of  this  relatively  new  home  im-  5 
provement  product.  ^ 

In  addition  to  keeping  room  tern-  | 
peratures  cooler,  aluminum  shade  | 
screening  assures  glareless  light  ^ 
and  re.stful  indoor  shade ;  it  screens  § 
out  insects  and  prevents  sunfading 
of  drapery,  furniture  fabrics  and 
furniture  and  rugs;  it  increa.ses 
privacy  and  improves  home  ap¬ 
pearance;  it  can’t  rust  or  stain,  it 
never  needs  painting;  it  is  eco¬ 
nomical  and  long-lasting. 

80 


From  the  viewpoint  of  selling 
the  homeowner,  let  us  examine  in 
detail  a  few  of  the  major  advan¬ 
tages  from  this  impressive  list. 

Why  Rooms  Are  Hot 

Heat  from  the  sun  in  the  form 
of  invisible  infra-red  rays  of  long 
wave  length  makes  up  over  50 
percent  of  the  sun’s  energy  reach¬ 
ing  the  earth.  The  remainder  is 
light  rays  of  short  wave  length. 
These  light  rays  also  release  con¬ 
siderable  quantities  of  heat  as  they 
strike  a  surface.  Both  the  long 
wave  heat  rays  and  part  of  the 
short  wave  length  rays  pass  readi¬ 
ly  through  ordinary  window  glass. 

When  these  heat  rays  enter  a 
room,  they  are  absorbed  by  every¬ 
thing  in  it  —  people,  furniture, 
walls,  draperies,  etc.  Every  object 
continuously  reradiates  this  heat 


Thousands  of  tiny  louvers  tilted  at  an  angle 
block  strongest,  hottest  rays  of  sun.  Shade 
screening  is  most  effective  on  hottest  sum¬ 
mer  days  when  sun  angle  is  highest,  but  its 
fixed  louver  angle  allows  most  of  winter 
rays  to  pass  through  into  the  room 


energy  in  the  form  of  long  wave 
length  rays,  most  of  which  are 
retained  in  the  room.  These  sun 
heat  rays  concentrate  their  effect 
starting  in  early  morning.  As  the 
hours  pass,  the  room  becomes  in¬ 
sufferably  hot  early  in  the  after¬ 
noon.  Room  temperatures,  in  fact. 


PERCENT  TRANSMISSION  OF  SOLAR  RADIATION 

ANGIE  or  SUN  AtOVE  HORIZON 

15*  30‘  45*  60'  68*  60*  45'  30*  15* 


TIMES  INDICATED  ARE  SONTIME  cSTANOAID  TIMf  W»U  VARY  IN  TIME  ZONES  AND  OAniGNT^fliAE  IS  ONE  HOUR  UTft).  TMf  UTtTUM  IS  49* 
NORTH  (PHIUDilPHIA.  PEORIA,  UlT  LAKE  CITY).  THE  DATE  IS  ADOMST  )  (MIODU  SMMMMS 
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may  be  10  to  15  degrees  above 
outside  temperatures. 

What  is  important  to  remember, 
also,  is  that  once  the  heat  is  inside 
the  window,  it’s  trapped.  It  is  too 
late  to  stop  it.  All  one  can  do  is 
attempt  to  remove  the  warm  air 
with  air  conditioning  equipment. 


Above:  rooms  con  be  up  to  15  degrees 
cooler  even  without  air  conditioning.  Alum¬ 
inum  shade  screening  blocks  out  hot  sun 
rays  before  they  enter,  prevents  tempero- 
ture  build-up  inside  rooms. 


of  the  shade  screening  as  a  barrier 
to  solar  radiation.  In  addition,  the 
aluminum  remains  cooler  and  emits 
less  heat,  thus  providing  even 
greater  comfort  efficiency  than  in¬ 
dicated  by  the  transmission  figures 
alone.  What  little  heat  is  absorbed 
by  the  aluminum  shade  screening 
is  not  reradiated  toward  the  win¬ 
dow  as  much  as  in  other  materials 
because  of  aluminum’s  lower  radi¬ 
ation  property. 

While  the  shade  screening  is 
most  effective  on  the  hottest  sum¬ 
mer  days  when  the  sun  angle  is 
highest,  its  fixed  louver  angle  is 
designed  to  allow  early  morning 
and  later  afternoon  and  most  of 
the  winter  rays  to  pass  through 
into  the  room.  Thus,  aluminum 
shade  screening  provides  auto¬ 
matic  year-round  control  of  sun 
heat  for  maximum  comfort. 


(from  sunri.se  to  8:00  a.m.)  and 
late  afternoon  hours  (from  4:00 
p.m.  to  sunset),  when  the  intensity 
of  the  sun  heat  rays  is  low'  or  con¬ 
siderably  diminished. 

The  midsummer  hours  during 
which  the  sun  is  more  than  38  de¬ 
grees  apparent  altitude  (and  when 
the  .shade  .screening  is  most  effec- 
(Continued  on  Page  124) 


What  Shade  Screening  Does 


Aluminum  shade  .screening  is 
composed  of  thousands  of  tiny 
horizontal  louvers  tilted  at  a  slight 
downward  angle  (17  degrees  from 
the  horizontal).  The.se  small  louv¬ 
res  stop  and  block  the  strongest, 
hottest  rays  of  the  sun  outside  the 
window — before  they  pass  through 
the  glass. 

Transmission  temperature  tests 
(.see  diagram)  comparing  shade 
.screening  with  ordinary  insect 
.screen  illustrate  the  effectiveness 


ANGIE  OF  SUN’S 


HOCKED 


KAYS  WITH  HORIZON 


Performance  Under  Maximum 
Heat  Conditions 


Aluminum  shade  screening  is 
most  effective  during  the  extreme 
heat  period  from  May  1st  to  Aug¬ 
ust  30th,  and  during  the  hotte.st 
hours  of  the.se  days,  8:00  a.m.  to 
4:00  p.m.  (9:00  a.m.  to  5:00  p.m. 
Daylight  Saving  Time).  At  this 
time  of  the  year  the  sun’s  maxi¬ 
mum  .solar  altitude  at  40  degree 
latitude  varies  from  about  73  de¬ 
grees  June  22nd  to  le.ss  than  65 
degrees  in  August.  Aluminum 
shade  .screening  (see  diagram)  lets 
.solar  radiation  through  the  win¬ 
dow  in  the  early  morning  hours 


Aluminum  shade  screening  can  be  applied 
to  aluminum  or  wood  frames  and  tension 
devices  commonly  used  for  ordinary  win¬ 
dow  screens. 

Photos  and  illustrations  courtesy  Kaiser  Aluminum 
fr  Chemical  Sales,  Inc. 


Diagram  above  illustrates  the  percentages 
of  sun's  rays  blocked  by  aluminum  shade 
screening  when  sun's  rays  with  horizon  ore 
at  various  degrees. 
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ILOWEST 

PRICED 

WINDOW 

ON  THE  MARKET 


the  only  window 
made  to  retail  for  11.88^ 
up  to  a  40x  80  frame  size! 

•  Completely  assembled! 

•  Made  for  either  overlap 
or  blind  stop  instal¬ 
lations! 

•  Approved  by  leading 
engineers  as  the 
service-free 
window! 

DISTRIBUTORS 

There  are  still  a  few  choice  areas  available ! 

Harry,  phone  or  write  today  if  you  want  the 

lowest  priced  window  on  the  market. 


ALUMIRUM, 
PRODUCTS,  INC. 


526  CHERRY  LANE,  FLORAL  PARK,  L.  I. 

niwM  PRimros*  5*8060 


Construction 

(Continued  from  Page  12) 
crease  during  the  month,  the  rise 
in  total  public  outlays  (14  percent 
to  $773,000,000)  was  somewhat 
less  than  usual  for  March,  the 
report  said. 

Comparing  the  record  volume 
for  January-March  with  that  for 
the  first  quarter  of  1953,  the 
private  expenditures,  $5,100,000,- 
000,  were  higher  and  public  out¬ 
lays  totaling  $2,200,000,000  were 
lower,  each  by  4  percent. 

Residential  Building 

Private  residential  building,  ac¬ 
counting  for  half  of  total  private 
expenditures,  was  the  same  as  in 
the  first  quarter  of  1953,  while 
most  other  types  of  private  build¬ 
ing  were  up  substantially. 

Commercial  building  was  44 
percent  higher.  Among  the  major 
types  of  private  work,  expendi¬ 
tures  were  lower  this  year  only  for 
industrial  construction,  down  by 
an  eighth  from  the  near  peak 
levels  of  early  1953,  and  farm 
construction,  down  by  more  than 
a  tenth. 


Federal  Spending 

The  lower  level  of  public  con¬ 
struction  activity  this  year  was 
influenced  mainly  by  decreased 
Federal  spending  for  military 
facilities.  In  addition,  public  hous¬ 
ing,  hospital  building  and  Federal 
conservation  and  development  work 
were  all  down  considerably  from 
the  first  1953  quarter.  Public  out¬ 
lays  for  industrial  plants  were 
lower  by  8  percent. 

The  only  major  type  of  public 
financed  construction  showing 
gains  from  the  fi>*st  1953  quarter 
were  schools,  highways  and  sewer 
and  water  construction. 

Altogether,  Federal  spending  for 
new  construction  in  the  first  1954 
quarter  was  down  by  17  percent 
from  the  corresponding  period  of 
last  year,  which  more  than  offset 
an  8  percent  rise  in  state  and  local 
expenditures. 
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NEW,  EASY  WAY  FOR  DEALER 
TO  START  JALOUSIE  BUSINESS 

NO  EXCESSIVE  STOCK  TO  BUY 
NO  LARGE  SPACE  OR  BIG 
OUTLAY  NECESSARY 


A  NEW 

D”  LOUVERED 

JALOUSIE 

THAT  WILL 

AMAZE  YOU 

WITH  ITS 

SIMPLICITY 

ond 

ECONOMY 


Anyone  with  a  screw  driver 


can  install  this  jalousie.  Rea 


sonable  in  cost,  versatile  in  use 


and  perfect  in  operation,  this 


jalousie  comes  to  you  in  a  small 


package  and  needs  no  pre 


assembly  before  installing 


Any  combination  of  glass 


wood  or  metal  louvers  may  be 


used  in  the  same  louver  clips. 


WE  HAVE  LICKED  THE 


PROBLEM  OF  HIGH 


COST  IH  JALOUSIES 


DEALERS  &  DISTRIBUTORS  WANTED 
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. .  positively  SENSATIONAL! 
. . .  absolutely  NEW! 

con  PIONEER 

STAKED  SCREENED 
WINDOWS  AND  DOORS 


Here's  a  deal  that  makes 


Why  knock  yourself  out  with 


knocked'down  windows  when 


you  con  get  these  famous  SCOTT 
PIONEER  all  extruded,  non 


storing  windows  fully  and  com 


pletely  assembled  and  screened 
at  the  factory  by  experts.  All  you 
do  is  glaze  —  nothing  more! 


Absolutely  no  tools  needed. 


CUTS  WORK  99% 


SCOTT  puts  you  in  SELLING 


not  costly,  specialized 


manufacturing! 


PIONEER 

STAKED  DOORS 


} 


The  most  beautiful  and 


durable  Z«BAR  door  in 


America.  All  hollow 


extrusions  with  massive 


corners.  Also  available 
with  expander  or  piano 
hinges.  Completely  as¬ 
sembled  and  screened, 
less  glass  .  .  .  $23.60. 


S0l»€tid  amf  ftdvrtl  iXCLUSIViiY  for- many  yodrt  by  tho  world  famoos 
WAMAMAKiM  STORE.  Too  can't  boot  that  tor  an  ondprtomontll 

If  you  or*  intcrcitcd  in  TOOAT'S  PROffTS  at  well  eit  a  tolid,  long  term  connection.; 
WRITE,  WIRE  OR  PHONE  about  a  valuable  Oitt.’ibutor  franchise  in  your 
territory. 


OUAKER  SPECIALTIES  CORP 

Alanufoeforers  of  SCOTT-P/ONffR  Windows  and  Doors 

EMERALD  &  BOSTON  STREETS  •  PHILADELPHIA  25,  PA. 


Federal  Support 

(Continued  from  Page  12) 

rate.s  on  Government-insured  loans 
at  level’s  keyed  to  interest  rates  on 
Government-insured  loans  at  levels 
keyed  to  interest  rates  on  long¬ 
term  Government  bonds.  Under 
those  provisions,  he  would  have 
been  able  to  increase  the  rate  on 
new  veteran  housing  loans,  now 
41/2  percent,  to  about  5* 4  percent. 

The  House  added  a  provision  to 
require  builders  of  houses  carrying 
insured  mortgages  to  give  to  buy¬ 
ers  warranties  that  construction 
was  in  accord  with  plans  and 
specifications. 

The  President’s  request  for 
authority  to  contract  with  local 
public  housing  authorities  for  con¬ 
struction  of  35,000  public  housing 
units  in  the  next  four  years  may 
be  approved,  at  least  in  part,  by 
the  Senate.  It  is  possible  that  the 
House  will  eventually  accept  a 
compromise. 

The  authority  as  left  by  the 
House  was  limited  to  33,000  to 
35,000  units  already  under  com¬ 
mitment. 


Planning  Pays 

(Continued  from  Page  46) 

est  been  stirred  up  enough?  And 
if  so,  is  he  just  sort  of  generally 
interested  or  does  he  feel  that  it 
will  be  good  for  him  to  get  it?  And 
then,  if  he  shows  that  he  believes 
that  it  will  do  him  good,  does  he 
desire  it  enough  to  pay  its  cost?” 

He  threw  a  wry  smile  my  way. 
“The  answer  to  all  those  questions 
better  not  be  Yes,  by  the  way, 
or  else  somebody  else  will  have 
wrapped  up  the  order  ahead  of 
you.” 

I  came  through  with  the  chuckle 
that,  as  a  Boss,  he  deserved  and 
he  continued.  “When  you  use  this 
step-by-step  plan,  you  can  tell 
yourself  just  what  you  have  to  do 
during  the  demonstration.  Then 
(Continued  on  Page  96) 
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HOWf  THE  HRST  COMfLETEUf 
KD  ALUMINUM  AWNINH 

Hig^  Pnfit  Selling! 
low  Cost  Handling! 


•  Vent  frames,  as  well  as  outer  frames, 
shipped  knockdown  in  convenient  pack¬ 
ages  .  .  .  shipped  assembled,  if  specified. 


•  Any  width  window  made  by  simple  cutting 
operation. 

•  Outer  frames,  vent  frames  assembled  in  sec¬ 
onds  with  screwdriver. 


•  Mechanisms,  vents  easily  installed  after 
frame  installation  .  .  .  preventing  fouling  of 
mechanism  by  plaster,  etc. 


•  Seven  KD  units  stored  in  space  normally 
required  for  one  as¬ 


sembled  window. 


•  Center  operation 
eliminates  left  and 
right  hand  window 
inventory. 

•  Head,  picture  win¬ 
dow,  and  mull  sec¬ 
tions  interchange¬ 
able  with  Denison 
Model  10  Jalousie 
. . .  reduces  working 
inventory. 


Pat».  Applied  For 


FEJITBRES  THAT  SELL! 


FULL  CANTILEVER  SUPPORT  WITH  TWELVE- 
INCH  VENTS  eliminate  unsightly  projecting 
arms. 


EXCLUSIVE  TRIPLE-POWERED  OPERATING 
MECHANISM  utilizes  three  sets  of  gears,  and 
jack-screw  mechanism  in  each  jamb,  for 
effortless  operation. 


CENTER  OPERATOR  eliminates  corner  instal¬ 
lation  problems. 


COMPLETE  WEATHERSTRIPPING  plus  double 
metal-to-metal  contact  on  bead,  jamb,  sill 
and  meeting  rails  assure  a  perfect  weather- 
tight  seal. 


SLOPING  SILL  allows  free  drainage  of  mois¬ 
ture  to  outside. 


FIXED  HINGE  OPERATION  OF  TOP  VENT  plus 
extended  integral  drip  cap  keep  rain  out 
even  when  vents  are  open. 


MAIL  THIS  COLPON  TODAY! 


DEALERS!  DISTRIBUTORS! 

Certain  desirable  territories  available. 

Write,  wire,  or  phone 
NOW! 


Heiilsoii 


DENISON  MFG.  CORP.,  Dept.  BS-5 
1890  K  E.  146th  Street 
North  Miami,  Florida 

Please  send  me  full  information  on  Denison  Awning  Windows. 
^  I  am  a:  Q  Dealer  Q  Distributor 


MFG.  CORP. 


Name 


Also  manufacturers  of  Denison  Jalousie  ITindows  and  Doors 


Address 

City 


State. 
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55  Delancey  St.,  Newark,  N.  J 
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Dealei 

Adveitising 


ir^ 


By  CHARLES  J.  CAUDLE 
Charles  J.  Caudle  Associates 
New  York 


(This  is  the  6th  in  a  series  of 
articles,  written  by  Charles  J. 
Caudle,  New  York  advertising 
and  public  relations  specialist, 
on  how  Home  Improvement 
Dealers  can  best  utilize  the  vari¬ 
ous  advertising  media  and  tools 
to  sell  products  and  services.) 

HOW  much  would  you  pay  to 
get  a  home  demonstration  in 
5% -10% -25%,  even  50%  of  the 
homes  in  your  market  area? 

WeTl  bet  your  answer  would  be 
something  like  the  one  we  received 
from  a  Home  Improvement  Dealer 
in  the  Mid-West.  His  reply  was: 
“Home  demonstrations  are  our 
main  source  of  sales,  I  don’t  know’ 
exactly  what  I’d  pay  to  get  them 
if  I  had  to  pay  cash  for  them,  but 
I’d  probably  be  ready  to  spend  a 
few  bucks  each,  I  spent  a  bunch 
of  money  already  just  trying  to 
get  ’em.’’ 

Then  we  asked  this  same  Home 
Improvement  Dealer  if  he  ever 
considered  the  possibility  of  using 
television.  He  said:  “No,  TV  is 
too  expensive’’. 

Now  here  is  a  typical  case  of  a 
HID  willing  to  pay  “a  few  bucks 
each’’  to  get  inside  any  door  he 
could,  to  make  a  home  demonstra¬ 
tion.  Yet,  he  could  get  hundreds, 
even  thousands,  of  Home  Demon¬ 
strations  by  using  TV  at  a  fraction 
of  the  cost  of  a  “few  bucks’’  per 


TV:  Ideal  Home  Demonstrator 


home  demonstration  that  he  w’as 
willing  to  pay. 

This  should  answer  any  ques¬ 
tions  as  to  television  costs.  Ad¬ 
mittedly,  TV  coats  are  higher  than 
radio  and  higher  than  newspaper 
space  as  a  general  rule,  but  does 
radio  and  newspaper  space  give 
you  a  Home  Demon.stration?  Fur¬ 
thermore,  because  of  the  necessary 
concentration  required  of  all  TV 
viewers!  they  gotta  look  at  it,  as 
well  as  listen  to  it)  your  adverti.s- 
ing  message  is  not  competing  with 
any  other  ads,  or  any  other  dis¬ 
turbing  influences.  It  is  a  Home 
Demonstration  under  the  most 
ideal  conditions. 

The  best  way  to  look  at  televi¬ 
sion  advertising  is  to  imagine  a 
fairly  good  sized  display  ad  come 
to  life.  TV  advertising  is  the  only 
media  that  offers  that  extra  di¬ 
mension  called  “demonstration”. 
And  furthermore,  it  can  be  per¬ 
sonalized. 

Personalities 

There  are  many  good  personal¬ 
ities  available  on  most  stations 
across  the  country.  They  are  good 
and  have  a  loyal  following  because 
they  are  good  salesmen  —  people 
believe  them  and  trust  them  and 
buy  what  they  recommend.  There¬ 
fore,  your  Home  Demonstration, 
via  TV,  becomes  all  the  more  be¬ 
lievable. 

But  you  don’t  always  have  to  use 
station  personnel  to  put  across 
your  message.  If  you  have  the  ole 
“ham  bone”  in  you  and  are 
convinced  that  you  can  make  a 


convincing  pitch,  why  not  get  on 
camera  (or  have  one  of  your  best 
.salesmen,  or  all  of  them  get  into 
the  act)  and  do  the  TV  home 
demonstration  yourself.  Mo.st  sta¬ 
tions  allow  sponsors  this  privilege. 

W’herever  this  type  of  personal 
demonstration  has  been  used  prop¬ 
erly  it  has  demonstrated  that  prod¬ 
ucts  and  services  take  on  a  new 
identification — a  personality  iden¬ 
tification.  This  personality  can 
then  be  merchandised  in  many 
ways  (i.e.,  make  up  caricatures  of 
of  the  TV  salesman  and  use  them 
on  your  literature,  stationary, 
bills,  and  advertising  materials' 
So,  if  the  spirit  moves  you,  why 
not  say,  “Look,  Ma,  I’m  On  Tele¬ 
vision  !” 

How  many  times  have  you  said, 
“That  newspaper  ad  is  great,  but 
it  would  be  10  times  greater  if  it 
could  show  how  those  windows 
really  work”?  Television  can  not 
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only  show  how  windows  really 
work  but  show'  how  under  the  most 
favorable  conditions,  right  in  the 
home  where  people  are  relaxed  and 
attentive.  (See  illu.stration  titled 
“Captive  Audience”) 

Unfortunately,  due  to  the  new’- 
ne.ss  of  TV  in  many  markets,  we 
do  not  have  any  case  histories  to 
report  from  Home  Improvement 
Dealers.  So  let’s  see  what  Jim 
Moran,  a  small  automobile  dealer, 
did  in  the  big  city  of  Chicago: 

Upon  finishing  high  .school  he 
started  as  a  gas  pump  jockey.  It 
wasn’t  long  before  he  had  his  own 
station  and  then  was  owner  of  3 
.stations. 

After  the  war,  Jim  got  himself 
a  Hudson  agency,  w'hich  consi.sted 
of  one  .small  building.  The  postwar 
auto  shortage  made  busine.ss  boom. 

Busine.ss  Boomed 

But  Jim  was  alert  and  reasoned 
that  this  boom  couldn’t  last  for¬ 
ever.  Advertising  w'as  the  best 
way  to  insure  a  good  share  of 
future  busine.ss,  Jim  thought.  So 
in  1948  he  bought  a  weekly  wre.s- 
tling  show  on  TV  at  a  co.st  of 
$1,000  (which  w'as  then  considered 
fantastic,  but  today  is  considered 
cheap) . 

Two  months  after  the  first  w'res- 
tling  .show  Jim  maintained  that  he 
was  the  large.st  dealer  in  the 
country.  He  changed  his  program 
“buy”  to  spon.sorship  of  feature 
films  and  then  added  variety  and 
barn  dance  programs  on  alternate 
weeks. 

Jim  is  the  announcer  on  all  three 
programs  and  is  the  master  of 
ceremonies  on  two  of  the  shows. 
His  busine.ss  property  now'  takes 
up  a  full  block  and  he  has  400 
employees.  He  is  active  in  civic 
affairs,  does  charity  telethons,  and 
has  even  been  asked  to  run  for 
mayor ! 

Jim  Moran  .sells  200  cars  on  an 
average  weekend  and  .says  that  he 
gros.sed  $26  million  in  1953.  He 


Television  advertising  "reaches"  into  the 
home,  offers  that  extra  personalised  dimen¬ 
sion  colled  "demonstration." 


.says  that  TV  offers  the  opportunity 
to  bring  his  showroom  into  the 
homes  of  thousands  of  viewers.  It 
allows  ma.ss  demon.stration  of  a 
car’s  features  in  much  the  .same 
w'ay  as  a  per.sonal  sales  demon.stra¬ 
tion. 

Jim  further  maintains  that  many 
people  may  not  read  small  print 
in  display  ads  but  they’ll  probably 
listen  to  a  good  persuasive  human 
voice  giving  the  .same  copy  points. 
The  thing  to  remember,  according 
to  J.M.,  is  if  you  keep  the  delivery 
natural,  you’ll  make  it  believable 
and  hold  attention. 

Jim  didn’t  add,  but  we  will,  it 
will  also  sell  merchandi.se ! 

It  is  ea.sy  to  see  how  the  po.stwar 
boom  in  car  buying  enabled  Jim 
Moran,  in  the  Case  History  above, 
to  get  the  bankroll  necessary  to 
spon.sor  whole  programs.  How¬ 
ever,  you  don’t  have  to  be  Rocke¬ 
feller  to  get  into  TV.  The  thing 
to  do  is  to  u.se  your  head  and  you 
can  .stretch  a  limited  pocketbook 
a  long  W'ay. 

Once  the  returns  .start  to  pile 
in,  then  don’t  fail  to  sink  back  all 
you  can  spare  into  the  place  where 
you  got  the  customers  —  TV,  in 
this  in.stance.  This  is  an  axiom  for 
all  advertising  media,  whether  it 
be  TV,  radio,  new'spaper,  maga¬ 
zines,  or  matchbooks.  When  you 
find  .something  pays  off  —  do  more 
of  it! 


By  using  your  head  we  mean  to 
look  around  and  get  the  best  TV 
time  “buys”  for  your  money.  Like 
in  many  purchases  you  make  for 
yourself,  such  as  clothing,  the  best 
buy  isn’t  always  the  cheape.st  buy. 
Yet,  .some  good  inexpensive  “buys” 
can  be  had,  even  in  TV. 

UHF  Stations 

If  you  are  in  a  market  where 
there  is  at  least  1  ultra-high  fre¬ 
quency  station  and  1  very  high 
frequency  station,  check  the  num¬ 
ber  of  .set-owners  who  are  able 
to  receive  UHF  signals.  If  the 
percentage  is  high  and  yet  below 
the  number  of  VHF  set  receivers 
(and  this  is  almo.st  invariably  the 
ca.se,  unless  there  is  only  one  sta¬ 
tion)  you’ll  probably  find  that  you 
can  make  a  fairly  economical  time 
“buy”  on  the  UHF  station. 

If  you  are  a  typical  HID  then 
you  probably  have  your  greatest 
succe.ss  in  selling  to  the  ladies. 
Daytime  TV  is  cheaper  than  night¬ 
time  TV  —  but  the  ladies  listen  in 
the  daytime!  Look  around  for  a 
good  woman’s  .service  program,  if 
one  is  pre.sented  by  your  local  sta¬ 
tion  —  usually  presented  in  the 
late  forenoon  or  during  the  after¬ 
noon.  Such  programs  offer  the 
advantage  of  “free”  commercial 
time  —  meaning,  the  program  per¬ 
sonality  usually  gives  a  build-up 
(Continued  on  Page  130) 
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A  brand  new  aluminum  railing 


i 


for  porches,  patios,  stairs,  etc. 
Priced  to  compete  with  iron  railing. 


GET  IN  ON  THE  GROUND  FLOOR  > 
WITH  THIS  HIGH  PROFIT  ITEM  .  .  .  j 
FIRST  COME  -  FIRST  SERVE 


ALUMINUM 

RAILINGS 


¥  PATENTED  FEATURES 
CUT  ASSEMBLY  TIME 

f  NO  WELDING 

SATIN  FINISH  NEED 
NEVER  BE  PAINTED 


ST.  LOUIS  INDUSTRIES 

8113  Rofolie  •  St.  Louis  17,  Mo. 

PLEASE  SEND  ME  COMPLETE  INFORMATION  ABOUT  BECOMING 
A  DECORAIL  DEALER. 


MAIL  THIS  COUPON  TODAY 


WRITE  OR  WIRE 

ST.  LOUIS  INDUSTRIES 

8113  ROSALIE  •  ST.  LOUIS  17,  MISSOURI 


FIRM  NAME. 
INDIVIDUAL. 

ADDRESS _ 

CITY _ 


STATE . 


_J 
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Air  Master 

{Continued  from  Page  50) 

The  new  plant  at  20th  Street  and 
Allegheny  Avenue  turned  out  to  be 
just  what  they  were  looking  for. 

With  96,000  square  feet  of  floor 
space  on  one  level,  off  the  street 
loading  and  unloading  facilities, 
and  plenty  of  room  for  future  ex¬ 
pansion,  the  new  plant  was  an  ideal 
set-up  for  a  comimny  with  grow¬ 
ing  pains.  Air  Master  reconditioned 
the  entire  building,  laid  out  an  as¬ 
sembly  line  method  of  production 
and  inspection,  brought  in  a  great 
deal  of  new  machinerj*  to  help  get 
the  job  done  faster  and  better. 

The  increased  efficiency  is  pay¬ 
ing  off.  Air  Master’s  quality  control 
program  features  aircraft  type  in¬ 
spection  system  that  thoroughly 
checks  every  bit  of  material 
through  every  step  of  production 
and  every’  finished  product.  With 
additional  space  available.  Air 
Master  has  added  two  new  items 


to  the  line  that  from  necessity,  they 
were  forced  to  hold  off  until  addi¬ 
tional  space  became  available. 

One  is  a  radically  different  triple 
track  window,  newly  designed  and 
engineered,  and  now  on  the  verge 
of  production.  The  other  is  a  fourth 
model  of  storm  door,  and  aluminum 
combination  Jalousie  door  en¬ 
gineered  for  easy  installation. 

As  pioneers  and  originators  of 
the  1  1/16"  thick  aluminum  com¬ 
bination  door  with  a  full  length 
piano  hinge.  Air  Mavster  feels  that 
this  new  Jalousie  door  will  meet 
with  even  more  success  than  that 
innovation. 

Adding  New  Products 

“You  have  to  keep  adding  new 
products  and  keep  expanding,”  says 
Harvey  Hewit.  “This  is  a  new  mar¬ 
ket  and  highly  competitive.  The 
manufacturer  has  the  responsibil¬ 
ity  of  providing  his  dealers  and 
distributors  with  products  with 


more  selling  features  and  must  fol¬ 
low  up  with  new  products  to  give 
them  the  competitive  advantage 
they  need.  We  now  manufacture  a 
complete  line  under  one  roof,  and 
the  future  will  see  that  line  ex¬ 
panded  to  give  our  dealers  every 
competitive  break  possible.  Air 
Master  does  not  intend  to  stand 
still.” 

Delivery,  always  a  problem  with 
a  manufacturer  supplying  a  fast 
.selling  dealer  and  distributor  sys¬ 
tem,  has  also  been  solved  at  the 
new  Air  Master  plant.  Shipments 
come  by  truck  to  a  special  platform 
inside  the  plant,  and  deliveries  are 
loaded  on  a  special  reces.sed  off-the- 
street  platform.  Neither  interferes 
with  the  other,  as  would  be  the  case 
in  a  plant  with  only  one  platform. 

The  plant  has  its  own  machine 
shop,  and  makes  its  owm  stampings 
and  dies  and  its  owm  hardware, 
with  all  brand  new  equipment. 

{Continued  on  Page  104) 


NEW  10-POINT  PROFIT  PLAN 


ON  FJMOUS  SUNDAV  "HVE-O-ION' 


JALOUSIE  WINDOWS 


1.  COMPETITIVELY  PRICED 

WITH  NO  SACRIFICe  OF 
QUALITY 

2.  HEAVY  EXTRUDED  KD  FRAME 

JUST  8  SCREWS  TO  ASSEMBLE 

3.  100%  WEATHERSTRIPPED 

ALL  AROUND  .  .  .  HEAD.  SILL. 
JAMBS 

4.  RAHLE  FREE  GLASS  CLIP 

POSITIVE  LOCKING 

5.  INTERCHANGEABLE  LOUVERS 

GLASS.  EXTRUDED  ALUMINUM 
OR  REDWOOD 


6.  ADJUSTS  TO  NARROWER  WIDTHS 

HACKSAW  TRIMS  HEAD  AND 
SILL 

7.  ALL-ALUMINUM  SCREENS 

INSERT-TYPE.  ALUMINUM 
FRAME  AND  WIRE 

8.  POSITIVE-SEAL  GLASS 

VINYL  WEATHERSTRIP  EDGED 
LOUVERS 

9.  SMOOTH  OPERATORS 

CRANK  OR  T-TYPE  OPTIONAL 

10.  EXTRA  MERCHANDISING  ITEM 

A  come-back  item  that  can  be  in¬ 
stalled  later.  Patented  exterior 
louver-seal  that  seals  clip  and 
side  jamb.  Opens  with  louvers. 


WRITE  TODAY  FOR  FULL  DEALER  INFORMATION 

621  S.W.  2nd  Ave.,  Ft.  Lauderdale,  Florida 
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you 

know 


this 


\t\  \'''\ 


It’s  America’s  finest,  most  fomous 


it  is  now  being  offered  to  homeowners 
through  selected  distributors  and  applicators. 


Only  the  name  of  this  tested,  nationally* 
famous  product  has  been  changed.  Every 
other  detail  and  feature  has  been  retained. 


These  features  include  the  famous  curved 
surface,  tension  grip,  slotted  nail  holes,  por- 
celain>hard  finish,  and  many  more.  Let  us 
send  complete  details. 


The  lime  is  now.  Send  the  coupon  at  once 
to  make  certain  you  handle  the  only  alumi¬ 
num  siding  that's  profitable  for  you  AND  the 
homeowner!  Better  yet,  wire  or  call  collect. 


i  am  interested  in  KORALUM! 

Q  As  a  distributer  Q  As  on  applicator 

Firm _ 

Nome _ 

Address _ 

Gty _  Zone 
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Right:  (L  to  R) 

Hy  Katz,  preti* 
dent  of  Winsuiite 
Mfg.  Co.,  Balti* 
more,  Md.  James 
Bravo,  Raymond 
Metal,  Cleveland, 
and  Irving  Katz  of 
Winsuiite. 


t  Above:  (L  to  R)  Ben  Faneuil,  Pres,  of 
Maynard  Plastics  Inc.,  Chelsea,  Moss., 
Harry  Peters,  Sales  Mgr.  Maynard  <N.Y.) 
and  Ruth  Vogt,  Purchasing  Agent  of  Jasco 
Alum.  Prod.  Corp.,  New  Hyde  Pork,  N.  Y., 
who  won  a  $25  U.  S.  Bond  donoted  by  May¬ 
nard  by  guessing  the  number  of  pennies  in 
a  bowl,  at  3,872;  actual  number  was 
3,888. 


i  Below:  Mrs.  D.  Fischer,  Lincoln  Products 
Corp.,  Boldwin,  N.  Y.,  and  H.  M.  "Bud" 
Saaifield,  Storm  Windows  of  Aluminum, 
Inc.,  Apco,  O. 


STOACO  i” 

■sssS*-?."-""' 


Right:  Stan  -* 
Kermish  of  Build¬ 
ing  Specialties 
and  Harry  Rabin- 
owitz,  northern 
distributor  of 
Crossley  Jalousies. 


*-  Left:  Bob  Robbins,  (Left)  general  man¬ 
ager,  Shower  Door  Co.  of  America,  Atlanta, 
Ga.,  and  Bill  Hermon  who  manages  the 
company's  New  York  office. 


Left:  G.  Gur- 
koff  (Right)  presi¬ 
dent,  and  George 
Murdock  of  Capi- 


Mechanicsburg, 


3l  ffI  iiinnri 


STO'Pl  WIZARD 


i  Below:  Grover  A.  Richards  (Left),  Sales 
Manager,  and  Jonnie  King  of  Youngstown 
Industries,  Girard,  O. 


T  Above:  (Left  to  right):  Hoi  DuBois,  Jerry 
Gross  and  John  Toohy,  Storm  Wizard, 
Philo.,  Pa. 


t  Above:  Harvey  Hewit,  president  of  Air 
Master  Corp.,  Philo.,  Pa. 
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Exhibitors  and  Visitors 
At  NERSICA  Convention 

(Continu-ed  from  Page  79) 


// 


\ 


MIRa(1£  WA 
^ESURFACf R 


.'YSTONe 


Right:  Charles  Sussman,  pres,  of  The 
Charles  Co.,  Phila.,  Pa.,  shown  with  mod' 
els  who  passed  out  apples  to  visitors. 


'WSTOSt 


i  Below:  O.  G.  Norton  of  the  O.  G.  Norton 
Co.,  Queens,  N.  Y.  and  Harold  Hess  (Right) 
of  Hess  Mfg.  Co.,  Quincy,  Pa. 


t  Above:  Sidney  J. 
Cole  and  Edward 
H.  Ross  (Right)  of 
Mead  owstone, 
Inc.,  Yonkers, 
N.  Y. 


t  Above:  Bob  Robbins,  gen.  mgr.  of 
Shower  Door  Co.  of  America,  Atlanta,  Go. 
and  Mrs.  Harvey  H.  Greyson,  whose  hus- 
bond  is  the  company  manager  of  the  Hotel 
Contract  Dept. 


t  Above:  (Left  to  right)  Nelson  A.  Blair,  W.  V.  Steers,  Thomas 
Conlan,  Arthur  Martens,  Ace  Adams,  Mich  Verlany  and  Cord 
Martens,  Eagle  Richer  Sales  Corp. 


i  Below:  L.  H. 
Kohn,  (right)  of 
American  Projects 
Corp. 


i  Below:  G.  C.  Salomone  of  K  &  Z  Mfg.  Co. 
and  Keystone  Alloys  Co.,  Derry,  Pa. 


f  Above:  Merritt  J.  Yole,  advertising 
manager  of  Ingersoll  Prod.  Div.,  Borg  War¬ 
ner  Mfg.  Corp.,  Chicogo,  III. 


&  Home  Improvement  Dealer 


4-  Left:  (L  to  R) 
Al  Felder,  Ben  Si¬ 
mon  &  Frank  Gor* 
ell,  president  of 
The  Seoton-oll 
Corp.,  Pittsburgh, 
Po. 


Right:  J(»seph  -> 
Berliner,  (Left), 
president  of  Gen- 


Soth,  Inc.,  Garden 
City  Pork,  N.  Y. 
and  Sales  Rep. 
Harry  Saixman. 
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I  Below:  Cliff  Webster  (center)  of  Ben  Corson  Mfg.  Co., 
Philodelphio,  Pa.,  and  Joe  Sheo  (right). 


( ipit.  1 n 
1  »  *  '1 

5*iM 

1 

1  f 

f 

■mm 

^  1 

f  Above:  J.  H. 

Scruggs  (Left)  and 

J.  £.  Cooke  of 

*-  Left:  Colonel 

Vulcan  Metal 

H.  execu- 

Products  Co.,  Bir¬ 

tive  secretary 

mingham,  Alo. 

NCSWDI, 

Stanley  Kermish, 

VP 

'  r  ^ 

Specialties. 

r  i  Below:  Milton 

7M 

Volpert  (Center) 

<-  Left:  Charlotte 

^  ■ 

ifl 

Youngstown  In- 

Gould,  sales  man¬ 

■  r 

dustries,  Girard, 

ager  and  Norman 

Ohio  and  James 

Cutler,  president 

J 

w 

Corbet  (Right) 

of  Royal  Factories, 

American  Home 

Phila.,  Pa. 

1 

f 

Craft  Co., 

Right:  James  -• 
E.  Rowland  (Cen¬ 
ter)  National 
Heather  •  Stone, 
Inc.,  Phila.,  Pa. 


XCflUin  Alumlit 


«-  Left:  (Left  to 
right)  Ben  Nathan- 
son.  Bud  Crist- 
mann.  Art  Dam- 
sker  and  Gene 
Peiper  of  Jamaica 
Sash  and  Door  Co., 
New  Hyde  Pork, 
N.  Y.,  have  a  good 
laugh. 


roducts 


mm 


BUILDING  mclxmts 


Right:  Darlene  -» 
Sanders,  employee 
of  Jones  &  Brown, 
Inc.,  Pittsburgh, 
Pa. 
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We  believe  that  fhe  fundamental  desire  of  the  average  buyer  of 
combination  windows  and  doors  is  to  beautify  the  exterior  of  his 
home.  That’s  why  we  have  developed  what  we  firmly  believe  to  be  the 
most  BEAUTIFUL  windows  and  doors  on  the  market!  Of  course  we 
have  included  those  features  that  have  proven  to  be  the  most  practi¬ 
cal  and  trouble-free  in  operation.  Dealers,  distributors  and  K-D 
operators  are  invited  to  contact  us  for  further  information. 


•  2  Track  Combination  Windows 

•  Combination  Storm  &  Screen  Doors 

•  Storm  Windows  for  Casements 


Arnot  Place,  Lodi,  N.  J 
GRegory  3-0937 


Company 


EXCLUSIVE  K-D  DISTRIBUTORSHIPS! 

Available  in  the  Following  Areas: 

NEW  ENGLAND  LONG  ISLAND 

CAMDEN-PHILADELPHIA 
ALBANY-TROY-SCHENECTADY 

FOR  COMPLETE  DETAILS  PHONE  Gregory  3-0937 


’  Planning  Pays 

(Continued  from  Page  84) 

you  can  set  out  confidently  to  do 
it.  If  there  is  doubt  in  your  mind 
j  about  those  first  three  —  curiosity, 
interest,  conviction  —  make  sure 
I  his  and  or  her  mind  has  covered 
them.  And  you  make  sure  by 
covering  them  in  your  talk. 

You  see,  a  person’s  mind  gets 
I  all  confused  when  these  steps  up 
j  the  ladder  to  the  sale  don’t  come 
along  in  an  orderly  fashion.  If, 

;  for  instance,  you  get  that  mind 
out  of  step  by  trying  to  show  how 
an  item  will  benefit  the  prospect 
when  he’s  not  yet  really  interested 
I  in  the  item,  the  mind  will  make 
the  mouth  say,  “Not  interested’’ — 
and  then  the  mind  will  close  it.self, 
for  the  time  being  at  least.’’ 

My  Boss  opened  the  door  and 
put  one  leg  on  the  pavement.  “Too 
many  sales  are  lost  because  sales¬ 
men  don’t  make  sure  that  curiosity 
and  interest  have  been  arroused. 
They  are  not  selling  with  a  plan. 
Thanks  for  the  lift.’’ 


Missouri  Dealer 

(Continued  from  Page  48) 

!  firm  always  takes  a  display  booth 
i  at  the  home  show  put  on  every 
winter. 

By  carrying  a  wide  assortment 
of  building  products,  the  firm 
serves  as  a  one-stop  shopping  cen¬ 
ter  for  this  material,  saves  time 
of  customers  in  going  around  else¬ 
where  to  fill  the  construction  order. 
Since  St.  Louis  is  considered  basi¬ 
cally  a  double-hung  window  town, 
this  type  is  stocked  in  large 
amounts.  Also  making  up  the 
nearly  $80,000  inventory  stock  car¬ 
ried  are  other  varied  window  types 
aluminum  ladders,  shower  doors, 
glass  blocks,  kitchen  cabinets,  and 
sliding  closet  doors. 


Or  Wrffe; 

COMPANY  •  ARNOT  PL,  LODI,  N.  J. 


Samples  of  these  products  are 
carried  in  the  expansive  show- 

(Continued  on  Page  100) 
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min,  mi  ok  caU 

EXCLUSIVE 

FRANCHISE 

43  lb.  all-extruded  aluminum  door 
at  rolled  sheet  price 


Shipped  assembled  at  KD  price 


UP  TO  150%  PROFIT  FOR  YOU 


Don’t  wait  a  minute  to  claim  your  franchise.  I  he  all- 
new  AJAX  Combination  Door  is  now  in  full  produc¬ 
tion  —  qualified  dealers  and  distributors  accepted  on 
first-come-first-signed  basis. 

Just  look  what  you’ll  be  getting!  Exclusive  rights  in 
your  area  to  this  completely  new,  completely  saleable 
door.  .All-extruded  of  63S-T5  bright  aluminum  — corners 
guaranteed.  .Aluminum  Z  bar  and  bottom  expander  to 
cut  installation  time  to  minutes.  Glass  inserts  featuring 
removable  vinyl  plastic  splines,  all-aluminum  screens 
18x  14  mesh.  Comes  completely  assembled,  at  KD  price, 
with  heavy  stainless  steel  hinges,  pins  and  screws;  choice 
of  three  leading  makes  pneumatic  door  checks  and 
latches.  Immediate  delivery  on  all  standard  sizes,  no 
extra  charges  for  specials  up  to  36"x84",  maximum 
discount  on  single  truck  lots. 

It’s  yours  at  rolled  sheet  door  prices.  Write,  wire  or  call 
for  your  franchise  today! 

GET  THE  FACTS  ABOUT 

AJAX 

43-pound  Aluminum 

DOOR 

AJAX  ALUMINUM  INC. 

1750  Clyde  Park,  S.  W.  •  Grand  Rapids,  Michigan  •  Phone  CHerry  3-0163 


CHECK  TH|ESE  A^X  FEATURES 


CfiL,  WIRE  OR  MAIL  COUPON  TODAY 


43  lbs.  all-extruded 
63S-T5  bright  alumi¬ 
num,  corners  guar¬ 
anteed. 

Aluminum  Z  bar  and 
bottom  expanded  for 
quick  installation. 

Removable  vinyl  plastic 
splines  for  glass  inserts. 


Shipped  completely  as¬ 
sembled  with  all  hard¬ 
ware,  door  checks  and 
latches  —  all  at  KD 
price. 

Sold  to  you  at  rolled 
sheet  door  price. 

Earns  up  to  150% 
profit. 


Give  me  complete  facts  on  AJAX.  I  am  interested  in: 


□  Dealership 


Q  Distributorship 


Store  or  firm. 


Street  Address. 


City  and  Stole. 


Immediate  delivery  on  standard 
Atlas  Rolled  Aluminum  Screen 
Frame  shown  above.  Price  in¬ 
formation  upon  request.  Please 
state  quantities  and  lengths 
desired.  Send  today  for  free 
samples. 

rcUSTOM  ROLL  FORMING! 

i - j 

In  any  material,  in  any  gauge, 
from  .005  to  .093  —  in  width, 
up  to  13  inches.  Complete  tool 
room  and  slitting  facilities. 


[NGINEERING  COMPANY  INC. 

5100  NORTHWEST  37th  AVENUE 
MIAMI,  FLORIDA 


TUNING  IN 


Oppenheim 


TO  SUES 


Schirago 


“Our  diiet  wont  in  this  life  is  somebody  who  shall  make  us  do  what  we  can  “ 

— Ralph  Waldo  Emerson 


By  GEORGE  SCHIRAGA  cmd 
LLOYD  OPPENHEIM 
Stetson  Window  Co.,  Belmont,  Moss. 


There  is  no  doubt,  whatsoever, 
that  every  man  has  a  great  deal 
more  latent  ability  than  even  he 
suspects.  As  a  matter  of  fact,  the 
ability  to  perform  capably  is  not 
too  uncommon.  There  is,  how’ever, 
as  Emerson  says,  a  lack  of  men 
who  are  able  to  put  this  ability  to 
use.  What  might  be  called  a  “self¬ 
starter”  is  the  chief  deterrent  of 
most  men. 

Now,  let  us  examine  this  charac¬ 
teristic,  the  lack  of  which  holds 
back  so  many  able  people — work¬ 
ers  who  often  possess  a  great  deal 
of  knowledge  and  capability.  Is  it 
I  some  mysterious  factor  which  we 
j  cannot  place  our  finger  on?  We 
think  not.  Gentlemen,  this  quality 
w'hich  can  hold  you  back,  if  pres¬ 
ent,  or  the  absence  of  which  can 
allow’  you  to  forge  rapidly  to  the 
front,  is  nothing  more  or  less  than 
lazinefiH. 

Does  laziness  seem  like  a  harsh 
term?  Well,  it  may  be  —  however, 
if  you  will  stop,  think,  and  exam¬ 
ine  yourselves  carefully,  possibly 
you  will  perceive  our  meaning. 
Remember  that  lazine.ss  is  not 
always  physical.  It  is  often  mental 
— it  may  be  the  reluctance  to  apply 
one’s  mind  thoroughly  and  .steadily 
to  the  task  at  hand. 


The  presence  of  laziness  is  cer¬ 
tainly  nothing  of  which  to  be 
ashamed,  for  very  few  men  are  not 
inherently  lazy  to  some  extent.  It 
is  a  quality  which  often  is  present 
in  .some  form  in  the  greatest  of 
men.  However,  it  certainly  is  a 
force  to  be  reckoned  with — a  force 
that,  believe  it  or  not,  can  map  the 
cour.se  of  most  men’s  lives,  and  the 
failure  to  treat  this  laziness  prop¬ 
erly  is  decidedly  harmful. 

Way  to  Success 

How  can  lazine.ss  be  overcome? 
Emer.son  gives  us  the  cue.  The 
men  w’ho  succeed,  for  the  mo.st 
part,  are  tho.se  who  will  allow 
.someone  el.se  to  make  them  do  what 
they  can.  Who  will  do  this  for 
them?  Well,  you  won’t  find  a  lack 
of  those  who  will  help  you  if  you 
will  but  alloiv  rjoursielf  to  he  helped 
in  this  direction.  It  may  be  your 
wife,  it  may  be  your  “boss”,  it 
may  be  any  one  of  a  number  of 
people.  Remember,  though,  it  can 
only  be  done  with  your  permi.s.sion. 
Tho.se  who  fail  are  those  w’ho  will 
not  grant  this  permi.s.sion. 

In  time,  those  men  who  allow 
them.selves  to  be  helped  eventually 
evolve  their  own  self-starters  — 
then  they  are  off  with  the  wind ! 

So  don’t  hide  behind  the  excuse 
that  you  haven’t  as  much  ability 
as  the  next  one  —  chances  are  you 
have!  Let’s  begin  to  develop  tho.se 
self-starters ! 
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offers  the  biggest  stock  of  two-color 
enameled  strip  in  America! 

Whdtevor  your  noods,  let  us  fill  them  FASTEST  and  at  LOWEST  COST  from  our  huge  stocks  of 
oluminum  coil  strip.  We  are  the  biggmst  svpplimrs  in  Ammriea  of  two-color  enameled  strip. 
We  can  ship  immediately  upon  receipt  of  your  order — in  most  widths  ond  thicknesses 
ond  in  15  gorgeous  *‘Du  Lux'*  colors  by  DuPont.  (Special  colors  ond  sizes  prepared 
to  your  order  on  our  own  slitting  equipment  right  here  in  our  plant  ond  shipped 
promptly.)  There  is  no  finer  product  mode  than  ROLL  COAT.  And  it  costs 
you  less  than  any  other  2-color  coil  strip  you  can  buy.  Prove  it  today! 


foif 

I  '«c  Tt 


1  ■’"Ou'cSi?*’''®"'*'".  »!., 


ROLL  COATER,  INCORPORATED 
PENDLETON,  INDIANA 

Phone  Pendleton  521 


- 1 


r 


Missouri  Dealer 


Jusel 


ALUMINUM  ~ 
COMBINATION 
DOOR 


2  PANEL  MITRED 

ALL  EXTRUDED  63ST5 
ALUMINUM 


available  assembled 
or  KD.  Prompt  delivery. 
Choice  territories  available. 
Write,  wire,  or  phone: 


REINFORCED  CORNERS 
WEATHERPROOF  ALUMINUM  SCREENING 
STAINLESS  STEEL  HINGES 
INnRCHANGEABLE  SCREEN  &  GLASS  INSERTS 
PERFEa-FIT  SURROUND 
EXTRA  STRONG  MITERED  FRAME 
ORAH-FREE  VINYL  PLASTIC  SEAL 


Jusel 


1008  E.  49  ST.,  BKLYN.,  N.  Y. 
INgersoll  2-8950 


Afm 

VOLUME 

for  You 


r  EXCLUSIVE  TERRITORIES  AVAILABLE  for  K-D  OPERATORS 
{  Please  send  me  complete  information. 


NAME _ 

COMPANY 

ADDRESS- 


{Continued  from  Page  96) 

room.  This  display  is  another 
valuable  aid  to  contractors  who 
are  estimating  jobs,  since  a  look 
around  can  suggest  products  they 
can  use  better  than  a  catalog.  They 
are  encouraged  to  send  their  cli¬ 
ents  there,  which  may  also  mean 
upping  .sales  for  both  the  contrac¬ 
tor  and  the  distributor. 

Although  about  75%  of  the 
volume  is  with  builders  and  con¬ 
tractors,  the  remaining  25%  to 
homeowners  still  forms  a  sizeable 
market.  The  .staff  of  six  salesmen 
follow  inquiries  that  come  in  or 
study  the  Dodge  reports  and  mu¬ 
nicipal  building  reports  for  leads. 
Every  attempt  is  made  to  contact 
homeowners  before  they  move  into 
their  new  place,  so  that  they  can 
incorporate  the  company’s  prod¬ 
ucts  in  the  con.struction. 

Bonus 

The  .salesmen  work  on  a  com¬ 
mission  basis,  but  at  the  end  of  the 
year  if  they  are  with  the  company 
at  least  a  year,  get  a  bonus  which 
is  usually  10%  of  their  earnings. 
They  are  paid  by  weekly  check 
plus  a  monthly  commi.ssion  check. 

For  outside  promotion,  the  firm 
carries  a  small  standing  ad  in  both 
dailies,  “Globe  -  Democrat”  and 
“Po.st-Dispatch,”  besides  occasional 
large  insertions  in  the  community 
weeklies  and  class  publications  like 
“Labor  Tribune”  and  “Catholic 
News.” 

A  valuable  advertising  medium 
has  been  the  half-page  ad  in  a 
telephone  index,  privately  pub¬ 
lished,  and  circulating  to  about 
75,000  homes  in  the  area,  distrib¬ 
uted  by  banks  to  its  customers. 
Co.sting  about  $1200,  it  has  ju.sti- 
fied  this  investment. 

Telephone  covers  with  the  firm’s 
imprint  on  the  lower  inside  cover, 
and  costing  about  $1.50  each,  are 
sent  out  to  about  500  favorite 
accounts. 

{Continued  on  Page  102) 
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get 


DOUBLE  DENSITY  MEANS  THAT  PORCENAMEL 
HAS  MORE  PIGMENT  IN  THE  SAME  PAINT  THICKNESS 


OLRABILITl  in  an  alununuin  awning 
(lopcnds  on  the  density  of  the  coating! 
Ami  you  gel  double  density 
with  Porcenaniel  pressure  coating! 

This  means  more  awning  sales, 
more  recommendations,  more  satisfied 
eustomers,  more  years  of  wear! 
Porcenaniel  is  the  only  precoating 
aetiially  tested  hy  years 
of  exposure  under  extreme 
weather  conditions. 

TECHNICALLY,  Porcenaniel  pressure 
coating  is  as  simple  as  this: 

13  mils  of  wet  him  paint  thickness 
are  compressed  under  tons 
of  pressure  to 

1  mil  of  dry  paint  thickness! 

So  Porcenaniers  double  density 
means  that  awning  hnishes 
won't  crack,  chip,  peel, 
hiihhlc  or  craze. 


Vet  Porcenaniers  luster 
finisli  costs  no  more 
than  onlinary  coatings.  Fifteen 
exciting  ilccorator  colors,  too! 

And  Porcenaniel  helps  you  sell 
w  ith  tl  le  hi  ggest  merchandising 
plan  in  the  industry! 

\\  rile  for  details. 

No  oldigation,  of  course. 


&  Home  Improvement  Dealer 
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Set  up  to  Service 
the  NEW  ENGLAND  MARKET 


SECURITY  FEATURES  LOW,  LOW 
PRICES  WITH  THE  FASTEST  MOVING 
ITEMS  IN  THE  SPECIALTY  LINE! 


Check  these 

BIG  PROFIT  MAKERS 


TRI-SEAL  Triple  Track  Windows 
v/  SECUR-SEAL  Two  Track  Windows 
v/  SECUR-KING  IVI*'  Piano  Hinge  Doors 
v/  WIN-DOR  Jalousie  Doors  and  Windows 
Combination  Cellar  Sash 
v/  Rancher  Windows 
v/  Storm  Casements 
Full  and  Half  Screens 


TSAM  UP  WITH  SECURITY  NOW  for  our  SPECIAL 


Spring  Pricing  Deal  on  ALL-ALUMINUM  SCREENS 


SECURITY 

WINDOWS,  INC. 

Aianufoctvnri 

1«1  TAYLOR  ST.  .  SPRINGFIELD.  MASS. 
PHONE  9-9172 


EXauSIVE  fronchi...  oy, 
for  the  Biggest  Profit  item. 
Storm  Window  fie|d| 


Missouri  Dealer 

(Continued  from  Page  100) 

i  In  its  telephone  directory  list¬ 
ings,  Comfort  uses  from  25  to  30 
classifications.  This  not  only  makes 
sure  that  the  seeker  will  find  the 
listing  under  the  product  he  wants, 

;  but  impresses  the  public  with  the 
I  diversity  of  lines  carried.  A  dis- 
I  play  ad  supplements  these  listings. 

The  combined  office  and  ware- 
!  house  building  on  a  heavily  grav- 
!  eled  highway  in  St.  Louis  County 
consists  of  3600  sq.  ft.  on  the 
ground  floor  and  1600  sq.  ft.  of 
,  basement,  besides  an  extra  6000 
;  .sq.  ft.  of  warehouse  space  and 
another  4200  sq.  ft.  area  for  as- 
.sembling  of  storm  .sash. 

Personnel  consists  of  18  with 
two  installation  men  on  .storm  sash 
and  other  part-timers  when  needed, 
using  six  trucks. 

Mr.  Comfort  went  into  business 
in  July,  1948  after  his  discharge 
as  a  lieutenant  navy  pilot.  He 
began  with  aluminum  ladders, 
branching  out  into  prime  windows 
and  his  present  line.  There  is  a 
trend,  he  notes,  toward  glass 
jalousies  and  awning  windows  in 
his  area  in  preference  to  casement 
windows. 


Coordinated  Operations 

(Continued  from  Page  64) 

Coordinated  operations  pay  off 
in  another  way.  Sometimes  one 
branch  is  rushed  and  another  a 
!  little  slack.  Then  the  main  branch, 
at  227-12  Linden  Boulevard,  St. 
Albans,  Queens,  will  deploy  forces 
from  the  loose  to  the  tight  office, 
and  make  everybody  happy.  Each 
branch  is  set  up  as  a  separate 
corporation,  with  the  manager  a 
part  owner,  and  with  a  separate 
.sales  and  installation  force.  There 
are  over  30  salesmen  attached  to 
the  various  branches,  and  34  crews 
of  mechanics  with  two  or  three 
men  to  a  crew. 

(Continued  on  Page  110) 


102 


MAY  1954  BUILDING  SPECIALTIES 


INTRODUCES 


amazin 


100%  all  extruded 
aluminum,  two-track 
self-storing  window 


completely  assembled 
ready  to  install! 


to  set  up  dealers  for 

the  finest  two-track  window  ever  produced 
at  the  lowest  price  ever  offered  . . . 

by  the  biggest  national  advertiser 
in  the  industry. 


JASCO’S  two-color,  half-page  ads  in:  — 

•  SATURDAY  EVENING  POST  (April  24th  issue) 

•  LIFE  (May  10th  issue) 

•  AMERICAN  HOME  (May  issue) 

•  BETTER  HOMES  &  GARDENS  (May  issue) 

are  already  making  the  JASCO  name  o  household  word, 

and  the  best  known  name  in  the  aluminum  window  and  door  field. 

You  can  now  offer  the  home  owner  a  nationolly  recognized 

brand,  not  a  "bait"  advertised  window,  at  an 

attractive  price  everyone  can  afford. 


modern  extrusion  press, 
advanced  engineering  and 
mass  production  methods 
make  this  low 
price  possible. 


CHOICE  TERRITORIES  STILL  OPEN 

Write,  wire  or  telephone  today; 

JASCO  ALUMINUM  PRODUCTS  CORP.  New  Hyde  Park,  N.  Y.  Fleldstone  7-8703 


r 


Air  Master 

(ContimK (I  from  Page  90) 

The  heat  treated  63ST5  aluminum 
comes  from  Alcoa’s  nearby  Cris- 
sona  plant,  with  every  piece  in- 
s{)ected  before  it  g’oes  into  produc¬ 
tion. 

Since  its  start  in  1947  in  Cam¬ 
den,  New  Jersey,  Air  Master  Cor¬ 
poration  has  outgrown  three  build¬ 
ings.  Now  occupying  the  largest 
plant  under  one  roof  in  the  East, 
its  groudh  is  good  testimony  of  the 
quality  of  the  product  it  producas. 

Monarch  Celebrates 

{Continued  from  Page  62) 

Monarch  has  been  in  business  at 
other  locations  since  1939. 

The  new  plant,  largest  of  its 
type  in  the  Midwest,  has  20,000 
feet  of  streamlined,  single-level 


production  space.  Work  flows 
smoothly  on  separate  assembly 
lines  producing  different  types  of 
windows  and  doors.  In  addition 
to  a  large  inventory  of  materials, 
the  firm  carries  a  .stock  of  com¬ 
pleted  ca.sements  and  a  wide  vari¬ 
ety  of  grilles,  initials,  etc.  The  item 
most  frequently  commented  on  by 
dealers  was  the  sandblasted  initial 
on  the  bottom  glass  pane  of  the 
new  Winter  Seal  door. 

At  the  rear  of  the  plant  is  a 
7,000-.square-foot  parking  lot  for 
dealers.  (Monarch  does  no  retail 
busine.ss.) 

Monarch  has  continuously  added 
equipment  and  per.sonnel  over  the 
past  year  and  now  employs  a  total 
of  85.  Prior  to  the  addition  of 
Winter  Seal,  its  main  line  has  been 
StorMa.ster  of  Youngstown,  Ohio. 
Monarch  distributes  to  dealers 
throughout  Chicago,  much  of  Illi¬ 
nois,  and  parts  of  Indiana,  Wi.s- 
consin,  Iowa  and  Missouri. 

Many  dealers  traveled  150  miles 
or  more  to  attend  the  Open  Hou.se, 


and  were  rewarded  with  a  warm 
reception.  Monarch  personnel 
pinned  baby  orchids  on  the  ladies, 
and  introduced  the  dealers  to  one 
another  and  to  Monarch  and  Win¬ 
ter  Seal  executives.  Champagne, 
other  beverages,  and  party  snacks 
were  served  at  two  specially  set  up 
bars.  In  addition  to  tours  of  the 
plant,  displays  of  storm  window 
materials,  .sales  aids  and  finished 
in.stallations  were  shown.  Dealers 
were  impre.s.sed  with  the  excellent 
quality  of  the  samples. 

Quality  Stressed 

“We’ve  always  stressed  quality,’’ 
Simpson  .said,  “and  we’re  continu¬ 
ing  that  with  our  new  Winter  Seal 
line.  Dealers  and  their  customers 
seem  to  want  quality  if  our  .sales 
are  any  indication.  Monarch  is 
now  far  ahead  of  figures  for  this 
time  last  year,  and  we  expect  to 
finish  1954  with  at  least  a  50 
{Continued  on  Page  110) 


m.  .  positive  fastening  to  practically  all  construction 


materials  with  new  versatile 


white  dashed  line  shows 
"Cushioned"  Expansion 
Action  of  the  Fastener. 


ACTUAL  SIZE 


HERE’S  HOW 

NEO'CRIPS  ARE  INSTALLED 


\ 


READY  TO  FASTEN  OBJECT 


Manufactured  by 


IXPAN8IPN  PASTINIU 

Designed  to  secure  objects  to  soft  or 
/  hard  building  and  construction  mate¬ 
rials  without  tearing  or  shattering. 
Quickly  installed  from  one  side  of 
material  only  ...  no  penetration  neces¬ 
sary.  Can  be  mounted  flush,  below  or 
projecting  from  the  surface.  No  firm 
interior  support  needed,  thus  elimi¬ 
nating  time-consuming  stud  hunting. 
Packed  100  to  the  box  with  special 
tool  included. 

Samples  and  literature  on  request. 

I  Sfyl?  P1 10  10-24  O.D.  ’  2" 

2  ««$  Style  P125  ’  i-20  O.D.  9  16" 


STAR  EXPANSION  PRODUCTS  CO.,  INC 


147  Cedar  Street 


New  York  6,  N.  Y. 
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AVAILABLE  I  A  limited 

number  of  excellent  and  exclusive 
dealer  and  distributor  franchises  for 
the  famous  *  complete  line 

of  storm  enclosures 


A  BETTER  STORM  ENCLOSURE  FOR  EVERY  OPENING-EVERY  PURSE 


TRIPLE-SLIDE  WINDOW 


Stainless  Steel  Tracks  on  the  ‘Orange’ 
Triple-Slide  Aluminum  Combination 
Storm  Window  mean  lasting  conveni¬ 
ence  through  the  years. 


DOUBLE-SLIDE  WINDOW 


Popular-priced  “Suburban”  Double-Slide 
Storm  Window  features  “free-swing” 
action  which  assures  easy  washing  and 
removal. 


COMBINATION  DOOR 


The  completely  new  ‘Orange’  Alumi¬ 
num  Combination  Storm  Door — de¬ 
signed  to  give  the  utmost  in  beauty, 
comfort,  convenience  and  economy. 


OTHER  'ORANGE’ 
STORM  ENCLOSURES 


If  you  have  an  ‘Orange’  franchise, 

you’re  assured  of  a  fair  deal  ...  an  exclusive  territory 

.  .  .  unusual  profits  ...  a  one-price  product 

. . .  cooperative  advertising ...  a  nationally  known  name. 

THE  ^^MH^^SCREEN  DEPARTMENT 

EAGLE-PICHER  COMPANY 

CINCINNATI  (1),  OHIO 

I - 

I  THE  ‘ORANGE'  SCREEN  DEPARTMENT 

I  The  Eagle-Picher  Company,  Cincinnati  (1),  Ohio 

I  Gentlemen;  I  am  interested  in  discussing  the  possibility  of  a: 

I  Q  Dealership  Q  Distributorship 

I  with  the  ‘Orange*  Screen  Department  of  the  Eagle-Picher  Company. 


Name _ _ _ _ Title _ 

Firm _ _ _ _ _ 

Butinest _ _ _ _ _ 

Address - - - - - T»l-  No. 

City _ _ _ Zone _ State _ 


It  is  understood  thot  I  will  hear  from  you  within  a  week. 


(S  Home  Improvement  Dealer 
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VWVERY 


First  and  only 
lockset 

ever  designed 
specifically 

for  JALOUSIES 


^4417LA  Jalousie  lockset 
;f44]8A  Jalousie  latch  set 


•  New  streamlined  design  .  .  .  s|)eeifieally  for  jalousie  applica¬ 
tion 

•  2"  knob  and  lever  projection  —  \  clearance 

•  Latch  bolt  positively  staked  in  tube 

•  Latch  tube  can’t  slip  or  give  ...  is  permanently  fixed  in  stile 
by  latch  case  cross-bar  (Patented) 

•  Cylinder  lock  security  (No.  4417LA) 

•  backset  -maximum  door  thickness  1  'i" 

•  Anodized  aluminum 


SPEEDY,  SIMPLE,  FOOL-PROOF  INSTALLATION 


Just  spot  the  desired  height  on  stile  center 
line  and  you’re  in  business!  Your  complete 
ILCO  Installation  Kit  does  the  rest  ...  re¬ 
moves  all  gue.sswork  and  possibility  of  error. 
Hole  markings  are  made  accurately  and 
easily  with  ILCO’s  fool-proof  new  template. 
You  can’t  go  wrong! 

Simple,  fast  and  accurate  tools 

Use  Hole  Saw  only  for  Latch  Set  No. 

4418A 

Use  Hole  Saw  for  Lockset  No.  4417LA 

Kit  No.  9000  includes: 

•  One  No.  9001  Template 

•  One  No.  9002  —  %  "  Hole  Saw 

•  One  No.  9003  -  % "  Hole  Saw 

•  One  No.  9004  —  No.  41  Drill 
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m  3  SMASH  HITS 

ofthsMersica  show 

GId 


No.  3002SB 


Smoothest  action  on  the  market  -  no  hoimce 

Both  checking  and  closing  action 

New  hold-o|)en  feature 

Seamless  steel  tubes  1  ^ s'  diameter 

Extra  |)owerful  enclosed  spring  —  buffer  spring 

cushions  slam-oi)en  shock 

Extra  closing  power  at  latch 

Father  hand  without  reversing  ratchet 


and  for  the  low-price  field  the  ILCO  DOR-TENDER  No.  2001A-SB 


9^ 


Works  like 
a  charm 

Looks  like  a  million 
ILCO’S  ne'^/  .  / 

Mi 


•  Streamlined  design  •  New  hold-open  feature  •  Extra  closing  power 
at  latch  •  Seamless  steel  tube  IM"  diameter  •  Heavy  concealed 
compression  spring  •  Universal 


Finest  lockset 
of  them  all 
for  metal 
combination 
doors 


INDEPENDENT  LOCK  CO. 

INDUSTRIAL  PRODUCTS  DIVISION  •  FITCHBURG,  MASSACHUSETTS 


Write  for  new  brochure  on  ILCO’s  complete  line  of  hardware  for  wood  and  metal  combination  doors. 


•  Latch  bolt  |)ositively  staked 
in  tube 

•  Latch  tube  rigidly  fixed  in 
stile  (Can’t  slip  or  give  due 
to  latch  case  cross-bar) 

•  No  screws  or  rivets  in  outer 
knob 

•  Cylinder  lock  security  (No. 
4415LA) 

•  "s"  backset;  minimum  door 
thickness  •%"  inside;  ^4"  out¬ 
side. 

•  Fool-proof  field  installation 
(see  opposite  page) 


^441  SLA  Lockset 
jj^441 6A  Latch  set 


&  Home  Improvement  Dealer 
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FOR  BETTER  SHAPES 

in  your 

EXTRUSIONS 


B.  S.  Reporter . . . 


(Cotitiriued  from  Page  63) 


McDermott  Named 
Reynolds  Pa.  Dist. 

Appointment  of  McDermott 
Metals  (’ompany,  Edpemont  and 
Tio^a  Streets,  Philadelphia,  Penn¬ 
sylvania,  as  a  distributor  of  Rey¬ 
nolds  Architectural  Aluminum  has 
been  announced  by  Reynolds  Metals 
Co.,  from  its  sales  headquarters 
in  Louisville,  Kentucky.  McDer¬ 
mott  will  warehou.se  standard 
extruded  architectural  aluminum 
products  such  as  thresholds,  hand¬ 
rails,  window  sills,  etc.  In  addition, 
the  firm  will  carry  a  limited  range 
of  plain  flat  sheet  products  as  well 
as  sheet  in  some  of  the  various 
embossed  patterns. 

McDermott  Metals  is  equipped 
to  provide  prompt  service  and 
technical  assistance  on  these  prod¬ 
ucts.  The  new  appointment  will 


increa.se  the  availability  of  archi¬ 
tectural  aluminum  in  the  Philadel¬ 
phia  area. 

*  *  * 

Bettinger  Appoints 
V-Corr  Sales  Mgr. 

Henry  P.  Seymour  was  appointed 
by  Bettinger  Corp.  of  Waltham, 
Mass.,  as  Manager  of  Sales  for 
V-Corr,  according  to  an  announce¬ 
ment  by  Robert  A.  Weaver,  Jr., 
President  of  Bettinger.  Mr.  Sey¬ 
mour,  headquartered  in  Toledo, 
will  be  in  charge  of  all  sales  of 
V-Corr,  the  only  enamel  on  steel, 
corrugated  roofing  and  siding  ma¬ 
terial  being  produced. 

A  native  of  Ohio,  Mr.  Seymour 
received  his  Bachelor  Degree  in 
Mechanical  Engineering  from  Ohio 
State  University  in  1930. 

(Continued  from  Page  118) 


Check  these 
points — too. 

Our  rapid  engineering  fa 
cilities  and  die  shop  en¬ 
able  us  to  give  prompt, 
efficient  service  on  your 
plastic  extruded  shapes. 
Our  new  plant  is  com¬ 
pletely  equipped  .  .  . 
compounding  to  finished 
extrusions. 

WE  HAVE  A  COMPLETE 
LINE  OF  KESSLER-ENGI¬ 
NEERED  DOOR  SWEEPS 
AND  CUSHION-SEAL  PLAS¬ 
TIC  WEATHER  STRIP 


KESSLER  PRODUC^^S  CO 

4521  LAKf  PARK  RD  YOUNGSTOWN  (^HIO 
''  PMONf  STrrIing  8  9657 


SPECIALISTS  IN  PLASTIC  EXTRUSIONS 
FOR  THE  STORM  WI>4DOW  INDUSTRY 


tiVTiTirifTP' 


Alsynite  Company  of  America  sales  and  promotion  plans  for  1954  ore  discussed  by  (left 
to  right)  E.  M.  Dowling,  Alsynite  advertising  manager,  Frank  Lease,  of  W.  P.  Fuller  &  Co., 
Maynard  McNeil,  Alsynite  executive  vice-president,  and  W.  D.  O'Morrow,  Alsynite  sales 
manager,  at  a  sales  conference  held  in  San  Diego  in  January.  Eighteen  Fuller  representa¬ 
tives  took  part  in  the  two-day  meeting.  Fuller  distributes  Alsynite  throughout  the  Western 
states. 
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An  Apology... 

At  the  recent  NERSICA  show,  we  were 
extremely  gratified  by  yovir  tremendous 
response  to  Winstrom's  complete  quality 
package  . .  .  combination  windows  and 
doors  ...  a  storm  and  screen  product  for 
any  type  of  window,  for  any  opening. 

We've  been  literally  swamped  with 
dealer  inquiries  .  .  .  and  must  apologize  for 
unavoidable  delays  in  answering  some 
of  them.  But  please— please  be  patient! 

Facts  and  information  about  the  complete 
Winstrom  package  will  be  in  your  hands 
as  quickly  os  possible. 


All  Winstrom  windows  and  doors  are 
delivered,  when  desired,  by  our  own  trucks 
in  eleven  Eastern  states.  Orders 
individually  and  protectively  packaged, 
and  shipped  on  a  two-week  delivery 
schedule.  Trained  field  men  aid  in  promotion 
and  installation.  Displays,  mots  and 
point-of-sale  material  on  request.  Printed 
and  registered  guarantees  provided. 
Winstrom  products  bear  the  famous 
Good  Housekeeping  seal  of  acceptance. 


Combination  storm  and  screen  sash  for: 
double  hung  windows,  picture  windows, 
basement  windows,  porch  enclosures, 
casement  windows,  one-lite  windows, 
ranch  sliders,  doors;  one-lite,  two-lite, 
jalousie,  completely  self-storing. 


&  Home  Improvement  Dealer 


a  division  ol  Suburban  Bronze  Corp. 

15-40  127th  Street,  College  Point  56,  N.  Y. 

Tel.:  FLushing  3-5550 
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DISTRIBUTOR  &  DEALER  INQUIRIES  INVITED! 

^  GUTTERS  &  LEADERS 


AVAILABLE  FOR 
IMMEDIATE  DELIVERY 


esaB 


EASTERN  offers  a  complete  line  of  O-Gee 
and  half-round  aluminum  gutters  and  leaders 

for  all  types  of  architecture . industrial, 

homeland  farms.  Write  for  details  today! 

CHECK  THESE  IMPORTANT  FEATURES: 

•  Never  rust  or  stain  exterior  walls. 

•  No  painting  or  maintenance  required. 

•  Lightweight  —  will  not  sag. 

•  Easy  handling  —  easy  installation. 

•  No  soldering  —  joins  by  slip-joint 

A  LC^)A 

•  Fire-,  termite-,  and  rodent-proof. 

Alcoa  Alclad  Aluminum — patented  trademark 
al  Aluminum  Company  of  America. 

_  PRICED  LOWER 

THAN  OTHER 
RUST-PROOF 
MATERIALS! 


•  WRITE 

•  WJRE 

•  PHONE 


BUIIDING  PRODUCTS  CORP. 

72-82  Lockwood  St.,  Newark  5,  N.  J. 

Newark  Phone:  MArket  3-6470  •  New  York  Phone:  BArclay  7-6770 


BUILDING  SPECIALTIES 

&  Home  Improvement  Dealer 
COVERS  ALL  THE  IMPORTANT  SUBJECTS! 


BUILDING  SPECIALTIES 

425  Fourth  Avenue.  New  York  16,  N.  Y. 

Please  enter  my  subscription  to  BUILD¬ 
ING  SPECIALTIES  at  $3.00  for  one  year. 

G  Bill  me  for  this  amount. 

G  Enclosed  is  a  check  o;  money  order. 

My  Name . 

Company . 

Address  . 


By  subscribing  you  assure  yourseli 
oi  keeping  up-to<<lcrte  on  the  follow¬ 
ing:  better  selling  methods,  instoUa 
tion  techniques,  management  details 
how  to  seE  particular  specialties,  get 
ting  cmd  holdihg  good  salesmen, 
advertising,  new  products,  and  mcmy 
others.  Don't  miss  a  copy.  Send  the 
coupon  today!  Only  $3  a  year. 


Monarch  Celebrates 

(Continued  from  Page  104) 

percent  increa.se  over  ’53  now  that 
we  have  the  Winter  Seal  line.” 

W’inter  Seal  representatives  at¬ 
tending  the  event  in  addition  to 
.sales  manager  Berman  were  James 
Alexander,  national  .sales  repre- 
.sentative;  Don  Proven/ola,  assi.st- 
ant  .sales  manager;  and  Edward 
Kas.sak,  plant  manager. 

nder 

Coordinated  Operations 

(Cotitinned  from  Page  102) 

All  mechanical  work  is  done  by 
men  on  regular  wages,  except  the 
concrete  work  for  slabs  when  a 
complete  structural  job  is  called 
for.  The  change  from  a  .sea.sonal 
to  an  all-year-round  basis  came 
when  Emer.son  began  to  push 
electrical  heating  units  for  cold- 
weather  u.se  of  the  porch  enclos¬ 
ures.  The  ('ircle-Air  convention 
heater  is  the  key  to  the  well-known 
louvre  porch  slogan,  “Enjoy  out¬ 
door  living  in  indoor  comfort.” 

The  all  -  year  -  round  expansion 
has  added  the  headaches  of  the 
construction  busine.ss  to  tho.se  of 
salesmanship.  Carpentry,  plumb¬ 
ing,  and  electrical  work,  as  well 
i  as  concrete  and  masonry,  are  often 
handled  by  the  same  crew.  In  addi- 
j  tion  to  each  branch’s  foreman,  a 
'  roving  superintendent  works  out 
of  the  main  ottice  in  Queens  to  co¬ 
ordinate  installations. 

Sales  Staff 

It’s  the  .sales  .staff  that  is  nur.sed 
along  as  the  company’s  top  money¬ 
making  property.  As  D’ Amato  put 
it,  “I  don’t  care  if  it’s  razor  blades, 
apples  on  the  street  corner,  or 
automobiles ;  the  good  .salesman 
who  has  mastered  the  fundamen¬ 
tals  of  selling  can  move  any  article. 
First  comes  how,  then  comes  what 
to  sell.” 

All  managers  and  sale.smen  are 
taking  part  in  a  company  sales 
school  in  a  Manhattan  hotel.  The 

(Continued  on  Page  112) 
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A  sturdy  awning  for  protection  and  good  looks 


A  Sunmoster  canopy  extends 

wAur  hotnifalitv  hpvond  thf>  door 


t 

How  to  double  the  living  area  of  a  trailer 


Comfort  "plus"  with  Sunmoster  window  ownings 


FROM  3  SUNMASTER  COMPONENTS! 


With  the  Siimna?«ter  Pre-Fah  Plan,  you  manufacture 
every  kind  of  aluininuin  awning  from  only  3  basic 
parts,  which  are  stocked  in  16-foot  lengths! 
Sunmaster  is  designed  for  simple,  quick  assembly, 
minimum  floor  space  and  no  waste ! 

•  loner  inventories 

•  n  e  fill  your  orders  out  of  stock 

•  no  installation  laji,  no  lost  sales 

•  .s/mp/e  ^'miracle  tool'*  assembly 

•  the  most  complete  merchandising  plan 
in  the  industry 

•  22  decorator  colors 

You  sell  more,  because  Sunmaster  is  designed  for 
speedier  installation,  higher  profits! 


Learn  how  you  can  cash  in  on  the  best  deal  in  the 
biggest  new  i 
master  Storv. 


biggest  new  imliistry!  Write  today  for  The  Sun- 


A  Sunmoster  patio  for  luxurious  outdoor  living 
How  to  moke  a  porch  attractive  and  usable 


A  MRCiHAMlU' 


it 

(OICX  luuo  SlUMIMUM 


► 


Sunmaster  Aluminum  Awning  Co. 
Haskell,  New  Jersey 


Home  Improvement  Dealer 
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mouldint>  (•r 
(urnitur*  &  intirUn, 
■Irtraft  t 

trampartation  ahapes 


structural  shapes, 
rods,  bars,  tubing 
and  specialties. 


window  extrusions, 
architectural  &  store 
front  trim. 


Phone  Nightingale  9-6400,  without  any  obligation, 
for  the  services  of  our  experienced  and  efficient 
engineering  department,  who  will  assist  you  in  every 
way  concerning  extruded  airminum  or  write  — 
Dept.  B-5 


ALUMINUM  EXTRUSIONS 
ORGIA  AVE.p  BROOKLYN  7,  N.Y. 


*"B"  is  for  Badger  . . . 
over  50  years  experi¬ 
ence  in  the  metal  in¬ 
dustry  .  .  .  assurance 
of  product  quality,  de¬ 
pendable,  fast  service, 
and  efficient  engineer¬ 
ing  assistance. 


Badger's  expanded  facilities  include 
design,  smelting  and  alloying,  ex¬ 
truding  presses,  billet  casting,  heat 
treating  furnaces  and  finishing  methods 
that  produce  the  highest  quality  extru¬ 
sions,  competitively  priced.  Special  shapes 
or  hundreds  of  non-standard  and  standard 
shapes  available  without  die  charge.  "Better 
Buy  Badger"  .  .  . 


I 

I 


I 
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Coordinated  Operations 

(Contmued  from  Page  110) 

men  are  sent  to  the  course,  all 
expenses  paid,  and  go  over  such 
fundamentals  as  making  a  favor¬ 
able  impression,  the  first  five 
minutes,  ringing  door  bells,  the 
approach,  the  demon.stration,  and 
the  closing. 

Both  D’ Amato  and  Christopher 
look  back  to  their  work  with  O.  G. 
Norton  in  the  Rusco  organization 
in  the  1940’s.  D’Amato  started  his 
sales  career  as  a  vacuum-cleaner 
door-to-door  man  in  1937,  and  re¬ 
members  an  important  les.son  from 
that  experience. 

“The  ad  I  answered  was  for  a 
radio  checker.  The  man  who  did 
the  hiring  knew  his  business.  May¬ 
be,  to  keep  the  record  clean,  they 
did  hire  a  radio  checker  or  two; 
but  what  they  were  looking  for 
was  a  crew  of  young  men  who  had 
never  sold  before,  but  who  put  up 
a  good  appearance  in  the  inter¬ 
view.  Many  of  us  w'ere  afraid  of 
selling,  but  we  were  talked  into  it, 
and  I  for  one  am  not  sorry.” 

Hiring  Salesmen 

As  a  result,  D’Amato  prefers  to 
hire  men  whom  he  can  train  from 
scratch.  The  branch  managers  are 
prepared  to  interview  and  screen 
the  applicants,  and  then  D’Amato 
and  Christopher  do  the  final  choos¬ 
ing.  Then  the  men  go  to  the  school, 
and  receive  their  final  polish  on 
the  battle-line  in  the  field. 

Each  salesman  has  complete  re¬ 
sponsibility  for  the  estimate  of  cost 
and  time.  The  newer  salesmen  are 
given  the  leads  which  require  the 
simplest  measurements,  and  gradu¬ 
ally  work  up  to  the  complicated 
construction  jobs. 

With  his  high  powered  staff, 
D’Amato  is  not  afraid  of  the 
future.  “We  do  not  intend  to  go 
into  price  promotion,”  he  says. 
“With  our  sales  organization  in¬ 
tact,  w’e  can  go  into  anything  and 
do  a  good  job.” 

{Contmued  on  Page  114) 
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NEW  EXTRUSION 
PRESS! 


FACILITIES  OTHER 
THAN  PRODUCTION: 


CHANCING  TIMES: 


From  ingot  to  finished  product  I  That's  the  new  WARNER 
Weather-Master  story.  For.  with  the  operation  of  our  ex¬ 
trusion  press,  every  outlet  along  WARNER'S  chain  of 
distribution  benefits  in  tangible,  dollors-and-cents  ways. 
Constant  control  over  quality,  engineering  and  manufac¬ 
turing  costs  . . .  are  already  bringing  savings  to  be  passed 
on  to  distributor  and  consumer. 

Few  products  can  boost  the  promotional  support  WAR¬ 
NER  Weather-Master  dealers  enjoy.  National  advertising, 
sales  literature,  mat  service,  field  service  men,  radio  and 
TV  scripts,  publicity  and  public  relations,  exhibitions  and 
home  shows,  new  product  development,  sales  clinics, 
training  programs,  sales  kits,  market  research  . . .  are  all 
available  to  help  sell  WARNER  Weather-Master  combi¬ 
nation  windows,  doors  and  porch  enclosures.  That's  why 
WARNER  Weather-Master  dealers'  cash  registers  con¬ 
tinue  to  ring  steadily. 

It  pays  to  do  business  with  a  company  that  is  strong  in 
production  .  .  .  and  aggressive  in  sales  effort.  WARNER 
Weather-Master's  record  in  the  industry  clearly  proves 
its  preferability  among  dealers  and  distributors  in  achiev¬ 
ing  sound,  profitable,  recession-proof  businesses.  That's 
how  WARNER  Weather-Master  vnJlconUnue  to  grow . . . 
along  with  its  national  family  of  respected,  prosperous 
dealers  and  distributors. 

New  capacities  for  production  hare  made  room  fci 
new  distribution,  inquiries  are  invited. 


WARNER  MANUFACTURING  CORP. 


2^5  Watsessing  Avenue,  Bloomfield,  New  Jersey 


In  Canada:  Warner  Weather-Master  Ltd.,  224  Blvd.  LoBelle,  St.  Rose,  P.  Q. 


&  Home  Improvement  Dealer 


113 


Get  all  your  needs  from  one  supplier— 
whether  your  needs  are  big  or  small! 
Immediate  production  on  custom 
orders  handled  double-pronto. 


Deal  with  Werner  and  you’re  sure  of 
dependable  quality  . . .  dependable  de¬ 
livery  .  .  .  dependable  service.  All  at 
realistic  prices  made  possible  by  our 
complete  manufacturing  setup,  from 
billet  to  finished  product. 


Also  available:  T4-T6  solution  heat 
treating,  anodizing,  cutting,  punching, 
bending,  welding,  polishing.  WRITE 
for  free  facilities  folder  or  quotation 
on  your  requirements  today.  No  obli¬ 
gation,  of  course. 


R.  D.  Wamar  Co.,  Inc.,  D«pt. 

795  FiMi  Av«.,  N«w  Yorii  14,  N.  Y. 


Custom  Extrusion  and  Roll  Forming 
Aluminum  or  Stainless  Steel 


Coordinated  Operations 

i 

^  {Coatiaupfi  from  Page  112) 

Although  refu.singr  to  jfet  into 
j  the  price-cutting  rat  race,  Emer- 
'  .son  meet.s  the  need.s  of  the  economy 
market  by  .selling  the  Solar-Master 
thrift  louvre  window’  for  the  do-it- 
your.self  buyer.  The  hardw’are  and 
the  glass  come  in  prepared  packets,  | 
with  full  in.structions  and  designs 
for  fitting  to  the  required  space, 
j  i 

Emerson  Indu.stries  boasts  a  ■ 

fruitful  contact  with  prominent 
architects  and  construction  firms, 
among  them  Caldwell-Wingate, 
Corbetta,  Turecamo,  and  Alfred 
Kaskel,  who  know'  where  to  turn 
for  a  dependable  louvre  in.stalla- 
'  tion.  In  the  profusely  illu.strated 
promotional  literature  prominent 
positions  are  held  by  D’Amato’s  : 
own  house,  w  hich  has  an  additional 
attractive  feature  of  fieldstone  sid¬ 
ing;  a  36-window  job  of  prime 
windows  in  Garden  City,  and  the 
home  of  a  prominent  meat-store- 
chain  owner.  More  and  more  of 
Emerson’s  work  is  going  into  | 
jalousie  prime  w'indows,  as  owners,  j 
builders  and  architects  become 
familiar  with  their  advantages.  , 
Emerson  al.so  .sells  interchangeable 
.storm  .sash  and  .screening  to  make 
j  the  installations  w'eather  and  in- 
I  sect-proof. 

Jalou.sie  Sales 

i 

A  .strong  basis  of  jalou.sie  .sales 
i  is  the  Kelleher  product,  which 
Emerson  has  carried  for  several 
I  years,  with  special  .satisfaction 
expres.sed  for  the  cooperation  ren¬ 
dered  by  the  manufacturer.  ' 

Although  Emerson  has  become 
a  familiar  landmark  in  gardening 
circles,  and  makes  a  big  thing  of 
the  booth  in  the  annual  March 
International  Flower  Show,  held 
this  year  in  the  Kingsbridge 
Armory,  New’  York  City,  the  trend 
to  year-round  operations  is  out- 
grow'ing  the  garden  plot.  “We  may 
have  to  w’ork  out  a  louvre-window 
hot-hou.se  pitch  to  keep  in  char- 

(Cottfivued  on  Page  116)  ' 


THE 


BEST  DRESSED 


DOORS 
IN  TOWN 


WEAR 

2>ec-0 


•  WfITE  FOR  FREE  CATALOG  • 

DEC-O-GRILLES,  INC. 

502  PARK  PL.,  LONG  BEACH,  N.  Y. 
LOng  Beach  6-1644 
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assemble  these  Awnings  quickly  — 
on  the  job  or  in  the  shop  .  . . 


right  from  your  standard 
stock  of  only  10  BASIC 


parts 


BUTLER  STAMPING  CO.,  Butler,  Pa. 


v;  !j  j  a 

you  can  make  any  size,  shape, 

color  combination  and  design  Awning 
from  these  10  basic  parts! 

Three  simple  measurements  —  width,  drop  and  projec¬ 
tion  —  determine  the  number  of  ports  you  will  need. 
Reach  into  your  stock  of  stondord  pockoged  ports  — 
then  assemble,  ON  THE  JOB 
OR  IN  THE  SHOP. 

No  special  tools  or  machinery 
ore  required  to  assemble  this 
modern,  precision  engineered 
ond  monufoctured  Ventilated 
Aluminum  Awning.  Your  job  is 
done  —  your  customer  is  sotis- 
fied  ond  you  con  bill  the  job. 

IMMEDIATE  DELIVERY  MEANS 
IMMEDIATE  PROFITS. 

Why  take  o  chance  when  you 
can  be  certain  with  SHADE 
King!  Write  todoy. 

profitable  distributorships  available! 

strongest  —  most  beautiful  —  ventilated 
aluminum  awning  on  the  market  today! 


ARISTOCRAT  OF  AWNINGS 


Coordinated  Operations 

(Continued  from  Page  114) 

acter,”  D’Amato  remarked.  “But 
in  j^eneral,  the  economic  level  we 
are  aiminj?  for,  and  the  kind  of 
owner  for  whom  we  can  do  our 
job,  would  be  the  ‘open-air’  type 
that  the  garden  section  of  the 
newspaper  attracts  all  year  round.’’ 

The  “.season”  la.sts  from  early 
March,  flower-show  time,  to  late 
December.  The  main  weather  con¬ 
sideration  is  to  j?et  the  foundation 
of  any  masonry  work  in  before 
cold  weather.  The  rest  of  the  work 
can  continue  unhampered  by  cold, 
j  According?  to  D’Amato  and 
Christopher,  the  fat  is  now  off  the 
selling  business,  and  now  we’re 
down  to  the  lean.  The  hardworking 
era  of  solid  salesmanship  is  upon 
I  us,  and  they  look  forward  to  meet¬ 
ing  the  competition  with  confidence. 


Hints  to  Salesmen 

(Continued  from  Page  28) 

around  and  explained  the  whole 
deal  very  nicely.  But  my  point  is 
that  I  bought  these  jalousies;  you 
didn’t  Hell  them  to  me.  In  fact,  if 
you  had  had  to  sell  me.  I’m  not  at 
all  sure  I  would  have  bought  be¬ 
cause  you  used  the  wrong  words.” 

“You  mean  I  didn’t  say  please,” 
I  broke  in,  not  being  completely 
willing  to  take  this  kind  of  talk 
lying  down. 

•  •  • 

He  laughed  heartily.  “Now  don’t 
get  huffy.  I  think  I  have  some  good 
dope  for  you.  You  see,  in  your 
sales  talk,  you  threw  in  too  many 
of  what  I  call  sales-dampening 
words.” 

“You’re  a  salesman  too,  I  take 
it,”  I  interrupted  again.  , 

“1  do  a  little  selling  now  and 
then,”  he  admitted,  “Enough  to 
know  the  effect  of  these  sales- 
dampening  words.  Let’s  look  at 
what  happened  just  now.  You 
wanted  me  to  buy  the.se  jalousies 
(Continued  on  Page  120) 
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Std/ng^ 


BRAND-WAGON 


We’ve  developed  a  brand  new  switch  in  the  Siding 
Pitch  that  will  triple  your  leads  for  salesmen  —  open 
more  doors  for  canvassers — and  double  the  deals  you’ll 
close.  Get  the  whole  story  from  your  J&B  man!  Or  use 
the  coupon  below  to  get  on  the  Inselbric  Brand  Wagon! 


JONES  S  BROWN,  INC. 

PITTSBURGH  19,  PENNSYLVANIA 

I - 1 

JONES  A  BROWN,  INC  BS-5 

439  Sixth  Ava.  , 

Pittsburgh  19,  Po. 

Sure,  I'll  climb  on  the  Inselbric  Brand  Wagon  if  it  will  help  me  sell 
more  in  *54.  Rush  me  the  details. 


Nome . 

Address . 
City . . 


Jobber  Q 


State _ _ 

Dealer  □ 


and  get  ON  the  , 
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B.  S.  Reporter... 


{Continued  from  Page  108) 


Above:  Charles  Sussman,  seated,  president  of  The  Charles  Co.  of  Philadelphia,  studies 
one  of  the  company's  aluminum  combinatian  windows  in  his  office. 


Phila.  Co.  Opens 

N.  Y.  Factory  Warehouse 

The  Charles  Company  of  228 
New  Street,  Philadelphia,  Pennsyl¬ 
vania,  manufacturers  of  Tri-Seal 
and  Hardee  combination  aluminum 
storm  windows  and  doors,  have 
recently  opened  a  direct  factory 
warehouse  for  the  New  York  area 
located  at  781  Hempstead  Turn¬ 
pike,  Franklin  Square,  Long  Island, 
New  York,  Phone:  Floral  Park 
4-1283. 

The  New  York  operation  will  be 
under  the  personal  direction  of 


new  8500  square  feet  location  at 
282  State  St.,  Perth  Amboy,  N.  J. 

This  plant  is  the  manufacturing 
site  of  the  2  track  Eastern 
Defender  Unit,  and  new  1"  all 
extruded  Defender  Door.  Their 
affiliate,  the  Summit  Co.,  also  of 
Perth  Amboy,  manufactures  Vene¬ 
tian  blinds,  and  an  all  riveted  stock 
aluminum  awning  to  fit  any  size 
opening. 


In  addition  to  the  window  and 
door  units,  Eastern  also  manufac¬ 
tures  and  stocks  a  full  line  of  steel 
radiator  enclosures. 

Principals  of  Eastern  Aluminum 
Products  are  Jules  B.  Dean,  Pres¬ 
ident,  and  Ralph  Goldstein,  Secre¬ 
tary  and  Treasurer. 


Ad.  Mgr.  Appointed 
For  SeaView 

Paul  Rimmeir,  head  of  SeaView 
All-Aluminum  Ventilated  Awnings 
of  Miami,  Florida,  has  announced 
the  appointment  of  Marilynn 
Moehlenbrock  as  Advertising  Man- 


Marilynn  Maehlenbrock 

ager  and  Public  Relations  Director. 
Miss  Moehlenbrock  is  a  former 
associate  editor  of  Coronet  Mag¬ 
azine,  New  York,  N.  Y.,  and  more 
{Continued  on  Page  120) 


Below:  Porch  enclosure  made  up  of  jalousie  panels  by  Union  Machine  Co.  of  Kenilworth, 
N.  J.  performs  the  useful  function  of  a  lobby  in  front  of  the  company's  plant  and  a  very 
attractive  model  that  demonstrates  Union  Machine  Co.  jalousie  wall.  The  walls  shown 
here  are  made  up  of  prefabricated  custom  units  made  to  measure  for  precise  fit  and  then 
quickly  and  easily  bolted  together. 


Charles  Sussman,  President  of  the 
Charles  Company,  one  of  the  most 
progressive  young  executives  in 
the  industry. 

At  the  age  of  25,  Charles  Suss¬ 
man  is  a  veteran  of  eight  years  as 
head  of  an  organization  whose 
phenomenal  rise  to  a  position  of 
outstanding  leadership  in  the  in¬ 
dustry  has  been  as  rapid  as  it  has 
been  sure. 

*  ir 

New  Location  For 
Eastern  Alum.  Prod. 

Eastern  Aluminum  Products 
Mfg.  Corp.  has  just  moved  into  a 
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Jasco  Schedules 
Spring  Campaign 

Jasco  Aluminum  Products  Corp., 
New  Hyde  Park,  L.  L,  has  launched 
the  bijrgest  national  advertising 
campaign  in  its  history. 

More  than  75,000,000  readers 
will  see  advertisements  that  will 
feature  the  new  Jasco  3  Channel 
Exclusive  Swivel  Action  Window. 
Half  page  advertisements  have 
been  scheduled  in  Life,  Saturday 
Evening  Post,  Better  Homes  and 
Gardens,  American  Home  and 
Good  Housekeeping.  In  announc¬ 
ing  Ja.sco's  advertising  plans  the 
company’s  president,  Arthur  Skod- 
nek,  de.scribed  it  as  “the  most 
aggressive  and  largest  in  the  alu¬ 
minum  combination  window  and 
door  industry.” 

Newspapers  will  spearhead  the 
local  program  in  the  key  market¬ 
ing  areas  and  will  also  include 
local  television  and  radio  spot  com¬ 
mercials.  Outdoor  billboard  adver¬ 
tising  will  also  be  used.  The  heavi¬ 
est  concentration  will  be  in  areas 
where  Jasco  has  established  fran¬ 
chised  manufacturers  located  in 
Boston,  Philadelphia,  Baltimore, 
Chicago,  Omaha,  Albany,  Montreal. 

In  conjunction  with  the  cam¬ 
paign,  Jasco  will  display  its  com¬ 
plete  line  of  combination  storm 
windows  and  doors  at  various  na¬ 
tional  exhibits,  the  first  of  which 
was  the  annual  exposition  staged 
by  the  National  Established  Roof¬ 
ing,  Siding  and  Insulating  Con¬ 
tractors  Association  at  the  Statler 
Hotel,  where  they  had  two  sepa¬ 
rate  exhibits. 


Above:  Warner  cutting  room;  extruded  pieces  are  brought  here.  High  speed  semi-automatic 
saws  turn  out  over  9,000  sections  per  day,  each  cut  to  sise  for  use  in  specific  models. 


Warner  Mfg.  Moves  To  Big 
New  Broomfield  Plant 

Warner  Mfg.  Co.,  makers  of  the 
Weather-Master  line  of  all-alum¬ 
inum  combination  storm  windows, 
the  Budget-Aire,  Double  Deluxe 
and  triple  track  Super-Lok,  and 
the  new  Harmony  concealed  hinge 

Below:  Warner  general  offices  which  are 
air  conditioned  and  equipped  with  modern 
automatic  accounting  and  control  systems. 


Above:  Design  and  engineering  department, 
the  heart  of  Warner  operation.  Here  new 
ideas  are  originated,  tested. 

Doors,  has  moved  to  a  new  plant. 
Encompassing  35,000  square  feet 
of  production  space  and  air  condi¬ 
tioned  offices,  the  new  plant  is  in 
Bloomfield,  New  Jersey,  adjacent 
to  railroad  sidings. 

(Continued  on  Page  134) 


Below,  left:  Warner  door  and  window  fabrication  sections.  Final  assembly  on  this  pro¬ 
duction  line  system  tokes  place  here  and  units  are  ready  for  shipment  to  every  part  of 
the  U.  S.  Right:  Warner  power  punch  press  room  where  sections  are  prefabricated  for 
assembly  further  along  the  line. 
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PROVEII 
.PROFITS 
^PERmn  LITE 

CUSTOM-MADE  for  • 

DOORWAYS  •  WIN  ^WtnfUngijft  glUffUiiQS 

■"  GO  mm  n  mnDf.. 


BECAUSE  ONLY  PERMA-LITE  CAN  OFFER 
ALL  THESE  EXCLUSIVE  SALES  FEATURES 


AN  EXCLUSIVE  BUILT-IN  FEATURE 
ON  ALL  DOORWAY  AWNINGS. 


•  FROSTED  BEAUTY  EDGES  A  luxurious  beauty  accent. 

•  ALL  WHITE  UNDERSIDE  For  better  light  reflection. 


.  Exclusire  'MNT'R-LOK''  Side 
Construction. 

•  Exclusive '^DUBL-BRIDGE'^  Con- 
struction  throughout. 

Some  Dealer  Territories  Still  Open.  Write  or 
Wire  Today.  Get  the  PROVEN  PERMA-LITE 
STORY  NOW! 

PERMA-LITE  METAL  AWNING  CORP. 


Custom  built  Awnings 
at  Production  Line  Prices 


138  Allen  Street,  Buffalo  1,  N.  Y. 


PI0I1EER5  in  THE  RLUmiHUITI  RlUnmC  ItIDUSTRV 


Ad.  Mgr.  for  Seaview 

(Continued  on  Page  118) 

recently  was  advertising  manager 
of  Glengarry  Equipment  Corp., 
Bay  Shore,  N.  Y. 

As  advertising  manager,  Miss 
Moehlenbrock  will  handle  newspa¬ 
per,  television,  radio  and  magazine 
media  for  SeaView  Awnings  and 
also  for  the  American  Carport. 
The  American  Carport  was  intro¬ 
duced  to  the  national  market  only 
a  few  months  ago.  The  respon.se 
to  the  Carport  plus  the  activities 
of  SeaView,  Florida’s  largest  awn¬ 
ing  manufacturer,  necessitated  the 
creation  of  the  po.st  now  held  by 
Miss  Moehlenbrock. 


Hint's  fo  Salesmen 

(Continued  from  Page  116) 

for  four  hundred  and  some  dollars 
and  you  wanted  me  to  pay  you 
twenty  percent  now  with  the  rest 
of  the  cost  being  paid  your  com¬ 
pany  when  they’re  installed. 
Right?” 

I  nodded. 


“Wrong,”  he  exclaimed,  “Wrong, 
that  is,  as  far  as  using  .sales-damp- 
ening  words  are  concerned.  Bug, 
dollars,  gag  cost  and  spend  are 
some  of  the  sales-dampening  words. 
They  keep  reminding  me  and  other 
prospects  how  the  purchase  will 
hit  the  bank  balance.  Sure,  I  know’ 
that  jalou.sies  can’t  be  had  without 
money.  But  why  keep  jabbing 
away  at  my  pocketbook  with  w’ords 
that  make  the  decision  sound  ex¬ 
pensive?  Fortunately,  you  don’t 
have  to.” 

“Lucky  me,”  I  .said  with  a  trace 
of  sharpness  that  he  chose  to  ig¬ 
nore. 


•  •  • 

“My  friend,  jalousies  don’t  have 
to  cost  anything.  Certainly  not 
dollars.  Instead  how  much  better 
it  can  be  to  say,  ‘These  jalousies 

(Continued  on  Page  122) 
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PORCH 

1 

CARPORT 

PATIO 

Retails  for . 

.$179 

Retails  for  •••••• . 

.$299 

Retails  for . 

.$249 

Cost  installed* . . 

80 

Cost  installed* . 

148 

Cost  installed* . 

....  124 

Your  profit . 

.$  99 

Your  prof  it  .••••• . 

.$151 

Your  Profit . . 

. .  $125 

*Includes  ample  allowance  for  materials  and  labor  purchased  locally 


Th»  PorHco  ffrondiiM  IFkm  incliNies: 

•  Supply  of  necessary  Ornamental  Iron  columm, 
brackets,  crests 

•  Exclusive  territories 

•  Complete  plans,  specificatitms  and  instructioiit ' 

•  “Do-it-yourscir*  w  “Installed”  sales  program 


4>i- 


National  advertmr^  camf^tign 


y 

•  Co-op  advertising  for  dealers  * 

•  Literature,  catak^,  advertising  mats  and  other 


sales  helps 


PORTICO  OPENS  BIG  MARKET 
FOR  HOME  IMPROVEMENT  DEALERS 

The  unique  Portico  design  and  packaging  now 
make  jxissible  beautiful  Ornamental  Iron  porches, 
attached  or  detached  carports,  patios  and  summer 
houses,  at  a  price  every  homeowner  can  afford. 

•  V'ariety  of  handsome  design  combinations 

•  Approved  for  FHA  Title  1  financing 

•  Completely  flexible — fits  practically  all 
requirements 

•  Easy  on-the-spot  price  quotation 

•  Maximum  erection  time  4  to  8  hours 

Vi  ire,  phone  or  write  todayl 

PORTICO  OF  IMIRICI 

P.  O.  Box  3513  •  Phone  9-6342  •  1515  Latham  Street,  Memphis  6,  Tennessee 


&  Home  Improvement  Dealer 
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ShoweRites  are  splash  proof . .  .  draft- 
free.  Made  of  lustrous,  special  finish 
heavy  extruded  aluminum.  Double  ball 
bearing  roller  doors  for  smooth  glid¬ 
ing.  "Wafer-seal"  insulated  glass  in 
choice  of  fluted  or  frosted. 

Installed  in  Minutes  With  Only  a  Screwdriver 

No  inslollotion  headaches.  Goes  in  easily, 
quickly.  Fits  any  standard  5'  recessed  tub. 
Also  available  for  4V2'  and  5V2'  tubs. 

Get  in  on  the  ground  floor  on  these  new 
and  glamorous  ShoweRite  Gloss  Bath  En¬ 
closures.  Priced  way  under  similar  units, 
they  are  a  "Natural"  to  up  your  sales  and 
build  lasting  customer  satisfaction. 


I  Hints  to  Salesmen 

{Continued  from  Page  120) 

will  run  you  four-forty  and  you 
can  take  care  of  them  out  of  in¬ 
come  if  you  wish/  Don’t  ask  me 
to  buy  them.  Ask  me  to  decide  or 
take  or  have  them  installed.  Or 
i  say,  ‘Wouldn’t  it  be  a  good  idea 
to  get  them  during  this  pleasant 
weather?”’ 

He  had  made  a  pretty  good  point 
but  I  wasn’t  going  to  fall  all  over 
myself  telling  him  so. 

“What  line  are  you  in?’’  I  asked 
him  instead. 

•  •  • 

I  “Insurance,”  he  said  swiftly  and 
'  then  went  on.  “Another  thing. 
When  you  handed  me  the  order, 
you  asked  me  to  sign  it.  Sign  is  a 
very  sales-dampening  word.  Peo¬ 
ple  hate  to  sign  anything  and  they 
resist  a  little  or  a  lot  when  they 
hear  that  word.  It  would  have  been 
better  if  you  had  just  pointed  to 
the  dotted  line  and  said.  ‘Your 


name  goes  here’  or  ‘Press  heavy, 
your  copy  is  on  the  bottom’  or  just 
hand  me  the  order  with  your  foun¬ 
tain  pen.  Not  a  big  thing,  this 
choice  of  words.  But  why  should 
we  salesmen  overlook  anything 
when  .sales  are  the  way  w^e  make 
our  living?” 

•  •  • 

He  did  have  a  nice  manner  about 
him  and  he  had  come  up  with  some 
ideas  that  I  could  use.  I  thanked 
him  quite  warmly  for  going  in  to 
this  word  di.scussion,  as  I  made 
another  move  to  leave. 

He  held  out  a  re-straining  hand. 
“You’re  a  smart  young  fellow,”  he 
said,  “And  I’m  sure  that  you  got 
what  I  meant  all  right.  But  repe¬ 
tition  with  examples  is  always  the 
best  way  to  learn,  I  think.”  He 
went  over  to  his  desk  in  a  corner 
of  the  living  room.  “I’d  like  to 
just  run  through  my  insurance 
sales  .story  for  you,  showing  how 
to  avoid  the  use  of  sales-dampen¬ 
ing  words.  To  help  us,  suppo.se  we 


YOUR  PROFIT  MARGIN  AND  MARKET 

IS  W  -  I  -  D  -  E 

WHEN  YOU  SELL 

CURVALUM 

ALUMINUM  COMBINATION 

CIRCLE  HEAD  DOORS 

Millioiw  of  lioiiie>  ihniuuhout  the  country  have  curved  to|i. 
fiothic  or  cathedral  type  door  entrances,.  The  owners  of 
these  homes  tvant  and  need  aluminum  comhiiiation  (Circle 
Head  Doors  HI  T  DON'T  KNOW  WHKRE  TO  HLV 
TffKM!  You  can  capture  a  jienerous  share  of  this  huge, 
neglectetl  market  with  (.T  KV  AI.l'M  (Circle  Head  Doors  - 
and  turn  a  handsome  proht  for  yourself. 


NO  MEASUREMENT  RISK! 


A  second  door  supplied 
(WITHOUT  CHARGE) 
if  your  first  measurements 
prove  inaccurate. 


EASY  TO  MEASURE  Only  3  basic  mea¬ 
surements  needed. 

EASY  TO  INSTALL  Installers  prefer 
them. 

LIFETIME  BUILT  T;  ustom  made,  one  pie<ie  construction  of  the  finest 
extruded  aluminum. 

NO  INVENTORY  REQUIRED  Prompt  .shipment  within  10  days. 

CUSTOMER  SATISFACTION  €ach  door  guaranteed. 

Dealer  Aids  available  upon  request 

GET  ALL  THE  FACTS  ABOUT  THIS  PROFIT  MAKING  DOOR  TODAY! 


urvalum  floor 


MFG.  CO. 


1  5  Prospect  St.,  Hewlett,  L.  I.,  N.  Y. 
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NASH 

2  AND  3 

TRACK 

IXTRUDID 

AlUMIMUM 

WINDOWS 


NASH  EXTRUDED 
ALUMINUM 
COMBINATION 
STORM  AND 
SCREEN  DOORS 


Silent,  Insulated,  Frictionless 
Finger-Tip  controllable  patented 
hardware  assures  lifetime  service 
and  tight  closure. 


DOOR  SWEEPS 


2  Track  Flange  Type  Window 

2  froclt  Channel  Type  Window 

3  Track  Flange  Type  Window 

3  Track  Channel  Type  Window 

Combinofion  Doors 

Jalousie  Windows  and  Doors 

Casements 

Door  Grilles 

Door  Sweeps 

A/uminum  Thresholds 

Initials 

Numerals 


MANUFACTURING  CO 


17  So.  Seventh  Avenue 
Long  Branch,  N.  J. 
Long  Branch  6-6200 


DOOR  GRILLES 


U.  S.  Route  1,  Newark-Eliiobeth  Line 
Elizabeth,  N.  J.  ELizabeth  4-4600 

9126  Harford  Road  1 
Baltimore,  Md.,  Boulevard  2222 

9  Ltvingstone  Street 
Dorchester,  Mass.,  Avenue  2-3600 


See  how  NASH  tan  intrease  your  profits! 


"From  1  window  to  o'  TrallerloadI" 

Whether  you  re  o  large  or  small  operator, 
the  NASH  K  D  PLAN  will  quickly  convince  yoi 
of  a  NEW  and  MODERN  PROFIT  TECHNIQUE 
for  the  Aluminum  Specialty  Field 


INITIALS 


NASH  ALUMINUM  LTD. 

904  Bruce  St.,  Oshowo,  Ontocio 
Oshcwa  3-22 1  9 


compefeaf  engineering,  know-how  in  design,  production  and  service . . . 

...  the  ''Plus"  values  to  consider  when  lining  up  with  a 
manufacturer.  Nash  gives  you  these  and  more! 

°  quarter  century  of  manufacturing 
experience,  Nash's  highly  skilled  craftsmen  assure  precision- 
^  »  r  |j  built  products  that  make  for  easier  sales  and  give  a 

I  1  I  housetime  of  comfort,  satisfaction  and  service. 


&  Home  Improvement  Dealer 


r 


FORD 


METAL  MOULDINGS 

AND 

ALUMINUM  EXTRUSIONS 

•  CHANNEL  •  ROD 

•  ANGLES  •  BAR 

•  TRIM 

IMMEDIATE  DELIVERY  FROM  STOCK 

•  EXTRUSIONS  FOR  SCREEN  &  STORM  WINDOWS 

ONE  WEEK  DELIVERY 

WRITE  FOR  NEW  COMPLETE  CATALOGUE 

1.  We  extrude  all  our  aluminum  and  Roll  all  our  stainless 
steel  mouldings. 

2.  Also  stainless  steel  sinktop  mouldings,  sinkrims,  sink 
clamps,  counter  edge  bends. 

FORD  METAL  MOULDING  CO. 

New  York  Office  &  Warehouse:  27-01  Bridge  Plaza  North, 

Long  Island  City,  N.  Y. 

Texas  Office  &  Warehouse:  Childress,  Texas 
Factory  &  Stock:  Louisburg,  N.  C. 

Sales  Offices:  Philadelphia  and  Boston 


HITTING  THE  MARKET! 


A  bOMPUETELV  New  booR 


B  «  G 


FG.  CO..  PGH.,,PA. 


STRIKING  JUNE  1 


i  Hints  to  Salesmen 

'  {Continued  from  Page  122) 

fill  out  this  chart.  What  are  the 
ages  of  your  children?” 

•  •  • 

Well,  no  sense  in  dragging  out 
this  article  any  longer.  But  I  did 
want  to  pass  on  to  you  the  advice 
that  fellow  gave  me.  Good  sales¬ 
man,  he  was  all  right.  And  that  in¬ 
surance  policy  I  bought  from  him 
is  nice  to  have.  A  smart  move  on 
my  part,  I  figure,  because  my  com¬ 
mission  on  my  sale  to  him  darn 
near  paid  (whoops),  took  care  of 
the  fir.st  premium. 


Shade  Screening 

{Continued  from  Page  81) 

tive)  are  from  approximately  8:15 
a.m.  to  3:45  p.m.  (9:15  a.m.  to 
4:45  p.m.  Daylight  Saving  Time) 
for  the  United  States  in  general. 

I  Cuts  Cooling  Costs 

Where  summer  heat  has  always 
been  a  problem  —  causing  reduced 
elliciency  and  personal  discomfort 
—  aluminum  shade  screening  can 
be  an  economical  solution  to  cool¬ 
ing.  In  homes  or  other  buildings 
where  air  conditioning  equipment 
is  being  installed,  the  u.se  of  shade 
screening  on  the  windows  consid¬ 
erably  reduces  the  capacity  of  the 
equipment  required.  Moreover,  in 
existing  air  conditioned  buildings, 
the  addition  of  aluminum  shade 
screening  to  the  windows  will  sub¬ 
stantially  reduce  the  cost  of  oper¬ 
ating  air  cooling  equipment  —  an¬ 
other  important  sales  angle. 

Other  Advantages 

Reduced  glare: 

The  harsh  glare  of  intense  sun¬ 
light  on  unprotected  windows  is 
materially  reduced  when  shade 
screening  is  installed.  However, 
ample  soft  light  readily  is  passed 
or  reflected  through  the  louvers  of 
{Continued  on  Page  126) 
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YOU  CAN  BENEFIT 
FROM  ALL  THESE 

IMPORTANT 
SALES  STIMULATING  HELPS 


A  NAME  WITH  40  YEARS 
FAME... A  b  ig  sales  asset. 
ALWINTITE  is  a  product  of 
General  Bronze,  world-famous 
for  40  years  for  its  window  in¬ 
stallations  in  such  outstanding 
buildings  as  the  U.N.  Bldg. 


TOP  QUALITY  PRODUCTS 

in  design  and  manufacture. 
ALWINTITE  features  famous 
“Triple-Channel"  design. 


A  WARRANTY,  backed  by  the 
greatest  name  in  the  window  '  ”  —  < 
industry,  that  really  means  some¬ 
thing  to  your  customer. 


SALES  TRAINING  COURSE 

prepared  by  sales  experts  that 
will  help  make  your  men  more 
productive. 


DEMONSTRATOR  DISPLAY 
CASE  complete  with  operating 
window.  Cutaway  sections  dem¬ 
onstrate  quality  features. 


SALES  PRESENTATION  dram¬ 
atizes  many  advantages  of 
ALWINTITE ...  helps  salesmen 
close  more  sales. 


NEW  SALES  LITERATURE 

that  presents  a  clear,  convinc¬ 
ing  story  why  ALWINTITE  is 
prospect's  best  buy. 


¥ 


NATIONAL  ADVERTISING 

in  leading  consumer  and  home 
magazines  during  past  six  years 
creates  acceptance  for 
ALWINTITE  window  products. 


9  NEWSPAPER  MATS  for  local 

advertising  help  make  you  head-  j 


quarters  for  ALWINTITE. 


10 


RADIO  SCRIPTS ->TV  SPOTS 

that  have  been  tested  and 
proved,  are  available  for  local 
use  by  all  ALWINTITE  dealers. 


NOBODY. . . 

offers  you  so  much 
real  selling  help  as 

GENERAL  BRONZE 

It’s  true.  Hundreds  of  distributors  have  told  us  so.  No 
other  manufacturer  of  combination  windows  and  doors 
offers  so  many  real  selling  helps  as  General  Bronze. 

Alwintite  combination  windows  and  doors  are  the 
finest  ever  designed ..  .They’re  priced  right  for  volume 
sales. . .They’re  backed  by  General  Bronze  Corporation 
(and  that’s  a  mighty  powerful  sales  clincher! ).  Now  add 
to  this  the  many  Alwintite  selling  aids  that  actually 
attract  new  dealers  and  create  enthusiastic  salesmen  and 
you’ll  see  why  they  build  profitable  sales. 

If  you  find  sales  slow  or  difficult,  maybe  now’s  the 
time  to  change  to  Alwintite  by  General  Bronze.  For 
complete  details  on  our  protected  territory  franchise 
phone  (GArden  City  3-4400),  or  write,  or  wire  today. 
Address  Dept.  BS-545. 


aluminum  COMBINATION 
WINDOWS  AND  DOORS 


by  GENERAL  BRONZE  CORPORATION 

Window  Specialists  for  over  40  years. 
ALWINTITE  DIVISION  •  GARDEN  CITY,  N.  Y. 


&  Home  Improvement  Dealer 
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Nir.  Manufacturer^ 

consider 

this 

market . 


Contractor-Dealers  who  read  AMERICAN 
ROOFER  &  SIDING  CONTRACTOR  are  up 
to  date,  progressive  and  salesminded.  For  more 
than  42  years  this  publication  has  been  the 
bible  of  the  industry. 

As  proof  of  AMERICAN  ROOFER'S  leader- 
ship,  the  leading  Association  in  the  field  gave 
exclusive  and  vitally  important  articles  to  this 
publication  for  a  special  monthly  issue.  Based 
on  "Color  Sells  Roofing  and  Siding,”  this  issue 
appeared  in  four-color  process,  making  it  the 
most  important  and  independent  merchandis¬ 
ing  effort  ever  undertaken  in  this  field. 

Manufacturers  will  find  that  AMERICAN 
ROOFER  covers  this  responsive  market.  Its 
readers  are  waiting  and  anxious  for  more  prod¬ 
ucts  to  sell. 

A  manufacturer  of  roofing  equipment  has  just 
told  us  that  they  get  more  satisfactory  inquir¬ 
ies  from  their  advertising  in  AMERICAN 
ROOFER  &  SIDING  CONTRACTOR  than  in 
any  other  publication.  Name  on  request. 

If  you  will  drop  us  a  line  we  will  be  glad  to 
send  you  a  market  report  on  the  roofing  and 
siding  industry,  as  well  as  a  copy  of  this  color¬ 
ful  special  issue. 

AMERICAN  ROOFER  S 
SIDING  CONTRACTOR 

425— 4Ui  Ave.. 

N«w  York  16.  N.  T. 

Telephone:  MU  3-6280 


Shade  Screening 

{Continued  from  Page  124) 

the  screening  at  all  times  of  the 
day,  and  full  view  through  the 
window  is  not  impaired. 

Good  ventUation: 

While  aluminum  shade  screen¬ 
ing  effectively  blocks  out  the  hot¬ 
test  rays  of  the  sun,  it  also  permits 
good  ventilation  through  open  win¬ 
dows.  Other  less  effective  shading 
devices  sometimes  reduce  the  air 
circulation.  In  an  average  residen¬ 
tial  window  only  22.4  percent  of 
the  total  space  is  occupied  by  the 
solid  part  of  the  aluminum  shade 
screening  material.  There  are 
111.38  sq.  inches  of  free  air  space 
per  foot  of  screening  area. 

Air  flow  through  the  shade 
screening  is  only  slightly  below 
the  flow  through  an  unrestricted 
space.  Actually,  in  its  effect  on 
air  circulation,  aluminum  shade 
screening  is  comparable  to  other 
commonly  used  screening  mate¬ 
rials. 

Insect  protection: 

Aluminum  shade  screening’s 
closely  spaced  louvers  provide  an 
adequate  barrier  against  entrance 
of  flying  insects,  such  as  flies,  mos¬ 
quitos,  etc. 

Improves  appearance: 

Shade  screening’s  pleasing  ver¬ 
tical  lines  add  an  attractive  touch 
to  any  window.  The  unobtrusive 
design  and  simple  construction 
harmonize  with  every  style  of  ar¬ 
chitecture  and  improve  appearance 
by  preventing  window  reflections 
and  the  untidy  effect  of  irregularly 
lowered  shades. 

Stops  fading: 

Shade  screening  protects  home¬ 
owner’s  fabrics  from  the  intense 
rays  of  the  sun,  and  thus  adds 
years  of  Mfe  to  the  beauty  of 
draperies,  rugs,  furniture  cover¬ 
ings,  wallpapers. 

Increases  privacy: 

Shade  screening  provides  unob¬ 
structed  vision  from  within,  while 
it  partially  obscures  the  outside 
view  looking  in.  It  also  deflects 
{Continued  on  Page  128) 
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PERSONALIZED  HOMES,  INC. 
Gardiner,  Maine 

&  Home  Improvement  Dealer 


YOU  SELL  MORE  THAN 
1  MO  COMBINATIONS 


door-hoods  •  signs 
porch  covers  •  store  fronts 


Why  limit  your  sale  to  awnings  or  shutters  or 

# 

other  items?  As  a  Duro  franchised  dealer  you 
can  sell  a  complete  exterior  dress-up  of  home 
or  business,  using  only  four  basic  parts!  Every¬ 
thing  color-styled,  too! 


A  Duro  sale  is  a  volume  sale! 


YOU  SIMPLY  FOLLOW  OUR 

VOLUME  SALES  PLAN! 


YOU 


Dure  t'YO*  you  m  Mi«<  OMfetot 

you  to  Kon4-oick  your  cuitomon  .  .  .  t^et  your  aolot  tlioti  .  .  . 

Mil  practically  ovory  time.  It*t  o  (toodyvolumo  ptofrom  ovorap* 
kip  $400.00  por  wcok  per  talocman! 

SEND  FOR  DETAILS  ...  NO  OBLIGATION! 


Yes !  I  am  interested  in  this  new  source  of 
revenue.  Please  send  me  complete  details. 


Company 
Address  . 


DURO'S  DEALER  DUY  OF  THE  YEAR! 


presentation  kil  that  enables  you  to 
sell  thousands  of  dollars  worth  of  color- 
styled  exteriors ...  at  handsome  profits 
to  you! 


Duro's  A-B-C  Multi-Use  Aluminum  Beauty  Panels 


YOU  STOCK  ONLY  4  PARTS 


MINIMUM  INVENTORY  FOR  MAXIMUM  FROFITS! 


Shade  Screening 

(Continued  from  Page  126) 

normal  falling  rains  without  im¬ 
pairing  proper  ventilation  during 
summer  showers. 

Easg  maintenance: 

Because  aluminum  shade  screen¬ 
ing  cannot  rust,  painting  or  other 
special  preventative  maintenance 
is  unnecessary,  and  areas  below 
windows  will  never  show  unsightly 
streaks  and  stains.  The  shade 
screening  can  be  left  in  place  the 
year  ’round.  Dirt  particles  and 
dust  w'hich  may  collect  on  the  lou¬ 
vers  can  be  removed  easily  and 
quickly.  Brushing  on  the  outside 
with  a  soft  brush,  such  as  a  paint 
brush,  works  well  for  this  purpose. 
Occasional  cleaning  maintains  good 
appearance  and  lengthens  life. 
PJa.sjf  installation : 

Aluminum  shade  screening  is 
quickly  and  easily  installed  and 
can  be  applied  to  aluminum  or 
wood  frames  and  tension  devices 
commonly  used  for  ordinary  win¬ 
dow  screens. 


INTRODUCING— Tj&e  All  Neu'— TROUBLE  FREE 


pARKCHESTER 

^^400”  DESIGNED  AND  PRICED  FOR  VOLUME  SALES 


ntMSturfirt 

METAL  CASEMENTS 


SING 

UECTS 


DISTRIBUTORS  WANTED 
K.D.  OPERATORS  WANTED 

HOW  TO 
DOUBLE  YOUR 
SUMMER 
SCREEN 
SALES 

WRITS  FOR  DSTAILSt 


niiwrcial  and 
iesidential 


ALUMINUM 

SCREENS 

Big  Over  the 
.  Counter  Sales 
and  Profits 


Standordt 

and 

Specials 

Write 

for 

New 

Price 

List 


CMzsmtfii  srcreoM 
r»  Sif0m  PMTAtt.* 


Factery; 

PAMCO  WINDOW  MF6.  CO.,  INC. 
1151  L  233rd  Street 
New  Yorfc  6S.  N.  Y. 
FAirhanks  4-7233 


Factory  Branch: 

PARKCHESTER  OF  WILMINGTON,  INC. 
723  New  Castle  Avenue 
Wilmington,  Del. 
Wilmington  4-9988 
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OVER  20  MILLION 
BUYING  AMERICANS 
WILL  BE  SEEING 
SUN-SASH  ADS  IN 
LEADING  MAGAZINES. 


house  home 


pi 


-‘j'ft-A.  V 


i  [I 


...During  the  BIG  Year  Round 


LOUVRED  WINDOWS 


PROMOTION  PROGRAM 

This  year,  leading  consumer  home  magazines 
and  trade  publications  are  carrying 
attention-getting,  power-packed  SUN-SASH 


advertising.  SUN-SASH  backs  its  distrih 


utors  and  dealers  with  year  round  promo 


tions  that  gain  consumer,  builder  and 


commercial  interest — with  promotions  that 


pre-sell  SUN-SASH  Louvred  Windows. 


Cash  in  on  this  opportunity  now,  and  let 


SUN-SASH  advertising  work  for  you  too ! 


SUN-SASH 

,  is  versatile— 

'  t  I 

a  louvred  vrindow, 
.divider,  Vent. 


For  further  information,  write  to: 


COMPANY  OEPT.BS-5  38  PARK  ROW  NEW  YORK  38,  N.  Y 


&  Home  Improvement  Dealer 


mallard 


mallard 


mallard 


•  protection  in  all  woothor 


YOUR  BEST  BUY  IN 


IF  YOU  ACT  NOW 
YOU  CAN  OBTAIN  AN 


rn 


V  WITH  THE 

^^'^MALLARD  MANUFACTURING  CORP. 

NATIONWIDE  REPORTS  SHOW  THAT 

SALES  ARE  CLIMBING 

YOUR  CUSTOMERS  WILL  APPRECIATE  THESE 
SPECIAL  MALLARD  FEATURES  TOO 

0  Mallard  Track  —  top  and  bottom  glass  panels  and  screen 
eoch  operates  on  its  own  special  track 

#  C wstom*fttted  >-  meticulous  measurements  insure  a  perfect 
seal  —  dirt,  grime  dust  or  water  can  t  seep  through  Fuel 
bills  reduced  as  much  os  35°o  according  to  U  S  Gov't 
stotistics 

0  All  windows  sealed  with  'Geon  the  perfect  refrigerator 
seal 

0  All  interlockmg  inserts  glass  ond  screen 

0  Blind  stop  installation 

0  Hondle>locking  inserts 


MALLARD  MANUFACTURING  CORP. 

1205  N.  4th  ST..  PHILA.  22.  PA. 

PHONE:  STevenson  7>1030 

Gentlemen  : 

I  am  interested  in  discussing  the  possibility  of  a 
Q  Dealership  Q  Distributorship  Q  K.  D.  Factory  Plon 

NAME . 


ADDRESS 
CITY . 


STATE . TEL  No.. 


Mallard  .  .  .  combination 
storm  windows  are  big  busi¬ 
ness.  Get  your  share  of  these 
profits.  It  will  pay  you  to  in¬ 
vestigate  MALLARD'S  SPECIAL 
K.  D.  SYSTEM  now  being 
offered. 

FOR  FURTHER  INFORMATION 
CALL,  WIRE  OR 
MAIL  THIS  COUPON 


COMBINATION  STORM  WINDOWS 


The  American 

Red  Cross 

NEEDS  YOUR 

SUPPORT 

Send  your  1954 
Contribution  today  to 
your  local  headquarters 


On  the  House 

{Continued  from  Page  16) 

looking  into  the  matter  will  assign 
various  phases  of  the  investigation 
to  sub-committees.  There  will  prob¬ 
ably  be  a  sub-committee  to  take 
evidence  of  abuses  in  the  home  im¬ 
provement  field.  Now  is  the  time 
for  all  the  organized  groups  of  the 
industry,  both  dealer  and  manu¬ 
facturer,  to  join  in  the  fight 
against  the  possible  crippling  of 
FHA  Title  I. 


Television 

{Continued  from  Page  88) 

to  the  actual  paid  commercial  time 
and  then  gives  a  fade-aw'ay  after- 
w’ards.  Your  signature  and  prod¬ 
uct  can  form  an  integral  part  of 
the  set,  ever  reminding  the  viewers 
of  your  participation  on  the  pro¬ 
gram,  even  though  your  message 
is  not  constantly  being  presented. 

If  you  buy  a  constant  schedule 
on  one  of  these  women  service  type 
programs,  the  station  generally 
helps  you  with  merchandising.  For 
example:  The  star  is  sometimes 
available  for  personal  appearances 
at  your  place  of  business.  Often 
the  station  furnishes  advertisers 
with  posters  and  display  materials 
built  around  the  program  carrying 
your  sponsorship  signature. 

You,  in  turn,  should  talk  up  your 
program  with  your  salesmen,  fur¬ 
nish  them  with  big  lapel  buttons 
boasting  up  the  show,  run  “tune 
in”  ads  on  the  Radio  &  TV  pages 
of  your  local  papers,  place  a  TV 
set  in  your  display  room  and  tune 
it  into  the  program,  etc.,  etc.,  etc. 
Like  merchandise  itself,  it  might 
be  the  best  in  the  world  but  it 
won’t  move  if  you  don’t  tell  people 
about  it.  Make  your  TV  (or  radio, 
or  newspaper,  or  any  advertising) 
pay  bigger  dividends  by  calling 
attention  to  it.  Don’t  just  let  it 
lay  there  on  the  picture  tube! 


Free  Offers 


One  good  way  to  merchandise 
any  TV  “buy”,  be  it  spot  (between 
programs)  or  participating  (on  a 
program),  is  to  offer  something 
“free.”  You  already  are  in  the 
home  giving  a  demonstration  when 
you  use  TV.  Tell  your  audience 
that  you’d  like  to  come  back  “in 
person”  and  you  have  a  year’s 
supply  of  monogrammed  corn  plas¬ 
ters,  or  a  bottle  of  homogenized 
bourbon,  or  10  miles  of  old  railroad 
track  that  you  want  to  give  them 
for  letting  you  visit  their  homes 
{Continued  on  Page  132) 
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YOU 


make  and  sell 
rust-proof,  chip-proof 
Aluminum  Awnings, 
and  Sidings 


We  are  pre-finishers  exclusively.  Because  we  do 
not  fabricate  any  end-product  of  our  own,  we 
profit  only  when  we  serve  you.  That's  why  we 
serve  you  better. 

WE  CAN  PRE-FINISH  ALUMINUM*  COILS 
IN  WIDTHS  TO  30'' 

ENAMELSTRIP,  the  modern,  pre-coated,  pre-colored  coated 
metal,  comes  to  you  in  a  continuous  coil,  in  widths  from 
7/32"  to  30".  Already  rust-proofed,  it  is  cut,  coated  and 
colored  —  with  a  permanent  finish  —  to  your  exact  specifi¬ 
cations,  and  can  be  supplied  with  one  color  on  each  side. 

*  STEEL,  TIN  PLATE,  BRASS,  ZINC,  tool  Whatever 
the  metal,  whatever  your  product,  ENAMEL- 
STRIP  can  help  you  achieve  more  efficient, 
economical  production. 


THE  COATED  COIL  CORPORATION 

543  West  30th  Street,  New  York  1,  N.  Y. 

Gentlemen: 

Please  send  me  full  information  ard  samples  of  ENAMELSTRIP. 
We  are  interested  in  reducing  costs  of  fabricating: 

□  AWNINGS  □  SIDINGS  □  OTHER 


THE  COATED  COIL  CORPORATION 

543  W.  30th  St.,  New  York  1,  LOngocre  5-3161 


&  Home  Improvement  Dealer 
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Television 

{Continued  from  Page  130) 

personally.  The  more  attractive 
you  make  the  “free”  offer  (use 
recognized,  accepted  merchandise) 
the  more  invitations  to  call  you 
will  receive.  And  this  mail  will 
pull: 

Announcer:  (As  Full-Screen 
Title  Card  appears 
with  the  same  mes¬ 
sage) 

Just  Write — 

“Homogenized 

Bourbon” 

Station  BLAH-TV 
Tedium,  Kansas 

will  also  give  you  a  fine  guage  for 
determining  the  pull  of  your  TV 
commercials. 

Ramifications 

Actually,  there  are  .so  many 
ramifications  to  the  u.se  of  televi¬ 
sion  as  a  valuable  selling  force  for 
the  Home  Improvement  Dealer 
that  space  is  ju.st  not  available  to 
go  into  them.  This  is  similarly 
true  with  any  di.scu.ssion  of  adver¬ 
tising  media,  or  u.se  of  advertising 
tools,  on  the.se  Building  Specialty 
pages.  However,  regarding  TV  we 
recommend  that  you  contact  your 
local  TV  .station  .salesmen  to  help 
you  .see  if  you  can  fit  TV  into  your 
budget  and  to  pick  the  best  pro¬ 
grams  or  time  “buys”  to  do  it 
properly. 

Mailbag 


To  cover  any  of  the  many  facets 

_ I  that  we  couldn’t  cover  in  the  space 

— "  I  at  hand,  and  to  answer  any  que.s- 
i  tions  you  have  about  the  u.se  of 
TV  for  your  particular  product  (s) 
and  services  .  . .  there  is  always  the 
i  Adverti.sing  Mailbag,  Building  Spe- 
j  cial^ies,  425  Fourth  Ave.,  New 
i  York  16,  N.  Y. 

;  In  closing,  we  w'ould  like  to  quote 
I  that  famous  advertising  expert, 
J.  Throckmorton  Mediaspieler  — 
“Yup!  Televi.sion  is  a  Sight!  But 

BUILDING  SPECIALTIES  &  HOME  IMPROVEMENT  DEALER  where  else  can  you  get  .so  many 

425  Fourth  Avenue  New  York  16,  N.  Y.  I  home  demon.strations  for  .so  little? 

_ _ _  Use  It  Often ! ! !” 


READ  THE  JULY  1954 
BUILDING  SPECIALTIES 

to  be  devoted  to  your  SELLING 
&  MERCHANDISING  problems 

Send  Your  Subscription  Today  to 


TWO  GREAT 
SALES  BUILDERS! 


Peerless  handsome  dtxjr  accessories 
help  move  merchandise!  Because  it’s 
the  Peerless  Extra,  the  graceful  grille, 
the  smart  initial,  the  attractive  door 
slot  that  really  makes  it  a  door  of 
distinction. 


GRILLES  OF  THE  FINEST 
EXTRUDED  ALUMINUM 
WITH  GLEAMING 
MIRROR-LIKE  FINISH 

Grilles  Illustrated 
Are  Available  With 
Or  Without 

Cast  Aluminum  Initials 


Peerless  Grille  Co. 

8811  Foster  Avenue  Brooklyn  36.  N.Y. 
Nightingale  9-3845 


FOR  FREE  CATALOG 

AND  PRICE  LISTS 
Coll  Nightingale  9-3845 
Or  write  to  above  address 
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a  better  product- plus 


The  world’s  largest  exclusive  aluminum  awning  plant. 

^  The  most  modern  high  production  machinery. 

Complete  awning  stocks  at  distributor  locations  clo.se  to  you,  for 
quick  delivery. 

Nationally  advertised  in  —  Ifetter  Homes  &  Gardens,  House  Beautiful, 
House  &  Garden,  Home  Modernizing,  Small  Homes  Guide,  Living, 
Home  Maintenance  and  Ebony. 

^  Beautiful  sales  movie  in  full  color  with  .sound  to  tell  the 

Aluma  Kraft  story.  Portable  projectors  for  house  to  house  calls. 

^  A  complete  program  of  sales  helps  such  as:  mailers,  brochures  in 
full  color,  decals,  newspaper  mats,  counter  cards,  television  slides, 
radio  commercials,  etc. 


EQUALS  MORE  SALES  AND 
GREATER  PROFITS  FOR  YOU! 


1 »  •  » 


Reg.  U.  S.  Pat.  Off. 


MAIL 

COUPON 

TODAY! 


►I 


ALUMA  KRAFT  MANUFACTURING  CO. 

1330  N.  Reck  Hill  Rd.,  St.  Louis  17,  Me. 

PLEASE  SEND  ME  COMPLETE  INFORMATION  ABOUT  BECOMING 
AN  ALUMA  KRAFT  DEALER  OR  DISTRIBUTOR. 


ALUMA  KRAFT  MANUFACTURING  CO. 

1330  NORTH  ROCK  HILL  RD.,  ST.  LOUIS  17,  MO. 


&  Home  Improvement  Dealer 


FIRM  NAME. 
INDIVIDUAL. 

ADDRESS _ 

CITY _ 


.  STATE . 


J 
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1/e  t3r&ci€>us  f»rotGcti€>n  for  e\/Gry  homo 

Security  Storm-Loks  are  accurately  and  carefully  constructed 
as  the  finest  watch  —  yet  rugged  as  a  tank.  Every,  part  operates  with  precision 
everytime.  Providing  the  maximum  in  protection  and  never-failing 

dependability,  Security  Storm-Loks  enhance  the  value  and  the 
beauty  of  every  door.  A  fine  door  looks  finer,  when  the  jeweled 
beauty  of  Storm-Lok  gives  it  the  finishing  touch  of  aristocracy. 

Now,  with  the  new,  low,  competitive  price  make 

STORM-LOK  standard  equipment  on  your  door  I 

why  STORM’LOK . 

•  CompUt*  unit  —  pr«  otsumbUd  at  th«  factory  — 
roady  for  instant  installation. 

•  Exclusive  Bondorixod  Finish  —  Will  not 
rust,  pit,  pool  or  crack. 

•  Pro-Alignmont  of  holes  eliminates  "binding"  or  stuck-fast  locks. 

•  Use  STORM-LOK  and  forget  about  escutcheons, 
mortising  or  drilling  plates. 

•  The  perfect  replacement  for  eld  type 
of  pull  latches. 


Fastest  installing  lock 
on  the  market  —  only  5 
minutes  and  it's  in  the  dear. 


•  Lifetime  Guarantee! 

US  &  Foreign  Fof.  App.  No. 


(xcfviivefy  yours  with 

Sfcumrr  stohm-ioks 


Security  intie/e 
with  finger  touch, 
boll  bearing, 
positive  action, 
push  pull  latch. 


Security  outside 
with  swivel-knob 
which  spins  free 
when  key  is  turned. 


Security  Storm-Loks  con  be  easily  and  quickly  installed 
on  Aluminum  combination  doors,  old  type  "Maloney  style"  doors. 
Jalousie  doors  and  Wood,  Screen  and  combination  doors. 


MAKE  tVlKY  DOOR  A  PRtMIUM  DOOR  WITH  SECURITY  STORM-LOK. 


Write,  Wire  or  Phone 


SECURITY  STORM  LOCK  &  HARDWARE  CORP. 


858  last  29th  Street,  Brooklyn  10,  New  York  CLoverdaie  3-6350 


SUBSCRIBERS  DESIRING 

CHANGE  OF  ADDRESS 


Is  your  magazine  addressed  correctly?  Examine  the  wrapper, 
and  notify  BUILDING  SPECIALTIES  &  HOME  IMPROVE¬ 
MENT  DEALER,  425  Fourth  Ave.,  New  York  16,  N.  Y,,  if  you 
desire  any  change.  Please  send  back  the  old  wrapper,  and 
the  new  address,  and  allow  about  five  weeks  for  the  change. 


B.  S.  Reporter 

{Continued  from  Page  119) 


Vl^nter  Seal  Factory  Rep. 

To  Assist  ED  Operators 

A  new  service  being  offered  to 
K  D  operators  who  handle  the  line 
of  Winter  Seal  Corp.,  Detroit, 
storm  windows  and  doors,  is  the 
personal  sales  promotion  assist¬ 
ance  of  a  factory  representative. 

James  Alexander,  who  joined 
Winter  Seal  early  this  year,  is  the 
national  sales  representative.  Trav¬ 
eling  the  entire  U.  S.,  Alexander 
visits  Winter  Seal  distributors  and 
helps  them  with  sales  promotion, 
contacting  dealers,  and  consumer 
campaigns. 

Alexander,  formerly  of  Compo 
Miracle  Products  Co.,  says  his  job 
keeps  him  on  the  go,  “because  I 
have  a  pretty  big  territory  —  Win¬ 
ter  Seal  has  distribution  in  41 
states.  But  the  K  D  operators 
appreciate  the  service  and  my 
visits,  so  I  enjoy  the  work.” 


Display  Booth 
Breaks  Sales  Record 


The  Shower  Magic  display  booth 
at  the  recent  Manufacturers  Exhi¬ 
bition  in  Miami,  Florida,  sold  642 
units  to  home  owners  in  the  greater 
Miami  area  in  the  7  days  it  was 
on  display,  according  to  Alexander 
Miller,  sales  manager  of  Daryl 
Products  Corp.,  manufacturers  of 


Shower  Magic  bath  enclosures. 
Miller  believes  this  is  a  new  sales 
record  for  a  display  of  this  kind. 
He  estimates  that  220,000  people 
from  every  part  of  the  United 
States  and  Canada  visited  the 
booth  during  the  show.  The  booth 
was  manned  by  local  dealers  and 
their  salesmen,  who  were  kept 
busy  with  interviews. 

{Continued  on  Page  136) 
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HprSTORH  ENCLOSURE  BUSINESS! 

^^IZATION  OFFERING  SPECIAL 
AND  SALES  ASSISTANCE 


WE  HAVE 
CASEMENTS! 


AVAILABLE  IN 
EITHER  K.D. 
OR  ASSEMBLED 
UNITS  FOR 
IMMEDIATE 
DELIVERY! 


\MATION! 


BLOOM  ond  ARTHUR  STREETS 
LOUISVILLE,  KENTUCKY 
Phone:  CAIhoun  1494-1495 


TRADEMARK 


&  Home  Improvement  Dealer 
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CINCH  SALES 


Home  Demonstration 
Features 


Perhaps  you  have  lost  many  com¬ 
bination  window  soles .  .  .  and  won¬ 
dered  why! 

Many  jobs  ore  not  sold  on  price 
alone.  Quality  construction  and  fea¬ 
tures  that  are  easy  to  demonstrate 
can  often  swing  the  sale  to  the 
better  product. 

You  get  a  satisfied  customer  and 
booster  to  help  you  sell  additional 
installations.  So,  regardless  of  what 
combinations  you  are  handling 
today,  it  will  pay  you  to  check  into 
the  Home  Seal  deal  and  find  out 
how  Home  Seal  Distributors  and 
Dealers  enjoy  substantial  profits. 


y/R/TE  OR  WIRE  IMMEDIATELY  | 


The  Original 
Triple  Track 
Aluminum 
Combination 


I 

THE  HOME  WINDOW  CoJ 

FOSTORIA,  OHIO 


B.  S.  Reporter 

(Continued  from  Page  134) 

Lau  Blower  Appoints 
New  England  Firm 

L.  E.  Mulloy  and  Associates, 
Manufacturers’  Agents,  are  now 
representing  The  Lau  Blower  Co. 
in  six  New  England  states  for  the 
Dayton,  Ohio,  firm’s  line  of  Port¬ 
able  VV’indow  and  Attic  Fans. 

Mr.  Mulloy  was  graduated  from 
Yale  University  as  an  engineer  anti 
has  since  worked  in  sales.  Prior 
to  starting  his  own  organization 
fifteen  years  ago,  he  had  been  an 
electrical  hou.sewares  .sales  execu¬ 
tive. 


L.  E.  Mulloy 

He  is  a  native  of  New  England 
and  currently  resides  in  Denham, 
Ma.s.sachu.setts. 


STAINLESS 

STEEL 

leller  drop  plates 


Your  troubles  are  over  when  you 
use  Stainless  Steel  Plates.  No  more 
metal  reaction.  Makes  door  sales 
easier.  Over  all  size  3"xl0%".  Open¬ 
ing  Nickel  stainless  steel 

sets  come  individually  wrapped,  6 
to  the  carton,  include  front  plate 
w/gravity  flap,  inside  plate,  stain¬ 
less  steel  screws. 

Sample  $3.00 
Per  Dozen  $29.50 

ORDER  TODAY 

Geo.  Sylvan  Elec.  Corp. 

7558  So.  Chicago  Ave.,  Chicago,  III. 


s, 


.  WOOD  SCREWS 
•  MACHINE  SCREWS 
•  SHEET  METAL  SCREWS 


Expansion  Program 
For  Kwikset  Locks 

Kwik.set  Lock.s,  Inc.,  i.s  marking 
a  new  expan.sion  program  at  the 
Lock.set  Manufacturing  Company’s 
main  plant  at  516  E.  Santa  Ana 
Street,  Anaheim,  California.  The 
occasion  is  the  opening  of  a  new 
35,000  .square  foot  building  which 
permits  Kwik.set  to  augment  its 
facilities  for  the  manufacture  of 
its  widely  di.stribuCid  “400”  line 
and  its  new  “600”  line  of  residen¬ 
tial  and  commercial  locksets  and 
to  further  diversify  its  products. 

The  Company  has  added  new  die 
casting  machines  and  extensive 
automatic  polishing,  plating  and 
(Continued  on  Page  140) 


Available  in  stainless 
steel,  aluminum,  brass, 
steel  —  in  slotted  and 
Phillips  recessed  heads. 

WILL  NOT  RUST, 

NO  THREAD  STRIPRING, 
HEADS  WON  T  SNAP  OFF, 
low  IN  COST. 
Immediate  Delivery 


MERCHANTS  HARDWARE  CO.,  inc 

47-05  FIFTH  STREET 
LONG  ISLAND  CITY  1,  N  Y 
EXeter  2-5784-5-6 
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$  $  $  Seai<;K  MxtKol 


As  a  dealer  or  distributor  you  should  look  into  the 
tremendous  advantages  SHIELDALL  offers  you  in 
1954.  A  proven  nationally  recognized  awning  that 
is  easy  to  understand  and  sell  —  easier  to  assemble 
and  install. 

Here  are  a  few  of  the  new  features: 

128  different  combinations  of  drops  and  projections 
carried  in  stock  for  immediate  deliveries  —  NEW 


LOWER  PRICES — Sq.  Footage  System  abolished 
—  a  price  list  for  everything  including  decorative 
hardware. 

We  have  a  complete  package  for  you!  Become  a 
SHIElJyAIJ.ER  right  now.  We  are  extremely 
proud  of  the  deal  and  service  we  can  give  you. 
Let  us  shnrw  you  how  you’ll  be  way  ahead  with 
SHIELDALL  in  1954. 


YOUNGSTOWN  INDUSTRIES,  INC. 

710  SOUTH  STATE  ST.  •  CHARD,  OHIO 
Phone  Liberty  5-9723 

Dept.  G. 

Please  send  me  details  on  your  SHIELDALL  deal. 
I~l  I  am  a  dealer.  Q  I  am  a  distributor 

Name  . 

^  Address  . 

City  . State  . 


<St  Home  Improvement  Dealer 


■ 


never  before 
featured  in  any 
jalousie 

Guaranteed  Double 
Weather  Protection 


The  exclusive  Pressure  Seai^ 


This  unique,  specially  “keyed  structure”  completely 
seals  out  rain,  drafts,  hail  and  snow... plus  a  100% 
all  around  weather  stripped  head  and  sill. 

Pressure  Seal*  is  true  weather  proofing ...  actually  built 
right  into  the  frame  —  recessed  groove  has  a  tough 
vinyl  plastic  deep  set  for  perfect  sealing. 


Wear-Resistant  as  stripping  is  non-moving . . .  Louvers 
expertly  engineered  with  extra-guard  lip  for  perfect  seal 
compression  that  locks  out  unfavorable  climatic  conditions. 
Two  point  pressure  contact  r- back  and  front.  , 

Jalousies  and  Jalousie  Storm  Doors  for  use  in  all  climates, 
for  all  types  of  buildings ...  by  Nationwide  becoming 
America’s  leading  prime  jalousie  window . . .  Here’s  how: 


Lead  for  lead  Nationwide’s 
Pressure  Seai  PJ  100  outseiis 
every  other  Jalousie.  Here’s  why 


F NATIONWIDE  ALUMINUM  PRODUCTS,  INC. 

I  DEPT.  BS-5 
I  FREEPORT,  NEW  YORK 

j  Gentlemen:  Send  me  full  facts  on  NATIONWIDE’S  profit-proved 

I  PJ-IOO  prime  jalousie  window. 

j  CMEt:K  ONE:  □  Dealer  □  BuiUler  □  Distiilxitoi 

!  NAME _ 

j  ADDRESS _ 

!  CITY _ ZONE _ STATE _ 


•  Positive  Pressure  Seal*— Shoulder  between  clip  and 
frame  is  grooved  to  hold  tough  Vinyl  plastic  weather- 
stripping  —  makes  a  positive  weathertight  seal! 


•  5  Minute  KD  Installation  —  A  screwdriver,  8  screws  and 
5  minutes  time  completely  assembles  this  prime  window! 


•  Heavy-Duty  All  Aluminum  Construction  —  Never  needs 
painting  —  requires  no  maintenance . . .  ever! 


•  Custom  Width  4-Inch  Louvers  —  Choose  clear,  obscure, 
or  solex  glass. 


•  Roto-Control  Operator  —  Fingertip  control . . .  locks 
in  any  position. 


Exclusive  territories  open — 
Get  profit-packed  facts  today! 


•  Interchangeable  Screen  and  Storm  Sash 

all-weather  comfort! 


—  Year  ’round. 


'pat.  applied  for 


r 


Year  Round 


PROTECTION 


Moons  Year-Round 

PROFITS 


STRENGTH  — 

100%  extruded  63  STS  aluminum  can't  warp, 
chip,  er  crack.  Mitered  corners,  reinforced 
for  longer,  dependable  service. 


BEAUTY  — 

Tri-Slide  channels,  recessed  for  glamorous, 
picture-frome  beauty. 


CONVENIENCE  — 

Controlled  ventilation  summer  and  winter. 
Window  or  screen  inserts  remove  easily  for 
cleaning  from  inside  the  house  by  pivot  action. 


WRITE,  WIRE,  OR  PHONE 
FOR  COMPLETE  INFORMATION! 


/^^ermaseal  Manufacturing  Corp. 

Bound  Brook  New  Jersey 

ELIiot  6-2652 


B.  S.  Reporter 

{Cotitinued  from  Page  136) 

lacquerinjr  equipment,  not  only  for 
Kwikset’s  builders’  hardware 
items,  but  also  for  its  new  automo¬ 
tive  division. 

Kwik.set  Locks  also  is  stepping 
up  production  in  its  Powdered 
Metal  Products  Division.  This  fast- 
Krowinjr  division  was  the  first  com- 
I)!ete  facility  on  the  West  (’oast  for 
the  desiKninjr,  tooling  and  fabri¬ 
cating  of  parts  from  powdered 
metal.  These  facilities  are  avail¬ 
able  to  Western  Industry.  This 
was  the  first  lock  company  to  add 
Powder  MetallurK.v  to  its  manu¬ 
facturing  proces.ses. 

In  addition  to  its  main  plant, 
Kwik.set  leases  .several  thou.sand 
.sipiare  feet  of  manufacturinK,  stor¬ 
age  and  office  space  in  other  loca¬ 
tions  in  Anaheim. 


*  *  * 

Hardware  Show 
Prepares  For  Fall 

National  Hardware  Show  offi¬ 
cials,  in  cooperation  with  the 
Chicago  Convention  Bureau,  are 
now  making  reservations  at  lead¬ 
ing  Chicago  hotels  for  all  exhibi¬ 
tors  and  buyers  who  plan  to  attend 
the  ninth  annual  merchandising 
event,  October  11-15,  at  Navy  Pier. 

Show  director  Frank  Yeager 
announces  that  ample  accommoda¬ 
tions  are  a.ssured  for  all  who  re- 
que.st  them  sufficiently  in  advance 
of  the  show  dates.  Block  re.serva- 
tions  have  been  made  .so  far  at  the 
Morri.son,  Sherman,  Congre.ss,  Bis¬ 
marck,  LaSalle,  Eastgate,  Croydon, 
Maryland,  St.  Clair,  New  Law¬ 
rence,  Ro.semore,  Seneca  and  many 
others. 

Yeager  emphasizes  that  applica¬ 
tions  for  hotel  re.servatious  should 
be  made  at  once  to  the  National 
Hardv^are  Show  headquarters,  331 
Madison  Avenue,  New  York  17, 
New  York. 

Twelve  hundred  of  America’s 
leading  manufacturers  of  hard¬ 
ware  and  allied  products  are  ex- 
{Continued  on  Page  143) 


Buy  the 

Sweep 

that's 

Sweeping  the 
Nation 

ir 

The  Patented* 

WeailtenJxPch 

EXPANDER  SECTION  WITH 
THE  SELF-ADJUSTING  SEAL 

★  Internal  —  cannot  be  seen 

★  Seals  Bottom  of  Door 

★  Compensates  for  off-level  sills 

★  Eliminates  service  calls 

WRITE  TODAY 
FOR  ILLUSTRATED 
FOLDER  &  PRICES 

☆ 

l4JexUUe/doch 

Aluminum  Products 

107-60  130th  St.,  Richmond  Hill  19,  N.  Y. 

★  U  S.  Pot.  No.  2,612,664 


You’ll  Profit  by  Selling 
America’s  Most  Complete  Line  of 

EXTRUDED  ALUMINUM 

Combination 

Windows 
and  Doors 

•  Weather-Wise  PERMA-SEAL 
combination  windows 

•  Weather-Wise  DELUXE 
combination  windows 

•  Weather-Wise  CASEMENT 
storm  sash 

•  Weather-Wise  BASEMENT 

storm  sash  I 

•  Weather-Wise  TRIPLE-TRACK 
combination  windows 

•  Weather-Wise  Combination 
storm  door 

•  Weather-Wise  UNIVERSAL 
combination  storm  door 

•  Weather-Wise  UNIVERSAL 
summer  screen  door 

write  for  details  and  literature 

WEATHER-WISE  WINDOWS  inc. 

3655  Oakwood  Avenue,  Youngstown,  Ohio 
Telephone:  SWeetbriar  99765 
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MAY  1954  BUILDING  SPECIALTIES 


THE  711  K.D.  LOUVER  WINDOW 

1—  A  natural  to  assemble  (8  screws) 

2—  Reduces  freight  costs 

3—  Reduces  installation  costs 
j  1  ' 4— Reduces  storage  area 

I  5— Fits  any  masonry  opening 

6—  Fits  any  height— 13^  increments 

7—  Completely  weatherstripped 

J.  8— Interchangeable  screen  and  storm 

(h  sash 

9—4"  louver  blades 

•  10— Extra  heavy  duty  clips 

>*'-  11— Lowest  price  in  the  history  of 

jalousies  - 

ALL  711  LOUVER  WINDOWS  ARE  STAINLESS-STEEL  WEATHERSTRIPPED  ^ 

UNCONDITIONALLY  GUARANTEED 

EXCLUSIVE  territories  open  to  LIVE-WIRE 

dealers  and  distributors.  Write  for  full  par-  Uncon 

ticulars  to: —  defect. 


The  ONLY  window  with  a 

5  -  YEAR 


Unconditional  Guarantee  against  any 
defects  in  workmanship  or  materials. 


AIR-VUE  PRODUCTS  CORP. 

3  6  4  9  N.  W.  50th  STREET,  MIAMI,  FLORIDA 

DEP'T  B'6 

TELEPHONE:  65-4425 


MEMO . . 

Cool-Ray  production  is 
way  aiiead!  Hew  production 
equipment  at  the  Cool-Ray 
plant  enables  all  Cool- 
Ray  dealers  to  sell 
their  customers  a  much 
better  awning  at  a  much 
better  price.  Check 
into  this  immediately. 


ALUMINUM  AWNINGS 

DIVISION  of  ROSENBLUM  BROS  CO. 


IL 

~  1  1 

~T - 1 — ^ — 

-I 

1 

■ 

COOL-RAY  ALUMINUM 
226  S.  Phelps  St. 

Gentlemen.  Please  send 

AWNING  CO. 

Youngstown,  Ohio 

.me  full  psrticulars  re- 

3 

1 

garding  Cool-Ray  Aluminum  Awnings. 

Firm . 

■ 

1 

Name . 

Street  . 

j 

City . 

1 

■ 
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B.  S.  Reporter 

{Continued  from  Page  140) 

pected  to  exhibit  at  the  National 
Hardware  Show,  one  of  the  world’s 
great  trade  shows.  And  indications 
are  that  the  entire  300,000  square 
feet  of  display  floor  space  at  Navy 
Pier  will  be  required  to  accommo¬ 
date  the  1954  exposition.  The 
previous  record,  set  last  year,  was 
225,000  square  feet  at  the  two 
locations  employed  by  the  show  in 
New  York  City. 

*  *  * 

Reynolds  Metals  Tells 
'53  Earnings 

Reynolds  Metals  Company  and 
its  wholly-owned  subsidiaries  made 
a  net  profit  of  $18,320,975  for  the 
year  1953,  according  to  an  an¬ 
nouncement  by  R.  S.  Reynolds,  Jr., 
president.  The  profit,  after  reserve 
for  taxes  of  $16,844,661,  is  equal 
to  $10.15  per  share  on  the  1,802,- 
489  shares  of  common  stock  out¬ 
standing  on  December  31. 

The  1953  net  profit  compares 
with  $14,731,071  for  the  year  1952, 
or  $8.12  per  share  on  the  same 
number  of  shares  outstanding 
after  taxes. 

The  company  also  established  a 
production  record  in  1953  with 
665,000,000  pounds  of  primary 
aluminum,  an  increase  of  20  per¬ 
cent  over  1952. 

Mr.  Reynolds  said  that  the  first 
unit  of  the  newly  constructed 
alumina  plant  at  La  Quinta,  Texas,  ! 
was  placed  in  operation  in  June. 
This  $43,000,000  plant  has  a  rated  i 
capacity  of  1,000  tons  of  alumina  ; 
a  day.  ! 

He  also  pointed  out  that  the  i 
sixth  reduction  plant  of  the  com¬ 
pany  at  Arkadelphia,  Arkansas, 
was  virtually  completed  in  1953,  | 
and  power  was  turned  on  as  the  j 
year  ended.  He  said  this  plant  is  j 
expected  to  reach  its  rated  capac¬ 
ity  of  110,000,000  pounds  before 
the  middle  of  1954. 

In  commenting  on  the  outlook  I 
for  aluminum  in  1954,  Mr.  Rey-  ; 
nolds  said :  | 

{Continued  on  Page  145) 


TAKE  THE  STAIRWAY 
TO  HIGH  PROFIT  SALES 

Almost  every  home  owner  wants  more  space.  I’rofit 
f)v  this  great  demand  as  many  other  snf)pliers  do — 
with  EZ-Way  I)isap|)earing  Stairways.  ay  folding 
and  sliding  units  encourage  home  improvement  plans, 
create  more  sales  and  more  jirofits  for  yon. 
EZ-Way  Stairways  turn  waste  attic  areas  into  the 
storage  and  living  space  that  home  owners  want. 
Simple  to  install,  safe  and  easy  to  use,  ready  in 
seconds!  EZ-W  ay  units  th.-apjiear  compactly  into  the 
attic  when  not  in  use  .  .  .  leave  area  under  access 
door  clear  and  free. 

Comjdetc  sales  aids  now  available  make  these 

stairways  easy  to  demonstrate,  easy  to  sell.  EZ-Wav 
units  feature  smooth,  halanced  action;  modern 


EZ-Way  disappearing  stairways 


appearance;  sturdy  construction;  premium  materials 
are  used  throughout.  EZ-W  ay  satisfies  the  most 
discriminating  buyers— at  a  low,  sales  compelling  price! 
Four  different  models:  3  stairways  and  a  ladder. 

One  or  another  EZ-Way  unit  will  meet  any  attic 
access  problem.  All  are  packaged  as  a  COMPLETE 
unit,  ready  to  install — a  big  sales  clincher! 

Take  advantage  of  the  huge  sales  potential  of  a 
nationally  known  product.  Sell  EZ-Way! 

W  rite  today  for  complete  details. 

EZ-WAY  Soles,  Inc. 

Box  300-31,  St.  Pool  Park,  Minnesota 


^  fWATCH  IT! 

m\  I 


i^Nl 

.  A  COMPLETELY 


dmplEtely  neW  q6or\ 

V  B  *  O  MFC.  CO..  PGH.,  PA. 


EXPLODING  JUNE  1 
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Extruded  63-ST-5  aluminum 
2  and  3  Track  or  Channel 
Combination  Windows. 

Overlap,  expander,  or  blind  stop 
types. 

We  stock  extrusions,  liardw'are, 
glazing  and  screening  splines 
and  dies. 

Order  to  suit  your  needs. 

You  go  into  immediate  production. 

Priced  for  greater  profits  in  small 
or  large  c^uantities  with  minimum 
investment. 

Our  Triple  Action  Economy 
Package  costs  you  only  $4.85, 
including  all  accessories  except 
screen  and  glass.  Other  windows 
comparably  priced. 


Write  For  Details  Today! 


1736  PACIFIC  ST.,  BROOKLYN  13,  N.  Y. 


TRIP-lEX  PRODUa  OF  ALUMINUM  FABRICATORS,  INC. 


B.  S.  Reporter 

{Contiuued  from  Page  143) 

“The  year  1954  be^an  on  a  note 
of  lower  demand  for  many  alum¬ 
inum  fabricated  products.  More 
recently,  there  has  been  a  di.scern- 
ible  increa.se  in  .sales  and  orders. 
It  is  too  early,  however,  to  .say 
whether  the  lowered  sales  trend, 
evident  since  November,  has  been 
rever.sed. 

“Of  more  significance  is  the  fact 
that  for  the  fir.st  time  in  many 
years,  our  industry  bejran  a  new 
year  with  sufiicient  aluminum 
capacity  to  fill  all  known  industrial 
and  defen.se  requirements.  This 
full  availability  will,  we  believe, 
encourage  industry  to  resume  the 
trend  towards  desi^ninp  into  alum¬ 
inum  on  an  increasiiiK  scale  —  a 
trend  retarded  since  1950  by 
defense  requirements.” 

*  *  * 


Kitchen  Consultant 
Joins  Cook 

An  all-out  drive  to  provide  com¬ 
plete  kitchen  planning  and  instal¬ 
lation  service  for  its  dealers  was 
announced  by  Ben  Cook  Supply 
Co.,  Denver  (Colo.)  di.stributor  for 
Republic  Steel  Kitchens. 

Miles  Fairchild,  a  graduate 
drafting  and  industrial  artist,  has 
been  named  to  head  this  .special 
service  department  for  Ben  Cook 
Supply.  “We  .screened  many  ap¬ 
plicants  for  the  position  of  kitchen 
planning  expert,”  .said  Ben  Cook, 
president  of  the  company  which 
bears  his  name.  “We  and  our 
dealers  were  fortunate  in  winning 
the  .services  of  Mr.  Fairchild,  who 
has  .served  as  consultant  for  two 
kitchen  cabinet  manufacturers. 

“Stories  about  Mr.  Fairchild 
have  appeared  in  .several  national 
magazines,  including  Good  Hou.se- 
keeping.  Kitchens  he  has  designed 
have  been  featured  in  those  maga¬ 
zines.  With  this  background,  he 
will  .serve  our  dealers  and  their 
cu.stomers  well.” 

(Coutinaed  on  Page  147) 


The  New  Symbol 
of  TOP  QUALITY 


STORM  WINDOWS 


TRIPLE 

CHANNEL 


WEATHERSHIELD 

ALUMINUM  STORM  WINDOW 


\  AUTHO|ZEDJEALER 


k“KaneOualitv 


TRIPLE 

PROTECTION 


Kone  Monufacturing  Corp. 

KANE,  PA. 


TOP  QUALITY 
will  pay  off  for  you! 

*  Consumer  Satisfaction 

*  Minimum  Service  Calls 

*  Priced  to  Sell 

*  Adequate  Mark-Up 

We  invite  you  to  get  the  complete  "Kane 
‘  ’  Quality”  program — for  Greater  Profits  in 

1954.  Discover  what  60  years  of  manufacturing,  engineering,  sales  and 
installation  experience  can  mean  to  you  in  the  hard-selling  period  ahead. 
Kane  WEATHERSHIELD  is  a  quality  product  supported  by  field  service 
and  a  complete  sales  promotional  program.  Act  now  for  an  exclusive 
franchise  in  your  area — send  the  coupon  today. 


Original  design  —  not  a  copy 
Completely  welded  frame 
New  panel  and  screen  locks 
No  track  removal  or  use  of  tools 
to  remove  panels. 


KANE  MANUFACTURING 

CORPORATION 
Kane,  Pennsylvania 


KANE  MANUFACTURING  CORP. 

Kane,  Pennsylania 
Gentlemen; 

I'll  invest  a  3c  stamp  to  get  the  facts  on  the 
New,  WEATHERSHiElD  window.  Please  send  me 
complete  information. 

NAME  . - . . . . . . . 

ADDRESS  . . . - . . . . 

POST  OFFICE  . . . .  STATE  . . 
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SCHWAB  JALOUSIES 
ARE  EASIER  TO  SELL 


Many  exclusive  features  that 
are  practical  and  dependable 
make  SCHWAB  the  choice  on 
any  type  of  building,  resi* 
dentiol  or  commercial. 


WRITE  FOR 

DEALER  PROPOSITION 


MAY  1954  BUILDING  SPEQALTIES 


Here’s  what 
you  want 


ALUMINUM  AWNING 


No  leak  patented  inter-locking 
staves  for  added  strength. 

^5^  Lower  Cost,  Better  Quality,  Higher 
Profits. 


i!^  Fifteen  colors;  guaranteed  auto¬ 
motive  baked  enamel. 

All  aluminum  fittings  —  fewer 
screws. 


As  one  of  the  oldest  awning  manufacturers,  we  have  worked  out  a 

DEALER  and  DISTRIBUTOR  PLAN 

keyed  to  your  profits!  It  requires  no  investment,  includes  adver¬ 
tising  support,  prompt  deliveries  and  exclusive  territories. 

Get  set  for  a  successful  awning  season  with  Sterling  Awning  Co.! 

WRITE,  PHONE  OR  WIRE  TODAY  for  literature  and  details,  it 

Sterling  AWNING  COMPANY 


Box  305 


Phone:  8-7998 


Belpre,  Ohio 


Caulk  with 
Caulk  with 


26  COLORS 

of  Caulking 
Compound  to 
match  every 
building 
material 


Calbar,  the  first  company  with  real  quality 
caulking  compound  now  brings  you  a  super-elastic  quality 
caulk  to  match  or  harmonize  with  brick,  stucco,  asbestos,  cement 
siding,  shingles,  metal  or  wood.  Choose  from  26  permanent 
colors  ...  all  non-hardening,  non-staining 
and  complying  with  Federal  and 
I  specifications. 

Your  jobber  can  supply  you 

CALBAR  PAINT  &  VARNISH  CO. 

Manufacturers  of  Technical  Products  ■ 

r«ii Ml.  ■ 

2612-26  N.  Martha  Street,  Phila.  25,  Pa.  UwuVsl 


B.  S.  Reporter 

{Continued  from  Pane  145) 

Tilemaster  Contest 
To  Increase  Sales 

The  increase  in  plastic  wall  tile 
merchandisinjr  is  KettiiiK  a  special 
push  from  the  Tilemaster  Corp., 
1415-21  Diversey  Pkway.,  of  Chi¬ 
cago,  which  is  offering  fourteen 
prizes,  totalling  $1,200  in  value,  in 
a  store  display  contest  during  the 
month  of  May  for  all  plastic  wall  ^ 
tile  dealers. 

Both  window  and  store  displays 
will  be  eligible  for  prizes,  accord¬ 
ing  to  Paul  Makray,  president  of 
Tilemaster,  who  .said  that  the  con¬ 
test  is  “just  a  part  of  a  new, 
vigorous  Tilemaster  merchandis¬ 
ing,  advertising,  and  promotion 
program.”  I 

The  55  Tilemaster  distributors  j 
throughout  the  country  will  also 
be  able  to  win  prizes  in  the  contest. 

A  special  prize  will  be  given  to 
the  distributor  who  has  the  most 
dealers  enter  the  contest,  and 
prizes  will  also  be  given  to  every 
distributor  whose  dealer  wins  a 
prize.  ‘ 

Tilemaster  officials  are  hopeful 
that  the  contest  will  produce  in¬ 
creased  .sales  of  all  plastic  wall 
tile.  “We  know  that  there  is  an 
increasing  trend  to  use  pla.stic  wall 
tile  in  bathrooms,  kitchens,  utility 
rooms,  children’s  rooms,  and  recre¬ 
ation  rooms,”  Mr.  Makray  com¬ 
mented.  “The  market  is  ripe,  and 
promotion,  particularly  at  the 
point  of  .sale,  is  bound  to  result 
in  .sales.” 

*  «  * 


Fast,  foolproof  instaliatioii  —  Once  the 
bottom  course  is  installed,  additional 
panels  can  be  applied  easily,  quickly 
and  in  perfect  alignment.  While  each 
panel  is  being  fastened,  it  rests  on  the 
anel  below  it.  Applicator  does  not 
ave  to  hold  panel  in  place — a  com¬ 
mon  fault  with  old-fashioned  types. 
Also,  no  time-consuming,  repeated 
leveling  operations  are  necessary. 

Aluminum  “Alodine”  treated  on  both 
sides — to  provide  maximum  paint  ad¬ 
hesion  on  the  front  and  corrosion- 
resistance  on  the  back — also  prevents 
pitting. 

Baked-on  enamel  colors — won’t  crack, 
chip  or  peel.  Will  outlast  regular 
paint  applications  many  times  over. 

Panels  pre-notched  at  factory — to  facil¬ 
itate  installation  and  to  provide  a 
tighter  fit. 


Unique  nailing  lip — permits  siding  to 
be  fastened  securely  without  buckling 
or  distortion. 

Waterproof,  rustproof,  fireproof — When 
each  panel  is  installed,  a  3-point  in- 
terlocK  is  formed  to  give  a  firm,  water¬ 
tight  seal  that  will  not  rattle.  Made  of 
aluminum,  Tripl-Tite  can’t  rot,  warp 
or  rust  and  is  non-combustible. 

Colorful,  attractive — slightly  curved 
surface;  deep  shadow  line;  available 
in  six  colors — white,  green,  cream, 
brown,  yellow,  gray. 


Write  or  wire  for  details! 


F.H.A.  approved — both  for  modernization  and  new  construction. 

Made  by  NATIONAL  METAL  PRODUCTS  CO. 

Distributed  Nationally  By 

PRODUX/  INC*  2  Gateway  Center* Pittsburgh,  Pa. 


Money  in  Wallet  Proves 
Profit  in  Iron 

“There’s  a  profit  in  ornamental 
iron !” 

Abe  Sauer,  president  of  Ten- 
ne.ssee  Fabricating  Co.,  Memphis 
believes  so  emphatically  in  that 
.statement  that  he  .stuffs  real  dol¬ 
lar  bills  in  envelopes  and  sends 
them  off  to  T.F.C.  distributor- 
.sale.smen. 

He  doesn’t  stop  at  .sending  dol¬ 
lar  bills  alone.  He  also  sends  a 
wallet  to  put  the  original  dollar  in. 


The  money  and  wallet  gifts  are, 
in  short,  part  of  a  campaign  con¬ 
sisting  of  a  letter  a  month,  a  quiz 
a  month,  a  gift  a  month  and  a 
grand  prize  a  month. 

The  program,  to  last  indefinitely, 
started  last  November  with  a  per¬ 
sonal  letter  from  Mr.  Sauer  sent 
to  the  residences  of  all  T.F.C.  dis¬ 
tributor-salesmen.  Enclosed  was  a 
wallet  plus  an  introductory  letter 
telling  how  the  promotion  was  go¬ 
ing  to  work.  Following  this  was 


the  $1.00  bill  and  the  first  instruc¬ 
tion  and  quiz.  A  fine  key  ca.se  was 
.sent  to  all  who  returned  the  quiz. 

Winner  of  the  monthly  grand 
prize  is  notified  by  mail  and  the 
prize  is  shipped  under  .separate 
cover.  Grand  prizes  to  date  have 
consi.sted  of  a  $100  watch,  a  two- 
suiter  traveling  bag  and  a  portable 
typewriter. 

Each  month  T.F.C.  di.stributor- 
.salesmen  receive  different  infor- 
(Continued  on  Page  148) 
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Jaime  (Hass 


for  all  types...  all  sizes 
glass  louvres... 


►  PRECISION  Satin-Finish  Pencilled  Edges... 

►  FRACTIONAL  CUTS  to  your  specifications 


REDUCE  YOUR  INVENTORY 

OUK  lAUGl  INVlNTOKIiS  ASSUHf  YOU 


.(glCAN  . 


ANY  QUANTITY  ...  ANYWHERE  ^ 

Ld  us  s/iow  you  how  we  can  meet  your  needs  precisely  and  promptly 
Call  or  wfi(e  for  information  and  prices. 

ONE  OF  AMERICA'S  LARGEST  GLASS  LOUVRE  SUPPLIERS 

aaaavrii*aaa  ntia*a*0ar  aa'orlis 

GLASS  LOUVRE  DIVISION 

EsI.  1918  •  DIv.  of  Barnet  Mirror  Corp.  •  88  Lincoln  Avenue,  New  York  City  54  •  CYpress  2-8100 


BAM-FOLD 

Doors  and  Room  Dividers 

SENSATIONAL  SPACE  SAVERS 
to  retail  as  low  as  30<  sq.  ft. 

The  modern  trend  is  folding  doors. 
UNITRON  BAM-FOLD  is  your  answer  to  the 
moss  demand  because  most  folding  doors 
now  on  the  market  are  priced  too  high  — 
beyond  the  reach  of  the  average  income 
class.  Designed  for  low  budget  construc¬ 
tion  with  full  profit  to  dealer  and  distribu¬ 
tor.  You  can  beat  the  stiffest  competition. 
No  strings,  tapes  or  unsightly  mechanisnro. 
UNITRON  is  made  with  patented  clip, 
matched  color  for  uniform  appearance  on 
both  sides.  Simple  to  install,  easy  to  main¬ 
tain.  Complete  with  nylon  carriers,  track 
and  hardware.  Attention  Accordion  Door 
Distributors  —  several  good  territories  still 
available.  Inquiries  invited. 

Write  for  descriptive  catalog  of  complete  line  of 
draperies,  curtains,  shades,  folding  floor  screens. 

1000  NORTH  ORANGE  DRIVE,  LOS  ANGELES  38,  CALIFORNIA  .  Hollywood  9-1468 
HOUSTON,  TEXAS  PORTLAND,  OREGON 


Aluminum  Report 

(Continued  from  Page  67) 

than  in  recent  year.s,  reflecting:  a 
decline  in  aluminum  fabrication  in 
that  country. 

Commenting:  on  the  indu.stry 
g:enerally,  Mr.  Davis  states  that 
“it  is  noteworthy  that  more  alum¬ 
inum  was  produced  and  sold  than 
in  any  previous  year  in  the  com¬ 
mercial  hi.story  of  the  metal.  Since 
the  latter  part  of  1953,  the  in¬ 
creased  supplies  of  aluminum  have 
balanced  total  demand  and  cur¬ 
rently  there  is  sufficient  production 
to  meet  all  demands.” 

While  defen.se  and  stockpiling: 
needs  will  undoubtedly  continue  to 
require  larg:e  tonnag:es,  the  pre.sent 
adequacy  of  supplies  is  .stimulatiiijr 
further  development  of  tho.se  civil¬ 
ian  u.ses  in  which  the  metal  is  now 
g:enerally  accepted  and  is  encour¬ 
aging:  the  active  introduction  of 
aluminum  in  new  fields  which  have 
been  under  development  for  many 
years.  Aluminum  now  has  full  op¬ 
portunity  to  prove  its  merits  in 
competition  with  other  materials, 
many  of  which  have  fallen  in 
price.  The  era  of  greater  com¬ 
petition  will  not  all  be  ea.sy,  as 
experience  in  .some  of  our  mar¬ 
kets  has  already  shown  in  1953, 
but,  in  our  view,  if  the  price  of 
aluminum  can  be  maintained  at 
economic  and  competitive  levels, 
the  inherent  advantages  of  the 
metal  should  maintain  a  healthy 
and  growing  demand  in  the  year.s 
ahead.” 


B.  S.  Reporter 

(Continued  from  Page  147) 

its  hi.story,  application,  or  .some 
other  subject  —  and  a  question  and 
an.swer  quiz.  U.seful  monthly  prizes 
are  promptly  .sent  to  all  distributor- 
.salesmen  returning  the  quiz. 

Lewis  Curtis,  advertising  and 
promotion  manager  and  originator 
of  the  campaign,  .said  that  re- 
spon.se  to  the  educational  program 
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has  been  “^rt^atly  more  than  we 
anticipated.” 

‘‘The  more  salesmen  know  about 
ornamental  iron,  the  easier  it  is 
to  sell  in  volume,”  Mr.  Curtis  .said. 
‘‘Many  of  our  distributor-salesmen 
have  doubled  their  volume  over 
the  .same  period  last  year.  Our 
dealer-salesmen  everywhere  are 
lindinp  there’s  profit  in  ornamen¬ 
tal  iron.  The  more  they  can  fill 
up  those  wallets  we  sent  them,  the 
better  we’ll  like  it.” 

^  ^ 

Committee  Discusses 
Rates,  Packages 

Tentative  .solutions  for  the  many 
shipping  problems  facing  the  storm 
window  and  door  industry  were 
recently  brouKht  forward  at  the 
first  meeting  of  the  Tratlic  Com¬ 
mittee  of  the  National  Combina¬ 
tion  Storm  Window  and  Door 
Institute. 

PackapiuK  methods  and  rate 
revisions  were  two  of  the  topics 
di.scu.s.sed.  Motor  and  rail  tariffs 
contain  specific  requirements  on 
the  packaKinjr  of  .set  up  .sash  and 
doors,  as  well  as  for  K.D.  material. 
The  Committee  recommended  that 
all  new  packajrinK  ideas  be  brought 
to  its  attention  for  discussion  and 
prroup  action  with  the  tariff  mak¬ 
ing  boards. 

The  rate  situation  is  a  very 
confused  one,  with  varyiiiK  quota¬ 
tions  for  shipments  from  the  East¬ 
ern  and  Central  sections  to  the 
VV’est  Coast.  The  Committee  will 
establish  specific  rate  quotations 
from  We.st  Coast  carriers,  with  the 
tariff  authority  for  the  fiKures. 

F'or  shipments  to  territory  other 
than  the  West  Coa.st,  the  ('ommit- 
tee  will  attempt  to  reduce  the 
truckload  rating  for  .set  up  sash 
to  Class  55,  a  reduction  of  about 
15''y.  K.D.  sash,  the  Committee 
.stated,  should  be  reduced  to  Fourth 
Class,  or  5^i  less. 

To  obtain  the  reductions,  the 
Committee  realized  it  might  be 
neces.sary  to  accept  the  stipulation, 
‘‘To  be  loaded  by  the  shipper  and 
unloaded  by  the  consignee”. 

(Confitnied  on  Page  150) 


double  locked  seam  heavy  .064  ALUMINUM 

DOUd  sensational  low  cost 


one-hour  assembly 

tESS-THAN-O  DESIGNED  FOR  ANY  DOOR  GRILL 


en4€ttUc 

ULCO 

New  Dura -Screen  Door 


Beautifully  designed,  double  rib¬ 
bed,  heavy  .064  aluminum 
channel,  2  i/16"  wide  by  3/4" 
deep.  (Choice  of  lineal  feet  or 
ordering  frame  proper,  expertly 
welded). 


Door  Channel  is  mitred  90 
degrees  and  this  extra  heavy, 
die  cast  insert  double  locks 
miter,  eliminating  corner  gussets. 


Kick  Plate  of  fine  grain  em¬ 
bossed  quality  rises  12  inches 
from  bottom  of  channel,  permits 
saving  in  wire  cloth. 

V. _ - _ _ _ 


Attractive  push  grill  can  be 
secured  at  any  desired  center¬ 
ing. 


Facing  Strip  to  comptataly  square  door 
opening.  Heavy  .0S2  aluminum  ("Z" 
shaped),  x  x  symmetrically 
designed  to  blend  in  with  the  groves 
of  the  door  frame. 


Also  available:  A  Full  Line  of  Hardware  and  Tools. 


A  Leader  in  the  Industry  Since  1945 


Cash  in  with  this  new  profit  maker  now 


Call,  Write  or  Wire 

VULCAN 

metal  PRODUCTS 

2S01  6lh  Avenue,  South 
Birniingham,  Alabama  Phone  4*5423 


Act  now  .  .  .  mail  coupon  today. 

To:  VULCAN  htETAL  PRODUCTS  , 

2801  ith  Avenue,  South 

Birmingham,  Alabama  | 

Please  send  catalogue  and  furlher  information 
about  Vulcan  Oura-Screan  Door.  No  obligation. 

I 

NAME  - _ , 

I 


ADDRESS 


CITY 


STATE 


6  Horne  Improvement  Dealer 
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REPUTATION; 

Your  Most 
PRICELESS  ASSET 

build  it 
with 

ilSfo 

To  quolified  dealers  who  have  learned 
that  a  good  reputation  is  more  profitable 
than  the  "fast  buck"  . . .  that  "bait"'  prices 
and  useless  gimmicks  may  sell  one  job 
and  lose  ten  . . .  that  "  deals "  alwoys  have 
a  hidden  hooker  .  . . 

To  qualified  dealers  interested  in  adding 
to  their  fine  reputation  through  the  dis¬ 
tribution  of  one  of  the  finest  of  all  olumi- 
num  window  and  door  products  ...  one 
that  has  been  accepted  and  sold  by  the 
thousands  for  eight  solid  yeors,  and  will 
continue  to  sell  for  years  to  come  . . . 


To  such  dealers,  Lisco  is  prepared  to 
offer  a  limited  number  of  exclusive 
territorial  franchises,  backed  by  a  com¬ 
prehensive  manufocturer's  plan  for 
outstonding  sales  caoperation. 

If  you're  interested  in  a  bright,  solid 
future  (and  present),  get  in  touch  with 
us  now! 


WRITE.  .  WIRE  .  .  .  PHONE  .  .OR  MAIL  THE 
COUPON  TODAY. 


179  LIBERTY  AVENUE,  MINEOLA,  NEW  YORK 
GArden  City  3-1390,  7-6965,  7-6966 


MANUFACTURERS  OF: 

All  Aluminum  Combination  Windows, 
Screens,  Doors,  and  Jalousie  Doors 


LISCO  PRODUCTS,  INC. 

1  79  Liberty  Ave.,  Mineola,  N.  Y. 
GArden  City  3-1390,  7-6965-66 
Gentlemen:  We  ore  interested! 

Firm  -  _____  _ 

Address  _ _ _ 

City  Zone  Stote  _ _ 

Individual  _ _  _ 


!  B.  S.  Reporter 

(Continued  from  Page  149) 

Air  Master  Names 
New  England  Rep. 

Harvey  Hewitt,  president  of  Air 
Master  Products  Corp.,  announces 
the  appointment  of  Lifetime  Alum¬ 
inum  Products  Co.,  182  Brighton 
Ave.,  Allston,  Mass.,  as  their  New 
England  representative. 

*  #  * 

New  P.  R.  Director 
For  Mullins  Mfg. 

The  appointment  of  Richard 
Nel.son  as  director  of  public  rela¬ 
tions  for  Mullins  Manufacturing 
Corporation,  maker  of  Young.stown 
Kitchens,  is  announced  by  (\  I). 
Alderman,  vice  president  in  charge 
of  merchandising. 

Nelson  succeeds  A.  I).  LeMonte 
who  has  taken  a  new  position  in 
New  York. 

A  member  of  the  firm’s  PR 
department  since  1944,  Nel.son 
^  served  as  editor  of  Mullins’  em¬ 
ployee  publication,  editor  of  The 
'  Merchandi.ser,  Youngstown  Kitch¬ 
ens’  dealer  publication,  and  ha.< 
been  in  charge  of  product  and 
corporation  publicity. 

*  *  * 

Philip  Carey 
Expands 

The  Philip  (’arey  Mfg.  (’o.  has 
a  new  warehou.se  and  oftice  located 
at  8551  Brookpark  Road,  Cleveland 
29,  Ohio.  The  company’s  recent 
expansion  in  district  .service  is  in 
keeping  with  the  building  mate¬ 
rials,  industrial  products  and  .serv¬ 
ices  offered  by  Carey.  In  this  new 
I  and  modern  building  there  are  a 
total  of  3,000  .square  feet  of  office 
space  and  10,000  .square  feet  of 
warehouse  space. 

VV'.  E.  Hess,  Cleveland  Di.strict 
Manager,  stated  that  Cleveland  is 
a  hub  for  Carey  activity  in  North¬ 
ern  Ohio,  Penn.sylvania  and  New 
I  York.  He  went  on  to  .say  that  the 
company  has  demonstrated  its 
faith  in  the  future  of  the  Cleveland 
di.strict  market  area  in  this  new 
building. 


TRIPLE 

YOUR  PROFITS! 

Our  extruded  3-track*  windaw  permits 
you  a  wide  profit  morgin  and  hot  unique 
features  of  design  thot  appeal  to  dealer, 
talesman,  customer  and  installer. 

•  FULLY  ASSEMBLED  OR  KDI 

•  AVAILABLE:  2-PANEL  DOOR! 

Write,  Wire  or  Phone 
Today  For  Pull 
Information! 

’Patents  Pending 


THE  LITTLE-BEAVER  MFG.  CO. 

1513  /Ishland  Avenue,  Dept.  B.S. 
Baltimore  5,  Md.  EAstern  7-4200 


I - 1 

The 

*HOLDEN 

WINDOW 

The  iSTOKM  WLVUOn  That 

on 

OSEMKW  WHDOWS 

Write  and  tell  me 
your  PROBLEM. 

This  window  will  lick  it. 
Several  choice  territories  still 
available. 

*  Pat.  Pending 

J.  mmnii  HOLDER 

Brookhaven  Road, 
Wallingford,  Pa. 

Phone:  CHester  3-5572 
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New  Products 

(Continued  from  Page  74) 

i 

New  Fiberglos  Awning  : 

Features  Permanent  Colors  ^ 

! 

The  Auralite  Company  of  Dallas, 
Tex.,  now  has  available  for  dealers 
a  new  type  of  translucent,  Fiberglas 
awninpT.  Manufactured  under  the 
trade  name  “Bree-Z-Lite,”  the  new 
awning  consists  of  interlocking 
ventilated  “Z”  panels  of  Fiberglas 
and  plastic  supported  by  aluminum  | 
channels  of  a  special  design  which  ■ 
are  of  .064,  52SH.34  alloy  or  equal. 

The  Fiberglas  mat  is  made 
of  polyester  resins  and  to  gain 
greater  strength  is  of  2  oz.  weight  i 
(or  more).  Thickness  of  the  Bree- 
Z-Lite  panels  is  .080  with  a  plus 
or  minus  tolerance  of  .010.  The 
panels  will  be  shipped  in  12' 
lengths  and  the  channel  beams  in 
18'  lengths. 


According  to  David  L.  Schurger, 
president  of  Auralite,  great  efforts 
have  been  made  to  guarantee  per¬ 
manence  of  color.  Certain  basic 
colors  such  as  white,  yellow,  red, 
and  green  furnished  by  the  Fiber¬ 
glas  indu.stry  were  found  not  to  be 
sufficiently  lasting  and  improved 
colors  made  with  natural  pigments 
have  been  provided  by  the  Auralite 
Company.  All  colors  u.sed  have 
been  subjected  to  extremely  severe 
Fadeometer  and  VVeather-O-Meter 
tests  which  simulate  inten.se  June 
sunlight,  heavy  salt  spray,  vigor¬ 
ous  rain,  and  very  wide  tempera¬ 
ture  changes.  The  tests  indicate 
that  the  colors  will  .stand  up  for  10 
years  and  more. 

Besides  being  light  and  tran.s- 
lucent,  the  panels  will  not  rot, 
mildew,  warp,  rip,  .sag,  or  tear. 
They  are  shatterproof,  and  resi.st 
(Continued  on  Page  152) 


Like 

owning 

MONEY 

TREE 


in  V////-N»|— — 1  _ 

AMERICAN  ^CARPORT 


AMAZING  LOW  COST 


Smashing  through  to  a  brand-new  market  .  .  .  with  unlimited  profit 
potential!  The  greatest  home  improvement  profit- maker  in  years! 
Solidly  backed  by  national  advertising — full  factory  cooperation. 


MARKEE 

CORPORATION 

OF  AMERICA 

4045  N.  W.  29th  Street 
Miami,  Florida 


JALOUSIE  GLASS 

All  Types  of  Louvered  Glass 

MIRRORS -GLASS  FOR  ALL  PURPOSES 
AJAX  MIRROR  CORP. 

Manufacturers 

481  EAST  19th  STREET  PATERSON.  N.  J. 

Tel.  LOngacre  3-0762  SHerwood  2-8286 


Markee  Corp.  of  Americo  —  Dept.  BS-5 
4045  N.W.  29th  Street,  Miami,  Florida 
Gentlemen: 

Please  send  me  complete  information 
about  the  American  KD  Carport. 

Name _ 

Address - - - — - — — - 

City _ _ .Zone _ State _ 


&  Home  Improvement  Dealer 
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YOU  CAM  DO  IT  TOO! 


Duo  temp's 

offers  you  a  Triple 
Track  Window  that 

meets  all  competition  . . . 


tAc  tA€lt  64t 

J  No  Expensive  Tooling  Costs 
/  Minimum  Assembly  Time 
J  Minimum  Inventory 
J  Greatest  Profit  Morgin 

7(/xitc.  7{/Oit  ox  “PAohc 


DUO  TEMP  Division  of 


mhMSj 


CORP.  •  184  MOHAWK  ST. 

BUFFALO  2,  N.  Y.  •  MOhawk  1184 


New  Products 

(ContiuHtd  from  Page  151) 

hail,  rocks,  blows  and  vibration. 
Channels  and  Z  panels  are  avail¬ 
able  for  standard  awnings,  case¬ 
ment  types,  door  hoods,  and  patio 
covers.  The  channels  which  hold 
the  Z  panels  can  be  attached  to 
any  existinjr  wood  frame  or  pipe 
frame  without  any  ditticulty.  No 
special  tools  are  required  for  in- 
.stallation  which  is  so  simple  that 
the  home  owner  can  put  it  up 


him.self  if  he  desires. 

Auralite  is  owned  by  H.  F. 
Hackedorn,  Jr.,  and  David  L. 
SchurKer.  Mr.  Hackedorn  is  a 
highly  successful  manufacturer  of 
aluminum  awnings  and  is  listed  in 
Who’s  Who  In  Industry.  Mr. 
Schurger  is  president  of  Ron-del, 
Inc.,  manufacturers  of  an  alumi¬ 
num  folding  awning.  He  is  an 
internationally  known  manufactur¬ 
ing  consultant  and  is  listed  in 
“American  Men  of  Science,’’  and 
“Who’s  Who  In  Engineering.’’ 


Adaptable  Tool 
Speeds  Production 

A  versatile  new  tool  called  the 
Ava  Quick-Action  Vi.se  is  now 
available  through  the  Evan.son 
Equipment  Company.  Designed  to 
speed  production  in  every  po.ssible 
kind  of  repair  and  manufacture, 
this  unusual  vi.se  locks  parts  tight 
in  only  2  .seconds. 

The  vi.se  works  fast — eliminates 
slow  and  strenuous  turning  needed 
on  old-type  vi.ses.  It  opens  wide 
and  holds  tightly  with  little  effort 
—  the  springs  do  the  work.  It  is 
the  only  vise  than  can  be  held 
while  working — it  al.so  serves  as 
a  clamp. 


Portable  or  attachable,  it  may 
be  used  in  any  position,  horizon¬ 
tally  or  vertically,  and  is  a  basic 
tool,  ideal  for  u.se  with  all  types 
of  parts;  electrical  as.semblies;  in 
electronics;  welding;  furniture 
manufacture;  etching;  engraving; 
for  holding  as.semblies  and  jigging 
and  production  line  clamping. 

The  6“  and  12“  vi.se  (space  be¬ 
tween  jaws  when  open  wide)  costs 
$8.95;  the  80“  size,  $11.95.  Vises 
are  available  sized  in  multiples  of 
6“  at  $1.00  additional  per  6“  up 
to  60“. 

One  jaw  with  lever  lock,  bolts 
to  tube.  The  other  acts  on  a  pat¬ 
ented  double  spring  action  which 
assures  the  quick-action  lock.  The 
tubes  and  springs  are  gun  blued 
for  rust  resistance.  U.ser  can  alter 
or  increa.se  shape  with  the  addi- 
vion  of  rubber  sleeves  to  the  jaws 
and  clip-on  plates  of  pla.stic,  cop¬ 
per,  etc.  Any  size  or  shape  enlarge¬ 
ment  plates  can  be  added  by  drill¬ 
ing  and  bolting  to  the  parent  jaw. 

Evanson  Equipment  Company, 
Dept.  BS,  83  VV’arren  Street,  New¬ 
ark  2,  New  Jersey. 
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I  THE  HARRISQHi~f 


Unique  "Royal  Viewer"  Aids 
Window,  Door,  Grille  Sales 


A  new  and  unique  method  of 
selling  aluminum  doors,  windows 
and  grilles  has  been  placed  on  the 
market  by  Royal  Factories  of 
Philadelphia,  well-known  manu¬ 
facturers  of  Royal  Grilles  and 
Accessories.  Known  as  the  “Royal 
Viewer,”  this  revolutionary  device 
has  already  proven  itself  a  thou¬ 
sand-fold  as  evidenced  by  the  vol¬ 
ume  of  mail  received  from  the 
trade  applauding  its  merits. 


...  to  assemble  the  Winsulite  A-9  Three-Track  Triple- 
Slide  Aluminum  Storm  Windows!  The  price  is  so  low 
that  it  will  pay  you  to  assemble  the  Winsulite  "K-D" 
window  instead  of  buying  a  built-up  one.  Shipped 
knocked-down,  precision  engineered  for  quick,  sure 
assembly  ...  for  volume,  service-free  sales.  Write  for 
demonstration  and  dealership  details  of  WINSULITE! 
Mats,  advertising  literature,  etc.,  available. 


U.sed  in  conjunction  with  tht* 
Royal  Factories  Catalog,  the  Royal 
Viewer  is  a  time  and  labor-.saving 
mechanism  that  .sells  aluminum 
doors  and  grilles  without  too  much 
effort  being  expended  on  the  part 
of  the  .salesman.  The  door  and 
grille  .sell  them.selves  automatically. 
One  .sells  the  other  and  vice  ver.sa. 
They  become  an  inseparable  team, 
one  incomplete  without  the  other. 
It  shows  the  prospective  buyer  at 
a  glance  exactly  how  the  desired 
door  and  grille  will  look  before 
purchasing  the.se  items.  Home 
owners  have  been  buying  doors 
and  grilles  for  years  without  .see¬ 
ing  beforehand  what  appearance 
the  final  combination  I'esults  in. 

With  the  u.se  of  the  Royal 
Factories  Catalog  and  Viewer,  all 
po.ssibility  of  di.sappointing  the 
buyer  is  removed.  The  cu.stomer 
actually  .sees  w’hat  he  is  buying, 
(Continued  on  Page  154) 


SPECIAL  DISCOUNT  PLAN  FOR  NEW  DEALERS! 


Winsulite  Mfg.  Co.  BS 

721  N.  CcntTol  Avc. 

Salto.  2,  Maryland 
Gentlemen: 

I'd  like  to  take  o  look  at  the  A-9  3-Track 
Triple-Slide.  Send  me  details. 


WINSULITE  A-9 
THREE-TRACK 
TRIPLE-SLIDE 


Name 


Address 


Baltimore  2,  Maryland 


WINSULITE  Mfg.  Co. 


Protection  and  beauty  that  is  distinctly  in¬ 
dividual.  You  lock  the  name  of  sliding  let¬ 
ters  and  numerals  permanently  into  place  in 
a  matter  of  minutes.  Only  one  size  to  stock. 
Fits  all  3i"  doors.  Simply  cut  off  ends  for 
narrower  sizes.  Available  also  with  scrolls  on 
top  bar  only  or  plain,  without  scrolls.  Write: 


Mcumefilate 

Tboofi  QndUei 


HEmlock  4-2709 

DUNCAN-MORRIS  CO. 

40  N.  Volloy  St. 
AKRON  3,  OHIO 
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and  there  is  absolutely  no  oppor¬ 
tunity  for  mis^ivin^s  when  the 
door  and  grille  are  installed.  It  is 
a  i)ositive  guarantee  ajrainst  the 
loss  of  future  .sales. 

'Fhe  Royal  F'actories  Catalog  and 
\’ie\ver  increa.ses  the  .sale  of  doors, 
windows  and  Krilles  by  .stimulating 
consumer  buying  appeal  and  inter¬ 
est.  The.se  aluminum  products  can 
be  .sold  in  homes  as  entire  units. 
'Fhe  demand  for  the  Catalog:  and 
X’iewer  has  been  tremendous,  and 
has  already  necessitated  several 
printings.  Salesmen  have  accepted 
it  without  question  as  an  integral 
part  of  their  .sales  approach.  It 
has  opened  a  new  era  in  the  field  of 
.selling  aluminum  doors,  windows 
and  Ki’illes. 

A  copy  of  the  Royal  Factories 
(’ataloK  and  Viewer  may  be  ob¬ 
tained  free  of  charge  by  writing 
Royal  Factories,  3744-46  Chancel¬ 
lor  Street,  Philadelphia  4,  Pennsyl¬ 
vania.  In  addition,  pertinent  .sales 
literature  and  material  on  the  new 
and  complete  line  of  Royal  Grilles 
and  Acces.sories  will  be  included. 


Special! 

Plant  Franchiiej 
available  in  Mid- 
West  and  Far 
West! 


NATIONAL  HEATHER  STONE.  Inc 

D«pt.  BS-5  2105  E.  Gillingham  St. 
Philo.  24,  Pa. 

Plien«:  DEIowor*  6-S900 


Closing  sales . .  • 
closing  doors 

•  Low  cost. 

•  As  efficient  os  more 
expensive  closers. 

e  Fast  turnover — 
good  profits. 

e  Smooth,  quiet 
operation. 

•  Adjustable  closing 
speed. 

•  Concealed  shock- 
absorber  spring. 

e  Aluminum  barrel. 

•  Quality  built. 


3-TkACK  EXTRUDED 
ALL-ALUMINUM 

STORM  &  SCREEN 
WINDOWS! 


Easy-to-Install 
Air  Conditioners 

E.xpensive  in.stallation  charRes 
can  be  eliminated,  it  is  stated,  with 
a  new  room  air  conditioner  for 
residential  and  commercial  appli¬ 
cations  being  introduced  by  the 
Royalty  Products  Company.  Com¬ 
plete  installation  kit  and  in.struc- 
tions  are  included  with  the  •  2.  -Yi 
and  1  hp  sizes. 


For 

New  England 
and 

East  Coast 
States 


Available 
Knocked 
Down. 
Lengths,  or 
Fully 

Assembled 


THE  SHELBY  SPRING  HINGE  CO 

SHELBY,  OHIO 


or  Phone 


Carrying  a  five-year  warranty, 
the  Royalty  room  air  conditioners 
offer  cooling,  filtering,  circulation 
and  ventilation  advantages.  The.se 
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units  operate  on  110-115  volts  A(\ 
standard  use  throughout  the  U.  S. 
and  Canada. 

Special  features  include  an  auto¬ 
matic  thermostat  and  special  con¬ 
struction  zincprip  and  paint^rip 
metal.  An  efficient  viscous-treated 
Fibergflas  filter  rids  the  air  of 
pollen,  city  dirt  and  other  foreign 
matter,  assuring  a  clean  and 
healthful  atmosphere.  Easy  to 
operate,  the  new  room  air  condi¬ 
tioners  have  adjustable  air  grilles 
with  which  cool  air  can  be  directed 
where  needed.  The  compact,  at¬ 
tractive  cabinet  extends  only  10” 
into  the  room,  and  will  work  in 
harmoniously  with  any  decor. 

Three  plainly  marked  controls 
regulate  the  exhaust  vent,  the  air 
intake  vent  and  the  refrigeration 
.'system. 

The  ’  •_>  hp  unit  is  designed  for 
rooms  up  to  ‘100  scpiare  feet.  The 
I  h[)  conditioner  is  ideal  for  use 
in  rooms  up  to  450  .square  feet, 
while  the  1  hp  unit  is  suggested  for 
rooms  with  an  area  of  up  to  600 
.s<juare  feet. 

The  new  units,  which  recpiire 
only  simple  tools  to  install,  are  sold 
through  the  Royalty  Products  Co., 
Dept.  BS,  LaCrosse,  Wis. 


Contact 

CALEX 


for  prompt  delivery 
of  QUALITY 
ALUMINUM 
EXTRUSIONS 
at  fair  prices 

Your  inquiries  will 
receive  prompt  attention 


Tilemaster  Units  Add 
To  Motel  Charm 

It’s  the  little  things  that  count 
in  operating  a  motel,  .says  Henry 
A.  Walch,  owner  of  the  VV’estwood 
Motel  on  Highway  it  12,  east  of 
Minneapolis. 


CALEX 

2415  WILSON  AVENUE 
CAMPBELL,  OHIO 
PLaxa  5-9679 


VValch  points  out  that  even 
though  his  rates  are  approximately 
$1  higher  than  other  motels  in  the 
area,  he  needs  only  to  show  his 
(Continued  on  Page  156) 
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Manufacturers  of  Aluminum  Windows  &  Doors 


WEATHER  WIZARD  ALUMINUM  MEG 


50  Tulip  Place,  Garden  City  Park, 
Garden  City  3-4320 


New  Products 

(Continued  from  Page  155) 

prospective  customers  the  beauty 
of  the  Tilemaster  plastic  tiled 
bathrooms  and  showers  in  his  units 
to  justify  the  additional  cost. 

The  Westwood  Motel  is  of  all¬ 
brick  construction.  There  are  six 
one-bedroom  and  bath  units.  Each 
unit  is  furnished  with  a  solid  oak- 
matching  blonde  furniture  and  is 
equipped  with  a  17"  television  set. 
Tilemaster  Plastic  Bathrooms 
were  recommended  by  the  Minne¬ 
apolis  Plastic  Tile  Co. 

Though  Westwood  has  only  six 
units  at  the  present  time,  Walch 
says  it  would  be  easy  for  him  to 
fill  from  twelve  to  fifteen,  and  he 
plans  to  add  another  six  units  as 
.soon  as  possible.  Tilema.ster  Corp., 
Dept.  BS,  Minneapolis. 


CHOICE  TERRITORIES  AVAILABLE 

Builders  will  have  homeowners  in  the  palm  of  their  hand  when 
they  sell  Weather  Wizard's  1954  advanced  design  primary 
sliding  window  —  Produced  for  quality,  quick  sales  and  profits! 

Now  Ready  for  National  Distribution  V" 

•  Precision  fabricated  of  100%  extruded  I 
aluminum 

•  Sturdy  master  frame  completely  beveled  , 

and  heliarc  welded 

•  Perfect  Orainage 

•  Fin£er-tip  sliding  and  ventilation  control 

•  Jiffy  lightweight  take  out  panels  ^ 

•  Glass  set  in  virgin  vinyl  glazing  channel 

•  Stainless  steel  weatherstripping— air  tight  ^ 

•  In  Fin  Trim  models— also  storm  and  screen  ^  ' 

panels  at  discount  prices 

•  Minutes  to  install 

•  Shipped  assembled.  semi-KD,  KD  y  ^ 

Ask  about  our  super  litta  of  storm  windows 
and  doors  and  Jalousio  doors. 

for  details  write,  wire,  phone 


★  the  star  of  the 

NERSICA  SHOW 


New  How-ell-dor 
Wall  Poster 

A  new  How-ell-dor  Wall  Poster 
illustrates  16  different  stock-size 
and  special-design  residential  and 
commercial  garage  doors.  Measur¬ 
ing  20"  X  27",  this  attractive  pos- 


PERFECT 

SEAL 


STORM  DOORS 


ter  identifies,  in  an  enlarged  photo¬ 
graph,  each  of  the  How’-ell-tite 
hardware  components  which  com¬ 
bine  to  give  the  How-ell-dor 
greater  durability  and  ease  of 
operation.  Howell  Manufacturing 
Co.,  Dept.  BS,  Hasbrook  and  Cott- 
man  Aves.,  Philadelphia  11,  Pa. 
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New  Crystals 
Terrify  Termites 

A  new  product  called  Terminator 
Crystals  will  termite-proof  your 
home  for  only  $3.98,  at  the  same 
time  chasinpr  away  ants  and  most 
other  household  pests  —  even  mice 
“scoot”  away!  Yet  it  smells  clean 
when  you  first  apply  it  and  the 
odor  disappears  to  the  human  no.se 
i.i  a  few  days.  Termites,  however, 
can  .smell  it  for  years  and  they 
walk  the  other  way. 


A  package,  enough  to  do  the 
average  .small  home,  comes  com¬ 
plete  with  ea.sy-to-apply  in.struc- 
tions  and  a  conden.sed  treatise  on 
termite-proofing.  The  Terminator 
Company,  Dept.  A22,  BS,  17  East 
48th  Street,  New  York  17,  N.  Y. 


Plastic  Tile  Cutter 
Light,  Accurate 

Hachmei.ster-Inc.  have  intro¬ 
duced  a  new  plastic  wall  tile  cutter. 
Known  as  the  “Plasticutter”,  it  is 
of  cast  aluminum  con.struction  and 


weighs  only  3  pounds.  This  tool  is 
small  enough  to  u.se  in  cramped 
areas,  yet  large  enough  to  cut 
standard  4*4”  x  4  Vi"  plastic  tile. 
The  knife  blades  are  made  of 
hardened  .steel  with  preci.sion 
ground  edges.  To  insure  exact 
cutting,  a  measuring  gauge  and 


POPULARLY  PRICEP  FOR  VOLUME 
SALES  ANP  BI66ER  PROFITS' 


^  CASEMENT 
^  SCREENS 

For  all  Residential  Roto 
Metal  Casement  Windows! 


*  Stock  Sizes: 

2  liglifs  high 

3  lights  high 

4  lights  high 


16*/8"  X  23*/8' 
16*/8"  X  36" 

165/8"  X  48/4" 


28  Yean 
of  Top 
Quality 
Experience 


•  Swivel  clip  hardware  included  with  all 
screens. 

*  flocked  10  to  a  carton. 

Clip-on  storm  sashes  for  vented  area 
in  roto  type  metal  casement  available 
in  same  stock  sixes. 

Hoppers  available.  ^ 


Write  for 
prices  &  detaili 
today! 


Fabricating  Co. 

78  Main  St.,  East  Orange,  N.  J.  •  ORange  6-0333 


sure  grip  cutting  handle  are  fea¬ 
tured.  Hachmeister-Inc.,  Dept.  BS, 
Pittsburgh,  Pa. 


Stanley.  Hardware  For 
Interior  Doors 

“Ranch  Craft”,  a  di.stinctive  new 
.style  in  cabinet  hardware  for 
ranch  homes  developed  by  The 
Stanley  Works  now  has  available 
matching  hardware  in  a  .strap 
hinge  for  flush  or  half  surface  ap¬ 


plication,  in  a  .strap  only  for  use 
with  the  Ranch  Craft  Butt  Hinge, 
and  in  a  .strap-and-buckle  handle 
.set  with  rim  .strike  or  rever.se  bevel 
box  .strike. 

“Ranchcraft”  is  designed  to 
complement  other  building  prod¬ 
ucts  merchandi.sed  under  the  ranch 
theme  including  windows,  doors, 
flooring,  and  paints.  To  help  home 
builders  harmonize  their  hardware 
with  this  new'  type  of  informal 
interior,  Stanley  introduced  style 
(Coutinwd  on  Page  158) 
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Custom 

COLD-ROLLED 
.  formings 


AMERICAN 
WINDOW  COMPANY 


6724  S.  ASHLAND  AVE.  CHICAGO  36,  ILL, 
HEmlock  4-2700 


New  Products 

{Continued  from  Page  157) 

to  suit  all  cabinet  requirements, 
and  now,  full  size  interior  door 
requirements.  It  is  offered  at  no 
extra  cost  over  ordinary  ornamen¬ 
tal  hardware,  and  its  mellow  an¬ 
tique  brass  finish  goes  well  with 


Have  You  Ever  Seen 
TWO  Prettier  Pictures! 

THE  BEAUTIFUL 


ALL  GLASS  ^  ALUMINUM 
TUB  ENCLOSURE  .  .  . 


fVff  any  shape  strip  used  in  win¬ 
dows,  doors,  awnings,  weatherstrips, 
etc.,  may  be  cold  rolled  according 
to  your  specifications  with  all  types 
of  metal. 

Write  for  free  information  and 
prices  nowl 


either  natural  wood  or  painted 
surfaces.  Hinges  with  the  horse¬ 
shoe  design  add  a  note  of  glamour 
to  the  room ;  other  hinges  featur¬ 
ing  a  .strap  design  offer  a  more 
subdued  effect. 

The  Stanley  Works,  Dept.  HS. 
New  Hritain,  (Connecticut. 


Strand  Features  New 
Garage  Plan  This  Month 

h]ach  month  in  1954,  a  new 
(lai’age  Plan  of  the  Month  will  be 
featured  by  Sti-and  (larage  Door- 
Division  of  Detroit  Steel  Pr-oducts 
Company.  Each  Plan  of  the  Month 
sheet  includes  r-endering  of  the 
gar-age,  floor  plan  and  complete  list 
of  materials  r-equir-ed  for  construc¬ 
tion. 


Profits!!! 

PROFITS!! 


•  Bcauti-Dor  comes  completely  assembled — 
^lass  ond  all.  Shipped  in  one  carton.  Mastic 
included.  Less  than  30  minutes  to  install. 
(You  do  not  drill  into  tub.) 

•  Extra  heavy,  heat  treated,  rust-proof,  highly 
polished  Aluminum.  Exclusive  "Sea  Foam" 
glass  pattern — 7/32"  thick.  Double  over- 
hcod  ball-bearing  rollers — Cadmium  plated 
Silent,  easy  gliding  operation.  Buna-S  rubber 
glass  channels. 

•  Makes  any  S  ft.  recessed  tub  a  glamorous 
shower  enclosure.  Height  S91/4"  overall.  Ship¬ 
ping  weight  95  lbs. 


are  yours  on  our 

NEW  Business-Building 

ASSEMBLED  UNITS 

andU  |\  Dl _ I 


MAIL  COUPON  AT  ONCE! 


Now  you  can  sell  .  .  . 
TRIPLE-TRACK  Quality 
SCREEN  &  STORM 
WINDOWS 
Competitively  Priced ! 


Shower  Enclosures,  Inc. 

1227-G  West  Devon  Ave.,  Chicago  40  Illinois 
PIcosc  send  me  complete  Beauti-Dor  (forma¬ 
tion  as  a: 

□  Distributor  O  Dealer 

Please  ship  me,  through  my  distributor, 

S  ft.  Beauti-Dor  Tub  Enclosures  at 
the  dcolcr's  price  of  S49.95*  eo. 

I  am  a  recognized  distributor. 

Ship  me  12  Bcauti-Dors  at  S37.25*  ca 

My  distributor  is  . 

Address . 

City  State  . 


For  Details 
Call, 

Write,  : 
or  Wire,  i 


The  April  Plan  of  the  Month 
feature.s  a  brick  veneer  two-car 
garage  with  gable  roof  and  with  a 
trellis  at  each  side.  The  cupola, 
which  can  be  a  future  addition  if 


aluminum 

PRODUCTS,  INC. 

Cen.  Office:  716  Glenmore  Ave.,  Bklyn.,  N.  Y. 
factory:  322-324  Elton  St.,  Bklyn.  8,  N.  Y. 
TELEPHONE:  TAylor  7-3S19 


NAME 

COMPANY 

ADDRESS 

CITY 


STATE 
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desired,  is  covered  by  a  separate 
list  of  materials.  The  inside  of  the 
prarage  offers  ample  storage  space 
on  both  sides  for  garden  tools  and 
other  equipment. 

Strand  Garage  Door,  Dept.  BS, 
3281  Griffin  St.,  Detroit,  Mich. 

*  *  * 

Easy  Installation 
Of  Garage  Door 

A  radically  new  type  of  hard¬ 
ware  development  has  made  it 
possible  for  the  new  Berry  Door, 
introduced  by  the  Steel  Door  Corp., 
to  be  installed  quickly  and  easily. 
All  major  hardware  parts  are  fac¬ 
tory  assembled  into  two  hardware 
.sections.  All  that’s  necessary  is  to 


bolt  these  hardware  .sections  to  the 
door  and  jamb.  Tracks  are  hinged 
to  the.se  hardware  sections  and 
are  easily  hung  in  place  by  adju.st- 
able  track  hangers.  After  this  has 
been  done,  a  few  minor  adjust¬ 
ments  are  made  and  the  door  is 
ready  to  operate.  Beside  its  sim¬ 
plicity  of  in.stallation,  the  1954 
Berry  Door  is  equipped  with  nylon 
rollers  and  26  pieces  of  .sound 
deadening  sponge  rubber  w’hich 
makes  the  door  operate  in  almost 
absolute  silence.  It  al.so  has  a 
stabilizing  arm  on  each  side  of  the 
door  which  eliminates  all  sides  way. 
Steel  Door  Corp.,  Dept.  BS,  Pon¬ 
tiac.  Mich. 

♦  ❖ 

Non-Metollic  Tape  Woven 
From  Miracle  Fibers 

The  toughe.st  miracle  fibers  re¬ 
cently  developed  by  .science  are 
u.sed  in  this  new  tape,  which  is 
designed  in  every  way  for  longer 
(Continued  on  Page  160) 


Get  Your  Shore 
and  More  of  the 
Do-It-Yourself  Market 

with 

HAWKINS  Metal 
HIDE-A-STAIR 

New,  Lightweight,  Compact 
Folding  Attic  Stair 

COMPLETELY  ASSEMBLED 
AND  PACKAGED  READY 
FOR  QUICK,  EASY 
INSTALLATION 

•  Adds  beauty  and  sales  value  to  home 

•  Pretested  for  poundage  pull 

•  Simple  and  fast  to  operate 

•  Precision  built  in  every  detail 

•  Can  double  as  attic  fan  opening 

OTHER  OVER-THE-COUNTER  PROFIT  BOOSTERS! 


MEETS  ALL  F.H.A. 
REQUIREMENTS 


’TT  fl 


'i 


HAWKINS 
Prefabricated  ^ 

ADJUSTABLE  RAILINGS 

Customers  save  up  to  200%.  You 
simply  supply  the  proper  omounts 
of  level  and  bevel  rail  os  indicated 
on  their  rough  sketch.  Guaronteed 
to  tit  any  normal  porch  or  step 
arrangement. 


Adjustable  Wrought  Iron 
SCREEN  DOOR  GRILLES 

Wide  Choice  of  Styles 
FIT  ANY  DOOR 

Silhouettes  ore  individually  cost  ond 
hand  finished.  Scrolls  on  silhouette 
grilles  ore  ^2”  *  3/16";  others  ore 
V2"  X  >/(".  Easy  to  instoll  on  any  size 
door  —  screws  to  frame  and  nsoy  be 
cosily  adjusted. 

Write  Today  for  Folders 
and  Complete  Information 


P.  0.  BOX  670 
BIRMINGHAM 
ALABAMA 
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flastics 


YATES 

COMPANY 

EXTRUDED  PLASTIC  PRODUCTS  | 

Precision  Extruders  oi  Rods,  Tubes,  Strips,  i 

Special  Shapes  ior  builders  hordware,  chem¬ 
ical  industries,  electronics,  furniture,  tops. 

S/nrf  in^uirifs  for  r«ri»imi>if  rtcommtndttioni. 

YATES  Company 

W>a  Cemetery  Road  Erie,  Pa. 


New  Product's 

(Confinmd  from  Pof/e  159) 

wear.  It  ha.s  irreat  dimen.sional 
.stability  —  even  after  it  i.s  repeat¬ 
edly  .soaked  and  dried.  Markings 
are  protected  by  coatings  of  .spe¬ 
cially  compounded  pla.stic  that  i.s 
re.si.stant  to  abra.sion,  cracking, 
mildew,  moi.stiire,  and  temperature 


chaiiKe.s.  The  ca.se  i.s  hand-.stitched 
genuine  leather.  The  first  end  of 
the  tape  —  the  point  of  jrreatest 
wear  —  i.s  reinforced  with  durable 
Kreen  pla.stic,  imprinted  “Non- 
Metallic.”  “Instantaneous”  read- 
iiiK-s  are  faster,  more  accurate. 
Last  jirecedinp  foot  number  is  re¬ 
peated  in  red  at  each  inch  (or 
tenth  of  a  foot).  Total  reading"  i.s 
at  point  of  measurement.  The 
Lufkin  Rule  Company,  Dept,  BS, 
Saginaw,  Michigan. 

>1=  * 

Steel  Doors  Have 
Safety  Spring 

A  new,  upward-acting,  all-steel 
door,  offering,  the  famous  Craw¬ 
ford  Marvel-Lift  Mechanism,  is 
announced  by  Crawford  Door 
Company. 


In  makinj?  the  announcement, 
Robert  A.  Hackathorn,  president 
of  Crawford,  stated  that  the  new 
steel  door  has  been  introduced  at 
the  urging  of  many  Crawford  dis- 


•t*iNLEs>  »'«**'• 

,2 


ST...MUSS  STfft 


SfiCSS® 


our  specially! 
SHEET  METAL 

(18-8  and  410-hardened) 

AND  WOOD  SCREWS 

Star  Stainless  Screws  Have 
CLEAN,  BRIGHT-AND-SHINY  HEADS 


^  24 


STAINLESS  SCREW  CO. 

■  ARmory  4-1240 

242  Union  Avenue  •  Paterson  2,  N.  J. 
Direct  NEW  YORK  Tel.;  Wisconsin  7-9041 


Order  NOW  Your 
1954  (9th)  Edition  of 
ROOFING  SIDING 
&  BUILDING 
SPECIALTIES 
MANUAL- 


Orer  150  pages  crammed  lull  of  valuable 
information  on  EVERY  phase  oi  your  bttsi- 
ness.  Every  contractor  and  dealer  will  want 
copies  to  help  him  make  more  money. 


HOME  IMPROVEMENT  DEALER 
RUILDING  SPECIALTIES  « 

425 — 4th  Ave..  N.  Y.  16.  N.  Y. 

Please  send  me.... copies  oi  the  1954 
MANUAL. 

NAME . TITLE . 

COMPANY  . 

ADDRESS . 
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tributors,  to  supplement  the  exten¬ 
sive  line  of  wood  industrial  doors 
for  which  the  company  has  been 
nationally  known  for  25  years. 

The  new  door  offers  the  advan- 
tajfes  of  steel  for  those  installa¬ 
tions  where  it  is  the  most  logical 
material,  notably,  in  alleys,  and  in 
remote  and  unfrequented  locations 
where  opportunities  for  unauthor¬ 
ized  entry  must  be  kept  to  a  mini¬ 
mum.  To  those  who  prefer  .steel 
doors  reprardless  of  location,  it 
offers  the  advantages  of  steel  with¬ 
out  the  hi^h  cost  penalty  involved 
in  .some  of  the  more  elaborate  steel 
door  constructions.  And,  to  all 
u.sers,  it  offers  the  installation  and 
operatinj?  advantajres  of  the  Craw¬ 
ford  Marvel-Lift  Mechanism, 
never  before  available  on  a  .steel 
door.  This  mechanism  is  excep¬ 
tionally  neat  and  compact  and  is 
installed  entirely  above  the  door, 
where  it  is  out  of  the  way  and 
interferes  with  nothing.  The  all- 
steel  door  with  Crawford  Marvel- 
Lift  Mechanism  is  competitively 
priced.  It  is  sold,  in.stalled,  guar¬ 
anteed  and  .serviced  by  Crawford 
Door  Sales  Companies  from  coast 
to  coa.st.  Crawford  Door  Co.,  Dept. 
BS,  20268-28  Hoover  Rd.,  Detroit, 
Mich. 

*  *  3|: 

Metal  Arts  Introduces 
Horizontal  Slide  Window 

Metal  Arts  announces  the  late.st 
addition  to  its  ever-growing  line  of 
aluminum  building  products  —  the 
Metalart  Horizontal  Slide  Window. 


Included  in  its  features  are  inside 
glazing  using  vinylglazing  bead 
(this  permits  glazing  without  dis- 


yi  Good  Deal  for  NEW  ENGLAND  Dealers! 
with 

14  OUTSTANDING  ALUMINUM  PRODUCTS 


The  eyes  of  the  nation  are  on  the  NEW  Oster-bilt 
3-channel  extruded  aluminum  window  designed  and 
engineered  by  New  England's  largest  manufacturer. 

Check  these  Oster-bilt  features:  _  __  ^  a 

•  Extruded  aluininum  ! 

•  Positi»e  locks  tor  burglar  proofing  fi 

•  Three-channel  for  ease  of  operation  L 

•  Interlocking  sash  and  screen  tor  perfect  L 

weather  seal  A|  ij 

•  Finger-tip  ventilation  control  Hf 

•  Patented  feotures  make  for  easy  inter-  W}j  j  I  • 

changeobility  of  inserts  j|  ^  . 

•  NO  springs,  godgets  or  gimmicks  to  get  out  it  H  I 


Oster's  dealer  service  is  a  good  deal,  too!  You  don't 
have  to  carry  any  stock  on  hand  as  deliveries,  from 
one  window  to  a  truckload  are  made  promptly.  Special 
problems  receive  immediate  attention.  Our  expert  in- 
stollers  are  available  when  and  where  desired.  Oster's 
complete  cooperation  does  everything  tor  you  but  ring 
up  the  profits! 

Come  to  Boston  and  visit  our  modern  plant  —  inspect 
our  large  display  of  quality-crafted  aluminum  win¬ 
dows,  doors,  jalousies,  and  screens. 

WRITE,  WIRE.  PHONE  FOR  DETAILS  ON  OUR 
COMPLETE  LINE 


B.  R,  OSTER  CORP. 


1305  DORCHESTER  AVE.  •  BOSTON  22,  MASS. 
Phone vAVenue  2-5200 


a.s.sembling  sa.sh) — double  inter¬ 
locking  meeting  rail.s  and  vinyl 
weatherstripping  assure  completely 
weather-tite  window-sash  slides  on 
lifetime  cycolac  bearings,  does  not  ^ 
contact  weatherstripping  until 
reaching  final  point  of  closure, 
eliminating  all  friction  during  op¬ 
eration  —  both  .sash  are  operating 
and  are  easily  removed  for  clean¬ 
ing  purposes. 

Another  outstanding  feature  is 
full  length  .screen  held  in  position 


by  .screen  rece.ss,  thereby  eliminat¬ 
ing  all  necessity  of  screen  hard¬ 
ware.  Integral  fin  provides  rail¬ 
ing  flange  eliminating  trouble.some 
problems  encountered  when  using 
.separate  anchors  and  eliminates 
need  for  trim  in  many  types  of 
con.struction.  This  is  a  complete 
package  unit,  ready  to  set  into  the 
wall.  Metal  Arts  Manufacturing 
Co„  Inc.,  Dept.  BS,  P.  O.  Box  4144, 
Atlanta,  Georgia. 

{Continued  on  Page  162) 
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(Big,  Prolit  On 

Screen  Replacement 
!Jene3tra  Pre-War— Post-War 

GROMMET  WICKET 
SCREENS  SCREENS 


WRITE  TODAY 


North-east 


METAL  PRODUCTS  CORP. 
SAFEOGE  BUILDING,  DEPT.  H-4 
MERRICK,  L.  I.,  N  Y.  FReeport  8-6577 
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Soft-Faced  Mallets  Announced 


Addition  of  four  Nupla  Soft- 
Faced  Mallets  to  the  line  of  Nupla 
Hammers  and  Nuplaflex  tips  has 


WE  STOCK  ALL  STANDARD  SIZES 


I  ())ic  mau  can  install  this  frame 
in  10  or  15  minutes  (after  the  hole 
in  cabinet  top  is  sawed),  as  com- 
l)ared  to  the  hour  or  more  it  takes 
two  men  to  install  other  type 
flames. 

The  new  “Twist-On”  Sink 
Frame  is  made  of  hijrhly  polished 
extruded  aluminum  and  comes  in 
all  sizes  from  12"  x  12"  to  21"  x 
60"  for  both  cast  iron  or  stamped 
steel  sinks.  Macklanburjr-Duncan 
('o..  Dept.  ‘B.  S.,  Box  1197,  Okla¬ 
homa  City,  Oklahoma. 


SCREENS  JOR  COMMERCIAL  WINDOWS 
16  TO  60  MESH 


SPECIAL  SCREENS  MADE 
ANY  SIZE  OR  SHAPE 
IN  BRONZE  •  STEEL  •  ALUMINUM 


30  YEARS  of  KNOW  HOW 

MANUFACTURED  BY 

AIR-TEC  NETAL  PRODUaS  CO. 

640  E.  7  MILE  RD..  DETROIT  3.  MICH. 


ROHL 


I  THE  ARISTOCRAT  OF 
^  .  ALUMINUM 

’GRILLES 


New  Products 

(Continued  from  Page  161) 

"Twist-On"  Sink  Frame 
Lowers  Costs 

A  new  sink  frame  by  Macklan- 
burK-Duncan  Co.  that  can  be  in- 
.stalled  in  minutes  is  causinjr  a 
.sen.^ation  in  the  building  indirstryl 
In  (li.scussinK  the  new  Maduco 
"Twist-On”  Sink  Frame,  Bill  Hul¬ 
sey,  Vice-President  &  Sales  Man- 
ajrer  .said,  “We  feel  certain  this 
new  unit  will  revolutionize  the 
sink  frame  business.  Besides  slash- 
injr  installation  costs  far  beyond 
the  wildest  dreams  of  experienced 
installers,  the  new  frame  is  .so  ea.sy 
to  put  on  that  even  a  beKiuner 
can  do  an  expert  job.  There  are  no 
l)olts,  clamps  and  yadjirets  to  fool 
with,”  he  went  on. 


North-east's  new,  improveH  KD  jalousie  is 
super-streamlined  .  .  .  right  down  to  its  mod¬ 
ern  packoging.  Imogine  the  savings,  when 
you  can  store  100  or  more  of  North-east's 
smartly  pockaged  KD  units  in,  the  equivalent 
of,  the  average  small  home's  closet.  (50  cu  ft  ) 

FOR  FULL  INFORMATION  AND 
FREE  LITERATURE 
CALL  OR 


Distributorships 

Available 


FIVE  CROWN  POINTS  OF 
ROYAL  SUPERIORITY 


SnONGIl —•xtra  clack 

vcad  la  atcara  Hsidily 

■  RIGHTIK— by  axclaclva 
"cbraaia-brila’',  Ibc  mad  dacirad 
llnidi 


\  /  ORIGINAl— lha  diffaranca  la  ia 

.  iNa  arisiaaiily  a#  dacign 

ROYM  '*TWISr*  -baaaly  vacar- 

' - *  paccad  ia  ckillfal  crafliag  af 

alwmiaaai 

CA$T-ITTI5-”fa#aclarila” 


flaicbad  caraar  araamaalc,  iai- 

rMalc,  aama  t  aambar  pialac 

II  ll  ^  I 

SIND  FOR  COMRUn  CAYAIOG 


Phonm  fV  2-0101 
or  wrIfG  to*** 


FACTORliS 


am  cMHOuei  sr.  miu.  a,  m. 


just  been  announced  by  Fred  S. 
Jahn,  President  of  New  Plastic 
('orporation.  These  tools,  available 
in  four  sizes  and  four  different 
hardnesses,  were  developed  for  use 
in  all  industries  where  “soft” 
pound inj?  is  necessary. 

Heads  of  the  new  mallets  are 
made  entirely  of  Nuplaflex,  a 
“miracle”  plastic  that  has  the 
property  of  recovering  its  shape 
when  dented  by  hard  blows.  It  al.so 
will  not  chip,  flake  or  mushroom, 
according  to  the  manufactin  er.  He- 
cau.se  of  this  .self-healing  quality, 
the  hammers  under  actual  test 
conditions  have  been  found  to  last 
up  to  ,30  times  longer  than  for¬ 
merly  expected  of  this  tyi)e  tool. 


t 


In  order  to  cover  a  complete 
range  of  industrial  pounding  re¬ 
quirements,  the.se  mallets  are  made 
in  four  hardne.s.ses  —  hard,  tough, 
medium  and  .soft.  Each  is  distin¬ 
guished  by  a  distinctive  color. 

It  is  also  reported  that  .stiiig, 
shock  and  rebound  have  been  vir¬ 
tually  eliminated  with  this  tool  .so 
that  accurate,  safe  and  le.ss  fa¬ 
tiguing  blows  are  po.ssible.  Since 
there  are  no  metal  parts  to  cau.se 
sparking,  the  mallets  are  perfectly 
.safe  around  inflammables  or  neai'  i 
explosives,  the  manufacturei’  j 
claims.  A  new  head  design  inno¬ 
vation  eliminates  projection  of  the 
handle  through  the  head  which  ^ 
makes  all  surfaces  useable,  and 
adds  to  its  .safety  factor.  Al.so,  due 
to  the  nature  of  the  plastic  used, 
they  cannot  mar  the  fine.st  sur¬ 
faces,  it  is  claimed. 

{Continued  on  Page  164) 


^  BUSTIN'  OUT 


COMi*l-ETEL.Y  NEW  DOOR 

\  \9'\  \  ^  \ 


I  w  \  iBY  B  ^  G  MFC.  CO.^  PGH..  PA 


BLOSSOMING 
JUNE  1 


•  THE  SAMPSON  DOUBLE  CUT-OFF  MACHINE  is  designed 

specifically  for  accurate  high  speed  cutting-off  of  aluminum,  wood  and 
other  metal  mouldings. 

•  EXACT  SIZING  is  obtained  accurately  and  repeatedly  by  the  spacing 
of  two  cutting  heads  instead  of  depending  on  an  adjustable  stop. 

•  HIGHER  PRODUCTION  is  an  inherent  feature  since  twa  cuts  are 
made  at  once. 

•  AIR  OPERATION  provides  a  smooth,  fast,  economical,  and  cantrolled 
source  of  power. 

•  ECONOMY  is  guaranteed  by  eliminating  rejects,  double  handling, 
short  blade  life  and  operator  fatigue. 

WRITE  —  WIRE  —  PHONE 

SAMPSON  MACHINE  TOOL  COMPANY 
Designers  and  Builders  of  Special  Machines 
103  LAFAYETTE  STREET,  NEW  YORK  13,  N.  Y.  CAnal  6-6973 


6r  Home  Improvement  Dealer 


Jacobson  Mfg.  Co.,  Inc. 


Kenilworth,  N.  J. 
UNionville  2-0200 


J  We  Supply  Manufacturers  of  Aluminum 
I  Windows,  Storm  Doors,  Jalousies,  Awnings 
j  and  other  Aluminum  Products  with  Nuts  at 
{  Lowest  Possible  Cost! 


THE  WINDOW  OF  TOMORROW  IS  AVAILABLE  TODAY 


CHECK  THE  SELLING  ADVANTAGES  OF  THE 
JALOUSIE  DESIGNED  WITH  THE  NORTH  IN  MIND 


S. 

N 

S. 

N 

S 

V 

S 

N 

V 

s 

N 

•  Beautiful  Appearance 

•  Weather- tight 

•  Heavy  Extruded  Aluminum 
Frame 

•  Simple  Screw  Assembly 

•  Easy  Glass  Installation 

•  Adaptable  Porch  Mull  ion 

•  PRICED  RIGHT 


Be  the  FIRST  to  represent  fhe  ‘‘Venetian  Window”  in  your  Area  —  Distributors  and 
Dealers  will  enjoy  the  ADVANTAGES  ot  a  Northern  Manufacturer  — 

WRITE  —  WIRE  OR  CALL  TODAY/ 


Vettetia*t  Windaut  Ml<f.  QaUfi.. 


SALES  OFFICES 

1007  SouHi  Elmora  Avenue 
Elizabeth,  New  Jersey 
EL  4^420 


FACTORY 

8-14  ^  37Hi  Avenue 
Long  Island  City,  N.  Y. 
RA  9-3180 


New  Products 

(Continued  from  Page  163) 

Nupla  mallets  are  sold  through 
industrial  distributors  and  com¬ 
plete  catalog  information  is  avail¬ 
able  from  the  manufacturer.  New 
Plastic  Corp.,  Dept  BS,  Los  An}?e- 
les,  California. 

*  *  * 

Hordboard  Uses  In  Home 
Building,  Remodeling 

A  new  piece  of  literature  just 
i.ssued  by  the  Orejfon  Lumber  Co. 
Kives  detailed  instructions  for  the 
u.se  of  the  company’s  hardboard 
product  in  building.  The  booklet 
is  titled  Allwood  Hardboard  in 
Modern  Building  and  Home  De¬ 
sign. 


Hardboard  is  described  as  a 
univer.sal  medium  for  all  types  of 
building  and  workshop  projects.  It 
works  like  wood  because  it  is  wood, 
yet  it  po.s.sesses  superior  strength 
I  and  is  versatile  enough  to  lend 
itself  to  almost  any  design.  Its 
grainle.ss  structure  of  wood  fibers 
will  not  split,  crack,  or  break. 

Each  type  of  hardboard  is  fully 
de.scribed  in  this  eight-page,  two- 
color  brochure,  8*  ^  H  inches 
in  size.  The  text  includes  informa¬ 
tive  material  on  manufacture  and 
tells  how  hardboard  is  used  in 
home  construction  for  walls,  ceil¬ 
ings,  cabinetwork,  and  for  con¬ 
crete  forms  in  rough  construction. 

Oregon  Lumber  Co.,  Dept.  BS, 
Hardboard  Division,  Dee,  Oregon. 
*  «  « 

3  Vonitory  Styles 
For  Modem  Bathrooms 

For  home  improvement  .  .  . 
Vanity  Fair  Vanitories  add  glamor 
I  and  new  convenience  to  the  bath- 
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room,  powder  room  and  dressing 
room.  A  Vanitory  is  also  a  mod¬ 
ern  basic  unit  for  the  important 
extra  bathroom  that  home  buyers 
and  owners  are  requesting:. 


F^nca.sed  in  Formica,  Vanitories 
are  available  in  three  basic  stock 
models  or  custom  built  to  desigrn : 
volume  permitting:.  Stock  models 
in  nine  colors;  Kray  pearl,  or  in 
Skylark  pattern  in  decorator  shades 
of  pink,  liKht  blue,  coral,  tan,  yel¬ 
low,  Kreen,  charcoal  or  white. 

The  “Special,”  is  27”  wide  with 
built-in  lavatory  sink  and  roomy 
eiKht  cubic  foot  storaKe  cabinet. 
For  left  or  riKht-hand  installation. 
MatchinK  Formica  medicine  cab¬ 
inet  with  slidiiiK  mirror  doors,  27” 
wide,  optional. 

The  “Deluxe,”  comes  in  widths 
of  .‘?4,  42,  48,  54  and  60  inches, 
with  built-in  lavatpry  sink,  dres.s- 
inK  table,  storage  drawer  and 
roomy  eight  cubic  foot  .storage 
cabinet.  For  left  or  right-hand 
in.stallation.  Matching  Formica 
medicine  cabinet  with  sliding  mir¬ 
ror  doors,  in  corresponding  widths, 
optional. 

National  Vanity  Company,  Dept. 
BS,  Bayonne,  New  Jer.sey. 

(Contima’d  on  Page  166) 


LOUVRE-SEAL 

MELTS  SALES  RESISTANCE 

LIKE  ICE  ON  A  STOVE! 


That's  not  just  an  idle  boast,  Mr.  Jalousie  Dealer  .  .  .  WE'LL 
PROVE  IT!  Line  up  the  toughest,  most  sales-proot  members 
of  your  firm  —  your  sales  manager,  installation  foreman,  a 
consulting  engineer,  an  orchitect.  Invite  your  toughest  home- 
owner  prospect  .  .  .  and  then  let  us  bring  in  the  only  jalousie 
perfected  as  a  prime  window  for  the  Northern  States  .  .  .  the 


NEW 


1954 

MODEL 


LOUVRE-SEAL! 


It's  a  Bet!  Louvre-Seal  will  win  them  on  every  single  point,  (1)  Profit 
Potential,  (2)  Year  Round  Sales  Appeal,  (3)  Ease  of  Instollation,  (4)  Sound 
Service-Free  Construction,  (5)  Architectural  Adaptability  and,  above  all, 
(6)  consumer  acceptance.  Yes,  either  we  get  six  sales  on  the  spot  ...  or 
we'll  pick  up  the  tab  for  the  best  dinner  in  town  (with  all  the  coffee  you 
can  drink)!  In  fact,  win  or  lose,  the  dinner  is  on  us! 

YEAR  'ROUND  SALES  APPEAL 

It's  a  Beauty!  We  started  out  to  design  the  most  practical,  most  com¬ 
fortable  jalousie  ever  seen  in  the  Northern  States  .  .  .  and  produced  the 
most  beautiful  Louvred  Window  Walls,  Porch  Enclosures,  Doors  and  Win¬ 
dows  of  all  types  ever  seen  in  America!  Remember  .  .  .  No  window  is  too 
difficult  for  Louvre-Seal. 


Write  Today! 

I’^nOUVRE-SEAl 


/  LOUVRE- \ 


WINDOW  PRODUCTS,  INC. 

97-24  Albert  Rood 
Ozone  Pork,  N.  Y. 


ONLY  LOUVRE-SEAL  AUTOMATICALLY  WEATHERSTRIPS 
WITH  PATENTED  INTERLOCKING  ALUMINUM  FLANGES! 


TttKJ"AttT  Cu.stom  Orillot^  • 

All  Aluminum  * 

Unique  Stock  Grilles  • 

One- Week  Delivery  • 


ROOM  DIVIDERS 

Anodized 
in  All  Colors 


REQUEST  A  CATALOGUE 

TRU-ART  ALUMINUM  GRILLE  (0..  INC. 

187-02  Hillside  .4ve..  Hollis,  N.  Y. 

J.Amaica  .^-6.140- 15 1.*) 


<&  Home  Improvement  Dealer 
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[  iking  « 

PIG  FA*  COOLIN(- 


iriiM  ROOFING  AND 
4wlflEi  MANUFACTURING  CO. 

5101  BROADWAY  •  GALVESTON.  TEXAS 


New  Products 

(Continued  from  Page  165) 

Large  Floor  Display 
Demonstrates  Viking  Fen 

A  trattic-stoppiiiK  four-color  dis¬ 
play  for  the  new  Viking  “955” 
VV'indow  Fan  is  announced  by  the 
VikinjT  Air  Conditioning  Division 
of  The  National  Radiator  Com¬ 
pany  in  Cleveland.  The  eye-catch- 
injf  display  helps  build  sales  by 
emphasizing  the  importance  of 
“Big  Fan  Cooling”. 


EVEN  "SHALL'' 

KD  OPERATORS 
CAN  SAVE 

UP  TO  $1500  A  YEAR 
ON  SPLINING 
WHEN  THEY 
BUY  DIRECT  FROM 

MAYNARD 


For  VTindotr*,  Doors 
.  and  Porches 


and  when  you  deal  with 
MAYNARD  you  have  the 
widest  selection  of 
flexible,  easy  to  handle 
splines  plus  o  complete 
engineering  service  to 
insure  getting  the 
right  material. 

Don't  pay  middleman  profits 
on  splines  and  sasheting 
even  if  your  operation  is 
"small"  .  .  .  when  you  buy  from 
MAYNARD  you  are  buying  from 
the  prime  source  and  pocket 
the  difference.  Savings  of 
$1500  a  year  are  not  uncommon. 


Full  Ventilation, 

Attractive,  Designed  for 

All  Climates 


Over  five  feet  high  and  five  feet 
wide,  the  Viking  Window  Fan  di.s- 
play  is  slightly  more  than  a  foot 
deep,  enabling  it  to  be  u.sed  in  a 
shallow  store  window,  again.st  a 
wall,  or  at  any  spot  on  the  show¬ 
room  floor. 

The  display  is  of  sturdy  corru¬ 
gated  construction,  and  firmly 
holds  a  Viking  “955”  Fan  when 
being  demon.st rated  at  high  speeds. 
A  flashing  light  illuminates  an  il¬ 
lustrated  di.se  in  the  top  right  cor¬ 
ner,  which  announces  that  “every¬ 
body  in  the  hou.se  sleeps  cool”  with 
Viking  “Big  Fan  Cooling.” 

The  display  is  shipped  flat  for 
easy  handling.  Ea.sy-to-follow  as¬ 
sembling  in.structions  are  included 
with  each  order. 

Viking  Air  Conditioning  Divi¬ 
sion,  Dept.  BS,  The  National 
Radiator  Company,  5601  Wal¬ 
worth  Avenue,  Cleveland  2,  Ohio. 


EXTRUDED  PLASTIC 


.  .  .  you'll  do  better  in  every  way  to  do 
business  with  MAYNARD.  Guaranteed 
100%  virgin  material  assures  you 
of  live,  resilient,  working  splines 
and  gasketing  that  make  your  job 
easier  by  doing  their  job  better. 

Take  advantage  of  the  pioneering 

progress  that  marks  MAYNARD 

tops  in  the  field.  You'll  be  glad  you  did! 


HOLLOW  and  SOLID 


100%  VIRGIN 
MATERIALS 


For  regular  consultations  and 
appointments  coll 


CHELSEA  3-5850 


MAYNARD  specializes  in 
flexible  gasketing,  spline 
and  extruded  plastic  mate¬ 
rial.  GUARANTEED  100% 
VIRGIN  MATERIAL  make 
your  job  easier,  more  pro¬ 
ductive,  hence  more  profit¬ 
able.  Yes,  with  MAYNARD, 
you  can  realize  more  profit 
right  in  your  own  planti 
Contact  MAYNARD  for  free 
engineeiing  assistance  in 
speeding  your  splining 
operations. 

Write  or  coll  today  tor  samples. 


SPECIALISTS  IN 

Glazing  Strips,  Channels 

Weatherstripping 

Compounded  and  Extruded 
To  Your  Particular  Requirements 


Acme  Expands,  Refines 
Small  Cooling  Tower  Line 

The  addition  of  a  15-ton  capa¬ 
city  unit  to  their  line  of  small 
cooling  towers  for  homes,  offices 
and  factories  has  recently  been 
announced  by  Acme  Industries. 


INDUSTRIAL 

PLASTICS  CORPORATION 

ELKHART,  INDIANA 
Phone:  2-9778 


CHELSEA  50,  MASS. 


MAY  1954  BUILDING  SPECIALTIES 


Inc.  Called  the  Model  JACT,  the 
addition  of  this  unit  gives  the 
air  conditioning  and  refrigeration 
contractor  a  total  of  5  sizes  to 
choose  from  the  Acme  line.  It 
makes  it  possible  to  select  a  unit 
to  match  a  small  air  conditioning 
system  of  a  residential  home  or  a 
cooling  system  for  a  group  of 
otiices.  Capacities  of  the  5  sizes 
range  from  3  to  15  tons. 

Besides  adding  to  the  line,  Acme 
has  redesigned  all  the  units  to  af¬ 
ford  the  u.ser  maximum  etiiciency 
with  minimum  space  requirements. 
Several  possible  locations  for  air 
outlets  were  called  for  to  increa.se 
the  ver.satilitv  of  the  units. 


The  ever-increasing  water  prob¬ 
lems  of  certain  areas  in  the  United 
States  caused  Acme  to  build  this 
small  line  of  cooling  towers.  They 
offer  the  same  advantages  to  small 
cooling  systems  that  were  formerly 
available  only  to  the  giant  factory 
and  office  installations.  Capable  of 
con.serving  95^  of  the  water  used 
when  no  tower  is  installed,  the 
small  Acme  units  will  pay  for 
them.selves  in  reduced  water  costs, 
lower  sewage  taxes,  and  the  like. 

All  the  Acme  units  are  galvan¬ 
ized  after  fabrication  to  make 
them  impervious  to  extreme 
weather  conditions,  and  suitable 
for  indoor  or  outdoor  iistallation. 
The  blower  and  fan  system  assure 
constant  capacity  —  indoor  with 
ductwork  or  outside,  regardle.ss  of 
wind  conditions. 

Mr.  H.  W.  Smith,  Acme  Indu.s- 
tries,  Inc.,  Dept.  BS,  Jack.son, 
Michigan  for  the  information. 

{Continued  on  Page  174) 


Here’s  a  combination  window 
that  has  everything,  including  an 
ability  to  sell  fast  and  steady. 
First  of  all,  it’s  made  of  TOXIC 
TREATED  redwood  which  insu¬ 
lates  better  than  any  metal,  and 
it  brings  you  these  other  impor¬ 
tant  features: 

•  Factory-assembled,  complete  with 
cadmium-plated  hardware. 

•  Single-track  window,  includes  frames 
and  inserts. 

•  Self-storing  available  on  request. 

•  Easy,  low-cost  installation. 

•  Schumacher’s  traditional  quality 
construction  throughout. 

•  Sales  sparked  by  Schumacher's  alert 
merchandising  program. 


THE  F.  E.  SCHUMACHER  CO. 


HARTVILLE,  OHIO 


Schumacher’s 

mMmr 

COMBINATION  WINDOW 


You  can  count  on  fast  deliv¬ 
ery  from  Schumacher,  plus 
Schumacher’s  high  quality 
combination  doors  to  complete 
your  selling  program.  Write 
Schumacher  today  for  com¬ 
plete  information  on  the 
EVER-REDDY  .  .  .  \ou’ll  be 
taking  a  profitable  step  in  the 
right  direction  ! 


V  PRODUCT 


COMPLETE  Lv  NEW  DOOR 


JUNE 
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STAINLESS  STEEL 

SHEET  METAL  SCREWS 
HEAT  TREAT  HARDENED 


I 


\i 


Will  Nor  Rust 
No  Thread  Stripping 
1  Heads  Won't  Snop  Off 
^  Low  In  Cost 

Economical  to  Use  •  Attractive 
in  Appearance  •  Foolproof 

•  ! 

--3  Immediate  Delivery  Without  Priorities 


Bxpressly  Adapted  (o  KD  Installations  as  Well 
as  Fabricating  All  Windows  and  Doors 


Mode  of  Type  410  Stainless  Steel  specially 
keat  treated  and  polished  for  extreme  thread 
cutting  strength  and  maximum  corrosion  re¬ 
sistance. 

Eliminates  the  rusting  experienced  with 
cadmium  or  chrome  plated  Krews. 

Special  heat  treatment  insures  toughness 
and  hardness  necessary  to  resist  stripping  of 


threads,  head  breakage,  damage  to  slots,  etc. 

Stocked  in  Round  Head,  Binder  Head,  and 
Oval  Cts'k  Head  styles,  in  diameten 
and  12  and  in  lengths  y^“,  H',  and 

yk"-  Made  to  your  order  in  other  size*  and 
head  stvies.  Also  available  to  order  in  Phillips 
recessed  head,  quantity  permitting. 

Let  us  quote  you  on  your  requirements. 


-  Industrial  Steels,  Inc. 


250  Bent  St 


1  e.e;'  lu  ne: 
LiO"  •}  "c' 


Teletype 

C  A  M  n  H  I  DC  r  '■.1 


{Continued  from  Page  58) 

some  of  the  northern  representa¬ 
tives  of  manufacturers  in  Florida 
where  the  bulk  of  the  nation’s 
jalousie  fabricators  are  located. 
The  aim  of  the  meeting  was  to 
expand  the  association’s  member¬ 
ship  to  include  manufacturers 
from  all  parts  of  the  country  and 
to  determine  what  line  of  action 
Jalma  should  follow  in  the  future. 

The  meeting  was  ably  and  skill¬ 
fully  conducted  by  William  J. 
Mathews,  northern  representative 
of  the  Pro-Tect-U  Jalousie  Co.,  of 
('oral  (rabies,  Fla.  After  consid¬ 
erable  spirited  discussion  on  the 
relationship  between  manufactur¬ 
ers,  distributors,  and  dealers,  it 
was  decided  to  restrict  the  activ¬ 
ities  of  the  a.s.sociation,  for  the 
time  being,  to  the  promotion  of 
more  jalousie  sales.  Efforts  along 
this  line  will  be  directed  toward 
homeowners  and  builders.  Thei’e 
was  unanimous  and  enthusiastic 
agreement  about  this  goal. 


Attending  Meeting 

Attending  the  meeting  were: 
Arthur  Houtz,  Venetian  Window 
Mfg.  ('orp.,  Elizabeth,  N.  J.; 
Thomas  Sconzo  and  David  Kay  of 
Sconzo  &  Sons  Aluminum  Prod, 
Mfg.  Co.,  Bayport,  L.  I.,  X.  Y. ; 
Arthur  Silverman  of  Union  Ma¬ 
chine  Co.,  Kenilworth,  N.  J. ; 
Charles  Hawkins,  legal  counsel  of 
Jalma;  Anthony  and  Ben  Catania 
of  Nationwide  Aluminum  Prod¬ 
ucts,  Inc.,  Freeport,  N.  Y.;  William 
J.  Mathews  of  Pro-Tect-U  Jalousie 
Co.,  Coral  Gable.s,  Fla.,  and  Hack- 
i  en.sack,  N.  J. ;  H.  Tave  of  the 
Ludman  (’orp.,  Miami,  Fla. :  H. 
Kelleher  of  the  Kelleher  Co.,  De¬ 
troit,  Mich. ;  Albury  Tunnell  of  the 
Sun  Sash  Co.,  New  York,  N.  Y.: 
Morris  Rubin  and  J.  Kai.ser  of 
North  Ea.st  Metal  Products  Co.. 
Merrick,  L.  I. :  Michael  Picard  of 
the  Vent  V’ue  Corp.  of  Miami,  Fla., 
and  Newark,  N.  J. ;  John  Burke  of 
Schwab  Jalousie  and  Awning  Co.. 
Miami,  Fla. 
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hUiUding  Six'cialties  dc  Home 
Improvement  Dealer  was  repre¬ 
sented  by  Stanley  R,  Kermish,  vice 
president,  Robert  M.  Hoffman, 
general  manager,  and  Arnold  B. 
Romney,  editor.  Stanley  Hoffman, 
executive  secretary  of  the  National 
Metal  Awning  Association,  pro¬ 
vided  some  useful  information  on 
the  problems  of  running  an  asso¬ 
ciation. 


NERSICA 

{Continued  from  Page  41) 

According  to  the  conclusions 
drawn  from  this  survey,  the  num¬ 
ber  of  office  employees  in  the 
participating  member  companies 
ranges  from  none  to  27  employees, 
with  the  average  being  2.6.  “A 
small  office,”  Mr.  Gager  said, 
“means  employees  .see  no  chance 
for  advancement,  so  hiring,  .salary, 
morale  and  turnover  problems  are 
out  of  all  proportion.”  He  con¬ 
tinued  by  .saying  that  the.se  .small 
busine.sses  obviously  can  not  de¬ 
pend  on  their  .staff  to  work  out 
office  problems,  even  when  the  need 
for  such  .services  is  recognized. 

Some  other  intere.sting  conclu¬ 
sions  of  the  survey  were  then  out¬ 
lined  by  Mr.  Gager.  On  the  subject 
of  outside  services,  41%  of  the 
companies  use  accounting  services ; 
24%  telephone  answering  .services; 
13%  mail  service  for  large  mail¬ 
ings;  10%  farm  out  duplicating 
work;  and  5%  u.se  outside  typing 
services.  As  for  office  machines, 
every  office  has  a  typewriter;  91% 
of  the  offices  u.se  adding  machines; 
49%  duplicating  machines;  28% 
calculating  machines,  and  10%  u.se 
po.stal  meters.  The  average  com¬ 
pany  answers  33  letters  a  week, 
and  has  an  average  of  1400  mail¬ 
ing  pieces  per  month.  (The  range, 
however,  is  quite  wide,  with  from 
3  to  300  letters  a  week  being  I 
an.swered,  and  none  to  25,000 
pieces  of  literature  mailed  each 
month.)  Office  costs  showed  an 
average  of  5%  of  total  .sales,  and 
in  answer  to  whether  office  opera- 

(Continued  on  Page  170)  i 


WINDOW  WITH 

s^ies 

WMM. 

INTERLOCKING  FEATURE 
KEEPS  WARMTH  IN 
-  COLD  OUT 


EASY  TO  SELL  -  SATISFIES  CUSTOMERS  -  BIGGER  PROFITS 


INTERLOCKING 

Two  interlocking  section!*, 
when  in  a  closed  position, 
grip  and  form  a  firm  lock 
which  seals  in  heat  and 
keeps  out  cold. 


Provides  greater  home  comfort  — 
healthier  living  conditions. 

Controls  excessive  condensation. 

Cuts  fuel  cost. 

Easy  to  install. 

Glides  smoothly  and  easily  on  built-in 
rollers. 

Rolaglass  windows  are  self-storing, 
simple  to  remove,  and  easy  to  clean 
from  the  inside. 
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Kill  Flies 


^  and  other  winged 
disease  carriers 


provide  certain,  safe 
iow-cost  protection 


Sell  this  popularly  priced, 
time-proven  equipment 

Just  as  the  history-making  develop¬ 
ments  of  the  past  have  piled  up  profits 
for  those  who  were  alert  enough  to  get 
behind  them  early,  so  Gardner  elec¬ 
trified  fly-killing  equipment  offers  you 
a  golden  business-building  opportunity 
today. 

These  electrified  screens  have  been 
proven  effective  wherever  they  have 
been  used  by  the  nation's  leading  dairy 
and  food  processing  plants.  They  are 
attractively  made  to  fit  over  any  door, 
residential  or  commercial,  and  they  plug 
into  any  light  socket.  It's  as  simple  as 
that  —  onyone  can  do  it.  Operating 
casts  average  less  than  a  penny  a  day. 

Gardner  is  the  pioneer  manufact(>rer 
of  electric  screens,  holds  the  basic  pat¬ 
ent  and  builds  aniy  quality  equipment 
that  you  can  stake  your  reputation  on. 
Write  today  for  full  information  and 
profitable  dealer  propasition. 


Gardner  Manufacturing  Co. 

4554  Kansas  St.,  Horicon,  Wisconsin 
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tioii  took  away  the  dealer’s  time 
tor  .selling.  42^^  answered  yes,  and 
58  no. 

Mr.  (Jajjer  then  proceeded  to 
outline  .some  helpful  hints  for 
better  otlice  management.  Impor¬ 
tant  factors  in  the  correspondence 
department,  for  example,  include 
answering  promptly.  An  inquiry 
is  hottest  when  tir.st  written.  Some 
short  cuts  in  letter-writing  are: 
to  u.se  the  back  of  incoming  letters 
lor  the  tile  cojiy  to  .save  paper, 
.stapling  and  time;  use  window 
envelopes  to  .save  second  typing  of 
addie.ss;  u.se  form  letters  where 
po.s.sible. 

Since  the  average  ollice  has  three 
jieople  a  day  walking  in  —  (the 
range  is  between  0  to  100  on  walk- 
ins,  and  0  to  ,‘i5  on  appointments) 
—  Ml.  (lager  .said,  “it’s  a  .safe  bet 
that  an  investment  here  will  pay 
off  in  .sales  and  other  ways.  .  . 

An  atti  active  waiting  place  and  a 
private  talking  place  aie  both 
nece.ssities. 

I*ersonnel  Policies 

Some  per.sonnel  policies  which 
will  aid  efliciency  are  the  follow¬ 
ing:  hire  versatile  per.sonnel.  since 
I  they  will  have  to  handle  many 
different  jobs;  .screen  carefully  and 
look  for  intelligence  and  ability  to 
get  along  with  people;  pay  as  well 
as  vou  can  and  play  no  favorites 
within  the  company;  make  the 
office  plea.sant  with  the  best  furni¬ 
ture  and  equipment  possible  to 
promote  pride  in  the  company  as 
well  as  efficient  work  habits. 

VV’ays  of  work  simplification  in¬ 
clude:  standardization  of  office  | 
procedure;  reduction  of  time  and 
effort  to  complete  jobs;  realization 
of  the  fact  that  there  is  always  a 
better  way  to  do  a  job;  u.se  of  the 
.systematic  approach,  which  con¬ 
sists  in  eliminating  unnece.s.sary 
details,  combining  steps  and  re¬ 
arranging  .sequence  of  acts.  Mr.  | 
Gager  pointed  out  that  there  were 
four  steps  in  applying  work  sim- 


•  Experienced  Consultant  Engineers 
to  furnish  you  with  complete  pro¬ 
duction  set-ups. 

•  Design  and  fabricate  toals  and  dies 

•  Supply  your  hardware 

•  Large  stock  of  dies  for  standard 
parts 

•  Write  for  our  New  1954  Catalog 


LOW  PRICES 


Costs  so  little  ”  •  Adds  so  MUCH  I 


ARROW  PRODUCT-/' 


larene  "B"  Vinyl  Plastic  —  the  ideal  insulator 
—  make  your  windows  REALLY  weather-tite. 
souls  out  drafts,  dirt  and  rain. 

■or  all  windows— wood, 
iteel  or  aluminum. 


Specialists  in  custom  extrusions  for  over  25 
years.  Send  prints  for  quotation.  Samples  sent 
on  request. 
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plitication ;  state  the  problem,  vis¬ 
ualize  the  problem,  simplify  the 
problem  by  breaking  it  into  its 
elements,  and  use  sujfKestions  from 
those  (loinK  the  work. 

At  best,  an  oHice  is  only  60^ 
l)ro{luctive,  said  Mr.  Ga^er,  and 
these  methods  of  work  simplifica¬ 
tion  should  be  used  to  increa.se 
productivity. 

After  the  completion  of  the 
addre.ss,  a  que.stion  and  answer 
period  followed.  The  panel  of 
e.xperts  to  whom  the  que.stions 
were  directed  included:  Robert 
Thor.son,  Thor  RoofinK  Co.,  Med¬ 
ford,  Mass, ;  Vince  Crudele,  Ad¬ 
vance  Roofing  Co.,  Newark,  N.  J. ; 
John  Marshall,  Continental  Home 
Improvement  Co.,  Baltimore,  Md. ; 
Charles  Ginder,  Assi.stant  Techni¬ 
cal  Director,  NOMA;  Fred  Hayes, 
Modern  Roofing  and  Siding  (’o., 
Columbus,  Ohio.  The  moderator 
was  Paul  Daniluk,  of  Danco,  Den¬ 
ver,  Colorado.  The  forum  was 
opened  with  an  address  by  Nersica 
President,  L.  A,  Randall. 


KD  OPERATORS 
DEALERS 


For  New  England  —  No  Gimmicks  Here 

Also  Fine  East  Coast  Manufacturing-Distributorship 
Territories  Available 


Just  the  finest  opportunity  available  to  manufacture  and 
distribute  aluminum  3-way  combination  storm  windows. 


$3QQOO 

investment  for  benches  and 
jigs  puts  you  into  business. 
No  costly  equipment  needed. 


KO  prices  for  30  x  30  — 

$coo 

”  f.o.b.  factory 

KD  price  for  24  x  24  — 

$AOO 

■  f.o.b  factory 

including  all  hardware 

including  all  hardware 

Lineal  foot  stock  reduces  inventory.  Buy  as  you  need. 
Immediate  delivery  on  ail  sizes  of  windows. 

If  you  are  a  dealer  and  sell  50  windows  a  month  or  more  — 
HERE  IS  YOUR  DEAL. 


Samples  are  $10.00  c.o.d.  See  for  yourself. 
it  BE  FROM  MISSOURI  ~  WRITE,  WIRE,  OR  CALL  TODAY  it 

Vt"  Aluminum  Combination  Doors  —  $25.00,  one  at  a  time,  f.o.b.  factory. 


F  &  F  SALESp  118  Magazine  St.,  Cambridge,  Mass.  UNiversity  4-6451 


FHA 

During  a  luncheon  .speech,  Guy 
T.  O,  Hollyday,  Commissioner  of 
the  Federal  Housing  Admini.stra- 
tion,  informed  his  audience  that 
FHA  Title  2,  which  up  to  now  has 
been  a  jumble  of  different  sub.sec- 
tions,  will  be  unified  into  one  regu¬ 
lation.  On  one  to  four  family 
homes  he  said  anybody  with  good 
credit  can  borrow  up  to  95 of 
$8000,  for  either  old  or  new  homes. 
Above  $8000  borrowing  of  up  to 
75 ‘/c  will  be  permitted,  to  a  max¬ 
imum  of  $20,000.  The  ceiling  on 
time  is  expected  to  be  30  years. 
An  important  point  made  by  the 
Commi.ssioner  was  that  exi.sting 
homes  would  be  treated  on  the 
.same  basis  as  new  ones. 

In  an  interview  with  a  BuUdir,q 
Specialties  reporter  after  his 
luncheon  .speech,  Mr.  Hollyday  ad¬ 
mitted  that  raising  the  rate  of 
repayment  of  home  improvement 
loans  from  3  to  5  years  as  is 

(Continued  on  Page  172) 


(DIES 

ALUMINUM  EXTRUSION  DIES 
for  all  types  and  sizes 

SATISFACTION  GUARANTEED 


Fast  Dell,  -y  One  WvcK 


ACME  DIE  CORP. 

LOUI5BURG  .  NORTH  CAROLINA 


box  2»3 


Phone:  Louisburg  681-1 
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ANSWER:  PfuUecialum 

QUESTION:  da  9  hee/p^  cJd^^fUnum 

dooai  cuui  wiwdo4AA6.  clean? 


ProteftalLKTi  is  the  ar>s\\er  to  the  question  so 

otfen  asked  at  the  time  of  purchase  "How  do  I  Keep  tnese  (doors  and 
wirxdows  clean?  ’  Not  only  will  ycxir  customers  be  proud  of  doors 
and  windows  kept  bright  with  Protectalum, 
but  they  will  do  a  selling  job  on  everyone 
who  sees  them  Try  Protectalum  on 
doors  arxf  windoMvs  before  de¬ 
livery  and  see  your  "extra  sale-i  ’ 
profits  soar  with  every  sale’  Re¬ 
member,  Prote'taium  •% 

•  made  specificolly 
for  aluminum 

•  sold  exclusively  by 
aluminum  dealers 

Retail  price  for  8  oz.  package 
$1.00.  40%  discount  to 
dealers  on  case  lots  (24). 

Sample  75c;  also  available  in 
gallons  at  $2.75  net. 

PROTECTALUM,  INC 

110  CENTER  STREET  NEW  MILFORD.  N.  J. 

Oradell  8-6196 


Two  Things  You  Can  Expect  From 
Ardmore  Aluminum  Products  .  .  . 


Small  Punch  and  Die  Work  A  Specialty 

Patents  Developed  Experimental  Specialists 

"Prompt  and  courteous  service  assured  on  all  orders" 


ARDMORE  ALUMINUM  PRODUCTS 

10500  Wheatley  Street  Kensington,  Md.  Lockwood  4-8525 
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proposed  in  the  new  legislation 
would  not  be  very  helpful  to  the 
building  specialty  dealer.  The  three 
to  five  year  extension  is  meant  only 
for  jobs  over  $1500.  The  average 
job  in  the  home  improvement  busi- 
ne.ss  however,  is  $590,  the  commis¬ 
sioner  .said.  Only  7^  of  home 
improvement  business  is  over 
$1500.  About  60 of  current 
loans  are  under  $500;  255^  are 
under  $1000;  8''r  are  under  $1500. 
Another  important  point  made  by 
Mr.  Hollyday  during  the  interview 
is  that  customers  will  be  allowed 
a  4  or  5  day  cooling  off  period 
under  the  new  FHA  policy,  so  that 
they  can  regi.ster  a  complaint  and 
hold  up  acceptance  of  the  comple¬ 
tion  certificate. 

Que.stion  Period 

In  the  question  and  answer  pe¬ 
riod  that  followed  the  interview 
the  Commissioner  was  asked 
whether  the  burden  of  policing 
FHA  papers  hadn’t  been  passed 
on  to  the  banks  in  the  proposed 
legislation.  Mr.  Hollyday  respond¬ 
ed  that  it  did  put  .some  burden  on 
the  banks.  Asked  how  the  industr.v 
was  to  be  protected  from  the  kind 
of  bad  publicity  it  had  gotten 
becau.se  of  a  few  unscrupulous 
operators  in  the  ma.stic  siding  bus¬ 
iness,  the  Commi.ssioner  commented 
that  the  indu.stry  has  to  be  largely 
.self-policing.  Indu.stry,  he  .said, 
has  to  sit  down  with  the  banker 
and  work  things  out.  The  slick 
operators  must  be  driven  out.  It 
is  up  to  individuals  and  a.ssocia- 
tions  in  the  indu.stry  to  do  this 
work,  he  .said. 

Forum  on  Management 

The  forum  on  Sound  Business 
Management  at  which  Dr.  Charles 
Reitell  spoke  was  heavily  attended. 
In  analyzing  costs  in  business  pro¬ 
cedure,  Dr.  Reitell  urged  dealers 
to  make  a  job  ticket  for  every  job 
they  .sell.  On  this  ticket  should  be 
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written  all  costs  directly  associated  | 
with  the  job,  including  materials, 
direct  labor,  salesman’s  share,  i 
These  direct  charges  are  subtract-  i 
ed  from  what  the  dealer  gets  for 
the  job.  This,  .said  Dr.  Reitell,  is 
the  cue  to  control  a  busine.ss. 
Direct  charges  deal  with  a  specific 
job.  What  is  left  of  the  .sales  price 
pays  for  the  fixed  cost  of  the 
enterpri.se. 


.•V  New  Era 

Dr.  Reitell  .said  that  what  we 
have  today  is  not  ju.st  a  new  look 
or  a  new  lift  but  a  new  era  in 
management  and  selling.  The 
need  is  for  good  selling  and  man¬ 
agement  because  the  willingness  of 
l)eoi)le  to  spend  is  decreasing.  In 
criticizing  sales  managers  he  .sai<l 
that  they  were  often  merely  puffed 
up  successful  .salesmen,  but  not  | 
managers.  All  too  often,  they  do 
not  look  for  new  lines  and  new 
markets.  Seldom  do  they  consider 
where  their  company  can  expand. 
The  good  .sales  manager.  Dr.  Rei¬ 
tell  said,  will  list  all  the  things 
that  can  be  done  by  his  firm  to 
improve  a  hou.se,  and  thi’s  increase 
the  volume  of  the  company’s  busi- 
ine.ss.  We  are  in  a  period  of  time, 
he  added,  when  it  is  nece.s.sary  for 
all  dealers  to  .sell  more  .services. 
The  lug  question  is,  he  asked,  “Are 
you  equal  to  the  task  of  enlarging 
services?’’ 

William.s  Elected 

During  the  business  session  of 
the  As.sociation  members  E.  F. 
Williams  was  elected  President  of 
Nersica  for  1954-55.  He  has  long 
been  a  director,  a  committee  mem¬ 
ber  and  council  leader.  He  is  a 
veteran  of  33  years  in  the  roofing 
and  home  modernization  business 
and  heads  his  own  firm  in  Syra-  ' 
cuse,  N.  Y. 

At  the  huge  luncheon  on  Tues¬ 
day  March  23rd  plaques  were  pre- 
.sented  to  founders  and  pa.st  presi-  i 
dents  of  Nersica.  All  in  all  the 
1954  Convention  was  the  biggest 
and  busiest  show  in  the  history 
of  the  Association. 
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Elmon 

^eaefe 

the  door  with 
more  for  3*4/ 

•  more  beauty  •  more  quality 

•  more  repeat  sales  •  artd  better  price  ! 

ibbed  Face  15  1 6^'  or  1 "  Smooth  Face 

*the  star  of  the  NERSICA  show! 


PLANS 

the  100°o  extruded  63ST5  Aluminum  Combination  SPECIAL 
Storm  and  Screen  Door  ^  pyU  |(g 

O  Precision  Engineered  2.  Fully  3S- 

#  Sash  is  rattle-tree,  drott-tree  Seipbled 

O  Rugged  mitred  sag-proot  construction  With 

O  Semi-conceoled  stainless  steel  hinges  SC  teen, 

O  Storm  King  Closure  —  Ideal  latch  without 

O  Aluminum  and  vinyl  Bottom  Exponder  and  Rain  (lOW- 

Sweep  er  freight 

O  Glass  replaced  in  a  jitty  COStS) 

•  Elmont  is  the  installer's  dreom  3.  Fully  3S- 

sembled 


if  Elmont  doors  also  have  a  brand  new  feature — 
a  special  finish  that  gives  aluminum  a  new 
luxurious  look.  Optional.  Ask  us  about  it! 

IMMtDIATl  OELIVERY 

EXCLUSIVE  TERRITORIES  STILL  AVAILABLE 

for  easier  soles  and  increased  profits  write  or  visit  our 
expanded  plant: 


ELMONT  MANUFACTURING  CO.,  Inc. 

S7S  HEMPSTEAD  TURNPIKE,  ELMONT.  NEW  YORK  FLofol  Park  4-3*20 


The  BONDSTONE  market 
is  wide  open... 


Serve  yourself  a  his  .slice  of  the 
multi-million  dollar  home  modern¬ 
izing  market — take  on  the  Bond- 
STONK  line  now\ 

Profit  advantages  are  unlimited, 
initial  outlay  is  negligible — and  Itest 
of  all  —  H<)NI)-st()NK  practically  sells 
itself!  It’s  easy  to  Ite  a  Bond.stonk 
dealer  .  .  .  no  tttchnical  expterience 
is  required. 

BoNDSTttNK  advertising  in  spring 
issues  of  Better  Homes  and  Gardens, 
American  Home  and  Home  Modern¬ 
izing  will  be  pulling  productive  leads 
in  your  area. 

Write  us  today  for  more  informa¬ 
tion  about  B0ND.ST0NE  .  .  .  see  how 
you  can  get  your  share  of  the  Bond¬ 
.stonk  market. 


Brandston#  In  Canodo 


DEPT.  Ap  EMCO  CEMENT  PKODUCTSp  INC.,  SHAMOKIN.  PA. 


6.  Home  Improvement  Dealer 


17.3 


BIGGER  SALES  plus 
HIGHER  MARKUP  equals 
BETTER  PROFITS 

with 


Soles  wise  dealers  who  con  spot  o  "sure 
thing"  ore  climbing  aboard  the  lEROY 
bandwagon. 

The  modern  trend  in  window  decoration 

3  WAY  VERTICAL  BLIND  that  serves  as 

•  DRAPES 

•  CURTAINS 

•  BLINDS 

DEALERS:  Write  or  phone  today  for  com¬ 
plete  detoils  of  our  NO  STOCK  plon.  We 
bock  you  with  advertising  aids. 

Verticol  Blinds  Corp.  of  America,  Eastern 
Distributor 


96-10  —  101  AVENUE 
OZONE  PARK  16,  N.  Y.  Virginia  7-9670-1-2 


ALUMINUM 

•  IN  ALL  COMMERCIAL  FORMS 

•  COMPLETE  INVENTORY  OF  SHEETS  — 
RODS  —  BARS  —  TUBING  —  COILS  — 
CIRCLES  —  EXTRUSIONS 


FOR  OVER  10  YEARS  WE  HAVE  BEEN 
SUPPLYING  EXTRUSIONS,  COIL  AND  SHEET 
ALUMINUM  TO  INDUSTRY. 

ORDBRS  FILLED  PROM  STOCK 


SHURING  •  SliniNG 

Done  TO  YOUR  ORDIR 


SPECIALISTS  IN  LIGHT  GAUGE  COILS 
WRITE— WIRE — PHONE 

ALUMINUM  RESERVE  CORP. 

61 4*  18  W.  54th  St.,  New  York  19,  N.  Y. 
Cl  7-0237  •  Western  Union  Code  ARD 


FHA  Investigation 

{Continued  from  Page  38) 

families  inexperienced  in  lending 
activities. 

"The  Department  of  Justice 
reports  even  show  that  crews  of 
from  tifty  to  one  hundred  of  these 
‘dynamiters’  openly  stayed  at  the 
same  hotels  to  ‘work’  medium¬ 
sized  cities  one  after  another.” 

In  predictinjr  the  shuffle  or 
dismissal  of  senior  oflicials,  Mr. 
('ole  said:  “This  does  not  nece.s- 
sarily  imply  the  malfeasance  or 
incompetence  of  those  oflicials. 
However,  if  the  evidence  before  us 
is  correct,  the  F'HA  has  obviously 
suffered  from  a  progressive  laxity 
which  is  incompatible  with  ^ood 
jrovernment.” 

Mr.  Hollyday  has  been  connected 
with  the  housinjr  industry  for  more 
than  thirty  years. 

A  former  in  esident  of  the  Amer¬ 
ican  MortjraKe  Bankers  Associa¬ 
tion,  he  is  credited  with  a  leadinjr 
role  in  writing  the  Eisenhower 
Administration’s  housinjr  bill. 

Mr.  Hollyday  is  a  native  of 
Baltimore,  and  was  one  of  the 
leadeis  of  the  Baltimore  plan  of 
slum  lehabilitation.  He  said  re¬ 
cently  he  took  the  FHA  job  to  put 
the  i)lan  on  a  national  .scale. 


New  Products 

{Continued  from  Page  167) 

Fire-Guard  Insulation 
Gets  Official  Approval 

Architects,  build injr  commis¬ 
sioners  and  fire  inspectors  are 
becominjr  increasingly  aware  of 
the  danyer  of  comliustible  vapor 
barriers  on  non-combustible  lock 
wool  insulation.  Many  cities  are 
authorizing  a  specification  for  F'ire 
(luard,  manufactured  by  the  Philip 
('arey  Mfj;.  Co.,  and  the  increased 
u.sape  in  commercial,  indu.strial 
and  residential  property  provides 
more  tire  .safe  con.struction  for 
America. 

Underwriters’  Laboratories,  Inc. 
has  awarded  Carey  Fire  Resi.stant 


THE  MIDWEST  MANUFACTURING  CO. 

3748  EAST  9lil  STREET  •  CLEVELAND  5.  OHIO 


DEALERS  AUTOMATIC 


TOP  VENTILATION! 


TOP  SCREEN 
OPERATES 
AUTOMATICALLY 
WITH  USE  OF 
STORM  SASH 


ALL  BUILT 
IN  TO  A 
TRIPLE  TRACK 
EXTRUDED 
ALUMINUM 
WINDOW 


PATENTED 


PATENTED! 


Duo-Ment 


AUTOMATIC 

COMBINATION  WINDOWS 

NO  COMPETITION! 

WRITE  NOW  FOR  PRICES,  SAMPLE, 
AND  DETAILS  ON 
FRANCHISED  DEALERSHIPS 
VALUABLE  EXCLUSIVE 
TERRITORIES  AVAILABLE 

ALUMINUM  WINDOW  DIVISION 

VOLCANO  BURNER  CORP. 

3612  E.  Tremont  Ave.,  N.  Y.  61.  N.  Y. 
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Vapor  Barrier  found  on  all  F'ire 
Guard  insulation  their  otticial  ap¬ 
proval.  In  addition,  Fire  Guard 
will  not  shrink  under  heat  or  fire: 
will  not  settle,  decay  or  corrode; 
is  non-irritatinK  to  handle ;  is  easy 
to  install ;  and  is  shipped  in  top 
out  loads  for  car  or  truck.  Fire 
Guard  is  available  in  Batt  or  Batt 
Blanket  form. 


The  Philip  Carey  Mfg.  Com¬ 
pany.  Dept.  BS,  (Cincinnati  15. 
Ohio. 

if  if  i; 

New  Sunmaster  3-Component 
Plcm  Speeds  Assembly 

From  the  offices  of  the  Sun- 
master  Aluminum  Awning  Co  at 


PO/ICH  iHaOSURBS 

are 

PROmABLE! 


A  big-volume  sole,  a  year- 
round  telling  teoton,  a  fast, 
simple  installation  job.  That's 
the  kind  of  line  your  talesmen 
like  to  push,  you're  sure  to 
cash  in  on.  That's  VICTORY 
Porch  Enclosures.  They're 
shipped  complete  with  all 
hardware,  one  mon  con  install 
in  a  day  and  a  half.  Screens 
ore  inserted  —  storm  tosh 
panels  can  also  be  installed 
in  the  some  unit. 


TOP  QUALITY  COMBINATION  DOORS 


FULL  1"  63ST5  ALCOA  EXTRUSIONS.  Stanley  stainless  steel  hinges.  Dexter  lock  it 
desired.  Corbin  door  check.  Can  be  one-lite  or  two-lite.  It  all  adds  up  to  the 
finest  door  on  the  market,  and  at  a  price  you  can  talk  about.  You've  got  to  see 
this  door  to  believe  it,  but  once  you  see  it  you'll  sell  it!  Custom  doors  also 
available. 

fmmediote  Delivery  —  Top  Notch  Service 


y 


WRITE,  WIRE,  OR  PHONE  FOR  FULL  INFORMATION! 


ICTORY  STORM  SASH  &  SCREEN  CO.,  INC. 

I2tvl26  South  Trrraro  A^rnuoe  Mount  Wrnon,  .N.  Y.  #  MOunt  Vernon 


Ha.skell,  N.  J.,  comes  word  of  a 
significant  new  development  in 
simplified  awninp  manufacture  and 
a.s.sembly.  According  to  Mr.  Ar¬ 
nold  Wasserman,  Director  of  Sales 
of  Sunmaster,  only  three  basic 
components  are  now  required  for 
the  as.sembly  of  any  one  product 
of  the  complete  Sunmaster  line. 
All  components  are  shipped  in  16 
foot  lengths. 

Mr.  Was.serman  points  out  that 
any  distributor  can  now  assemble, 
under  the  Sunmaster  Pre-Fab 
plan,  one  or  all  of  the  following: 
Sunmaster  patio  awnings,  car¬ 
ports,  door  canopies,  hip  awnings, 
trailer  roof  extensions,  and,  of 
cour.se,  the  basic  Sunmaster  win¬ 
dow  awning.  All  Sunmaster 
components  are  precoated  with 
Porcenamel,  the  long  lasting  pre.s- 
sure  bonded  finish. 

The  manufacturer  asserts  that 
the  8-components  assembly  plan 
results  in  lower  inventories,  quicker 
a.ssembly,  and  an  absolute  mini¬ 
mum  of  floor  space  and  waste. 

{Continued  on  Page  176) 


Now  available 
in  complete  kits 
with  chain,  closer 
and  hinges! 


Available  with  or  without  key 
locking.  Simple  three  14"  hole 
installation.  Adjustable  to  door 
thickness.  Reversible.  Reautiful 
design  —  Kxtra  .sturdy  stainless 
steel  case  with  pressure  cast  alu¬ 
minum  handles. 


No.  90  SCREEN  DOOR  CLOSER 

Salf-lubficolad  with  •ciclosed  thock  abserlMr  ipring, 


HINGES 

Plotad  or  Sloinlat*.  Engln»«r«d 
to  your  raquimmani*. 

1  OIH*  Baorings  ovailobl*. 


No.  SO  STORM  DOOR  CLOSER  S  PROTECTOR 
wHh  chain  hc^d-uptpring.  SaH-lubricalad. 

10  yoor  Cuoranloa. 


IDEAL  BRASS  WORKS,  Inc.  •  250E.5(hST.,sT.PAULi,MiNN. 


6t  Home  Improvement  Dealer 
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W  H  A  T  C  0 

NEW  3  CHANNEL 

COMPLETELY  ASSEMBLED 
NOT  K.  D. 

( >ii»-  pitM  c  ftdini- 

all  <-\trii<l<-<l  aliiininuni 

In-t  rl-  a<i jii'lali!'-  I<>  aii>  lici<iht  frotn  lop 
or  Itotlom  for  fa'\  ventilation 
Ml  in>.rrl'  inlcrrlianei  altle 
l.ork'  in  anv  position 

\\  «*  a  Ui)  Ml  I .  a  2  I  rafk  V\  inilow 
I'lJK  I  D  KI(;HT 

l  a-l  <l<  li\frv  anvwlifrr  in  New  Kn"lan<l 


WRITE 


PHONE 


W  H  A T  CHEER 

ILI  «l\l  U  \VI\IIOn  III. 

155  THURBERS  AVENUE 
PROVIDENCE,  R.  I. 
HOpkins  1-7200 

W£  PRESENT: 

THE  KENBERN 

and 

The  AL-NEW 

COMBIIMTION  AlUHINUN 
SCREEN  &  STORH  DOORS 


Both  of  these  doors  ore  precision 
built,  well  designed,  and  over  a 
long  period  of  time,  free  from 
servicing.  , 

The  ''Kenbern"  has  smooth  finish; 
the  "AL-New"  has  ribbed  effect. 
Either  door  comes  in  expansion  or 
Z  bar  type. 

Two  distinctly  different  doors  in 
appearance,  installation,  and  price. 

A  dealer  can  handle  both.  If  inter¬ 
ested,  state  amounts  purchased, 
for  proper  quotation. 

WEYL  &  GAHAGAN,  Mfrs. 
6640  Hamilton  Avenue 
Pittsburgh  6,  Pa. 

EMerson  1-7007 


New  Products 

{Continued  from  Page  175) 

Hardware  Display  Package 
Offered  By  McKinney 

Two  (li.splay  boards  of  forced 
iron  hardware  finished  in  four 
colors,  are  22Vk  iu-  hijrh  and  18i-j 
in.  across.  When  an  ornamental 
frame  and  ea.sel  are  slipped  off. 
the  boards  fit  into  the  doors  of 
XRHA  cabinets. 


HERE'S  A  SPACE  SAVER 


The  No.  54  display  board  fea¬ 
tures  2.A  items  of  cabinet  hard¬ 
ware.  It  is  supplied  with  a  quantity 
of  the  merchandise  displayed.  The 
No.  50  board,  offered  without  any 
accompanyinjj:  .stock,  displays  15 
forjred  iron  items  for  full  size 
doors. 

On  the.se  display  boards  are 
mounted  samples  in  all  three 
foi’Ked  iron  hardware  finishes: 
dull  black,  Swedish  (relieved  iron) 
and  Olde  Copper.  AmoiiR  the  ma¬ 
terials  displayed  are  latches,  pulls, 
knobs,  casement  fasteners,  “H  and 
H  &.  L”  hinKes,  as  well  as  .strap 
hinpes.  On  the  back  of  each  board 
is  an  information  card  de.scribinK 
the  items  displayed.  SuKKested 
u.ses  for  the  forced  iron  hardware 
are  al.so  jfiven. 

McKinney  Mf^.  Co.,  Dept.  HS, 
1715  Liverpool  St.,  PittsburKh  -V^. 
Pa. 

sit  *  * 

Fish  Oil  Type  Paint 
Seals  Out  Rust 

An  improved  rust-arresting  line 
of  metal  coatinjrs,  employing  an 
odorless  rust-penetratinj?  fish  oil 
ba.se,  may  be  applied  directly  to 
rusted  surfaces  with  a  minimum 
of  preparation,  according  to  the 
Rust-Sele  Company,  Cleveland. 
Ohio.  Use  of  Ru.st-Sele,  accordiiiK 
to  the  manufacturer,  requires  only 
that  the  surface  to  be  coated  be 


DISAPPEARING  STAIRWAY 

The  Wel-Bilt  Disappearing  Stairway  is  a  practical 
answer  when  plans  call  for  a  stairway  in  tight 
space — or  when  you  could  design  in  an  extra  room 
overhead  if  you  could  provide  economical  access 
to  it.  Wel-Bilt  folds  away — it  comes  assembled, 
ready  to  install — FHA  acceptance — strong,  safe, 
efficient. 

W  E  L  -  B  I  LT 

write  to:  ••  " 

PRODUCTS  COMPANY 


P.  O.  Box  95 


Memphis,  Tennessee 


CONROY  -  PRUGH 
GLASS  COMPANY 

Since  1883  Distributors  &  Fabricators 
of  all  types  of  flat 
glass  and  mirrors 

DOMESTIC 

JALOUSIE 

GLASS 

Prompt  delivery  on  all 
types  and  sizes  of 

GLASS  LOUVRES 

LATEST  EQUIPMENT 
ENABLES  US  TO  QUOTE  YOU 
LOWEST  PRICES! 

Write,  Wire  or  Phone 
for  Price  List 

1420  WESTERN  AVE. 
PITTSBURGH  33,  PA. 
Phone:  FAIRFAX  M710 
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wire  brushed  to  remove  loose  rust, 
paint  scale,  and  dust. 

In  maintenance  work,  Rust-Sele 
saves  costly  surface  preparation 
time  needed  to  remove  rust  and 
to  clean  the  surface  before  ordi¬ 
nary  paint  will  hold.  The  high 
organic  acid  factor  of  the  treated 
fish  oils  imparts  extremely  pene¬ 
trating  qualities  to  it  .so  that  it 
actually  .soaks  through  rust  to 
bond  to  the  prime  metal.  As  it 
spreads,  the  oil  surrounds  each 
rust  particle  to  halt  further  oxida- 
f  tion.  In  addition  to  the  corrosion 
inhibiting  qualities  of  Ru.st-Sele, 
the  fish  oil  develops  a  tough,  highly 
flexible  film  so  that  the  protective 
coating  stretches  with  the  expan¬ 
sion-contraction  of  the  treated  sur¬ 
face,  the  manufacturer  .states. 

Ru.st-Sele  has  been  developed 
in  two  basic  types,  “long-oil”  coat¬ 
ings  for  exterior  (one  application) 
use,  and  “short-oil”  for  interior 
.service.  The  long-oil  coating  is 
recommended  for  outdoor  use  for 
exposed  .sy.stems,  .structural  pi'oj- 
ects,  towers,  bridges,  and  metal 
buildings. 


The  short-oil  Ru.st-Sele  coatings 
are  recommended  for  u.se  indoors 
and  in  sheltered  exterior  locations 
where  extreme  rust  conditions  are 
found.  This  group  is  plirticularly 
suited  for  interior  structural  .serv¬ 
ice,  and  as  the  “shop  coat”  for 
manufactured  products. 

Both  the  long-oil  and  short-oil 
Rust-Sele  coating  types  are  avail¬ 
able  in  24  colors,  and  are  developed 
to  withstand  temperatures  up  to 
450°  F.  It  is  packaged  in  1  and  5 
gallon  cans,  and  up  to  55  gallon 
drums.  The  Ru.st-Sele  Company, 
9808  Meech  Avenue,  Dept.  BS, 
Cleveland  5,  Ohio. 


CLASSIHED  ADVERTISING 

Under  this  heading  ciassiiied  advertisements  ore  accepted  at  the  uniform  rate  ol  25  cents  a 
word  but  no  advertisement  taken  for  less  than  20  words  with  o  nutntmiim  chorge  oi  $5.00; 
3  months  at  20c  per  word  per  insertion.  Check  or  Money  Order  must  accompany  copy  ol 
Ciassiiied  Ad.  Advertisements  soliciting  dealers  or  distributors  or  new  products  ior  sale,  not 
occepted  in  ciassiiied  section.  Address  all  communicatioiu  to  Ciassiiied  Department.  BUILDING 
SPEaALnES.  425  Fourth  Avenue.  New  York  16.  N.  Y. 


HELP  W.4NTEI) 


S.M.KS  KEl’K  KSKMATl  VK:  M.\Nl'F.\< 
ri'KKK  <if  ijualitv  caiilkiiiK  cuniiwiiniil  catcrmn  to 
>i<litiK  and  >torni  wiinloiv  niamifactnrcrs,  n'<iuirfs 
Mrvic<'<  Ilf  alfrt  rtiin'scntalivt-.  Oiir  iiriMlnct  i>  the 
Kadir  in  tht-  field,  (iivt  n-ferencrs  and  i>rrsent  con 
inctiiiii'..  .Ml  R'ldifN  treated  in  strict  confidence. 
Box  4(>1.  liril.DINt;  Sl'KC  l.M.TIKS  &  Monte  Ini 
provenieiit  Dealer.  4’.'  Konrtli  .\venne.  .New  York 
If..  .\.  V.  7-54 


.S.M.K.S  KF.1’KK.SE.\T.\TI\  K  t»K  <iles  manager 
willing  (o  relocate  if  neeessar.e,  exiierienceil  in  the 
conihination  window  Imxine".  with  a  Kfxxi  eaminn'' 
lecoril.  ('oin|iens,ttion  will  Ik-  neprotiahle  subject  to 
the  man.  The  oi>iHirtnnities  and  limitations  also 
subject  to  energy  and  sales  skill  of  the  man  -elected. 
Write  letter  listin.v  exjiericnce  and  .'icceiit.abU-  com 
lieiisation  plan.  Box  4()J.  Bl'II.DIN’t!  .S|’K(  l.\I. 
riE.S  ,V  Momt  Improvement  De.der.  t2.s  Konrth 
.\vemie,  .New  ^’ork  Ui.  .N.  V. 


.S.M.KSM  .W  W.ANTKD:  KST.\ Bl.l.'^ll  Kl)  ea-t 
ern  manufacturer  of  .Mnnnnnm  prime  windows  and 
other  alnminnm  i.rislncts  offers  tremendon-  opiH.r- 
tiinity  to  the  nttht  man.  Commi-sion  ba-is.  Write 
fnll>  Box  40.4.  Bni.DI.NC  SBKCI.M.TI  KS  &• 
Home  Improvement  Dealer.  4J.s  Konrth  .\venne. 
New  ^'o^k  1  fi,  X. 


.\TTKMI(>\:  DKSICX  K.NfilNKER  with  storm 
window  experience.  Ke)intahle.  well  financed  com 
pany  will  pa\  top  -alar\  for  rix’ht  man.  Write  Kiv- 
in«  comidete  details  in  first  letter.  .Ml  iminiries 
helil  in  strictest  confidence.  Box  40S.  BI'II-DINfi 
S  l’K('l.\ I.T  I  KS  \  Home  Improvt  ment  Dealer.  42.4 
Kourth  .\venne.  New  N'ork  Ifi,  .N.  N'. 


l  l.NK,  Ol’I’OR'I  I'X  ITV  KOK  manufacturer's  rep¬ 
resentative  to  sell  fiat  and  corrugated  fiberglas 
sheeting  to  building  and  construction  trade.  Box 
458,  BL  ll.DING  .SPKX'IALTIES  &  Home  Im- 
jirovement  Dealer,  425  Fourth  .Avenue,  N'ew  A'ork 
16,  X.  V. 

.SALK.S  .MANACKK  WA.NTFiD:  Aluminum 
screens  are  rapidly  replacing  the  wood  screen  mar¬ 
ket.  L’nlimited  opiHjrtunity  offered  to  man  with 
imagination  and  unbounded  energy  to  set  up  small 
screen  fabricators  in  every  state,  simple  instruction 
manual  furnished  dealers.  We  sell  all  materials 
iieeiled  tor  complete  fabrication  of  all  types  screen.-. 
Abundant  leads  from  our  national  advertising.  Our 
products  at*.-  superior  in  quality  and  engineering  and 
competitive  in  price.  I'resent  sales  volume  can  be 
tripled  without  exhausting  market  possibilities. 
Investinent  opportunity  will  be  offered  after  qualify¬ 
ing,  ifj  desired.  L.  b.  Wilson  .Mfg.  Co.,  7421  S. 
l.ixmiis  Blvd.,  Chicago  36. 


.MF'fj’S  AtiEXTS  WANTFID  to  contact  Building 
.Material  &  l.umlier  Dealers  on  Jalousie  Windows 
and  Doors.  Box  447,  BL'lLDl.Nfj  SFFXIALTJES 
&  Home  Improvement  Dealer,  425  Fourth  Ave., 
.New  A'ork  16,  X.  Y. 


SFAEK.AI.  KK1'RKSF;.NT.AT1VF:S  WANTED  to 
handle  complete  line  of  exterior  and  interior  re¬ 
surfacing  coatings,  to  industry,  wholesalers,  home 
improvement  dealers  and  building  trade.  Excellent 
profit  sharing  proposition — 30  states — 2  states  per 
representative.  Reply  Box  449,  BUILDING  SI’E- 
C'lALTIES  &•  Home  Improvement  Dealer,  425 
F'ourth  .Ave.,  New  A'ork  16,  N.  Y. 


SITUATIONS  WANTED 


•ADA  KRTI.'^I.Nt;  .MANAGER  EARLY  30's.  pres 
entl>  associatisl  with  Home  Improvement  .Manu- 
tactiirer.  seek-  iHi-ilioii  with  progressive  concern 
in  .Met roiK ditan  area.  .-Aggressive,  with  top  creative 
ability  and  diversified  advertising  liackground.  C.-ui 
set  lip  advertising  department,  its  jMilicies  anil  fol 
low  through  with  a  well  integrated  .'Mlvertising  and 
-ale-  promotion  program  on  Jobtier  and  Consumer 
levels.  Excellnit  lefereiice-.  Box  464,  BL'ILDl.Ntl 
S  I’FU  I  .A  LTI  ES  \-  Home  Improvement  Deider,  425 
Fourth  .Avenue,  .New  A'ork  l6,  N.  Y. 


,  ADVERTISING  AND  .MERCHANDISING  ex¬ 
ecutive  :  Flnergetic,  creative  advertising  contact 
I  executive  seeks  to  relocate  with  manufacturer  or 
■  agency.  Excellent  background  includes  2  years  of 
merchandising  and  selling  building  products.  26, 
a  live  wire,  will  locate  anywhere.  Require  approxi- 
j  mately  $6500.  Unusual  references.  AVrite  today. 
I  Box  459,  BUILDING  SPECIALTIES  &  Home 
Improvement  Dealer,  425  F'ourth  Avenue.  New 
York  16,  X.  Y. 


S.ALFLS  MAN.AfiFlR  AVITH  20  years  experience 
in  building  specialties  and  last  7  years  specializing 
in  jalousies  on  48  .State  basis,  (pioneering  jalousies 
111  the  Northern  States),  desires  association  with 
tirogressive  firm.  Box  460,  BLULDINti  SPE- 
Cl.ALTiES  \-  Home  Improvement  Dealer,  425 
F'ourth  .-Avenue,  New-  A’ork  16,  N.  A'. 


S.ALFLS  MANAGER,  EXPERIENCED  10  years 
aluminum  storm  windows  seeking  permanent  asso- 
ciatioa  with  progressive  manufacturer.  Highest 
references  with  proven  sales  record.  Could  easily 
adapt  to  any  building  specialty.  Box  451,  BUILD- 
l.N(;  SPECI.ALTIES  &  Home  Improvement  Dealer, 
425  F'ourth  .-Ave.,  New  York  16.  N.  Y. 


MISCELLANEOUS 


I  AVE  .ARFi  I.N  the  .Alarki-t  for  a  di-tributor-hip  and 
-  dealership  for  a  quality  tension  screen,  complete 
screens  or  head  and  -ill  parts  only.  Box  465. 
BUILDING  SPECl  Al.ri  F'S  \  Home  Imi>rovenient 
Dealer.  425  F'ourth  .Aieiiiie.  .New  A'ork  lt>.  N.  A 


AA'FLI.  ES'I'ABLISHED  (O.AIP.ANY  with  exieii 
sive  dealer  contacts  want-  a  lineal  set-u)>  on  a  low- 
cost,  -imph-  opt-rating  three  channel  storm  window 
for  the  ."New  Fbigland  area.  Box  4i>fi,  BUH.DIN(i 
.'sPF'C  l.AI.  ri  FiS  X-  Home  lm))ro\ement  Dealer.  425 
Fonitli  .Avenue.  New  A  ork  1(>.  .N.  A'. 

PRI  ME  AA  INDOAA  .Al  ANUFACTUKER  wishes 
to  combine  with  -toriii  window  manufacturer  in 
;  sales  capacity,  to  round  out  line.  Complete  manu 
i  facturing  facilities  for  storm  wiinlows  and  disir-. 
'  .Aliist  Ik-  salesman.  AA'rite  fully.  Box  467.  BUILD 
j  IN(i  SPFiC  I.AI.TI  FL's  \  Home  Improvement  De;iler, 
425  F'onrth  .Avenue,  N'e-w  A'ork  16.  N.  A'. 


RENT  OR  .SALE  Sacrifice.  10,000- 100,000  sq.  ft. 
floor  space  as  single  ut,it  or  will  divide  industrial 
zone,  21st  ward  Phila.,  Pa.  Off  street  drivc'vays. 
insulated  nsims  available,  high  ceilings — unlimited 
floor  loads,  immediate  possession— favorable  terms. 
L.B..-A.  Co.,  Room  1200,  11  AV.  42nd  St.,  New 
York,  .N.  Y.  LO  4-6370. 


AVELL  ESTABLISHED  CO.MPANY  will  invest 
substantial  amount  in  fibre  glass  distributorship  or 
(lartnership  in  this  line.  Reply  Box  452,  BUILDING 
SPECIALTIFIS  &  Home  Improvement  Dealer,  425 
F'ourth  .Ave.,  New  York  16,  N.  Y. 


.AlANUFACTURER  WILL  SELL  outright  at 
reasonable  price  all  dies  necessary  and  table  machin- 
j  ery  to  fabricate  an  overlap,  lieauttful  Triple  Track 
'  AA'iiidow  that  will  cost  you  $8.00,  excluding  labor, 
when  you  assemble  it.  Complete.  Also  will  help  you 
get  the  lineal  necessary  for  this  operation.  Write 
or  AVire  immediately.  6ox  455,  BUILDING  SPE¬ 
CIALTIES  &■  Home  Improvement  Dealer,  425 
I  F'ourth  .-Ave.,  New  York  16,  N.  Y. 


6r  Home  Improvement  Dealer 
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MAY  1954  BUILDING  SPECIALTIES 


. .  ROiUFORMED  ofummum? 

Only  rolled  oluminum  offers  the 
strength,  resitierxe,  flexibility,  <tnd 
lightness  thot  is  so  necessary  for  the 
protecting  outer  skin  of  oil  airplanes. 
This  rolled  outer  skin  must  resist  hall, 
sleet,  snow,  ice,  moisture,  sudden 
temperature  (Ganges,  ond  the  stresses 
of  excessive  wind  resistoneel 

A  storm  window  must  for  the  most 
part  resist  these  Same  elements!  Whot 
better  proof  is  needed  to  show  thot 
ROiLED'FORMED  aluminum  is  best  for 
aluminum  windows.  _ 


dcUe4‘ 

StQSM  SASH  I^UMS  WINPOWS 

y^Scoi  VeneHpfl 
V.Seal  Roitcb 

SCIKEMS 
Slandor<t,  Cromm«t 
Wiekftt 


V-S«oi  Dctwxo 
V-Seo(  St«»elriKi»t*r 
V>$eal  Trif»le 

V.$«al  Side  Sltd«  ^ 

Combination  BoMmont  Sotli 


All  V-S«ol  product*  ar»  ovotlobte  '’K.O,"  Each 
Mrindow  individuoliy  pockod  for  coty  ftorago 
ond  ojwmbly—onothor  "V-SEAi  FIRST"! 


W*  ROU^FORM  MCtioiM  to  your  (poctficoHont. 


*AtMrictt'$  most  progressive  aluminum  ieindow 
manufacturer" 


mi  Sail  SMiag  Made  Id 

Warld  s  largest  MuoiiDDiD 


Siding  Plant 

with  your  own  private  label  or 
nationally  known  ®ilraL§CO  trade  nome 


Alsco  products  are 
nationally  advertised 

You've  seen  Alsco  advertise¬ 
ments  in  LIFE,  POST,  GOOD 
HOUSEKEEPING  and  on 
TV.  Currently  Alsco  is  plan¬ 
ning  the  biggest  program  to 
back  its  products  in  company 


Production  facilities  increased  in  new  expansion  program 
makes  it  possible  to  take  on  more  distributors  and  dealers 

Expanded  production  facilities  at  Alsco  allows  us  to  take  care  of  a 
limited  number  of  new  outlets  .  .  .  Here  are  two  merchandising  plans 
designed  to  give  you  top  profits  .  .  .  Whether  you  choose  to  sell  with 
your  own  brand  name  or  the  nationally  known  Alsco  line.  Act  now, 
sell  the  Aluminum  Siding  that’s  quality  controlled  because  every 
panel  from  raw  material  to  finished  product  is  processed  under  one 
roof  with  supervision  of  Alsco  engineers. 


Modern  production  methods  produce  the 
finest  siding  on  the  market  today 

•  8-inch  Weather-locked  panels  painted  before  forming,  a  real 
test  for  point  durability.  (In  white,  grey  and  green  house 
colors.) 

•  Self-sealing  corners,  painted  before  forming  assure  perfect 
matching. 

•  Hidden  CLIP  nailing  lets  Alsco  siding  "breathe,"  prevents 
buckling. 

•  Stropless  packaging  protects  siding,  makes  it  easier  to  handle. 

•  Aluminized  flameproof  insulation,  a  vapor  barrier  for  double 
protection. 


FREE! 

48-Page  4-Color 
Easel  Pitch  Book 

Pin  the  coupon  to  your  com¬ 
pany  letterhead  and  we  will 
mail  you  this  Pitch  Book 
FREE. 


ALSCO,  Inc.,  260  S.  Forge  St.,  Akron,  Ohio 
GENTLEMEN; 

Please  rush  me  details  on  ALSCO  Aluminum  Siding. 
I  am  interested  in  becoming  a  .  .  . 

Q]  Distributor  Q  Dealer 


i 


Main  Offices  AKRON,  OHIO 
36  Plants  .  .  United  States  .  .  Canada  .  .  Europe 

World's  largest  all-aluminum  Storm  Window  manufacturer. 


PHONE  NUMBER 


